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Ask your UNION jobber’'s salesman, 
or write us for full information. 


October 11, 1956 


Plan now 


to sell more 
lawn and garden 


tools next Spring 
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complet with balanced 
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Modernizes 
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.. WATCH SALES SOAR! 


No question about it... you 
can’t sell what you don’t have. 
But with a Richards-Wilcox cata- 
log at hand— you possess a com- 
prehensive, ready reference to 
help you keep in-stock on the 
fastest selling door hardware 
items in the R-W line. 

Not only does this compact 
catalog contain all the necessary 


Send For 







Your 


FREE 


CATALOG 
A.91-LP Studding sockets © 


track door hangers 


TODAY! 


“A MANGER FOR ANY 


When You, keep in-stock 
on R-W door hardware 


NAIL DOWN 
R-W HARDWARE LINE 


Garage door hardware @ Garage, factory and warehouse hinges @ 
Door latches and bow handles °¢ 
Silver Streak house door hangers ®@ 


single and double straight sliding doors 
operators for residential & industrial doors ® 


SDOOR THAT 








‘ 











technical information—it also 
includes features, prices, sizes to 
help you give concrete answers 
to customers’ ‘‘most asked’’ 
questions. 

Help yourself to a bigger share 
of door hardware sales! Write 
now for your free, illustrated 
R-W Door Hardware Catalog 
A-91-LP. 


SURE SALES WITH THE 


Door binders & stay rollers 
Trolley 
Barn Door hangers © Hardware sets for 
© R-W Aut-O-Dor electric 
R-W fire doors 


: ; 
sLioets 1880 


Branches in Principal Cities 


° SUDING DOOR HANGERS & TRACK @ 





R.W Ne. 999 
Overhead Goerage Door Hardware 


is @ top avuolity set constructed of 
premium f oteriols, imclvuding all 
eccessories. You can sell this set 
with the assurance of complete cus- 
tomer satisfaction 





R-W No. 262 
Stee! Studding Sockets 


are the modern way to secure stud- 
ding in farm, garage, and other 
structures built over concrete floors 
or foundations. Stops split or shrunk- 
en sills; helps buildings stay stronger 
years longer 


R.W Ne. 1019 
Silver Streck 
House 
Door Hangers 





ore ali-stee!l, sngle-wheel, precision 
ball bearing adjustable hangers for 
sliding closet or cabinet doors 
weighing up to 100 Ibs. The fines? 
vanishing door hardware available 

the standard of quality instead 
of price 


R-W Ne. 20-2 
Trelley Treck 
Deer Hangers 


Give efficient, de 
pendable action 
on sliding doors 
weighing up to 
100 ibs. Mongers 





adiuvet vertically 


or laterally for perfect installation 
on barn gorage or warehovie 
d ours Jp to Z Vg , thee 7 
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Gurability 


dependability, 
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for the initial investment 
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FIRE DOORS & FIXTURES © GARAGE DOORS & 
EQUIPMENT © INDUSTRIAL CONVEYORS & CRANES © SCHOOL WARDROBES & PARTITIONS 











@ You are looking at the saw that will have a “spotless” 
reputation...it CAN'T RUST, tarnish, mark, or corrode... 
the long-awaited Atkins STAINLESS STEEL Handsaw... 
first really NEW idea in handsaws in fifty years! \ts keen 
cutting-edge. ... Lasting as its gleam! Clear-plastic (or 
marine plywood) handle. ...Waterproof!... A “handsome 
blade’ (with Handy Hang-up Hole) made to “cut a fancy 
figure’ in your sales! 


ATKINS | 
SAW pvdetheladhipes 
BORG-WARNER 
CORPORATION [== 


indianapolis 9S, Indiana em 
anor 
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NEVER BEFORE... 


a vacuum bottie like this! 


















it’s the beautiful, new 


UNIVERSAL 


Pour-Eady 


VACUUM BOTTLE 


with 8 Revolutionary Features! EXCLUSIVE 
MARKET-TESTED 
COLORS 


Here are the most revolutionary new vacuum 
bottles in the 50 year history of the industry. 
Styled in colorful pastel shades, the new 
Universal “Pour-Easy” Vacuum Bottle 
will virtually sell on sight. The 
practical bottom opening for easy 
replacing of glass filler is just one 

of the 8 big new features that 

will place UNIVERSAL first in 


vacuum bottles that really move. 


from $915 


Pours like a pitcher... 
never drips a drop! 


Redrange and Grey with 
Blue-Green cup. Yellow and 
Grey with Viclet-Blue cup. 


oe 4 


DRIPLESS PLASTIC 
POURING SPOUT 


... easy to clean 
... Stays clean 


Me. 3380 Quert 
Ne. 338! Quvert 
4090 Werkman’s Lunch Kit Ne. 2680 Pint Ne. 3384 Qvert 
409) Aluminum Lunch Kit No. 2661 Pint with 4 nested cups 













EASY-ON 
EASY-OFF CUP 


KLEEN-SEAL 
STOPPER 


FULLER LOADING 







SHUR-GRIP CASE 


¥ 



























Bottom opens for 
Newly designed, Hands won't slip on The new flexible quick Ae peas ve 
shock resistant plas- thisexclusive “Shur stopper makes poe placement of glass 
the cup seals tight, Grip” corrugated itive seal. Stays filler. New shock 
or comes off just as ease. Play up this “eweet,” easy to absorber mounting 
easily with a “twist feature that really ; clean. Has tab for ' 
cuts down breakage. 
of the wria.” selle them! A easy removal 


























UNIVERSAL 


Prag Fusa y 


vasuuw eoTTia 













———————_ get this FREE 
colorful display 


A real shopper stop- 
per! Holds four pint 
bottles, two quarts, 
workman's lunch kit. 
See your Universal 
Distributor. 





Hard-hitting, lerge- 
space ads in Look, 
Oct. 2 (out Sept. 18), 
Life, Oct. 15 (out Oct. 
11) and the Post, 
Nev. 17 Ceout Nev. 
13), are pre-selling 
millions on exclusive 
“Pour-Easy” features. 
Leok for these big ads 
in the “Big 3!” 











LANDERS, FRARY & CLARK, MEW BRITAIN, CONN. 
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'W’| Check List of 
Sea AMERICAN Chains for 
Your Do-It-Yourself’ Customers... 9. 


e The ‘Do-/t-Yourself’’ idea can no longer be shrugged off as a fad or a 











ca ae passing fancy. It has gathered such momentum that it has become a national - 
Tm aaL,, habit—a good habit that today is shared by your own customers. 


AMERICAN CHAIN helps you to cash in on this wholesome habit by offering 
a wide assortment of chains for countless “‘Do-Jt- Yourself’? uses. Perhaps no 
other kind of goods you sell has so many 
uses in and around the home as your 


AMERICAN CHAIN line. You will find it IY RICAN 
profitable to stock and display promi- ne (e H 7. f N 























r 


nently a complete assortment of 
AMERICAN CHAIN items all year round. 


For prompt service, order from your 
AMERICAN CHAIN wholesaler. 


Sell AMERICAN Chains for: 


—=% 





| |) Garage doors (_}) Furnace regulating 
| | Pipe hanging |] Fire escapes 

|) Porch swings | | Ornamental uses 
|} Playground equipment __([_] Furniture braces 

( ) Lawn borders [)...also snaps— 

|] Gymnasium equipment swivels— 


—_ repair links 
og runners 


ACCO Chain Sales-Maker 


Your customers will buy chain when they can see it and 
feel it on your ACCO CHAIN SALES-MAKER. Pictured at right 
is Assortment No. 38, our most popular one, containing — 


175 ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 ft. 30 Lock Link Chain, Bright Zinc Plated 
200 {t. 3 Tenso Chain, Bright Zinc Plated 
15 tt. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 tt. 35 Sash Chain, Bright Zinc Plated 
200 ft. 1/0 Brass Safety Chain, Bright Finish 
200 ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


ACCO’s New Packaging == 
Makes Selling Easier 


The newly designed acco 
packages, in attractive blue and 
gold, make it easy for customers 
and salespeople to locate any 
packaged chain item in seconds. 
Display these colorful packages on ACCO 
your shelves and counters for your 
‘Do-It-Yourself’? customers’ con- 
venience. 


Xen Order from your nearby 


AMERICAN CHAIN wholesaler 








American Chain Division 


AMERICAN CHAIN & CABLE 


York, Pa., Atlanta, Boston, Chicago, Denver, Detroit, 
Houston, Los Angeles, New York, Philadelphia, Pittsburgh, 
Portiand, Ore., San Francisco, Bridgeport, Conn. 
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Editorial 


by W.A. Phair 


W hat happened to the trees... 7 


Sometimes | get a little confused at the critical attitude many 
manufacturers show toward dealers. Let anyone start a discussion 
of distribution problems and, boom they are off blaming everything 
imaginable, including bad weather, on the retail dealer. The retailer 
is accused of being backward, of lacking in intelligence and loyalty 
and, in general, of being a parasite 


Now, I know, as well as you know, that there is much to be desired 
in the activities of many dealers. On the other hand, there are thou- 
sands of alert, forward-looking dealers, who move several billions of 
dollars of hardware merchandise each year 


There is also the extremely important fact that the foundation of 
the success of most manufacturers is the retail trade. Without these 
retail outlets, many firms would fold up overnight. 


No one has been more outspoken than we in pointing out some of 
the weaknesses in the retail hardware trade. But, at the same time, 
we have emphasized that there are many praiseworthy aspects to the 
retail hardware merchant. Nor have we ever lost sight of the fact 
that the retail dealer is the foundation upon which has been built 
the entire hardware trade, wholesaler and manufacturer, as well as 
ourselves. 


The tendency today to blame dealers for all trade illa may be a 
reflection of manufacturers’ unwillingness to face that fact that a 
great many of today’s problems have been caused by manufacturers 
themselves 


The frantic efforts of many manufacturing firma to find outlets for 
their expanded production facilities have been the cause for much of 
the confusion the trade now faces. In short, it seems to be a case of 
not being able to see the trees because of the foreat. 


A great deal of the lack of leyalty of dealers to a line can be 
attributed to the fact that too many manufacturers have discarded 
the distribution policies upon which they originally built their busi 
nesses and their reputations. If you sell to all types of outlets, how 
can you expect loyalty from any one type of outlet? 


When a manufacturer’s products can be found in discount house 
catalog houses, stamp houses, etc., how can he reasonably expect a 
hardware dealer to give him prime sales efforts and display space? 
On what basis can the dealer be criticized if he does not go for a manu 














Editorial 


continued 


factures promotion? The old Biblical admonition to look for the mote 
our own eye would certainly seem to apply her 
| think we all agree that a manufacturer has complete freedom to sell 1 
any outiet he cnoose ine deale) aiso ha tris rignt to car any iine !f 
‘ 
ChHoGse But. Hecause a deale} eno (? not to cari or pi ! Vou! line 
no reflection on his business abilities or his intelligence 


A yreat dea} ridare eould he accomplisned it the yood ol evervbody. 
less time was spent in criticizing the dealer and more time spent in a! 


honest effort to understand his viewpoints and his problem 


It’s how vou sav it... 


Sometimes T have the feeling that science moves just a little too fast fo 
most of us. We have jet planes that go 1500 miles an hour, a speed | can't 
even begin to visualize. Then we have color television which | still cali 


“eolored”’ TY. 


With all these new electronic and atomic devices pressing in on me fron 
every side, | confess that | find new importance in some of the things that 
we once took for granted . such as the person-to-person handshake anc 
the business letter that is actually written by the man who signs it, and 


not by some efficient stenographe! 


| may be old fashioned about this, but | do feel very strongly that a 
yreat many of our problems could be settled faster and better if we could 
revive an interest in the value of personal letters written as they used to 


be courteous, sincere and with respect for one’s opinions 


This matter of communication in business has become a serious problem 
Too many executives are losing the valuable personal contacts they one 
held, They spend too much time in the office and too little time visiting 


their customers. 


As a COMpPany Brows large) and its customers increase in number, it 
certainly becomes more difficult to preserve a personal relationship with 
customers (On the other hand, there are some Ateps that one can take to 
preserve at least the spirit of personal contacts 


For one thing, every one in the firm who writes to a dealer or wholesal 
customer should be tmpressed with the importance of the customer, no 


matter who he is. And as a customer, he should be treated with dignity 


and courtesy. For another thing, you can arrange to make periodic checks 
of your correspondence files to make certain that your firm’s letters are 


being written in the proper manner 


| wish you could all see some of the letters dealers have sent us which 
they received from manufacturers. It is really astounding that such mai! 
could have left the office of “uni reputable firm. The firm was done yreat 
harm by it, and it was all so unnecessary. Letters of this kind crop up with 
enough frequency to indicate that this is a rather wide spread problem 
Perhaps it would be worth while to look over some of the letters you) 


people send out. 
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‘R’ SERIES 


For low-cost residential 


‘S’ SERIES 


kor standard duty 


The proven answer to your lockset needs... 


Eom om .@' memem» 


LOCKWOOD HARDWARE MANUFACTURING COMPANY 
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WASHINGTON 


NEWS 


BY WASHINGTON BUREAU OF HARDWARE AGE 





TightMortgageMoney UnchangedBy 
New FHA Lower Down Payment Plan 


The home building industry is charging that recent 
government actions slightly easing mortgage lending 
regulations won't be enough to restore home building 
to its previous high levels. 

The Housing and Home Finance Agency, despite a 
cut of two percentage points in down payments on 
some FHA insured homes and actions making it easie: 
for lenders to take home loans, says it is still getting 
complaints. Major arguments are that lower down pay 
ments apply only to homes under $9,000, and also that 
this won't ease the general tight money pinch which 
makes mortgage lending unattractive to financia! 
institutions 

Some contractors fear home construction this year 
will fall below the one million mark, compared with the 
1.3 million units built last year 





There t considerable pressure on the Administration 
to relax ita rigid ceiling of 4% percent interest on gor 
ernment inaured mortgages, but with building mats 
rial prices rising and other inflationary trends, there 
appears to be little chance they will agree. 


Wider Use of Minimum Wage Law 
Seen As Elections Draw Near 


Labor Secretary James Mitchell, under heavy politi 
cal pressure as elections draw near, now says he is 
ready to make a specific recommendation to Congress 
next year on exactly which groups of stores he wants 
covered by the federal minimum wage law. 

In the past, Secretary Mitchell and the President 
have often advocated extension of the minimum wage 
law to retail workers, but have refused to be specific, 
leaving it up to Congress to pick which group to cover. 

Thus far, the Secretary says only that his proposal! 
would bring “millions more workers” under the law 


10 














MONT 





Unofficially, the pressure has been for stores with five 
or more units, or grossing $500,000 a year, to be 
brought under the law as a starting point 





With increasing union activity towards organizing 


store employees; stepped up union pressure for exten- 
sion, and the tentative decision of some of the largest 
department stores not to oppose extension, a strong 
drive by the Administration next year could bring 
initial minimum wage coverage to store workers 


Industry Urges Merchants to Join 
Swap Plan to Cut Excise Taxes 


Merchants are being urged to join industry in try 
ing to swap elimination of retail excise taxes for a 
longer list of manufacturers’ excise taxes at reduced 
rates. So far, merchants have been cool to the plan 

Proponents of the swap theory are mostly manufac 
turers who have been pushing a national manufactur- 
ing excise tax in order to get reductions in top-bracket 
corporate and personal income taxes. They propose to 
broaden the list of items subject to the manufacturers’ 
taxes, to include such items as bicycles, as a trade for 
lower taxes on other goods and elimination of retail 
taxes, 

Most spokesmen for the merchants, now attending 
planning meetings of the Federal Excise Tax Council, 
Inc., oppose a manufacturers’ tax because it is hidden 
and tends to increase retail prices 





Businessmen want to try to improve the irritating 
excise tax situation when ( ongreas convenes next year, 
and realize there ia little hope of securing repeal. But 
merchants are not yet convinced that a national manu- 
facturers excise tar is the anawer. 


(Continued on page 161) 
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Janney, Semple, Hill & Co., with headquarters in Minneapolis, serves 
the territory outlined above selling to quality hardware stores. 
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mail te: GEORGE WEATHERBY, Sales Manager HA-10/11/86 
PORTABLE ELECTRIC TOOLS, INC 
320 West 83rd Street, Chicage 20. Ilineis 


Please send me full details about your new local area PET sales plan 
NAME 

FIRM NAME 

ADDRESS 


city STATE 


Z good reasons why 


JANNEY, SEMPLE, HILL & CO. 


now a 





ET 


oB 


rESTED 





J 





Because you can trust Pet quality. Janney, 
Semple, Hill & Co. officials saw the reports of 
a famous research institute, made on aill 
brands of tools. They show that Pet ‘Tools are 
equal to or better than any other power tools 
on the market, in quality and performance. 


Because you get volume sales. A continuing, 
local area sales plan is part and parcel of the 
Pet promotion package. With the exclusive 
Klectronic Showcase, big powerful newspaper 
ads, and the most complete, effective mer- 
chandising program the industry has ever 
seen. 

Also, Pet sales and advertising personnel are 
detailed to help put this program over with a 
bang. All of this effort is backed by strong 
national ads keyed to the local promotions. 

Find out the facts... learn about this new 
and different Pet plan for yourself, and you'll 
find a new high in power tool sales! 





mail coupon today for full details 





LATEST INFORMATION ON NEW 




























Re-Designed Sprinklers that slide through a sho 


pring allowing easy door openi: 


Green Spot line of lawn and gat 
(iniy four crews are used for “ay 
plication Ideal Bra Work In 


For mere data circle No. 2 on posteard, p. 177 


den sprinklers has been complete}: 


re-designed for 1957. Sprinkle 


Rolling Tray Table 

A four-piece king-size Floren 
tine Brass Roll-A-Tray set is thi 
latest addition to the Cal-Dak fam 
ily of tray tables. The set consist 
of a Roll-A-Tray table mounted 





self-polishing wax featuring scuff 
resistant qualities. A slip resi 
now feature sied runners with tant, a general purpose and a 


tipped ends for easy dragging, a water resistant wax are also of 


cap on the base for storing extra fered Two new cleaner concen 


washers, and an extension on the trates and heavy-duty solvent type 
waxes have also been included 


FE. i. Bruce (ao 


Fer more data circle Neo. 4 on posteard, p. 177 


coupling nut to ease attaching of 
hose. Sprinklers have white bases, 
with chrome and brass arms and 
trim. Models range in price from 
$2.95 to $13.95. Scovill Mfa. Co. 


For more data circle No. 1 on posteard, p. 17 





Chrome Flour Sifter 


on wheels which serves as a stor- The home baker will be attracted 

age rack for the other three tray) by this new satin-finished, coppet 

Storm Door Stopper tables. The set plus three extra nlated, 4-cup Androck flour sifte: 
Do-it-yourselfers will be a cus- individual tray tables can be sold 


tomer for this device that protect. as a buffet service for six. Fair 
storm and sacreen doors from win! traded at $19.95 ('al-Dak Con 
damage The Ideal rod door atop pany 

and shock absorber has two rode Fer more data circle Neo. 3 on posteard, p. 177 


Floor Care Products 
Commercial customers will ve 
interested in this line of floor ca 


products for all types of floors, In 





cluded in the line is a heavy-du’' 


12 HARDWARE AGE. OCTOBER Li, 1956 








Want more information on these 
products? Then use free post 
card on page 177. 


in hardware merchandise... 


FOR THE HARDWARE DEALER 


eit [teil ili-metal handl 
haped = fol mfortable « 

land ipping Retall al YR 

Wa an Co 

For more data circle No. 5 on 3 tcard 


Soldering, Electrical Kit 
liome 


craftsmen will be custom 





ers for this all-purpose, heavy 
duty soldering and electrical kit No 
507. Kit contains pencil soldering 
handle, two interchangeable tips, 

tandard 12 in. hack saw blad 

Varker also has a set of four ha 

dened tool steel bits with dep 

adaptor attachment Retails for 


Parke) 


fer more data circle 


$1.70 Mia. Co. 


No. 7 on posteard, p. 17 


Nylon Anchor Rope 





Boat owners will be customer 

for this 100 per cent nylon anchor 

rope Rope is ideal for use in Ire h 
one tor heavy-duty work. the othe: 
for precision soldering, tile cutting 


and neat sealing : electrical tel 


minals, trouble light, circuit tester. 


‘ lex trician Lape, re im, core solde) , 


and a 20 page now-to-do-it booklet. 


Relectric Tool { ¢ 


No h 


/ ecsati 


Fer more data circle on posteard, p. 17 


Home Kitchen Saw 
Lsed for 


meat 


itting tro Town 





and rparris 


* the Parker kitch, 


SAW Comes mounted (y! i brignt fl salt water and is unaffected bs 
colored merchandise card The vater, oll, yrease, gasoline and 
chrome plated ‘aw Teature i fen common acids breaking strength 


inine 81Z¢ plastic Nandi (CContinued on page 174) 
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TO HELP YOU 





11 a iit. 
‘My ‘ aad! 
Pe eS Sig Sage: 


NEW DISPLAYS 
AND OTHER DEALER 





Rubber Housewares Unit 


This moveable land ai play in 
mounted on caste} and can bee 
wheeled to variou part ot you 
tore to meet different trath pat 
tern Display is for merchand| 





rive Pretty ware rubber housewares 

and is available free (nit mea 
ives 56 x 64 x 24 in. and is of 

ali-steel construction with excep 

tion of pertorated panel Pretty 

Products, Ine. 

ber mere data circle No. *& on posteard,. p. 177 


Christmas Line Display 





he antique Couectot vill be in- 
terested in thi iif timulatineg 
(i pla’ of} ‘x autnent reprodu 
tions of Colonial antique pieces Tol 
yilt wiving NO NM) € olonial 
Antique Window and Store Display 
(ontinued page LZYU0) 
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For more How's the Hardware Business see page 242 


p> Builders’ Hardware Sales Outlook Bright 


> August Retail Store Sales Up 5 Percent 


> Business Activity Is High During August 


Prospects for Sales of Builders’ Hardware 
Brighter as Home Construction Increases 


Vrospects for builders’ hardware 
sales are brighter now than they 
have been in recent months. 

The recent decline in proposed 
itself 


in August to set a new monthly 


home construction reversed 


record 

At the same time, the govern- 
ment took action late last month to 
home construction by 
lowering down payment 
ments and easily the flow of mort- 


spur new 


require- 


yage money. 

Contracts for future home con- 
struction in the 37 states east of 
the Rocky Mountains totaled $874,- 
233,000 in August, a new high for 
that month, F. W. Dodge Corp. re- 
ports. This represents an increase 
of 5 per cent over August, 1955 

The August increase reversed a 
decline in awards during June and 
July 

At the same time, the Veterans’ 
Administration in Washington an- 
nounced that requests in August 
for appraisals of proposed home 
construction were higher than in 
July. Requests were submitted for 


i4 


appraisals of 


July and August, the 


36,518 units during 
August compared with requests for 


$4,634 units in July. 


Dodge reports that contracts 


(C'ontinued on page 242 


August Retail Store 
Sales Gain 5 Percent 


Sales in the nation’s retail 


stores rose 5.1 percent between 
Commerce 
Dept. reports. August retail sales 
totaled $16.3 billion 


with $15.5 billion during July. 


compared 
The August sales gain was 
about the same compared to last 
vear. August, 1955, sales totaled 
$15.6 billion. 

Sales in the hardware, lumber 
and building group were up frac- 
tionally from July. August sales 
totaled $1.28 billion. July sales 
totaled $1.27 billion. 

The Commerce 
ported that 
1955 were 9 percent higher than 
1954. Total sales in 1955 
amounted to $185.5 billion. 


Dept. also re- 
total retail sales in 


Business Up in August 
After Dip During July 

The national economy contin- 
ata high rate dur- 
ing August and early September 


ued to operate 


as industries slowed by the July 
steel strike 
ity, the Commerc 


increased their activ- 
e Dept. reports. 

The result was that retail sales 
continued to move up an addi- 
tional 2 percent from the record 
monthiy rate set in May, accord- 
ing to the report. 

Overall! 
advanced in 


industria! 
August, 
picked up and businessmen sched- 


production 
employment 


uled higher rates for expenditures 
for plants and equipment in the 


remaining months of this vear 


FRB Sees Factory Output 
Headed Up After Decline 


The Federal Reserve Board re- 
ports that total August production 
at 141 percent of 1947-49 average 
was much higher than July, and 
above August, 1955 

July’s decline was blamed on the 
steel strike. Durable goods, mining 
and metal fabricating have shown 


(Continued on page 242 
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‘Our tool sales doubled after putting in the 
P&C R-150 Tool Merchandiser!”’ 


IF YOU WANT MORE PROFITS FROM YOUR TOOL 
DEPARTMENT READ WHAT THESE P&C DEALERS SAY: 


Sales sharply increased when the R- 150 was put in 
The R-150 can't be beat for impulse buying 

‘Our turnover is unbelievable 

“We now sell tools we carried but never solid 


“Inventory control is so easy now 


PROFIT MAKING FEATURES OF THE AMAZING 
P&C R-150 TOOL MERCHANDISER: 


® Neatly displays a complete line of 150 popular tools, 
each one a P&C ‘‘best seller.’’ 


So compact——only 32 wide. 

Every tool shadow outlined, clearly priced, numbered. 
Flashing beacon draws 14% more customers. 

Display revolves ror easy customer shopping. 


Attractive eye-catching blue, yellow and white colors. 


Top quality tools, backed by famous P&C guarantee 
and national advertising. 


© Puts the tools out where your customers can see ‘em, 
feel ‘em and buy ‘em. 


® Over 12,000 P&C Merchandisers now in use 


WANT TO INCREASE YOUR PROFITS? 


IF YOU LIKE MONEY and aren't getting all the profit 
per square inch you should from your tool department ask 
your hardware wholesaler about the P&C R-150. Or write 
for complete information today! 





iToo! Company = : 


Dept. A-3, Box 5926, Portland 22, Oregon 


and Schiller Park. Illinois 


PAC the best tools money can buy 
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Never before has Millers Falls offered such a complete and value- 
packed line of Christmas merchandise. 
most popular Millers Falls tools — as well as a wide choice of 
brand-new, specially designed kits that are loaded with sales 
And there are no forced combinations or deals. 
whichever tools you want, in whatever quantities you want. 


appeal ; 


; 
; 
" ar 





Order now! Order plenty! 





e Ne 66! Bench Hiend $4.45 
@ Ne. 682 Orbital 


Sender 17.45 
@ Ne 663 6%" 

Bench Sew 79.45 
> Ne. 886 jie Sew 

Attachment 13.50 
. Ne. 687 ji@ Sew 

Table 2.25 


@ Me. 669 Bench Sender 9 95 


@ No. 8810 Bench 
Grinder 795 





Dyno-Mire Power Workshop 


No. 8668 Power Unit 
3-tools-in-|, the unique 
Power Unit is a 300-to-! 
choice for workshop enthy- 
siosts. With ao 4.0 amp 
rating, it packs a fyll 1/3 
h.p comes completely 
equipped os a %" drill, 


¢ sender, A495 


Attachments 


@ Ne. 881! Perteble 
Sew $186.95 
@ Ne. 6614 Drill 
Press Stand 272.50 
@ Ne. 6815 Speed 
Reducer 13.50 
@ Ne. 68616 Drill 
Press Vise 6.50 
@ Ne. 6817 Avxiliery 
Spede Handie 2.95 
@ Ne. 6818 Plane 
Attechment 22.95 
@ Ne. 2130 Right 
Angle Drive 


No. 4 DywO-Mire Power Tool Kit 





$50 


Value 





A brand new “Dyno-Mite” 
power tool combinetion ... 
powerful 4" electric drill with 
direct-mounting jig saw aftach- 
ment and sanding, buffing 
and polishing accessories. 


. Me. 1614 4“ Electric Drill with 
Jecobs Geared Key Chuck 


@ Me. 1866 Jig Sew Attachment 

@ Me. 2111 Rubber Ped Adapter 

@ Ne 2106 5° Flexible Rubber 
Ped 






@ Ne. 2121 S&S” Lemb'’s Weel 
Polishing Bennet 

@ Me. 00 5S” Garnet Sending Disc 

@ Fitted Steel Cerrying Case 
in beked silver-grey hammer. 
tene enamel. 


The Be 
CHRISTMAS PROMOTION ) 








Included are many of the 


® Ne. 668 Power Unit complete 


@ Ne. 666 Jig Saw Attachment 








No. 5 











elimmate 


colorful d 


practicab 





SLIP-ON CHRISTMAS COVERS 
gift wropping and moke 
the Christmos cover ond 
you hove «a  stondord 


Order stock packoge. Slip-ons 
hove been used wherever 


"Designates Gift-Wrapped Tools 


the need of 


isploys. Remove 











No. 3888 DYNO-MiTE Portable 
Power Workshop Kit 











with %&” Jacobs Chuck, 6° 
Rubber Pad, three Sanding 
Discs, Lamb's Woe! Polishing 
Bennet, Reversible Side Han- 
die end YY." Werk Arber. 


@ Ne. 882 Orbite! Sender 


Attachment 





$34 


Value 





A “Dyno-Mite” Drill Kit with 
the three basic things for 
volume Christmas sales: top 
quality, medium price, and 
oepped! to all. 


@ Ne. 814 %” Electric Drill with 
Millers Falls quick-chenge 
chuck. 


@ Ne. 2105 flexible Rubber Ped 
@ Me. 2111 Rubber Ped Adapter 
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® Ne. 8811 Circuler Sew 
Attachment 


® Ne. 8006 Power Bit Set 
(6 sizes, %&" to 1”) 

@ Ne. 8819 Fitted Steel Carry- 
ing Cease in silver-gray beked 
enamel finish. 





Dyno" mire Electric Drill Kit 


$9995 







@ Ne. 2121 Lemb's Wee! Polish- 
ing Bennet 
@ Twe 5° Gernet Sending Discs 


@ Metal Carrying Case in boked 
silver-grey enamel 




























Twenty-two tools carefully 

No. ] chosen to handle 99 A of 
the ordinary repair jobs 

Kitchen in the home Fitted steel 


case keeps most needed 
tools at hand in a con 


Tool 
Kit 


venient cabinet. Storage 
space provided for extra 
tools and supplies 


= ‘A requier 
$38.00 value 











A regular 
$12.00 Value 





No. 2 For Valve... it's V-Line 
For Valve... . . 
it’s V-Line | M K os 
ome Maintenance Ait 
Eight basic tools that meet a need in every household, nested in Kit includes 16-e2. Claw Hemmer @ 7-c1. Claw Hammer @ Teck Claw 
permanent molded-plastic storage case and priced for Christmas ® ‘© Neill Set © Keyhole Sew complete with one weed cutting and twe 


metel cutting bledes ©@ Utility Knife with 5 bledes in handle © 
Cembinetion Saqvere @ 6 ft votming | Rule @ 4%” Mend Drill with Drill 
Point Set (8 sizes, '«” te ''«.") @ 3%” Awl @ Bleck Plane @ 4° Plastic 
Hendle Screwdriver @ 3° Plastic Handle Cebinet Screwdriver @ Piestic 
Handle Pocket Screwdriver @ Piastic Handle «1 Phillips Screwdriver © 
Plastic Handle (2 Phillips Screwdriver @ 6-inch Slip-Jeint Pliers @ 8- 
inch Adjusteble-End Wrench @ 10-inch Pipe Wrench 


giving 


Set consists of ‘4 ” Avtemetic Drill @ 3” Plastic Handle Screwdriver © 
Plastic Handle (2 Philips Screwdriver @ Plastic Handle Pocket Screwdriver 
© Utility Knife with 5 bledes in the handle @ Tack Claw @ 7 ox. Claw 
Hemmer © 6-inch Slip-Joint Pliers 


SPECIALLY SELECTED HAND TOOLS, ALL GIFT-PACKAGED 


-— 2 
No. 900 & , est , - @& * 
Smooth Plane oo if 


$50 GH, eee is 


No V 
Aute rati te 
$3.85 


No 1455 
Low -Angle 
Biock Plans 

» 8 












Y-inch Pistol Grip Drill 


Has full 2.0 amp. rating; power for drilling 
%” in steel and %" of more in wood 
Operates polishing bonnets, grinding 
wheels and other attachments. Ne. 1814. 
$27.50 


POWERFUL ADVERTISING 
PLENTY OF FREE TIE-IN MATERIAL 


Millions of advertising impressions will be delivered by 
color pages in the Saturday Evening Post and other leading 
national magazines. And in addition, colorful window 
streamers, consumer folders, and newspaper ad mats are 
available to help you take full advantage of this biggest 
of all Millers Falls Christmas promotions, 


ORDER EARLY FROM YOUR JOBBER 
ORDER PLENTY 


Self-Powered Jig Saw 


With full 2.5 amp. rating. Capacity: 1%” 
wood, “sa” metal. A unique Millers Falls 
design results in greater cutting speed than 
any similor sow. Ne. 480. $49.50 


Jig Saw Attachment 
Fits any 4” electric drill, Complete with 


2 wood cutting and 2 metal cutting blades. | | L L E RR 5 FA L LS 
Self-Powered Orbital Sander 
Light, fast, easy to handle. Highspeed 
sanding action with 4500 orbits per minute. 
Sends in any direction without tracking, 
scoring or burning surface. Ne. 580. 
$49.50 
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GLOSTON TOOLS MAKE FINE GIFTS 
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Get this DISSTON =: 


@ it displays itself 


Si 


@ it gives you the opportunity to sell 
a combination package: 


DISSTON D-23 HAND SAW and a 
DISSTON CARLSON 3310 STEEL TAPE RULE 


@ or to sell the saw by itself 


Note the big sales appeal of the very popular D-23 Hand 
Saw in 26” length and Big Chief Rule 10-feet long. See why 
The 


top part sells the pac kage, then tears off leaving the biggest 


we call them self-selling Look at the two-part sleeve’ 


Merry Christmas tag ever 


Order these profit-producers through your DISSTON wholesaler now. 


Henry DISSTON DIVISION) 


H. K. PORTER COMPANY, INC. 
Philadelphia 35, Pa. 








’ , ° 

. . > . 
HERE'S HOW TO DISPLAY this new DISSTON saw-and-rule 
combination package to make it a real traffic-stopper. 


CHRISTMAS PACKAGE 





Full page DISSTON ads in 
POPULAR MECHANICS POPULAR SCIENCE 
MECHANIX ILLUSTRATED 
feature this gift package! 





DIsSTON-CARLSON STEEI 
Tape RULES are sturdy 
easy to read, tamous for 
high quality. The #4510 


has a 10-foot reach; 1s “%" 
wide, has patented swing 
up and nd blade 


change features ‘Li st $4.25 


10-ser 
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‘Double Wowk er Gun 
‘Sales with the new 


Poe bidiion er 


compcete EAAEUN 
“DO-IT-YOURSELF” KIT 


; BEST KIT VALUE! Includes Professional Type Feather- 
weight Solder Gun Model G14 For all Your Soldering 

. & 150-Watt Heavy Duty Solder Gun 
eae ot 4 Cutting and Smoothing Tips 


om! «4 Kester TV-Radio Resin-Core Soider 
‘4 and Sandpaper tor Cleaning Joint 


















! 


oun ‘ 
Ts Se 
"Si 


ts 
i 





—you'll 
like the way 
it HANDLES! 


like the way 
it SELLS! 





+ Lightweight — One-tifth the Weight 
of Transtormer Guns 


~ Compact — Takes Hait X THE PERFECT GIFT 
‘unten taleaaae IDEAL FOR TOOL BOXES 





NEW DISPLAY PACKAGING HEXACON BACKED WITH FREE SELLING AIDS NOW FULLY GUARANTEED AND 

SELLS-ON-SIGHT! NATIONAL ADVERTISING! AVAILABLE! UNDERWRITERS’ APPROVED 
Each kit of gun packed in an Notionally advertised to your Hexacon bocks you up with free The relioble HEXACON trode 
attractive, three color display cor customers in leading hobby, me. newspaper mats, envelope mork ond a tull qverentee on 
ton thal invites inspection, sets chanics, do-it-yourself, radio ond stuffers, display packaging, elec- every solder gun stand behind 
vp easily ond tokes minimum television and service men's trotypes, photographs ond cate. every sale. Approved by 


counter space. mogozines and trade journals. logs... every sales cid needed Underwriters’ Laboratory. 









EVERYONE WHO SEES IT, WANTS THE HEXACON SOLDER 
GUN! It's in big demand by prolessional mechanics, hobbyists, 
handymen, radio amateurs and home owners 


ORDER FROM YOUR DISTRIBUTOR, TODAY! 


‘ ) 
Ano? ; 


HEXACON ELECTRIC COMPANY 
170 WEST CLAY AVENUE, ROSELLE PARK, NEW JERSEY 





oe RVING INGE Le AND CRAFTSMEN FOR A QUARTER CENTURY 


RO inna is NM. secre a er eer soenlalt + ea 6 dk MP 
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CUTTING 

EDGES 
HEAVY CUTTING 


LIGHT CUTTING 
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now one hack saw blade for 
cutting all thicknesses of metal 





Home owners and me- 
chanics will really go for 
this new double edge 


flexible blade. 


This is something really 
NEW for Hand Hack Saw 
Blades. One 12 inch dou- 
ble edge blade that han- 
dies all thicknesses of 
metal cutting. 18 teeth 
on one edge for general 
heavy cutting . . . boits, pipe and rod; 24 teeth on the 
other edge for cutting thin sections . . . sheet metal, light 
tubing, thin wall conduit, etc. HEAVY cutting and LIGHT 
cutting all on one blade. 














And these new double edge blades are individually 
carded and packaged in a real SELL display. This will 
give you impulse sales on what is often an accommoda- 
tion item. 


50 carded blades to the display. Ask your jobber for 
this really NEW Hack Saw Blade. 


G. W. GRIFFIN CO. + FRANKLIN, NEW HAMPSHIRE 


Soles Representatives: John H. Graham & Co Inc., 105 Duane Street, New York 8, N. ¥. 


ees 2 ae 
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advertising pre-selis  { | 


your customers 


Over 3! million readers 
of national consumer and 
trade publications are be- 
ing told the Channellock 
plier story every month, 
Another good reason why 
you'll find it profitable to 
put Channellock pliers up 
front for your customers 
to see...try...and buy. 
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HE COMPLETE CHANNELLOCK LINE 





CHAMPION DEARMENT TOOL COMPANY 
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WHY DELTA IS THE 


WHEN BUYERS WANT INDIVIDUAL TOOLS YOU PROFIT! 


oun 
j | 735.18 


Delta Homecraft Delta Homecraft 
10” Band Saw 11” Drill Press 








Yourp 
O”7, 


7 739.75 





Delta Homecraft Delta Homecraft 
4” jointer 16” Scroll Saw 


Your 


OV) 
7O 
Delto Homecraft Delta Homecraft Delia Homecraft | 6 
Saw-Jointer ll” Wood Lathe Shaper 


AND YOU PROFIT WHEN BUYERS WANT ALL-PURPOSE COMBINATION TOOLS! 





























PROFIT LINE FOR YOU! 


DELTA’S COMPLETE LINE GIVES YOU MORE 
CHANCES TO MAKE MORE PROFITS! 





DELTA gives you the right tools for every power tool prospect! 








There’s no need to lose sales because you don’t advantage of a complete line of sales-building, profit- 
have the tools your prospects want. Delta gives you making accessories plus the complete library of Del- 
the world’s most complete line of individual tools tacraft How-to-Do-It Books. Any way you look at it, 
for every workshop need—and Delta also gives you DELTA IS THE PROFIT LINE FOR YOU be- 
the world’s most complete line of all-purpose combina- cause you profit every way—from tools, from accesso- 
tion tools for the man who wants an all-in-one ries, from books, from the hardwareand many othersup- 
workshop. And only Delta gives you the added plies your customers buy when they use power tools. 


DELTA gives you sales-making customer preference! 








Consistent national advertising——-backed by unsur- 
passed quality have made DELTA the best known, 
most wanted, easiest-to-sell power tools in America! 














Hard hitting national ads continue to pre-sell your 


POPULAR 
WECHIANICS 





nome. 


prospects—-and Delta gives you every merchandising 


and point-of-sale selling help you need to channel 





this selling power into your store! 


DELTA gives you a quick, easy, sales-clinching credit plan! 





QUICK AND EASY FOR BUYERS! Delta Budget 
Plan is designed to clinch sales fast by making it easy NATIONAL 


for customers to buy. As little as 10% down—as long 
as 24 months to pay. 


Pay BUDGET 
QUICK AND EASY FOR YOU! There’s a minimum PLAN 
of red tape in the Delta Budget Plan. You make credit 
decisions on the spot, and get your money right away. 





v, %, ate ‘, %, ie . ~ ae Ao % t. %e Te %, ste F. a? ~ 
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S Delta Power Tool Division, Rockwell Manufacturing Co. 
SEND FOR NEW -Jele) 454) » 680K N. Lexington Ave., Pittsburgh 8, Pa. 
Why Delta Can Be The BIG Profit Line For You” [| Please send new booklet: “Why Delta Can Be The BIG Profit Line 
. and make this the biggest power tool profit year in your history! 4 for You. 
D> [| Please send names of DELTA Jobbers nearest me. 
¢ | | Please send complete information on Delta Budget Pian. 
s Name Tithe 
another product by : 
? Compony 
ROC WN ELL ; = 
> City County State 
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1056 Assortment 
wrt. 1] ibs 


Retail Value $31.00 
Dealer's Cost $20.70 


PROFIT 410.30 


Yes! When they are Oxwall’s new gift-boxed 
Tool Sets in their colorful New Gravity Display! 


Oxwall’s new gravity display is just what you need for Christmas excitement! Never 
before have tools been packaged and shown with so much gift appeal. Each gravity 
display contains 16 sets (four each of four different sets). As one set is sold another 
automatically replaces it. Continual feeding action keeps it freshly stocked. Each set is 
an attractive display in itself, packaged in bright, assorted colors in Oxwalli's see-al! 
transparent, molded plastic carrying case, with colorful Christmas decorations. Tools 












#656 — 5-Pc. Chrome Vanadium 
Screwdriver Set 

Mott widely used types, mode of 
chrome vanadium, Americas finest 
too! steel, nickel plated and polished 
Includes insulated screwdriver for 
electrical work. Weight: 6 Ibs. to dz 


Retall Value 41.98 ea. 
Dealer's Cost 41.32 ea. 


made of fine tool steel, plastic handies are unbreakable, shock-proof, UL approved 


oa) 
=456—12-P 2 
+ —12-Pc. All Purpose 
Socket Set ¢, 
Fiexible shaft extension, straight s, 
ratchet and rigid steel extension bar, ns 
8 sockets (sizes i," -X,"), flex handle. 
Weight: 9 Ibs. to dz. 


Retail Valve 42.98 ea. 
Dealer's Cost 42.00 ea. 


e, 















7356 — 6-Pc. ‘Everyman's’ Set 
The bosic screwdriver set for the 
do-it-yourselfer, 6-pc. interchangeable 
, screwdriver set with plastic handle 
¥e Weight: 6 Ibs. to dz 
Retoll Valve 41.00 ea. 
Dealer's Cost .67 ea. 





=556—11-Pc. interchangeable 
Screwdriver & Socket Set 
Hardened and tempered tool stee! 
blodes. Extension bar, 5 sockets (sizes 
‘a Ke) Nickel piloted for longer life 
Weight, 6 ibs. to dz. 
Retail Value 41.79 ea. 
Dealer's Cost 41.19 ea. 





Participating Member IRHA Family Gift Center 
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r MR. DEALER! 
i It's Here! New 


Darra-James 
' Grand Slam 
\4. Profits Plant ’ 


of 





Msterloo!ls= 


...Power Packed Beauties with 


BUILT--IN--MOTORS 


A DEALER’S DREAM COME TRUE THAT MEANS MORE PROFITS FOR YOU! 
4 year of hush-hush planning, designing and re-designing in collabora 

Se ee eee WITH NEW DARRA-JAMES 
eee CREDIT PLAN YOUR CUSTOMERS 


Moferlools 


[They're rugged, compact and power-packed with nationally famou CAN PURCHASE FOR ONLY 
( 5 neral tlectrie motors to pre Ji tf rouen ti c¢ to ighest Woodwork! 


” 





""sseae esa e” 





chores Now your selling eflort is simplified ind min ized Fach 

tool comes CUuIpy 1 Wil i ing belt p ies switch and motor 

ready to operat MoterTools are availabie in two handsome, manly 

color-tones — Woodland G Slate Gray — to enhance the beauty he ] 
of any home workshor! Darra-James MoterTools ar vhat you've 

been Waitingtor'!' Cet behind them’ [hey ve got Power' 
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825) i , 
8” TILTING ARBOR SAW j os 
A tliting arbor at . 
SOA vin onda : me. hia 
‘ be that perform BD an 
rips te center of 33° panel j | att eperetions of bi \ced ™ 
* Motor, guard, and splitter tilt j } models + Cuts 
with biede to 45°. + Precision pony I + Sade 
qreund eset fron table (98° 1 20°) | ~~ . ad moter ; 
stays fiat + Lifetime ball-bearing i . 
unit + % HP. continuous By 
- hy ge | continuous {. moter 





CONVENIENT DARRA-JAMES CREDIT PLAN 


Darra-James : Makes Selling Easy! 
| 
| 


GRAND SLAM PROFITS PLAN 


means more to you... 


Here are the quick facts: 


e Customers can take up to |8 months 








1Oo pay 
@ Dealer himself extends no credit 





a 
oO 

- 

= 58a 

a “6 

- an De VAGArTes 
~ Phe, a wer : 
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PABBA. james S554 . 7s 


wey \ Cooperative Dealer Advertising Allowance: YOu 





ey og fusses with no bookkeeping, sends out 
get a generous advertising allowance in order to do p "Pletal eicre, are Gu no statements, makes no collections! 
fects works ted iGarwnes e a 
a real bang up selling iob = © FURL bive » oo ind mate, ons ~ @ Customers moke payments to author 
\ Less Inventory Cenfusion: Varra-James Moter- 7 enteed by ma le 0 qver ES ized credit offices in 120 cities 
Tools require no stocking of motors, timing belts, ‘ PINRO DIP VOC. - @ Darra-James Credit Plan can be used 
pulleys or switches r i for purchases of all Darra-James 
\ 5-Year Guarantee: We are the only power tool | power tools 
company able to make this unusual offer, because of 
the exceptional quality of our tools | Mr. Distributor! P-~$+$+$+$+$+8-«- 
' , 
y Bigger Margin of Profits; You carn more with Contact Emil Osled at our factory 
Darra-James Power Tools because you buy for less ‘tell 
, for name of our salesman in your area, He will tell you 
¥ Convenient Darra-James Credit Pian; [his plan » ob D j “G d SI Profits Plan” that 
increases your volume of sales You gct bigger | a about arra-2,ames ron 2om rors an a 
sales... and more sales than ever! | will knock you off your feet. But you must act now! 
—_—— <> a CED Gu GD aD @ | 
! 
Mr. Emil Osled TOOLKRAFT CORPORATION 
500 Plainfield % Springfield, Mass ' 
Please send me complete information abewt Grand Siam 
Profits Plan and name of your nearest salesman ) 
NAME . | 
| 
STREET ' 
; 
' 
city Zonet STATE 
' 
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YOU'LL BE AS BUSY AS A BEAVER WHEN YOU STOCK DARRA-JAMES POWER TOOLS 
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It’s a square 
and a level! 


Packed 12 in carton 
with colorful 
Holiday Poster 


w 


A Hot Christmas Item 
with real GIFT APPEAL! 


Here's a natural for Christmas sales because 
every customer's a prospect for a Squar- 
Evel. Two tools for the price of one. Comes 
in beautiful anodized colors... Albras and 
Albright... will not chip, fade or wear. 
Can be adjusted to either 45 or 90 angle. 
Each Squar-Evel has a coiorful Christmas 
wrapper. 


12 M-D SQUAR-EVELS @ $2.50 ea. $30.00 list 


GIVE M-D SQUAR-EVELS 
TO YOUR OWN CUSTOMERS 


AND FRIENDS individually wrapped in 


Polyethylene tubing with 
Christmas tags at both ends 
Personalized Christmas card 
inside with your firm name 
: imprinted free 

ORDER DIRECT TODAY! Makes a wonderful gift from you 

Send us your order ond imprint to your friends, customers or 

copy sew. Shipment will be employees. 

mode in omple time for Christ 

mas. We poy freight eon oll 

orders of $20 or over. 


MACKLANBURG-DUNCAN CO. @ BOX 1197 @ OKLAHOMA CITY 1, OKLAHOMA 
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NEW Deluxe Fixkit 
Contains %* Drill, Geared Chuck & 
Key, 7 Drill Bits, Horizontal! Stand 
Grinding Wheel, Polishing Pad 4 
Won, Buffing Pod : only 
Compound, Arbor, 


Sanding Discs, ae $34% 


Pod. Stee! Case 


Your customers save $4.00 


NEW Sow, Drill & Sand Kit 


Contoins new “%” Drill. Geared 
ChuckA Key. Sow Athochment. Send 
ing Attachment, Stee! Coase, 2 eary 
to-build Provect Pat only 

terns, (Step-stoadl and 


Foldaway Workshop) $5935 


Your customers save $12.25 










with a complete line of Black & Decker Tools aimed at 
your prime market, the homeowner! Backed by the big- 
gest consumer advertising campaign in power tool history. 





ee Steve Allen and Dave Garroway 
start on November 23 and sell for you 
through December 20. Their shows, Today 
and Jonight, will reach 80°, of all TV 
sets in the country 


Pe Bieter, 100 ¢/ 





Magazines reaching | out of 3 families 
in your neighborhood. Life, Reader's Digest, 
and Better Homes & Gardens will tell your 
prospects how they can have more fun, 
get more done with Black & Decker Tools. 








Newspapers your neighborhood! 
Big newspaper ads in over 100 cities with 
free dealer listings available. Ask your 
wholesaler for details. 





Ask your wholesaler sales 
man how you can stock up and 
get full profit by using his 
liberal dating plan. For more 


Plus attractive store displays 

to remind your customers that you sell “Operation Snowball’ details, 
: } 0 

the most famous line of power tools write to He Brack & Decker 

Black & Decker! Mre. Co., Dept H.510. 


‘Towson 4, Maryland 


Look in the Yellow Pages under “Teols-Electric” for Nearest Wholesaler 


‘g ORs Debe 


World's largest maker of portable electric tools 
Sew Attachment 
$14.95 


-3 Ve" Drill pean No. 44 Sander im u-10 lig Sew 
$28.95 $52.50 $54.50 


6," et ag Saw 
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Who’s the giant? Mr. Suburbia! He represents the tremendous homeowning 
group that has been eagerly awaiting a small-lawn oscillating sprinkler 
at only 6.95! Last season’s record-breaking Swingin’ Spray sales will be 
dwarfed in 1957 by the 6.95 model... especially with the 


biyger-than-ever ad campaign that Melnor’s putting on for 1957! 


his LENG Sa, 


ee i” dita Ld AUR L ‘;" Wr @ 


ors great new 
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Fabulous New Spray Control ly, 
 AQUA-DIAL | 


Fingertip dial gives any , 
desired spray area. Now on these 
— 3 Swingin’ Spray models! 





os 
eens 
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new ! 


No. 525 

with link adjustment 
a §-95 
1500 sq. ft. Retail | 


-Melnor’s Complete Line of Garden Accessories! 















MELNOR iu noustries, inc. 


300 DE Witt AVE., BROOKLYN 36, N. Y. 
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Fast-moving impulse item! Strong—colorful—specially 

made for tying Christmas packages for mailing 
Each box contains 12 balls of red and box: half-dozen 2 ply (1 red and 1 green 
green twine equivalent to 24 lb. yarn jute yarn), 210 per ball; and half-dozen 3 ply 
twine. (1 red and 2 green yarns), 140° per ball. 
Box cover folds back to form eyecatch- Twelve boxes in each shipping carton. 


ing counter display. Two types in each Order from your jobber. 


COLUMBIAN ROPE COMPANY 
Auburn, N. Y. “The Cordage City’’ 
Branches: New York—Chicago—Boston—New Orleans 
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AMES 


MONONGAH 


leads the world 
in Featherlite 
shovel sales! 





There are good reasons why the famous 
Ames Monongah Featherlite shovels 
have consistently outsold other shovels 
year after year. The reasons revolve 
around the careful construction with 
selected high quality materials. Blade, 
front strap and back strap are forged 
from the very finest high carbon steel, 
Blade and bottom section of socket are 
carefully tempered ... straps are all pre- 
formed for insuring uniformity in life 
and balance. Handles are selected grade 
ash, smoothly and attractively finished 
in clear or Burntcote, as specified. It’s 
everything that a shovel should be... 
backed by 182 years of experience in 
fabricating steel tools. 


@Weight of long-handled Featherlite round- 
point is only 3% pounds 


S Ames Featherlite is the only shovel of this 
weight that meets railroad track shovel weight 
test of 200 pounds 





AMES 


Since 


1774 





©. AMES COMPANY 
Tool Division, Parkersburg, West Virginia 


Please send me the name of distributor in my 


Grea. 
Nome _ 
Company 

? Address 

0. AMES COMPANY | City State 
Parkersburg, West Virginia | HA-10 
Division of McDonough Company 
HARDWARE AGE, OCTOBER 11, 1956 31 

















Here’s what you get FREE when you buy a BUCH Money- 
Making Deal!...and become an authorized BUCH Dealer 









retailing at 


$9.00" ver you 


get it without cost, 












and you can sell or rent it. 


— 











* approximate retail price 






















Get Ready NOW for Spring 


se ieke & easy with BUCH Garden 













BUCH qaréen 
whertbsrree 
Sn e 











J, 







CANN 












FREE! 















FREE! 













meer mor eoemares™ This 500-line newspaper ad will appear in 
the newspaper in your area... carrying 


your name and address. 
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This decal for your window es- 
tablishes you to your prospects 
as an Authorized BUCH Garden 


BUCH window streamer and dis- Equipment Headquarters! 


play card are attractive attention- 
getters that pull in prospects and ASE OOS EE LOE 
push up your sales! by Buch Sec sovcer Co . 
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Buy the BUCH Garden Equipment you need 
at one time and SAVE MONEY! 





For the biggest sales-and-profit season you've ever had, 
cut yourself in on one of the big Buch money-making 
deals for next Spring. When you buy any one of the deals 
listed above, you become an Authorized Buch Dealer. You 
then get the free promotional material and the free 
spreader shown on the opposite page, plus substantial sav- 
ings. Leading Jobbers everywhere are tying in with Buch 
. . . because the Buch deal is a profit-loaded package. 


The Complete Matching Line—Styled for Profit! 


Buch makes America’s most complete line of rolling lawn 
and garden care equipment... with lovely DuPont -de- 
veloped colors: Bermuda Green and Buff; attractive de- 
sign and light weight. Every Buch item is packed with 
selling features that make registers ring! 


Backed by National Advertising! 


Buch pre-sells your prospects for you through hard -hit- 
ting, consistent national advertising. Through the years, 
Buch has built up its brand name in a brand-conscious 
market through advertising in Better Homes & Gardens, 
Life, and The Saturday Evening Post. Brand-conscious 
buyers prefer the brand name they know—Buch. 


Don't delay! See your Jobber immediately for full details 
on Buch's fabulous money-making deals! Get on the 
Buch bandwagon... become an Authorized Buch Dealer, 
for your share of the Buch profit bonanza next Spring! 


BUCH) 
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America’s Complete Line of 


Rolling Garden Care Equipment 





BUCH BARROW 


Rubber grips, cushion tire, 
steel construction. Packed in 
easy -to-take-home carton. 


- 


SPREADER 


Exclusive 
"Sweep- feed” 
agitotor. Low- 
priced. Direct 
lever control. 
Packed in single, compact car- 
ton. Capacities of 25, 50 and 
75 ibs. to match standard 
fertilizer packages. 











BUCH 
LAWN CART 


Front end tips over. | cu. ff. 
more storage space than or- 
dinary lawn carts. 





BUCH 
HUSKY BARROW 


Semi - pneumatic tires. Ball 
bearings. 3'/ cu. ft. tray. 





America’s Complete Line of 
Rolling Garden Equipment 


BUCH Manvfacturing Company, Elizabethtown, Pa. 








BUCH 
AERATOR 
Cores soil. Plexi-press springs 
keep sod in ploce. Rubber 
grips. 





BUCH 
LAWN 
ROLLER 
Oil-impreg- 
nated beor- 
ings. 16°-32” in width. Heavy- 
gauge steel drum. 
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Order Now! Save 5% 


It's good retailing to figure your next season's steel 
goods needs while sales records and inventories are 
fresh, Since you're probably already doing this, why 
not take advantage of your wholesaler’s money-making 
early order discount plan. 

Here's how it works. Simply order your spring steel 
goods requirements from your True Temper wholesaler 
 // 


now. He'll give you a 5% discount. Your order will 


be shipped in plenty of time for early sales. 


You can look to for leadership 


$4 


FSD or FS$3'% 


..-Get Spring Delivery 


You'll get the exact sizes and models you order. No 
worries about substitutions or omissions. Your order 
will be on top of the wholesaler’s list and ‘True ‘Temper’s 
production schedules. 

Don't miss this opportunity to add to your profit 
and simplify spring planning. Get your order to your 
wholesaler no later than December 15. True ‘Temper 


Corporation, 1623 Euclid Avenue, Cleveland 15, Ohio. 


RUE LEMPER. 
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LAWN-BOY PRESENTS 


PM [Ay Bere), (ela N] Rey-\-1 3 
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LAWNS THE SMOOTHEST CUT EVER! 


Its the Combination of features that takes the LAWN BUY 
different and better Ihe special Cutting blade the smooth 
die cast housiig with front discharge the stagzered wheel 
placement — the positive, quick action governor the 
LAWN BOY efpine the sensational new activated pilot 
wheel-——all add up to the most satisfying lawn mower ever pro 
duced he new LAwn Boy will glide over lawlis—-even rough, 


problem lawiis-—-leaving the most pleasing, level cut look 
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D” PILOT WHEEL — 


2 GREAT NEW 
LAWWN-BOY 
OTOMOWER 
MODELS for 1957 


Always the pioneer in power-mower engi- 
neering, LAWN-BOY now brings you the Auto- 
mower, last word in simple, foolproof self- 
propulsion. Here’s the easiest self-propelled 
mower to run, to control... to SELL. 


21° LAWN-BOY “AUTOMOWER" 4129.95 


Mode! 8) (x 


New Feather-Touch Handle. A flick of the wrist 
starts the LAWN-BROY Automower forward: another 
flick of the wrist stops it, keeps it free-wheeling for 
maneuvering around tight places. No self-propelled 
mower could be simpler in design, easier to run 


SPECIFICATIONS 


laggered ett wheel wt , es « eve 


AUTOMOWLER e Variable soeed self oro 


¥ ete trommr t Soe ? i“ oe of me a se! Greg’ ac ogere 


ACTIVATED PILOT WHEEL @ A « 
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SAFETY CLUTCH «A stable cis ste? 
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Dit -CAST ALUMINUM HOUGING « Vares the LAWN BOY hertera easier t yperate Mugged 

‘ ow ¢ ” | ALLOY STEEL BLADE @ Stays < t shatter bend ‘ bree 

FRONT AND SIDE TRIM « Vows wt 
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ate °* 
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18” LAWN-BOY “AUTOMOWER” 4124.50 
Model 6100 


New Synchronized Drive Control. No gears or 
chains to cause trouble. A single knob adjustment 
gives operator the forward speed he wants, main- 
tains it up and down hills, through light and heavy 
grass. No throttles or levers, no run-aways. 
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SPECIFICATIONS 


ACTIVATED PILOT WeEEL 


IMPROVED = 22" 
LA 


ODELS for 1957 
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21” LAWN-BOY DELUXE-only2?99.95 


Model 7100 


: 
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‘ ength « 
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awh OVERSITE mMUF 


wT .8BO 4 ; ease SAFETY CLUTCH @ A 
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WINDROWER ATTACHMENT « Ww pomes into nes , , > 
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18” LAWN-BOY DELUXE-only?9 4.50 


LAWN-BOY MODELS FOR “TRADE-UP” SALES 


$84.50 
18’ LAWN-BOY SPECIAL—only SI 
21’ LAWN-BOY SPECIAL—only 589.95 
Mode! 7000 SPECIFICATIONS 


SNAP-ON’ SEMI-FLOATING I-10 HANOLE © Mounts 
of diemounts in 10 seconds without tools. Chome of teh of tow 
position gives handie most comfortable height for mowing 6: ackets 
let haendie ‘Tloet’ within comfortable mits to keep operstor 4 
sate destaence behind mower/ LAWN-BOVY ENGINE @/ NO 
direct.drive engine (model C.12) operating et 3200 rom 
Designed exclusively for LAWN. BOY/OVERGIZE MUFFLER © 
5) cu m Deadens engine noise, towers sound to @ pleasent pitch / 
SAFETY CLUTCH © Adjustable die clutch permits biede 
to slip when hitting obstruct and then te fe engage 
after passing / LIGHTWEIGHT OF€-CAST ALUMINUM 
HOUSING ®& Makes the LAWN.BOY lehter and easier te 
operste Rugged enamel fineh—-wont futt/ ALLOV Svea. 
SLADE © ‘Stays sharp. won't shelter bend, of break Casy to 
re-sharpen/ ADJUGTAGLE WHEELS ©@ Culling hewh!t may 
be adjusted easily to any one of fwe positions trom | to 27% / 
FRONT ANG SIOE THIM @ Mows withe % Of wells 
foundations, trees. walks ether in front of on side Clear front 
deck lets you trim under low bushes/ HANG-UP DESIGN © 
LAWN.BOY can be hung wp with of four wheels agains! well 
for handy out-of-the-way Morege/ FRONT OreCHARGE 
cuuTe @ Utilizes maximum engine power for cofting On 
tributes chppings evenly away from mower eliminating the seed 
for raking after mowing /' 'PULVERATOR LGAPr MULCHER 
ATTACHMENT @ Mulches leaves finer and tpresds muith 
evenly Mounts on LAWN. BOY in seconds Optional af emalt extra 
cost/ WINDROWER ATTACHMENT © Windrows clippings 
ate nest priest for easy ‘aking Optional at small extra cost/ 


la dhila ik 





18’ LAWN-BOY ECONOMY only*69.95 
Model 3100 SPECIFICATIONS 


SNAP.ON' GEMI-FLOATING HILO HANDLE © Mounts 
of Gemounts in 10 seconds without tees Chome of igh of low 
postition gives handie most comtertabie hewh! for mowing Brachets 
jet handie Tieet within comfortable ti muts to been Operator a tate 
destance belied mower/ LAWN. BOY ENGINE @ 7 No direct 
diwe engine (model C.70) epersting af 1700 tom Oesined ox 
cluswely tor LAWN.BOY/ OVERSIZE MUFFLER @ 5) co 
Deadens engine noise. lowers sound to 4 pleatant pitch / SAP ET Y 
CLUTCH © Adjustable dim wich permits blade te tip when 
hitting obstruction and then to re engage after pasting / LiGuy 
WEIGHT OE-CAST ALUMINUM HOUGING © Weres 
the LAWN BOY lighter and easrer to operste Rugged enamet finiet 

won 'trust/ ALLOY STEEL BLADE © Siays share won ' 
shatter. bend of Oreek taety W fe sharpen / S6ELF LUeet. 
CATING, ADJVUETABLE HEIGHT WHEELS © Vado of 
styrene for strength and tong wear Nylon bearing with or) fetaminy 
felt pad needs oiling only once « seeton Cutline heh! may be 
adjusted easily by moving wheels !o any one of tive postions fron 
1" © 24"/ FRONT ANDO S108 THImM @ Mows witha & 
of walls. foundations. trees. weiks ether m front of on sede Clea: 
fromt deck iets you trom ender low beshet /HANG UP OESIGN © 
LAWN.BOY can be hong oo with af four wheels agane! well fo 
handy out of the way storage / Jay PuMmPr HOUSING 
OGSianw @ Smocth circyier contours eyet! Efats Clippmmes af front 
of mower away tram operator Varimum engine power © wired 
for cutting (aking after mowing 14 wenner essary / PUL VERAT OR 
Lear MULCHER ATTACHMENT © Vulches ‘eaves ‘er 
ond soreeds mulch evenly Mounts on LAWN BOT w seconds 
Options! of emall extra cost/ WINOROWER ATTACHMENT © 
Windrows ciippings into neat priet for easy (aheeg Optoonal at tre 
extra cost / 





18’ LAWN-BOY ELECTRIC-only*69.95 
Model 1000 SPECIFICATIONS 


SNAP OR SEMI FLOATING HILO HANDLE © Mounts 
of Gemounts in (0 seconds without teele Chowe of high af low 
yO%ithon gives handie most comfortable height for mowing Brackets 
* handle Ttleaet within comfortable mits to heen ooereter 4&4 tate 
Ostence behind mower/ gLectTaiec moToR © Paha % 
horiepower operating 4 450 fom/L iam Tweraw? or@-caay 
ALUMINUM HOUSING © Veres the LAWN BOY lighter and 
easier to operetta Bugged enamel timieh-—weet rest/ ALLOY 
SYTGGi SL AOE © Sieyt Hate won't shetter bead of bree 

‘oe tharpen/ FRONT ANG S108 TaeIm © Mows 

of wes touwndations trees waelke either nm treet of on 
tide Cieart front deck lets gou yim wader tow bushes / HANG UP 
DEesian @ LAWN.BOY can be hung wo with aff tour wheels 
agamet well for bendy out of the wey Sorege/ AOJUGTASLE 
Whee.s © Culling height may be sdjusted easily © any One 
of twe gostwens trom | t 7% / FRONT BIsCHaAanGeE 
cuuvte @® Uiel@etes chops eveniy wey from operator 
thieunetes seed for faking after meyeing | PUL VERATOR 
LEAP MULCHER ATTACHMENT © Mulches ‘enues finer 
and sofeeds maith evenly Meugats on LAWN BOY w senonds 
Optional af email extra cost/ WINOROWER ATTACHMENT @ 
Windrows clippings inte nest pies for eaty (thing Optiona! af set 
extrs cost/ 





iT’S THE CUT THAT COUNTS, and that’s where the LAWN-BOY scores! Every fea 
ture that will make yvour lawn look neater and better. faster. has been built into this 


wondertul power mower: Between and around trees LAWN-BOY trims close; on rougn, ~~ Cy 


uneven ground it won't scalp your lawn; and on “every day” cutting jobs you'll get 9 
the smoothest, levellest-looking gra you've ever had. Try out a LAWN-BOY today! »> 
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LAWN-BOY 
ENGINE MEANS 
SATISFIED CUSTOMERS 


Famous pace-setter of the power-mower field 

the trouble-free, compact 2-cycle LAWN-BOY 
ENGINE is built by the world’s leading 
manufacturer of small gasoline engines... 
Qutboard Marine Corporation, makers of 
Johnson Sea Horse and Evinrude Outboard 
Motors. 


LAWN-BOY ACCESSORIES FOR BIGGER SALES, EXTRA PROFITS 


SIMPLE, POSITIVE ELECTRIC STARTER for 1957 


Fits also on 1955 and 1956 Deluxe 
models. 


Here's a great “extra” to sell for 
holiday gifts. It’s ideal for elderly 
mower-owners who want to “take 
things a little easier.’’ No battery or 
other heavy parts to attach. 110-v. house 
current operates the electric starter. 
Of course the regular recoil starter 
remains ready at all times, too. Kither 
way, you can sell LAWN-BOY as the 
easiest-starting power mower of all! 








LEAF MULCHER FOR 1957 WINDROWER FOR 1957 










Something to help you 
sell LAWN-BOY far into 
the autumn. Attached 
in half a minute, the 
“Pulverator’’ converts 
the LAWN-BOY into a 
leaf mulcher. Raking 
and burning of autumn 
leaves becomes a chore 
of the past! The “Pul.- 
verator’ fits all 1957 
LAWN-BOY models 


Does away with raking, 
sweeping, “catching” of 
grass clippings after 
mowing. The Wind- 
rower deposits all clip- 
pings in a compact 
single windrow, easy to 
pick up and discard. 
The Windrower fits all 
1957 LAWN-BOY models. 



































LAWN-BOY 


it's easier to sell the 


Modern 












...than to sell against it! 












This 
“SALES BOOSTER" 
STICKER 


is a silent salesman that 
turns lookers into buyers 


Every item in the Modern Line sells itself. Attractive 
sticker is an effective ‘silent salesman". Calls attention 
to important features...helps you get fast turnover. 


In every detail, the Modern Line for 1957 is geared 
for sales. Expertly designed ... bright, appealing 


m PRINCE Spreaders / Lx 

18” Hopper—-No. 350-G N , 
“ry 24” Hopper-——-Neo. 360-G / 
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KING Wheelberrows 
4 cubic ft 
12°s 3.00’ Tie —-No 
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MODERN TOOL & DIE 
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The MODERN Line is a COMPLETE Line 
WHEELBARROWS * SPREADERS * CARTS Loy + 


; 80.G 
¢ 10°%s 2.75” Tire No. 100-G 


COMMANDER Spreaders | 
16° Hopper~—-Mo. 300-G ay 
22” Hopper No. 310-G 


















colors ... made of top quality materials . . . manu- 
factured to the highest standards ... and priced 
for action! 


Get the full story from your wholesaler. 


INVADER Wheelberrows 
3 cubic 9 

a 275” lwe~Me 

a 175” Twe~-Ne 


“ 
7. 


175-G 


160-G 










JUNIOR Wheelbarrow 
~- | cuble 
( No. 190 % 


a | 
py | 474 
CRUSADER Wheelberrows / ‘ \ ad \\ 
4 cubic ft a. ) / 


10°%s 2.75" Twe-—Me,. 120-G ff 
10°%2 175" Twe-~Me ad ) 







WINNER Lewn Cort 
3 cubic 
Meo. 200-G 
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5389 WEST 130th STREET 


COMPANY © - cieveiano 11, OHIO 


before you buy 
poultry netting see 


this 
wire — 
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KEYLINE 




















this stretch test 
telis the story! 


It’s easy to see why Keyline Poultry Netting is 
gaining new users so fast. Customers can see the 
horizontal wires that make the big difference 
between Keyline and ordinary poultry netting. 
And heavily galvanized Keyline costs no more. 





New Keyline is being merchandised and 
way as the 
famous Red Brand fence family. Be sure you 


have a supply on hand. It turns over fast! 


advertised in the same strong 





by fhe makera of 


KEVLINE RED BRAND 





gi 


KEYSTONE STEEL 2 WIRE COMPANY 
Peoria 7, tllinois 


rei BRAWN PENCE « FE BRAWN BARBED WIRE «+ RED TOP 
S TEE ad TS . HA ' rte . ry i ¢ . KE VYLineg POULTRY 
NETTING . ORNAMENTATI PENCE ‘ NON-Cl MBARBLE 
FENCE « GATES MREYMESHi « KE BEAU © KE YCORNER 


° KI ‘WALL 
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another sales leader by RED BRAND 









ld ei es Le a em el me 
poultry netting. See how if loses shape 


ee if bag, tag, and buige 


ale, Btls las sample of Keyline 


i.) mat 8 at GAL g rev ie aa te with horizontal wire . 


i? stays fiat, smooth and sira git 
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: | GOLO STRIPE 
Resiaite ae sper howe 


RESINITE TRIPLE SPRAY’ 

FLEXIBLE SPRINKLER 
Most popular of all flexible sprinklers 
Exclusive Resinite 3-tube design with 
larger center tube sprays more water 
turther, covers area 25 ft. wide with 
gentle rain-like spray. Heavy, rugged 
vinyl. Long lasting. 25’ and 50’ 
*U.S. Patent No. 2,621,075 


RESINITE GOLD STRIPE 
SUPER HOSE 


The ultimate in garden hose. Extra. 





tough virgin vinyl. Bright, glossy green 
with distinctive gold stripe. Weather 
proof, won't rot or kink. Lightweight 
Easy to coil. Machined brass couplings 
Full size range: %", V2", %”, %”. 25’ 
50’, 75° lengths 


NEW PROTECTION 


AGAINST ACCIDENTAL 


DAMAGE 


Now accidental damage of 
Resinite hose and sprinklers 
will De repaired at factory for 
just $1.50. (Sprinklers $1.00 
Customer sends direct to us, 
Saving the dealer time and an 
noyance. Uf course, Resinite 
products are guaranteed in 
definitely against defective 
materiais and workmanship 














MAKE TOP PROFITS WITH 
TOP QUALITY RESINITE 


HOUSANDS of dealers have learned that Resinite is 
J by far the most profitable hose and sprinkler line 
or these important reasons: 











UPERB QUALITY 
Resinite ose and sprinklers are acknowledged to be 







the very finest obtainable. Made to rigid specifica 
tions by the largest manufacturer of extruded vinyl 





tubing for military aircraft and other uses where top 





quality is essential. 





Simpson's Garden Center, 
Pasadena, Calif 


" Aodldapattn on elf pnt 


‘our customers Wi appreciate your introducing them 
















to Resinite’s finer quality and longer service 





STRONG EYE APPEAL 
\esinites superior quality is immediately evident in 


its beautiful appearance Smart. colortul packaging 


A COMPLETE LINE 


This one simplified line answers every hose and 
sprinkler need reduces inventory 


HIGH PROFIT 
Full 40% on basic orders of Super Hose, Green Star 


Hose, Triple Spray or Twin Tube Sprinklers. Fast 


turnover. 


NOW is the time to order yvour Resinite stock for 57 
Call youl wholesaler OT send coupon below for details 








Was te 


"“#@ and. 
ong Ofink ers 


RESIN 
HOSE AND SPRINKLERS ase wand song, SANTA BARBARA, ca 


A SUBSIDIARY OF THE BORDEN COMPANY 


YOU CAN PUT YOUR mor une 
Lo) 35 69) 23. (0) 208 0 sb eee 


FISHING LINES 

NYLON CASTING LINES 
STARTER ROPE 

JUMP ROPE 


MOP HEADS 
WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 

| CHALK LINES 
PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 






~ 
SS... - 


POLISHED FINE 
\ INDIA TWINE 


\ INDIVIDUALLY LABELED 
Sing 
= 


ART. 577 
No. 24— 485 feet per ball 
Tested break 56 Ibs. 


lid 


ane 


be = c.f = ART. 578 
= No. 36 —323 feet per ball 
Tested break 85 Ibs. 
Art. 578 


Packed 12 





) 
a< ORDERS OF $50.00 OR MORE, FREIGHT ; : ; 
PREPAID. Orders of less than $20.00 f.o.b. Mill, Two profitable items that enjoy 


Lawndale, N. C., Van Nuys, Calif., Marietta, Min- ready sale 
nesota, Dallas, Texas, or Waynetown, Ind. Orders 


of $20.00 to $50.00, freight allowed to $1.00 per 
cwt. Freight prepaid does not include extra charges WHEN YOU DISPLAY THE 


incurred outside carrier's regular zone of delivery. cL Sells / 


Z * ad 
* » r 


ESTABLISHED in 1673 


LINE 














LAWNDALE, NORTH CAROLINA 


7861 Sepulveda Bivd. Marietta 3104 Gaston Ave. 
Van Nuys, California Minnesota Dollos 26, Texos 





Weavnetown, Indiana 
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Now—In Bike Tires, Too 


“ Quburbanite 175° 


A Heavy Duty Tire 
you can sell 12 months a year 


From Goodyear comes another great Heavy Duty 
bike tire —the Suburbanite “175” — bearing the 
same name as Goodyear’s famous automobile tire. 


And it’s more than just the name that’s the same. 
The Suburbanite “175” bike tire has the same type 
tread, road grip and stamina as its illustrious 
namesake. 

Feature the Suburbanite “175” as a year-round 
tire for all-round riders. Get your order in now. 
Goodyear, Cycle Tire Dept., Akron 16, Ohio. 


Z 
GooD, 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 
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Goodyeer Tire & Rubber Company, Abron, Otic 





When you order 
for spring... 


aA 2 in il on 





wT =z: ees “= a 4 A i a a 
» eA ‘ a ‘% te «ft am : ale ?. 
se es | he, Lied >. - t nt “dye v., -. Wey ' : 
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BLADE CLUTCH * 4WHEEL STABILITY 
Permits running the mow- + Resists tipping on side — ff 1 7 
er independently of cut- . slopes up to 30%. Gives Cm ra) —y~ nh " >) ( cc ale | Or | 
ting blade. * greater traction, too. —— t )] W ( rit aad | If ( ) | 
— 4 [> >) ))! { J J 4 Lu S Pe bd S\N NA L 
_ C a 7) 


= RIDING LAWN MOWER 


Place your order early! 

The plain fact, gentlemen, is that here is a hot 
item. Here is a wanted mower combining all the 
important features at a price $50 to $100 less than 
customers expect to pay. Yes, take a big 342 H.P. 
engine—add a 24” cut, four speeds forward plus 
reverse, 4 wheels for stability, knee action front 
wheels—and price it at $259.50 retail plus freight 
—well, here’s volume in big ticket chunks. 

The Springfield riding lawn mower is one of those 
natural sellers. A full line of attachments, too, to 
upgrade your sales. Again we urge-—order early! 








FOOT BRAKE ATTACHMENTS 
Foot pedal activates fric- Snow blade, cart, aerator, 
tion plates which contact roller, seeder, gang mow- 


rear wheels for fast stops. . er, leaf pulverizer. 


ee eeeeeeeeeneeeeeneeeeeeeeeteeree 
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order Springfield 





GUARANTEED TINES * HANDLEBAR CLUTCH 
| , 5 ae 2 Add them one at a time to ' Positive action with new 
6 la | lo | till rows 742", 11”, 144%", « fingertip lock and release, 
aie | J} 18”, 214%" wide. * Anew highin convenience. 
A. 


| \ di iy 
t “ A i? 4c.5 ce Ss LS A , ce A! > 2 
a \ d) 


Name it—this tiller has it! 

3 h.p. engine... handle bar clutch... adjustable 
depth stake. And tines guaranteed for life! Yes, 
Springfield's disc-tines are guaranteed against 
breakage—are removable individually without 
wrenches to permit tilling of wide or narrow rows 
—are self-sharpening and non-winding. 

If your customers have gardens, they will take 
a long look at the Springfield. And it’s priced right, 
too—only $134.50 retail plus freight and optional 
transport wheels. 








DEPTH STAKE . ATTACHMENTS 
— Controls tilling depth and : Roller, aerator, cultivator, 
PRODUCTS OF speed. Takes the “fight” + furrower, edger, extra 
QUICK MFG., INC., SPRINGFIELD, OHIO out of tilling. . tiller tines 
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JACKSON, oldest and largest wheelbarrow maker in oa ; 
out handles of WHEATLAND Electric Weld Steel Tubing Ne ‘) 
the quality picture that retailers and consumers everywhere 





have come to accept as the Jackson standard. 


The smoothest of bends—the cleanest of finishes is de 
by the JACKSON name and WHEATLAND is prou 


‘ , 
‘Maoe ma’ be a resource that meets these uniform needs. 
2-in-1 Spreader-Cart 
Unique combination of 
spreader and cart, Soves 
spoce, money. Exclusive 
fesillator, tust-resistant 
“ Tiling closes cover apd 
<a it Bocomes a flat bottom 
gorden cart 


Lawn Rollers 
High grade steel 
drums, electrically 
welded. Rounded 
edges prevent cutting 
sod. Adjustable 
scrapers. Axle runs 
completely through 
drum. Available 
in five sixes. 







OG Guaranteed by 
eg Housekeeping 


wor As ADVERTISED waves 


















ays, 
a KN, 
: ' <a) Nit \\ 


‘\ 
j "ail ’ 










‘ 

Ace Barrow weit ,' 

Lest buy in @ barrow * 
LOW-PRICED * 

for high volume! 

* All-steel construction 

fj , Self lubricating 
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aud for Beautiful Handles 


WHEATLAND ELECTRIC WELD STEEL TUBING 


WHEATLAND TUBE CO. 
BANKERS SECURITIES BLDG., PHILA. 7, PA. 
MILLS * WHEATLAND, PA. + DELAIR, NJ 


JACKSON MANUFACTURING CO. 
HARRISBURG + PENNSYLVANIA 
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Ked Taggs 








The magnified section above shows Cy- 
clone’s Improved Multiple Wire Selvage 
Wide, straight and firm, it lies flat and 
makes it easier to stretch the screen square 
and get a neat, smooth screening job. 

In talking with prospective customers 
about Cyclone “Red ‘Tag’ Insect Wire 
Screening, point out all of its advantages 
Demonstrate how it lies flat without curl 
ing. Explain how the extra- protective finish 
increases and preserves the attractive ap- 
pearance of all three long-lasting grades 
(GALVANIZED, BRONZE, ALUMINUM) of Cy- 


§29 Merchanaiising Zips: 
»\ For the quickest sales ever... 
show ’em— 


CYCLONE INSECT WIRE SCREENING 


SSI 
“SLY 


~ AN 


clone Screening. And be sure to call 
special attention to the familiar Cyclone 
“Red Tag” trade-mark. They know the 
name—and that it stands for top quality 
all the way. 

Cyclone Insect Wire Screening comes in 
standard 18 x 14 mesh, in 24, 26, 28, 30, 
32, 34, 36, 42 and 48-inch widths. It com- 
plies with all requirements of Commercial 
Standard CS-138-49 as issued by the 
National Bureau of Standards, United 
States Department of Commerce. See or 
call your jobber today. 


CYCLONE FENCE DEPARTMENT, AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL 
WAUKEGAN, ILLINOIS - SALES OFFICES COAST-TO-COAST - UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


j1- 
SO os 


Available in 
GALVANIZED 
BRONZE 
ALUMINUM 
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etl4s| competition 


and HOW 
to beat it— 


OTHER CHANNELS OF DISTRIBUTION DO HAVE 
VAST PURCHASING POWER, DO EMPLOY 
SKILLED MERCHANDISING EXPERTS. THIS COM- 
PETITION IS MET, SIMPLY BY OFFERING A 








| (7 SUPERIOR FULLY GUARANTEED PRODUCT THAT 
Sa os IS PRICED RIGHT—A COMBINATION THAT'S 
B G L Long Spring SURE HOLD HARD TO BEAT. 





B & L SURE HOLD 
Super Steel Traps 


HAVE AN EXCELLENT REPUTATION FOR 
CATCHING FUR AND HOLDING CUSTOMERS. 











THE “SURE HOLD” IS A GUARD TRAP THAT IS 
SECOND TO NONE. 


TRADE ON THE NAME 


BLAKE & LAMB 


BGL 
Under 
Spring 
SURE HOLD 


B G L Long Spring Patterns (7 sizes available) 








THE HAWKINS COMPANY 


B G L Under Spring 


| | Americas Oldest trap Manufacturers 
(seven sizes available) 


SOUTH BRITAIN, CONNECTICUT 
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Sport Dealers... 


DON'T FORGET 
YOUR DE-LIARS: 


Have plenty tor display - one of the greatest 
gitt items of all time - gelle on sight! 

























WEIGHS AND 


MEASURES FISH TWOSTYLES 


Model 208 weighs fish up to 
8 Ibs., measures to 24 inch. 
~ $2.00 retail. Model 228 
weighs to 28 lbs., measures 
to 42 inch.—$2.50 retail. 
Green rust-proof finish. 
Lightweight. Precision made. 
Individually boxed. 


FAMOUS 


ORDER DE-LIARS NOW ® FISHERMAN’S 


Be sure you order enough De-Liars this Db EF-LIAR 


year—and don’t restrict them to your fish- 


ing tackle department because they sell WEIGHS and MEASURES 


Fisa! 


equally well in all departments. That’s 
because they are the perfect “extra” gift 
—practical, low cost, and clever. Women 


love them. Display De-Liars everywhere LANGLEY CORPORATION 
‘i 310 EUCLID AVENUE, SAN DIEGO 14, CALIF, 
for those “extra” sales that mean bigger 


profits. Order now. 
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But my dear... you can get more out Of LIFE sore sales of Melamine 


dinnerware for instance, simply by tying in with the new Melamine gift-season promotion, built around a full-color 
spread in LIFE magazine (November 26th issue). Watch for LIFE advertising that features beautiful dinnerware 


molded of Melamine and lists the brand names you sell. Watch, too, for the crowds of gift-shopping ladies who will 
come to your store to look at Melamine dinnerware. They won't have to look far, because you'll be displaying tie-in 
materials furnished by representatives of participating dinnerware manufacturers. What could be more appropriate 
(and profitable) than building a Christmas gift display around America’s most-wanted fashion plate! 

Take stock now of your assortment of dinnerware made of enduring Melamine. Come Christmas, you'll be getting 
the most out of LIFE by selling a wide range of delightful colors and patterns. 
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There's a quality, color, pattern and price 
just right for your customers... 


BOONTONWARE LIFETIME-WARE RUSSELL WRIGHT RESIDENTIAL 
BRANCHELL MALLO-WARE SPAULDING 

BROOKPARK NEWPORT TEXAS-WARE 

HOLIDAY PROLON 


DINNERWARE OF MELAMINE 


HARDWARE AGE, OCTOBER 11, 1956 
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i 


PLABKON i# the regatered 
trademark for Melamine Mold 
ing Compound sold by Barrett 
Division of Allied Chemical 4 
Lye Corporation and used in the 
manufacture of fine dinnerware 





DEALER’S | CHOICE! 











Quality Wire 
] and Cord Sets 





ROYA 


/ ELECTRIC 











QUALITY CORDS FOR EVERY NEED! QUALITY WIRE THAT PAYS OFF! 

Stock up now from America’s most complete line of For extra sales .. . satisfied customers . . . feature a 

household extension, appliance, and replacement cords. complete selection of Royal lamp, fixture and portable 

Royal 2 and 3-Conductor Heavy Duty “Powr-Kord” cords on the famous orange and blue spools. Popular 

Extensions in all popular lengths from 10’ to 150’... No. 2 Wire Assortment Merchandiser provides a com- 

available in red and black. All UL listed. plete wire department in less than 2 feet of space. 
SELL MORE... MAKE MORE! STOCK THE 





ROYAL ELECTRIC LINE NOW! ASK YOUR 
WHOLESALER OR WRITE FOR CATALOG. 


YONA: 


ROYAL ELECTRIC COMPANY, INC. 


PAWTUCKET «© RHODE ISLAND 
Meanutfecturers of WIRE * CORD SETS * FUSES + WIRING DEVICES 
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YALE Is first again with the only 


New Low Cost 
FIRE-INSULATED HOME SAFE! 


Most exciting 
high potential 
item in years 


‘a yreat new y ALP item is 














a sure, fast seller because it 

hils a long-felt need — at low cost 
Here sthett and fire-insulated 
protection for the homeowner 
important papers, jewelry, money, 
camera, ete. And takes only 


PEPEERETTLULEH display spa © 


WALL SAFE 


FITS BETWEEN STUDDING 


12°4" wide, 16” high, 9 deep 
basy to install in any home 

Yate combination lock has 10,000 
Too ible setting 


FLOOR SAFE 


“els Hush inte floor between 
joiats bias ) Ai} Vin 
lumbler Cylinder: two keve 











y 


Now a new 
sense of security 
for the home 


for new or existing homes 


@ 741 cubic inch capacity. More than 3 times 
For full details write to 
THE YALE & TOWNE MFG.CO 


| 

i 

| 

! 

| 

' space of ordinary safe deposit box. 
| @ Wall safe can be concealed behind picture on wall. LOCK & HARDWARE DIVISION 
! 

! 

| 

| 

i 


7 , WHITE PLAINS, N.Y 
@ Simple instructions tell owner how to | 


Key { Pet OF 








set his own combination. 


eG teed by YALE—famous f 
pose oe gy sie YA LE OW N 2 
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New Dimensions for 1957... 





six modern patterns for her to choose... 


Libbey Sakedge Closswane, 


| 
- 


Le i) 
/ 










Se! 
|. Woodland 





=e a Koa Ctustor : 


"Te LAncest FALL advertising 
program in glassware history is 
showing Young America the lovely 
grace and beauty of Libbey’s New 
Dimensions for 1957 . . . showing 
how to use this exciting glassware 
at every meal . . . every-day crystal 
for every-day use, 


Young America is seeing the 
story of New Dimensions for 1957 
in glowing color pages in Better 
Homes and Gardens, Life, Satur- 
day Evening Post, Living for Young 
Homemakers, and House and Gar- 


Each 
: _ . — pattern is 
Take advantage of this exciting Libbey advertising pro- attractively 
gram. For information on the complete Libbey Safedge gift-boxed in sets 
Line, see your Libbey distributor, or write Libbey Glass of ©. Cummatere ave peteod 
ee , Ber gr , to retail at about $3.95 for a set of 8 
Division of Owens-Illinois, Toledo 1, Ohio. ... Pilsners, at about $5.95. 





= 3. Falling Leaves % 


qe 


. 


styled in the 
Continental manor 


for Young America — 
6. Jardin 








- 


| 














den . . . advertising reaching the 
heart of Young America . . . build- 
ing desire for this touch of ele- 
gance in every-day living. 


This effective advertising pro- Attractive Naw \ 
gram is backed by merchandising Dimensions easel inter- i 
aids, too... . part of Libbey’s plan locks with boxed set for effective ’ 


' counter or window display. - 
to help dealers move merchandise — 


quickly. Exciting, new display ma- 
terial available to all dealers... 
dealer advertising mats are also 
available . . . all designed to help 
dealers benefit from the new 
theme, New Dimensions for 1957. 


LIBBEY SAFEDGE GLASSWARE Owens-ILLINoISs 


AN (1) PRODUCT GENERAL OFFICES - TOLEDO 1, OHIO 
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NEW Ald-/id VENTILATED IRONING 
MERCHANDISING PACKAGE includes 


y NEW IDEA Ridjid MATCHED COMBINATION 


FOR VENTILATED IRONING 


Another Rid-Jid first! It’s the perfectly matched combination for ventilated 
ironing featuring the famous Rid-Jid Knee Room Ironing Table and new 
Rid-Jid Deluxe Air Flow Pad and Cover Set with elastic-bound polyethylene 
dust cover bonus . regular $20.90 value priced to sell at only $16.95 
with full trade mark-ups. Now advertised nationally to boost Christmas sales! 


Ridjid Aelune KR FLOW 


PAD and COVER SET 


The only ironing pad and cover that breathes! It whisks moisture through .. , 











provides faster, cooler, drier ironing never gets soggy. Complete package 
includes polyurethane pad, scorch-resistant cover, bonus-value dust cover 
It’s brand new. Timed right .. . priced right . . . promoted right to boost 


Christmas sales’ 








T'tel teh als NATIONAL ADS FEATURING 
VENTILATED IRONING 


e) “wee Bt New selling word is VENTILATION! National ads in Ladies’ Home Journal, 
Ww } . ‘ ~ Better Homes and Gardens, Household, brides’ and others feature ventilation 
The big new Rid-Jid Christmas promotion features venti/ation. Ventilated 
ironing smoke test kits, ad mats, posters, point-of-sale material all feature 
LA ’ ventilation. ‘Tie in cash in! Get your big new Hid-Jid ventilated ironing 
f se - merchandising package. It's the beat yet guaranteed to boost Christmas sales' 


Ridid wecroom | Rid fid tue 
sag eee AIR FLOW PAD and COVER SET 


























THE 3. R. CLARK COMPANY, Spring Park, Minnesota 
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Gift Lists | 
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@ This Christmas, we’re going all out to sales kits—for stools and carts, ‘‘Fashion 


bring ‘em all in... calling for COSCO! fold’’ and juvenile furniture—each bursting 
















Big, colorful ads, banging away at your best 
customers all through November and De- 
cember ... backed by all the free tie-in 
sales aids you'll need to capture the cream 


of COSCO profits in your community! Three 


with valuable display and advertising ma 
terial. Get one or get all... but get started! 
Order your free sales aids now .. . and get 
in record COSCO stocks for record COSCO 
sales, right from the opening bell! 


HAMILTON MANUFACTURING CORPORATION «+ COLUMBUS, INDIANA 





“Feshienfeld’’: Full.coler pages in De- 
cember Better Homes and Gardens, and 
on beck cover of December Living for 
Young MNomemas er ol 


Steols and Certs: Full-color pages in the November 
Living for Young Nomemoters and December Good 
Noveeteeping and Nouse Beavtiful, full-color junior 
page in November 24th Seturday Evening Post! 





Juvenile Furniture: Two color half page 
in December 3rd Life and two-color two- 
thirds page in December Porents' | 


Tie in! Order stock and free sales kits now! 
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CARD TABLES AND CHAIRS ; 

on 4,834,755 
Gift Lists! 









. ehell like LOSCO best! 


Niext to her ures 








beveap ft 




















LOSCa 


STOOLS AND CARTS 


on 9,286,685 
Gift Lists! 


LOSCa 


JUVENILE FURNITURE 
on 7,125,017 
Gift Lists! 








Big Profits Here! TAKE 
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Arvin 


AUTOMATIC HEATER 














watts ony. Green enamel, chrome grille, G98. 1650 
Sn age agate anc Fag eae 
and radiant heater of 


eoeted doslem 1000 pon Sategened Gates 
wa 

Fg a pe pe wma chrome grille, $24.95 r 

8518 Similar to 6524 but fan-forced heat only. 
enamel, chrome grille, $19.95 

Blue, chrome 


rete Wadvcasd Beisel, 1990 watt, $96: 
otc. ‘Handhold tn beck inetd but without top Brown 
— a a «Ean irr hn 



















HEATS 
LIKE THE 
SUN! 


Big new heater with 


BIG SALES APPEAL! 


It heats like the sun! Entire glass 
panel is the heating element, send- 
ing out infra-red rays which heat 
everything in the room— walls, fur- 
nishings, people—with a new kind 
of clean, quiet, effective heat that 
promotes health because 
not dry out the air 


it does 


Thermostat Controlled 


This new Arvin Glass-Panel Heater 
is wholly automatic; built-in ther- 
mostat turns heater off as soon as 
room reaches the desired temper 

ature; turns it on again when tem- 
perature drops. No moving parts, 
no noise, no dirt, no drafts. 1650- 
watt capacity. Red signal lights 
glow when heater is ‘‘on.’’ Hand- 
some gunmetal gray enamel finish 
with brass trim; self-leveling feet. 
A magnificent new electric heater 
that opens up a whole new market. 


95 
Model 5654 354 


Plus two fan-forced non-automatics 


MODEL 5510— Lowest priced elec- 
tric heater in the Arvin line, yet 
it meets every uirement 
for portable auxil heat. 1320- 
val. a d rail brown 
’ ; great price 
leader. $10.95. 
MODEL 5512-——Similar to 5510, 
with on-off switch at top, two 
a rails, handhold in back. 
earl finish, chrome grille, $12.95. 





National Advertising, Mats, Displays 


Arvin Heater ads in The Saturday Evening Post, 
Ladies’ Home Journal, Parents’ Magazine, Farm 
Journal and Progressive Farmer make Arvin the 
world’s most advertised heater line. Use power- 
ful Arvin displays and free ad mats to tie in 
with Arvin’s big national campaign—to make 
1956 your biggest Arvin Heater year! 


Electronics and Appliances Division, AYVIN: INDUSTRIES, Inc. Col:mbus, Indiana 

































ACCIDENT PROOF 


ROYALE 


DINNERWARE 





colorful, a 


S: 


Gardena White 


f 





Charcoal Grey 





Flame Pink 





Turquoise Blue 





ACCIDENT PROOF 





Mist Grey 


Profit-wise dealers vouch for “dinnerwares by Branchell”. “stand-out” volume leaders in the Melmac dinnerware field. 





They know that Royale and Color-Flyte are the finest, the Be sure you get your share of the profits ahead . . . stock 





Glade Green 
quality lines of Melmac . . . that the colors are most in and feature the finest; quality Meimac Dinnerwares by 
demand . . . that women know and trust “dinnerware by Branchell.. . available in solid colors and mixed ‘Rainbow’ 
Branchell”, 


sets... services for 4, 6, and 8. Also open stock in all pieces. 
Meimac sales are zooming and Royale and Color-Flytearethe Write for complete details, today. 
TO BE ADVERTISED IN: 


Better Homes and Gardens * Good Housekeeping + Ladies Home Journal + Sunset 


Qo 


Glow Copper 




















Branchell Stainless Tableware 
is available in all eight colors... . in four 
piece place settings, 16 piece starter 
sets and open stock. See it now 








TAINLESS 


ei nmae 
wanor.est 





- ‘Guaranteed by 
Good Housekeeping 


eo 
hed , , at 





finest imported, forged stainiess with 
coiorful, accident -proof Meimac handles, 
to match or complement your dinnerware. 


Write for complete information 


THE BRANCHELL COMPANY Dept. HAP 
6024 Lloyd Avenve, St. Lovis, Missouri 
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will reach 


13,500,000 WOMEN 


Right in time for 
your Christmas selling! 


Cal-Dak takes the lead in giving you 
a continuous consumer campaign 

. with the biggest budget ever 
appropriated for tray table 
national advertising! 








Take advantage of the impact that 
Cal-Dak ads will have on your customers 

. every month, in EVERY issue of 
McCALL’S, LIVING and BRIDE'S MAGAZINE! 


Order right now, to get the full 

benefit of Cal-Dak advertising 
leadership .. . for volume selling of 
Cal-Dak tray table sets and hostess carts 
... for Christmas gifts and 

holiday entertaining! 


¥ FEATURING .. . King-Size and Queen-Size 
. ae ; Florentine Brass and Black Modern 








ed 











; ————n ————___ Tray Table Sets, Fair Trade Prices $9.95 
to $22.50. $2.45 to $5.00 each Tray Table. 


Hostess Carts, $9 95 and $12.50... and 
new 4-piece Roll-A-Tray Set at $19.95. 


HOSE REELS, Fair Trade Prices 











$6.95 to $14.95. 











ROLL-A-TRAY SET 


TRAY TABLE 
item No. 49 


HOSTESS CART 
ltem No. 480 


ltem No. 884 HOSE REEL 


Item No. 116 


MANUFACTURERS OF WORK-SAVING QUALITY HOUSEWARES 


THREE FACTORIES TO SERVE YOU BETTER: LANCASTER. PA. + LA PORTE. IND. ¢ COLTON, CALIF. 





66 HARDWARE AGE, OCTOBER I1, 1956 





FOR YOUNG AMERICA 


ORIGINAL 


IN POLYETHYLENE 





OW craht 7 


SKIN-SOFT TO PROTECT BABY’S DELICATE SKIN 


All around handle... Molded soap tray... Molded washeloth tray 


ee 


0... ; 
y 4 Mmciency itsell Hathing | ins in rec ye Matti . ‘ 
' ° , ) 
. 4 ste 4 ’ ‘ : if ut 7 ,7 ’ : rf ; 
° “2 rr 33° 1 ' i] (OF TCL Ties if } ; ( : i ; 
- nd ; = | 
" specially designed iby bath . | 1 . wile 


"pp,' t 
a | aA 
Ss GAe 


ay 
Mia 


SOFAS" oy 
— ae 


Pink i] f Mi mt of Maize 


| . 3000 W. PAFFORD STREET 
ww FF FT. WORTH, TEXAS 


PLASTICS, INC. 
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General Electric is going all out 
to pep up your sales of electrical supplies 


New eye-catching items, new sales-clinching packages, 
new merchandising aids — these are some of the extras 
that brighten up your counter when you feature G-E 
electrical supplies. 


The General Electric line is a complete line of elec- 
trical supplies — all of the wiring devices, cord sets, 
and electrical specialties you need to answer the 
demands of your customers, These top-quality, sales- 
proved items cost no more than lesser brands, yet they 


give your counter maximum sales power and prestige. 


Every hardware store needs a strong electrical counter 


. stocked with sales-proved G-E merchandise, the 
complete line that’s tops in product quality, display 
packaging, merchandising aids, and consumer accept- 
ance — everything that brings more dollars of profit 
to you! Wiring Device Department, General Electric 
Company, Providence 7, Rhode Island. 


Progress /s Our Most /mportant Product 


GENERAL QM ELECTRIC 
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ORDER NOW- 


Real Profit Makers for 
Christmas Gift Selling 


NMcKINNEY 


Cte Ribbon 


MAIL BOXES 









DB 695—Colonial Dull Black tron 


BP 696-—Solid Polished Brass, 
6 to a shipping carton 


lifetime quality 
3 to a shipping carton 








K 695—Swedish (Relieved) lron 
6 to a shipping carton 


697-—Colonial Dull Black lron 698 Colonial White with solid 
with solid bright brass trim bright brass trim 
3 to a shipping carton 3 to a shipping carton 
The McKinney Blue Ribbon Line is the complete fine brass boxes mean lifetime durability. They're ideal 
quality line of mail boxes, popular for gift-giving. Christmas gifts for new home owners, new brides, and 


family giving. Show your customers this complete line. 
® heavy gauge materials Here’s quality in a price range for every individual need. 
* rt, distinctive design 

— syiante we Order the complete line of McKinney Mail Boxes 
Now—from your Jobber! Ask about the McKinney Mail 
®@ gift packaged in eye-appealing four-color gift boxes Box Display Board. 
® over-all length 15 inches with magazine holder. 


Boxes are 62 inches wide by 10 inches high. 


® beautiful finishes for long life and lasting beauty 





McKINNEY 


‘ees 


Five handsome boxes for every traditional or contempo- 
rary home. Colonial iron boxes are rust resisting. Solid 





1715 Liverpoo! HW. Pittsburgh 31, Po 





are yOu 


for Christmas 
... with a 


complete 
line of 22's? 


Count on Savage to bring you 

the best looking precision engineered 
22's in America. All Savage DeLuxe 
22's feature selected walnut Monte 
Carlo stocks with cheek pieces and 
raised comb for either iron sight 

or scope shooting. And all Savage 
and Stevens .22 caliber repeaters 
have grooved receivers for instant 


mounting of tip-off type ‘scopes. 


STOCK, DISPLAY, SELL 


the entire »4avapge ang “Stevert iaZ 


line... 12 different models tor your 


customers to choose from. 





SAVAGE «+ STEVENEG «+ FOR FIREARMS 


70 











can pull the trigger. Operates as an auto-loader with 





22 long rifie cartridges. May be used as bolt action 
repeater or single shot with short, long or tong rifle 
cartridges. Large capacity tubular magazine holds 15 
long rifles, 17 longs and 22 shorts. Also Savage Model 4 
DeLuxe bolt action clip magazine, $29.50 (retail); Savage 


Model 5 DeLuxe bolt action tubular magazine, $33.50 (retail) 


. 











PYENS M , 
Walnut finish stock with distinctive black t 9 fore-end 
Operates as an auto-loader with .22 long rifle cartridge: 
May be used as bolt action re peater or ngie shot rifle 


with short, long or long rifle cartridges. Also Model 85 


clip magazine auto-loader Model 84 clip magazine 
and Model ela’ tubular i ora rie ry t ct ' reneater 


Priced fron S76 Js ireta 


i} ; ?) ?? 


ine .22 wit ort siide action. A flick of the 


wrist ejects and loads cartridges smoothly without 
Gi 


iturbing aim or rifle position... one piece bolt, 
removabie without tools ngie take-down 

rew wainut stock extra iong * ge nar die 
! ‘ ' , 

' grip 








iW ta ti 


Single shot, bolt action rifie Hand cocking action, 
independent of Do!t, pre vices maximum § ifety Weill 
proportioned stock with black tip fore-end... 24" 
barrel . gold bead front sight and open rear sight 
with elevator. A favorite ‘‘first rifle’ lor the young 
shooter... safest a boy can own 


Prices ' ubject to change 


HARDWARE AGE, OCTOBER 11, 1956 
















/ Wrap Up Quick. 
Easy 
Uae Christmas Sales... 


















COLEMAN FOLDING 
CAMP STOVES 


America’s Most-Wanted 
Outdoor Cook Stove 


Outsells all other 
makes combined! 
Lights instantly, cooks 
like a home gas range 
Fasily regulated, com~- 
pletely safe. Burns 
low cost Coleman Fuel 


or unleaded gasoline 


| olds up, carries | ike 


; 


a suitcase and 4-burner models. 


plus 
High Seand avail- 


able for two and three-burner models. 


l-burner Sportmaster 


COLEMAN 
FLOODLIGHT LANTERNS 


World’s Most Famous Outdoor Light 


Biggest readiest selling outdoor light 
you Can stock and a sure-fire gilt item 
Million in use and the market kee ps 
growing! Instant lighting. Casts 100-ft 
circle of brilliant light. Up to 10 hours 
service from single filling of low-cost 
fuel. Safe, stormproof, dependable in 
any weather models, including new 


Coleman Air-O-Lite using snap-in fuel 
Cartridge. 


the Complete Set—ac 


Each famous Outing Pal is the best of its kind... 
and each satisfies an important need for the out- 
door-loving family. Many gift buyers buy them by 
the set. When you sell a complete set of Coleman 
Outing Pals, your customer is fully prepared for 
deluxe outdoor living...and you make a big- 
ticket sale that brings a more-than-handsome profit! 


Sell 


ORDER FROM YOUR WHOLESALER TODAY! 


COLEMAN CARRYING CASE- 


Only Combined Storage-Table 





The famous Coleman Outing Pals will have top 
priority on Christmas shopping lists in every part of 
the nation. More people want Coleman, more 
people buy Coleman, more people use Coleman than 
any other similar outing products on the market. 
Coleman means more outdoors fun to millions...and 


it can mean extra sales volume for you! So stock up 
for extra gift sales now! Be ready for the biggest- 
ever Christmas call for Coleman! 





COLEMAN 
PORTABLE COOLERS 


Newest Outing Pal 
a Top Seller! 


Has 14 outstanding features 
including Coleman exclusive 


lid latch that 


opens at a 
finger touch seals air 
tight automatically. Leak- 
proo! Rounded inside cof 
ners. Lowest “K’ factor of 


holds the cold 
' No-pinch han- 


no lose 


any cooler, 





; 
hour ‘ionge 


dles, drain plug. 3 sizes. 
















CAMP TABLE 


Unit on the Market! 
Really 


two pier es ot f quip- 






ment in one Serves as 
roomy carrying case holds 
leg ' stools food, cook ing 
utensils or outing gear. Carries like a suitcase. Un 
fold info sturdy, all-steel 28-inch square table 
bale il for outdoor dining. home Rame of utility 
table. A gift that can be used and enjoyed the 


year round, 





reat Chance for Greater Profits 


Nationally advertised for 50 years, Coleman prod- 
ucts are pre-sold to millions of prospective custo- 
mers. Your tie-in advertising helps you close more 
sales. Ask for new Gift Displays and ad mats. 
Display the Outing Pals together . . . demonstrate 
them together... sell them together! Together, 
you and Coleman can have the biggest Christmas 
selling season ever! 





Wichita |! 


The Coleman Company, Inc., 


Kansas 
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WHY THE NEW IMPROVED 








PLASTIC WOOD: IS SUPERIOR 
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For over a year now the makers of Plastic Wood have 
been supplying the new improved product to hardware 
dealers and retailers everywhere. The result has been 
increased customer satisfaction for these reasons: 


STRONGER! 


This dramatic test shows the greater bonding strength 
of New Plastic Wood. A 105-Ib. weight fails to loosen 
New Plastic Wood or pull out the screw even though 
the plug of Plastic Wood is only * inch wide and % 








Used by Leading Cabinet Makers! 


Craftsmen in the wood-working business, who are familiar 
with all types of wood-fillers, are using New Improved Plastic 
Wood more and more. Here are some of the comments these 
users are making about New Plastic Wood. 

“It is the best Plastic Wood we have ever used, and we rec- 
ommend it highly.” Bland Casket Co, Inc., Lebanon, Tenn. 

“We have been very well satisfied with the adhesion and 
the way the material can be sanded or planed after it has 
dried.” The Lane Co. Inc., Altavista, Va. 

“Plastic Wood dries hard and fast. We are then able to 
apply finish without discoloration. It also helps us eliminate 
waste.” Boro Wood Products Co. Inc., Bennetsville, 5. C. 
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inches deep. 


filed {4 
Pel Oh: 


7 
7 


TAKES STAIN BETTER! 


Picture shows how New Improved 


Due to the improved composition, 
New Plastic Wood takes all kinds of 
Stain more readily and gives an even, 
uniform appearance. 





MINIMUM SHRINKAGE! 


Cross section showing minimum 
shrinkage of New Plastic Wood. 


—-— 
: iF , :, 
Ihe minimum shrinkage of Plastic 
i Wood produces a firmer adhesion to 
Z 
’ “a wood, plastic, ceramics and other 
a. ; 
- 4 materials—and produces a much bet- 
Pi ae 
oF 4.4 : ler appearance. 
re A rs ot ig - ° a. 


Plastic Wood takes stain uniformly. 





NEW IMPROVED 
“PLASTIC WOOD" 


oe 








ONE OF THE MANY FINE A ~—_ ) > 
PRODUCTS CREATED BY 


BOYLE-MIDWAY INC. 


22 East 40th St. 
N.Y. 16, N.Y. 
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*94.96 PROFIT IS PACKED IN THIS 






GOLD BOND DISPLAY KIT! 





Make your store “Basement Moisture Control Headquarters” for Fall ! 


Fall's the time people start thinking about fixing up base- 
ment game rooms and workshops. and the ume they Start 
worrying about wet cellars, roo! An investment of just 
$151.53 makes your store Basement Moisture Control Head 
quarters , with this attractive, self-service metal display rack, 
designed to catch the eye and make ‘em buy. 

The Gold Bond Moisture ¢ ontrol Cenrer Rack holds 
a convenient supply of Crafrco Cement Paint, Craftire Plug 
Purty, Craftite Sealer, Craftice Coarer and new Craftite 
Masonry Patch. 

The initial stock assortment includes 17 cases of these five 





ee 3 
ae i 
. 
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PAINT AND TEXTURES 


#2 . i _ ay 
«il 7 = . B be blll es Pine Se 4 e 
OOF? 0 hls ep Ee, «Ae MNEE 


~~ 


products (a $237.40 retail value) plus a $24.50 promotional 
pac kage including: the metal rack, window streamers, colot 
cards, newspaper mats, a complete supply of Masonry 
Painting Handbooks, and ot ‘How To ¢ ontrol Moisture in 
Basements '~—a new booklet designed specifically tor the 
“do it-yourself ' market 

All this material shipped for less than our regular price of 
the paint alone. You make 40% profit on the paint produc rs! 
This special offer available for a limited ume only! Call your 


Gold Bond representative for more information 
National Gypsum Company, Buffalo 2, New York. 


Or write 










# Gold Bond & 


Me i eeli tem) feleliias: 






tHERMDs. 


tells 19,999,000 readers 


of 3 topflight magazines about the great 
gift values you are offering for Christmas 











~ eSy 














~~) rs 
Wonderfy 1, most Sa 
THERMDs Ds. 


_— for a 














Check your stock today! 
Merchandising Aids FREE on request 


THE AMERICAN THERMOS PRODUCTS COMPANY, NORWICH, CONNECTICUT 
formerly The American Thermos Bottle Compony + Canadian Thermos Products Ltd., Toronto + Thermos (1925) Ltd., London 
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A basic 6-step plan for 


bigger Christmas profitgm 
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Wind up 1956 with heavier traffic 


- 









= 


and volume by studying and applying 
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these basic fundamentals 
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of Christmas merchandising ge | 
Page 
You need traffic 76 
2. You need room 78 
3. You need personnel 80 
4. To sell them tools 82 
5. To sell them housewares 84 


6. To sell them sporting goods 86 


Step 7. To sell them toys 88 


sell them decorations 































Step | 


lrattic like this can be yours when 
YOu throw the gitt spotlight Of) 
staple lines throu yy mere handise 


exposure and trained selling help 





How to get more store traffic 


Proper merchandise exposure is the secret to better traffic and sales 


and the way to make your store Christmas gift headquarters 


What’s your idea of a Christmas gift? 

Christmas gifts used to be fancy, impractical 
things. Now Christmas shoppers buy practical! 
presents. 

Your store is filled with hardware, housewares, 
tools, sporting goods, and other items which can 
be sold as gifts if given merchandise exposure. 

What is merchandise exposure? 

Merchandise exposure takes items out of their 
everyday wraps and shows them as gifts. 

A plane or brace and bit may not seem to be 
gift merchandise at first glance, but the man 
who needs one to complete his tool chest would 
welcome one as a gift. 

It’s up to you and your staff to dress up hard- 
ware staples with Christmas stockings, glitter, 
and red ribbons so gift shoppers will see the 
gift potential in these items. 

Through merchandise exposure you can oper 
ate your store with the same general lines, per- 
sonnel, advertising dollars, and overall cost you 
did last year and increase your volume from 
i0 to 50 percent. 

When you think in terms of merchandise ex- 
posure, you open up your whole store as gift 
headquarters. 


yy 


r 
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By throwing the Christmas spotlight on all 
basic hardware items that have such gift poten- 
tial you convert long lines of staples into fast 
turnover gifts. It is simply a question of making 
the customer realize that items seen every day in 
your store take on new luster when placed in a 
Christmas setting. 

Manufacturers are helping you with merchan- 
dise exposure. 

Last year more hammers were sold as gifts at 
Christmas than in any previous year because 
manufacturers dressed them in Christmas wraps. 

Christmas trappings made customers aware 
that a hammer was what Dad wanted most. And 
here it was, already in a gift package. 


You've got the goods, now sell 

Merchandise-exposure thinking can apply to 
the majority of your hardware lines. If a manu 
facturer does not give his product holiday appeal, 
it is up to you to supply the trimmings and staff 
training for suggestion selling. This HARDWARE 
AGE Christmas Merchandising Guide shows you 
8 basic steps to get merchandise exposure work- 
ing as a traffic building force for you. 

Opening up your many hardware lines as gifts 
will give your store a reputation for being gift 
headquarters through word of mouth advertis 
ing. Greater traffic has to result 

There are many other factors such as organi- 
zation and store layout, part time sales help 
recruitment, and advertising to be used to in- 
crease the flow of traffic and sales. You will find 
all of these facts explained in this Guide. 

These 8 basic steps provide spadework in the 
job of building traffic, sales, and volume. The 
problem is one of recognition of the value of 
merchandise exposure and follow through. 

If you don’t buy another nickel’s worth of 
stock from this moment on, until! after Christmas 
you have the makings for a gift headquarters. 
That hand drill, this saucepan, those fishing reels, 
and these knives are loaded with gift-sales 


potential 
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ise exposure 


Expose these products where they can be 
seen to best advantage in holiday trim. Sell the 
idea of practical gifts in your advertising, dis- 
play, signs, and sales meetings. Get across the 
message that hardware lines are gifts that will 
be used indefinitely, and never be returned for 
credit or exchange. 

Certainly you are going to be busy in the next 
10 weeks. But if your competitor around the 
corner is busier you can bet your boots he has 
learned to wet more sales out of what he owns 
with merchandise exposure. 


What makes a gift 


ot suggest rus try 


| isually if takes only the power 
nvert ove y Jay staples fo gitts 
that will ring up pilus sales 
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Step 2 





How you can rearrange your store to 


Before rearranging 
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Here are department locations on the selling floor of a hardware store prior to the Christmas season 
rearrangement, Arrows show how departments are shifted and consolidated to make room in the center 


of the selling floor for Christmas lines. The all-year toy department is on the 


reor of the store. 


Where am I going to put all this stuff? 

Every year hardware dealers face the same 
problem. 

Every store has about the same basic lines of 
hardgoods on 12-month display. Each line has 
ite best selling season. By relegating slow- 
selling merchandise to minimum display area 
you will have made a good start on making 
room for Christmas items. 

There is the problem of item duplication. As 
you inspect your sales floor you find a disturb- 
ing number of items duplicated in various parts 
of your store. 

Another step in making room where there 
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mezzanine floor at the 


apparently is none is a general housecleaning. 
A close inspection will almost always reveal! 
dozens of half-empty bins that could be dou- 
bled up. 

When you complete housecleaning, eliminate 
doubles, and remove slow selling lines, you will 
discover more usable space 

On the opposite page there is a floor plan of 
a typical hardware store, before and after a 
department relocation to make room for holiday 
merchandise. Study these floor plans and see 
how you can rearrange your store for more dis- 
play space this year to increase your Christmas 
profits. 
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get room for Christmas displays 


After rearranging 
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Mere is the same hardware sfore otter Spoce is set Up if the center of the sell Ng tloor pilus a display 
table tac Ng the front windows, tor Christmas merchandise displays 


How to stock counters with Christmas merchandise 





Counter Counter 
} Fle: tric | gnts novelties, bulbs 4 Assorted tg y gittwares 
2—Non-electric decorations, ornaments 9 10, 11—Window display tabies, 24 in. wide 
1—-Assorted staples, 50¢ to $1.98 tor fancy giftwores, hardware, housewares 
4—-Assorted hardware, sporting goods and sporting goods, layaway specials, all displays 
housewares gitts under $5 hange j regu lor! y 
5 Assorted ines, os counter 4, under $70 Arrow A Indicates fe y, jepartment mezranine 
6—Candles, novelties, stocking fillers. Arrow B—lIndicates stairs to toy mezzanine 
Halt counter for Christmas wrappings Arrow C—Indicates display window sales counters 
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Step 4 


How to sell tools 


Dealers know that tools are the finest type of gift. 


Here are ways to get this idea across to your customers 





Window displays will help you promote tools as Christmas gifts and increase your holiday promotion 
protits 


We are in an era of practical gift giving. 

Tools are down-to-earth gifts of a most desir- 
able kind. But it takes imagination in display 
and promotion to make your customers realize 
this fact 

Advertising, display and personal selling are 
the three key factors in your Christmas promo- 
tion to sell tools as gifts. 


l. Advertising. In your gift ads, devote sec- 
tions to showing broad assortments of tools and 
accessories. When wide lines are shown your 
possibility of appealing to more customers is 
guaranteed. Besides showing tools pictorially 
there are many slogans and suggestion selling 
ideas that help get across the message that the 
best gift for father, son, uncle, husband. or 
brother is a tool or power tool ACCESSOryY, 

One method is to devote ample space to show- 
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ing every type of one line of tool, such as ham- 
mers. Many dealers stock anywhere from 6 to 
60 varieties of hammers, plus hatchets, and 
carrying straps. Show your entire selection 
from lowest to highest price with the theme of 
“Every Dad (son, ete.) needs another hammer.” 

Another successful promotion has been group- 
ings of higher priced power tools with acces- 
sories. The selling theme here is credit or lay- 
away. 

Sell a method of buying for the consumer, and 
the item sales will take care of themselves. 
Crossing the credit hurdle means overcoming the 
biggest barrier to sales of more than $20. 

2. Display. There are many display ideas that 
are effective in getting customers to think in 
terms of tools for gifts. Take a broad assort- 
ment of sample tools of bright steel, chrome, 
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or enamel finish. Tie each sample with a small 
red bow, if they are not already pre-packaged 
for Christmas by the manufacturer. Arrange 
these tool samples on a counter covered with low- 


cost red brick crepe paper, colored cloth, or 
glitter. Be as artful in your tool arrangement 
as you would be with regular gift or smal) 


appliance display. A spotlight or revolving cen- 
terpiece will help. 

For tools mounted on paneling with hooks or 
clamps, remove each sample and cover the board 
with crinkled aluminum foil, colored cheesecloth, 
or brick paper. After covering break the cloth 
or foil hooks or clamps and remount 
your samples. Top the panel with a sign such as, 
‘Best gift for him.” 


around 


Suggestion selling is best 


Another display idea that works is to offer 
tiny free Christmas stockings as containers for 
small hand Put drivers, 
measures, hammers, etc., in them and hang them 
on display. Many manufacturers of tools this 
year are pre-packaging their products in indi- 
vidual stockings, cellophane sleeves which are 
removable after Christmas, and fancy boxes with 
clear windows for self-contained display. 

Many manufacturers are also offering point 
of sale store and window displays and trims that 
help you tie-in with their national advertising 
programs. Dealers who don’t tie-in will be miss- 
ing one of their most valuable selling helps. 

8. Suggestion selling. Perhaps the best 
method of transmitting the idea that tools are 
most gift items is in suggestion 
selling at point of sale. Your staff will often be 
asked, “What do you suggest for " during 
the next 10 If they prepared to 
explain why are wanted 
gifts, their plus sales volume will rise. 

Remember, that aside from tools and sporting 
goods, there are not many hardware store items 
that can be sold as gifts for men. With a well- 
trained staff you can ring up plus-gift sales that 
might otherwise be lost to a local haberdashery. 

You can build traffic through window display 
contests. Fill a bushel basket painted in Christ- 
with small 


tools. pliers, screw 


desirable as 


weeks. are 


tools and needed as 


mas colors tools such as pliers or 
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drivers. 
merchandise for the 
the proper amount. 


screw 


CPPS FOLOEPLELPELLPPEOPELAEPEPEPEGAEPALALALELEECEELEAe? 


Key ideas to promote tools as Christmas gifts 


Here are some tool lines to promote during 
your Christmas selling season. 
checking your inventory to get ideas from this 
regularly 


grouping and from 


HARDWARE 


nearest 


other 















AGE 








Announce a contest for cash or 
correct guess to 
As contestants enter your 
store to make application they are ripe prospects 
to be sold regular lines. 


tools you 


stock that will increase your holiday profits. 


All power accessories 
Arbor saw 
Awls 

Axes 

Bits 

Braces 
Bevels 
Calipers 
Chisels, sets 


Dies 

Dise dividers 

Drills 

Klectric tools, hand and 
bench 

Files 


lh lashlights 
Garden 
(Gauges 
(;10V es 


tools 


Grinders 
llammers 
Hatchets 
Heaters 

llow-to books 
lrons ¢ oldering) 
Jointers 
Knockers (door) 
Lanterns 

Levels 

Lockset tools 
Micrometers 
Mitre boxes 
Motors 

Nippers 
Padlocks 

Paint sprayers 


Picks 
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Pliers 
Protractors 
Pruners 

Pumps 

Punches 

Paint brushes, rollers 
rlanes 

Reamers 
Routers 

Rules 

Sanders, polishers 
Saws 

Scales 

Screw drivers 
Shapers 
Sharpeners 
Shears 

Shovels 

Spades 

Scoops 

Snips 

Squares 

Stocks and dies 
Stoves 

Tables for power tools 
Tape measures 
Tap and dies 
Threaders 
Timers 

Torches 

Traps 

Trimmers 
Trowels 

Vanes (weather) 
Ventilators 
Vises 


Wrenches 


Use this list in 






























43 





Step 5 


How to sell housewares 


Colorful and attractive, most housewares need only a touch 
of display to generate appeal as Christmas gifts 


Have you ever viewed your full housewares 
line with an eye to its gift potential? 

Many housewares generally considered ordi- 
nary staples are loaded with gift possibilities. 

Your housewares section or department forms 
the basis for a potent gift selection. Remember 
that the majority of what we know as giftwares 
is merely prettied-up houseware items. 

You can convert housewares such as a canister 
set, an egg beater, or a pot holder set into wanted 
gifts through simple display touches that require 
little time or expense for the vast reward in 
increased housewares-gift volume. 


Many promotional aids to sales 


There are many ideas that increase sales 
through advertising, display, and point of pur- 
chase suggestion selling. If you are stuck for 
something new and creative to spark a house- 
wares-gift campaign, watch consumer trade ad- 
vertising of name brand lines. Keep an eye on 
chain and department store promotions in broad- 
side and newspaper advertising. 

There are many tested ideas that will work 
from year-to-year in hiking your housewares- 
gift Christmas volume. 

The thought to keep in mind is merchandise 
exposure. Thousands of items have potential 
gift appeal. But you have to expose that appeal 
by dressing up the product in a giftwares setting 
to make your customers realize the vast Christ- 
mas potential. 

The current rage for price grouping advertise- 
ments is a good example of merchandise ex- 
posure. Take 88¢ gadget sales. Many dealers, 
prodded by manufacturers or wholesalers, have 
grouped from 30 to 50 ordinary gadgets for the 
home into a massive “take your pick” ad at 88¢ 
each. Many dealers create their own unusual 
price, partly because of the appeal of an off- 
beat price in itself, and partly to offer staple 


K4 
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Housewares grouped in attractive window trim 
appea! to pedestrian trattic and increase sales of 
housewares for gift giving. 


items of recognizable higher value at a slightly 
lower price. 

For example, a midwest dealer last year of- 
fered a page of housewares at $2.77 each, take 
your pick. Several items in the ad were staples, 
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such as a $2.98 egg beater and a $3.25 can opener. 
Customers could recognize this value. But many 
of the items, such as imported baskets, were 
especially purchased, at much higher than normal 
profit margins, for the event. 

Housewares lend themselves naturally to bright, 
effective Christmas display through new soft 
color tones and improved modern design. There 
is growing use of texture and tone color com- 
binations in metal, plastic, wood, and glass house- 
wares. A turquoise bread box or canister set 
with chromed or copper lid, for instance, needs 
only the suggestion of a pink or red ribbon to 
be transformed into a high-style gift piece. 

Cutlery, flatware, and kitchen tools take on 
new airs when set up on a piece of maroon or 
grey felt or velvet. 

Many housewares sell better when grouped on 
counters, islands, or wall units by price. That 
is, establish price ranges of from, say $1 to $3, 
or $3 to $5. Place large assortments of selected 
price items with gift appeal to attract customers 
who have a definite maximum price in mind for 
a friend or relative’s gift. Be sure a sign ex- 
plains this shopper’s time-saving device. 

This method of selling through suggestion 
saves customers time and will raise your sales 
quota of housewares as gifts. A typical $3 to 
$5 counter might contain aluminum cookware, 
bar supplies, bath accessories, cutlery, clocks, 
gadgets, ovenware, vacuum goods, and 80 on. 
You can spruce up this counter with manufac- 
turer's counter cards or Christmas price tickets. 
A bit of snow, angel hair, or aluminum foil com- 
plete the Christmas effect. 

In advertising you must get across the idea 
that mothers, relatives, hostesses, and in fact 
the whole family would prefer receiving prac- 
tical housewares gifts to fancy items often pur- 
chased in the wrong style or size. Remember to 
stress that impractical gifts go into storage or 
exchange. A housewares item will be kept, used 
constantly, and remembered. 
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Stress name brands, and tie-in wherever pos- 
sible with national ad campaigns, many of which 
will stress the “housewares are fine gifts’’ theme 
this year. This is your opportunity to ride on 
the coat tails of millions to be spent by manu- 
facturers in pre-selling the customers who'll be 
shopping your store for gifts for the next 10 
weeks. 
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Key ideas to promote sporting goods as 
Christmas gifts 


Here are some housewares lines to promote 
during your Christmas selling season. Use this 
list in checking your inventory to get ideas from 
this grouping and from other housewares lines 
you regularly stock that will increase your holi- 
day profits. 


Aluminum cookware, 
pantryware, and 
pitcher sets 

Andirons 

Bar supplies 

Barbecue accessories Juicers 

Bath scales and acces Kitchen tools 
sories Knife sharpeners 

Cutlery Lazy susans 

Casseroles Lunch boxes 

Mat seta (bath) 

(ovenware 

Plastic housewares 

Pressure cookers 

Room heaters 

Shower curtain sets 

Silent butlers 

Scissors 

Salad sets 

Toleware 

Thermometers 

Vacuum goods 

W ooden ware 


(adgets (fancy) 

Hollowware 

Ice crushers, ice buckets 

Japanned trays and 
pantryware 


Clothes hampers 
Clocks 

Can openers 
Choppers 

Dinette sets 
Dinnerware 

Electric housewares 
Enamelware (fancy) 
Electric fixtures 
Chimes 

Flatware 

Fireplace accessories 
(;lassware 
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Step 6 


How to sell sporting goods 





Here are some ways to raise the gift potential 


of sporting goods with display and advertising 


a 
- 


1p \ > 





Group many lines of sporting goods in your window display and watch the merchandise flow out of your 


store with your Christmas shoppers 


Do you know a man who doesn’t have a sport? 

Not one man in a 1000 can say that he is com- 
pletely inactive in this regard. Many men only 
bowl twice a month, play occasional pingpong or 
a game of snooker pool, but virtually every per- 
son has some form of sport. 

In selling sporting goods for gifts the single 
most important idea to get across to your sales- 
people, and to your customers, is that nearly 
every man, woman, and child has some favored 
form of sport pleasure. 

Getting Mrs. Consumer to realize that even 
her stoutish husband who sits behind a desk all 
day would like an occasional game of squash, 
horseshoes, badminton, or shuffleboard is half 
your merchandising battle won. 


Lb 


Your advertising, display, and suggestion sell- 
ing pitch should be “What's your husband’s 
(brother's, son’s, father’s) sport,” not “Does 
your husband have a sport?” 

Using this theme, you can use a newspaper, 
broadside, or postcard advertisement to show a 
sample selection of your assortment of sporting 
lines. By mentioning, and showing a wide varie- 
ty, you are bound to strike a responsive chord 
in some of your readers. 

Advertising and displaying wide stock selec- 
tions will reap response like, “Why, remember 
how dad used to like ice skating?” or “Let’s buy 
uncle a camp stove,” with an ad that shows a 
complete line of cold weather sporting needs. 

When you plant the seed of suggestion, and do 
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it often enough during this season, heavier sales 
volume of sporting goods for gifts results. 

You can make advertising and display more 
potent by tying in with national advertising cam- 
paigns of manufacturers. They will supply ad 
mats, interior and window trims, and point-of- 
sale displays at little or no cost. See your sales- 
man or distributor to find out how you can best 
tie-in with multi-million dollar pre-selling efforts. 

Another effective advertising measure is the 
promotion of accessories. While every hunter 
has his pet gun, and every fisherman his favorite 
reel and rod, few sportsmen have all the acces- 
sories they want and need. 

A hunter needs gunsights, gun cases, and am- 
munition. A fisherman can never have enough 
lures and lines. 

You'll catch women’s eyes with a “What’s your 
man’s sport?” theme. Use it in windows, in- 
teriors, and advertising. You will pose a ques- 
tion that will start prospective customers think- 
ing of answers that are sure to lead to more 
sporting-gift sales. To the woman shopper who 
says that her husband already has good equip- 
ment, train your staff to reply with “But has he 
all the accessories he needs?” 

You will find that there are many women 
interested in sports themselves who, years ago, 
would have been content to stay at home. Women 
are becoming more active as sportsmen, in every 
field, every year. The rate of increase in sales 
to women is staggering. 

Then, too, there are many women who are 
interested in getting their husbands active in a 
sport, either on doctor’s orders or because they 
think it a good thing to do. This customer 
should be a prime object of your merchandising 
affections. You may sell her a $10 tennis racquet, 
or, with attention focused on credit, step up the 
sale to $50 with a better quality racquet, extra 
tennis balls, a clamp, a hood, shorts, shoes, and 
other sundries of the game. 

There are numerous ideas that help increase 
your traffic. A New England dealer cuts a golf 
or tennis ball in half, and cements one half to 
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both the inside and outside of a front display 
window. He then paints cracks to simulate a 
broken window. It’s a sure-fire traffic stopper. 

Other dealers fill containers, such as a per- 
forated trash burner sprayed red, with golf 
balls. A contest for counting the balis offers a 
$25 prize, and gets plus traffic in the store. 
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Key ideas to promote housewares as 
Christmas gifts 

Here are some sporting goods lines to pro- 
mote during your Christmas selling season. Use 
this list in checking your inventory to get ideas 
from this grouping and from other housewares 
lines you regularly stock that will increase your 
holiday profits. 
Airguns Heaters and campstoves 
How-to books 
lee skates 


Arrows, ammunition 
Bicycle accessories 


Bows lee chesta 

Bats Jackets, jerseys 
Barbells Knives 

Boots Lanterns 
Bowler’s needs Locks 


Basket balls and 
accessories 


Birdealls 


Life preservers 
Qutboard engines 
Pistols 


Billiards Participation sport sets 
Boxing accessories Reels 

Boats and accessories toller skates and bags 
Decoys Scales 

Darts, dart boards Sights 

Emblems and trophies Shoes (bowling, golf, 


Footballs and accessories football, ete.) 
Fishing lines, rods, reels, Skis 

lures Sleeping bags 
Folding tables and chairs Sunglasses 
Field glasses Shell reloader 
Flashlights 
Gloves (ball, golf, 

hunter’s) 


Golf sets, accessories 


Skin diver’s needs 
Scorekeepers 
Stopwatches 
Tackle boxes 
Table tennis 
Targets 


Guns and accessories 

Helmets (football, soc 
cer, hockey) 

Hunting and fishing 
clothing 


Tennis racquets and 
ACC@SAOTICS 


Trampolines 
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Step 7 





How to get the most 


Are you using the best selling toy lines in the best price ranges? 
Check your lines against previous year’s sales records 


Are you promoting the toy lines that can do 
the most for you? 

Getting the most out of your toy investment 
will depend largely on having the best selling 
Christmas lines in the right price ranges. 

Other facts, such as the percentage of each 
line’s total yearly sales, can help your sales 
by showing you what lines deserve promotion. 

A recent survey by the Toy Manufacturers 
of the U. 8. A., Inc., helps increase your sales 
through showing you which lines deserve more 
prominence and selling effort. Survey shows 
those lines with the greatest consumer accep- 
tance, and the average price range of those lines. 

Analyze your toy stocks and displays to see if 


you are featuring the lines that can do the most 
for your sales. See if you are carrying the right 
price range for each line. 

You will find these are the lines that have been 
given added impetus by consumer advertising 
programs, such as the American Toy-Life promo- 
tion featured in HARDWARE AGE, July 5, 1956, p. 
48. Promotions backed by television and dealer 
tie-in materials help a dealer establish his store 
as toy headquarters in his community. 

Getting the most out of your toy investment 
means knowing and pushing key lines and prices, 
and tying-in with multi-million dollar pre-selling 
advertising campaigns of name brand items. 

Items are listed by 12-month importance. 


National averages can help your sales 


Line: Riding toys, accessories 
Average price: $15.67 

Percent of Christmas sales: 4% 
Percent of yearly sales: 18% 


Line: Dolls, accessories 
Average price: $4.60 


Percent of Christmas sales: 12% 


Percent of yearly sales: 17% 


Line: Sporting goods 

Average price: $5.28 

Percent of Christmas sales: 4° 
Percent of yearly sales: 8% 


Line: Garages, non-riding autos 
Average price: $2.46 

Percent of Christmas sales: 8“ 
Percent of yearly sales: 7° 


Line: Craft, art, science toys 
Average price: $2.36 

Percent of Christmas sales: 8% 
Percent of yearly sales: 6% 


Line: Trains, accessories 
Average price: $8.01 

Percent of Christmas sales: 2% 
Percent of yearly sales: 5% 
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Line: Housekeeping toys, kits 
Average price: $2.11 

Percent of Christmas sales: 6% 
Percent of yearly sales: 4% 





Line: Guns, accessories Line: Card and board games Line: Doll carriages and strollers 
Average price: $2.57 Average price: $1.99 Average price: $6.67 

Percent of Christmas sales: 5% Percent of Christmas sales: 5% Percent of Christmas sales: 1% 
Percent of yearly sales: 4% Percent of yearly sales: 3% Percent of yearly sales: 2% 

Line: Construction toys, tools Line: Animals, stuffed toys Item: Earthmoving, farm, mechanical! 
Average price: $3.62 Average price: $2.01 toys 

Percent of Christmas sales: 3% Percent of Christmas sales: 5% Average price: $3.71 

Percent of yearly sales: 3% Percent of yearly sales: 3% Percent of Christmas sales: 2% 


Percent of yearly sales: 2% 


Line: Toy houses, doll furniture 


Line: Record players 
Average price: $4.51 


Average price: $15.08 Line: Play suits, costumes, masks 
Percent of Christmas sales: 2° Percent of Christmas sales: less than Average price: $2.94 
Percent of yearly sales: 3% ly % Percent of Christmas sales: 2% 
Percent of yearly sales: 2% Percent of yearly sales: 2% 
Line: Mise. pre-school, kindergarten 
toys Line: Story and picture books Line: Musical toys 
Average price: $1.37 Average price: 65¢ Average price: $2.52 
Percent of Christmas sales: 2% Percent of Christmas sales: 7% Percent of Christmas sales: 3% 
Percent of yearly sales: 3% Percent of yearly sales: 2% Percent of yearly sales: 2% 
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How to merchandise decorations 


Wary of buying Christmas decorations? 
Afraid of buying too much or too little? 

What are the answers? 

Suppose you are an average hardware dealer 
with a total of about $2000 to invest at cost in 
Christmas lights and decorations of all types. 
You got that figure from records of last year’s 
volume. Maybe last year you did $1800 at cost 
in decorations. This year’s overall volume is 
up, say, 12 percent. If total business is better, 
ornaments should share in the 
you plan $2000 as a logical figure. 

What should this $2000 investment mean in 
terms of profit? 

With average margins of profit in this mer- 
chandise running close to 50 percent, you can 


increase. So 


(balls, tops, B 
stars) take 30 percent of your 


Electric 


light sets, 
and outdoor, amount to 20 per- 


You can benefit from the buying experiences of other dealers for better sales volume 


anticipate close to a $4000 gross on your $2000 

You must allow from 2 to 5 percent of the 
retail figure for markdowns through the season 
And you must allocate from 2 to 5 percent of 
$4000 for advertising. 

Markdowns must be a little higher than you) 
average for other non-seasonal hardgoods lines 
Extra markdowns may be necessary because it 
is unwise to plan to store unsold items for a 
full year. 

After deductions of from $160 to $400 for 
advertising and markdowns, you are working 
on a net margin of from $1800 to $1600 on a 
$2000 investment. You have a wonderful oppor- 
tunity to net from 40 to 45 percent. Here is how 
to budget your open-to-buy: 


About 10 
your total 


indoor Cc ($200) 


should be in 


percent 


$2000 purchase. Of this $600, cent ($400) of the total. Of 
invest 60 percent ($360) in this amount, put about two- 
domestic ornaments, and 40 thirds into indoor sets, and the 


percent ($240) in foreign trims. 


Sundry decorations such as 
Nativity sets, stockings, plas- 
tic items, tree mats, and tree 
stands account for another 10 
percent of your total. Keep 
depth of stock low with wide 
assortments to avoid mark- 
downs in this catch all classi 
fication. 


balance in outdoor lights. 


Snow, canned and otherwise, 
tinsel, icicles, angel hair, and 
wlitter are accessories that 
every shopper needs, for they 
are seldom carried over from 
year to year. Put 10 percent of 
your investment here. Best 
way to build sales is to offer 


multiples. 


They are growing 
in importance every year. 
Smallest to medium (1 to 3 ft) 
sizes move best. 


ficial trees. 


Indoor and outdoor electrical 
novelties account for another 
5 percent ($100) of your total. 
Include here jumbo candles and 
Santa Claus figures for lawn 
or rooftop, and lighted wreaths 
for windows and doors. 





(G Mantel and table decorations 
are becoming more important. 
Candelabras, figurines, and 
centerpieces should take about 
5 percent of your open to buy. 


H Non-lighted door and window 
trims, such as wreaths, canes, 
styro-foam, and fiber figurines 
will account for about 5 per- 
cent of your purchases. 
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How to make shopping easier: 


To speed up traffic, sell more merchandise of 
more variety, and improve your reputation as 
neighborhood gift headquarters, try this tested 
and proven merchandising method. 

Select and group widely varied items from 
every section of your store by price range in 
the $1, $5, and $10 brackets. The steps are 
simple: 

1. Clear one or both sides of an island fixture, 
or about five feet in width of a wall counter. You 
can do this by consolidating display samples of 
lines that move slowly at Christmas. 

2. Survey your store by sections for items 
which have gift value. Remember that a ham- 
mer, pliers, or a kitchen gadget can be trans- 
formed into a wanted gift by a little imaginative 
display and the simple power of suggestion on 
your part. 

3. Group your selection on the empty counter, 
being careful to mix up various types of mer- 
chandise of the same price range with ample 


[Typical display table with 
varied merchandise lines 
group within a price range 
and promoted as gitt pos 


, es 
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Group merchandise by prices 
Set up central wrap counter 


room for handling. Add bits of holly, brick 
paper, or angel hair for the final, inexpensive 
touch to suggest the season and gift-giving. A 
spotlight or lighted lamp will help in the section, 

4. Make or buy fairly large signs that read, 
“Family gifts under $5,” or “Gifts for men 
under $5,” or any category you care to name. 

What are the advantages? 

There are many advantages. You will draw 
those customers who want to spend a certain 
amount on the Joneses. These customers have 
no idea of what they want to buy. They might 
ordinarily browse for hours before making up 
their minds. You can do it for them. 

These same customers might not consider a 
tool, an ice crusher, a thermometer, or a door 
chime as a gift. Your display changes all that. 
You create a whole new assortment of merchan- 
dise with gift possibilities if your choice of items 
and display are good. 

The net results are obvious. In speeding up 
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How to make shopping easier 





(Continued ) 


the customer's decision to buy you save them 
time. You sell items for gifts which ordinarily 
might be passed over as gift merchandise. You 
add to your stature as a family gift store. 

There are other benefits. You direct traffic 
in your store to whatever location needs it most 
by setting up a group-gift display there. These 
displays are sure-fire attention-getters. 

As various items sell off the display, or run 
short in stock, you cull your departments for re- 
placement items. You constantly change selec- 
tions to appeal to shoppers who return for more 
gift purchases. 

The real magic of this type of display is that 
most shoppers buying gifts for those not espe- 
cially close to them want to get it over with as 
quickly and painlessly as possible. They want to 
spend a certain amount, no more (and less if 
possible), and be done with another name on 








How to make shopping easier 
How to smooth out your trattic flow 





pa Dyy 
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their long Christmas list. 


You appeal to this type of customer with just 
a little extra effort in selection and display of , 
the right items. Stores which have tried $1, $5, 


and $10 counters have 
suctessful. 





Stocking fillers under $1 


Cooking gadgets 

Fishing lures, line, hooks 
Shotgun shells, rifle bullets 
Bar gadgets 

Small kitchen tools, cutlery 
Pet supplies 

Hand drill bits, accessories 
Golf balls, tees 

Small hand tools 

Camera bulbs, film 

All amall toys 

Coasters, ashtrays 

Pottery, glassware 

How-to books 

Small plastic items 
Bathroom accessories 
Barbecue accessories 

Fire magic, sparklers 
Hobby kits, accessories 
Spices, pepper mills 


POP PP SLOOP LOOP PPLE P LPL OSLO LELLLLET: 


92 


found them extremely 
Chain and department stores have 
used this formula successfully for many years. 

Having speeded up customer selection is only 


PEOPLES EP LLO POP EPLEOLOCLOLELEOLEEE 


Family gifts to $5 
Assorted gift merchandise 
Toleware 
Clocks 
Barbecue supplies 
Bathroom accessories 
Playroom accessories 
Bath scale, hamper 
Thermometer, barometer 
Bar supplies 
Plastic housewares 
Glassware, pottery 
Light fixture 
Door chime 
Mail box 
Fireplace accessories 
Vacuum goods 
Fancy cooking, serving gadgets 
Cutlery, flatware 
Family sporting games 
Gift certificate 


Not this — 


trom over 





with customers clamoring for attention 


worked solesmoan 
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Gifts for men to $5 
Hand tools 


Power tool accessories 

Flashlight 

Hunting, fishing, sporting 
accessories 

Garden tools 

Car washer 

Tool, fishing box 

Cutlery 

Lunch box 

Vacuum bottle 

Clock 

Car supplies, accessories 

Bar supplies 

Barbecue accessories 

Paint brush 

Fireplace bellows, tools, lighter 

Hardback how-to books 

Tool racks, sharpeners 

Gift certificate 
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But this 
central check-out counter. 
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Gifts for men to $10 


Heavy-duty hand tools 
Power tool accessories 

Gas, battery lantern 
Blowtorch 

Klectric paint stripper 

Paint brushes 

Gun sights, vests, attachments 
Fishing rods, reels, boots 
Camping supplies 

Sports clothing, shoes 
Builders’ hardware 

Cutlery, carving sets 

Skin diving, boating accessories 
Ice bucket, vacuum goods 

Ice crusher 

Ladder 

Heavy-duty garden tools 
Barbecue grill, motor spit 
Tool, file, fishing box 

Gift certificate 


PLP PLP PPPPPPPLPLLELEPLEL LLLP LELECHS 


HARDWARE AGE, OCTOBER 11, 1956 





with customers taking pure 
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Gifts for women to $5 


Toleware 

Small giftware 
tools 
Kyvye beater 
Cutlery, flatware 
Travel clock 


Lamp 


Kitchen 


Pottery, glassware 
Meat grinder 

(an opener 
Scissors 

Knife sharpener 
Fancy cookware 
Thermometer 
Plasti 


Fancy 


housewares 


“porting accessories 

Bathroom accessories 
(offee, pepper mills 

Gift certificate 
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cooking, serving vadyget 


half the job of getting plus sales. Now you have 
to make the sale and wrap the item quickly to 
benefit from the time already saved. 

Stores without self service or check out coun- 
ters have found it profitable to set up a central 
cash register during busy days or hours to keep 
the flow of traffic fast, and to cut down on walk 
out where service has been too slow. 


Many dealers hire a housewife or schoolgir! 
to handle this central register and wrapping 
counter on a part time basis. 


This same person wraps and gift wraps items, 
relieving clerks and the manager of another 
time-consuming job. 


Gift wrapping has been greatly simplified with 
new multi-fold gift that come to you 
packed flat in quantity. It takes no special skill 
or training for your girl to snap one of these 
boxes into position. They are gaily trimmed and 
Christmas. They may 
printed with your store name at little additional 
charge. 


boxes 


decorated for even be 


Paper gift wrap with a simple ribbon bow is 
still being gain 
sales. A standard color of modestly priced paper 
and one width of colored ribbon are all you need. 
A girl can be quickly trained to make the wrap, 
and to make a ribbon rosette. 


used by many stores to plus 


A single person operating your register and 
wrap at a central location can cut down on your 
no-purchase walkouts immensely. 


Even if you don’t wish to hire a person for 
the job, move that register out of the back of 
your store for the next 10 weeks to speed up 


traffic. 
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Gifts for women to $10 
Fancy giftware 
Sunlamp 

Vibrator 
( lock 
Toleware 

Small appliances 

Food grinder 

lce crusher 

(Cutlery, flatware set 
Harometer 

Bath 
(jothes hamper 
Matched cookware 
Matched 


Pottery, yiassware 


scale 


pantrywar' 


Lamp 

Sporting yoods 
ile lockbox 
Hair dryer 


Cift certificate 
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Advertising makes traffic. Good display clinches sales | 
and improves your reputation as a quality store | 











In 1955, for a more Beautiful Des Moines, enter the 


Christmas Lighting Contest 
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Concise Tree 
Christmas Lighting Headquarters alndeor ot a 
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Ornaments 


AND SEE OUR LARGE SELECTION OF Light 
YOUR HOME & TREE from $1.95 yo 
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Sell Christmas decoro. © HILAND PARK HARDWARE 
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for CHRISTMAS 
2% COMPLETE INDOOR & OUTDOOR 
i LIGHTING FIXTURES AND 
DECORATIONS 
Plenty of Free Perking 
Shop with Ease During the Christmas Rush 


Walsh Variety & Gifts 


MERLE HAY & URBANDALE in the Motes Shopping Center 





' 


more and improve the NOMA INDOOR & OUTDOOR LIGHTING SETS 


goppecronce t the con Everything for your decorating needs 


: 

‘ 

munity ; TOYS & GIFT IDEAS FOR EVERYONE 
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NEVER A PARKING PROBLEM AT 


FARM & HOME HARDWARE 


T4038 Mubbell Ave. Open Every Lvening 
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add humor 


isplay ideas 












Sel/ layaway as shown here with q life-size Santa to 


build soles 





How important is display and advertising to 
increased traffic and sales? 
traffic 
Traffic improves when more people notice your 
store. And more people will notice your store 
if you put more effort into display and adver- 


tising. 


Sales usually increase when increases 


Dealers who go all out for fancy display for 
windows, sales floors, and even roof tops claim 
it’s the best way short of advertising to build 
traffic. 

Traffic is not increased much through display, 
other dealers say. They hold that the fuss and 
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expense of major display effort 


while. 


Stores that have tested the value of improved 
display by measuring product sales before and 
after have found that even modest display im 
provements bring about sales increases of from 
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A file of Christmas advertising ideas 
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20 to 50 percent. Surveys of stores have proved 
that sales increase in direct proportion to the 
amount of display effort. 


Display need never be expensive. The best 
: ator ne THI SANDER. display is plain neatness. Couple neatness with 
0 ew “oe Gay Hoe some low-cost Christmas brick paper, foil, or 
o mano mites se 0 UTICA PUR ae decorated corrugated paper as a holiday setting. 
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You don’t have to be a decorator to straighten 
up a messy counter. And there are hundreds of 
manufacturers willing to supply finishing display 
touches in the form of counter cards, streamers, 
and centerpieces. 


The importance of your display increases with 
heavier traffic. This is where advertising steps 
in. of advertising space you buy 
brings dozens of extra customers to your store. 
You can present merchandise and services in an 
unusual or striking manner. 


Every inch 


‘% e's, Watertown ) 








Sel/ gitts for him with an ad that features 
the things men want most 
certificates and late shoppin 
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ld up adult 
Manager Tom Stapely knows the value of 
getting children interested in his store with model 
w frains in constant use as the /ure 




















Catching customers’ attention is the first pur- 
pose of an ad. Then you build desire to buy with 
low prices, credit, brand names, services such 
as free delivery, or unusual gift selections. Or 
maybe you have a contest. Any of these things 
ean result in increased store traffic if your ads 
arouse enough desire or curiosity. 

Advertising plants the seed. If it is planted 
firmly enough and often enough you will stimu- 
late buying prospects to come to your store to 
see for themselves. Remember the goal of ad- 
vertising is to get customers in your store. If 
your ads do not get would-be buyers excited 
enough to come see for themselves, they fail. 
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appeal to ail > 

































Wisnom's Hardwars San Mateo. Calif 
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Sell gift items with an inexpensive EE-FREE 
setting The ingredients here are a 

smal! Santa holding ribbons to key 
items a tree cut from pertorated 


paneling ond overed with glitter 
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Sell higher priced power tools 
with special Christmas demonstra 
tion sessions. This Sunday demon 
stration announcement brought 
out a capacity crowd w- 
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Santa Claus talks about Christ 
mas with young visitors. Note 
wide space f¢ give children 
ample room to stand 


How Santa Claus promotion 
builds up store traffic 


A live Santa, backed by promotions, plus well balanced stock 


of low and high priced toys boosts dealer’s holiday profits 


Store traffic for Christmas mer- 
chandising of gifts and toys is 
built by attracting children. And 
children become store traffic when 
you put on a Santa Claus promo- 
tion. 

Many hardware dealers put on 
a Santa Claus promotion during 
their Christmas selling season. 
Among such dealers is the Van- 
leer I. Bond hardware store at 
State Rd. and Lansdowne Ave. in 
Upper Darby, Pa. 

Here is how the Bond store han- 
dies ita Santa Claus promotion. 

Santa arrives at the store the 
first business day in December 
and stays until Christmas Eve. He 
sees youngsters from 2 to 8 p. m. 
Mondays through Fridays and on 


98 


Saturdays from 10 a. m. to 6 p. m. 
Bond's Santa Claus is a retired 
businessman. 
Santa is sent by the store to a 
nearby grade school during Christ 
mas week. Santa visits each class- 


room. No mention is made of 


Bond's sponsorship of Santa, al- 
though the older children know 
Santa’s local address. 

Bond's is a suburban type hard 
ware store and that is an advan 
tage in a Santa Claus promotion 
Bond's has a parking lot in front 
of and on one side of the store. 
Parents prefer to take their chil- 
dren to see Bond’s Santa Claus, on 
account of ease of traffic, rather 
than buck city traffic with its 
parking problems. 


“Our Santa Claus guards against 
making promises to children,” Mr. 
Bond reports. 

“Promises may cause trouble if 
they are not carried out. 

“In a large department store, 
Santa Claus has to rush children 
out of the way to make room for 
others. At our store Santa has the 
room to see children and the time 
to talk to them 

“During the holiday 
Santa talks to at least 3000 chil 
dren, 


S@C@ASOT) 


“Pareats frequently bring cam 
eras to photograph their children 
visiting with Santa. 

“Santa gives lollypops to the 
children. 

“When there are no children 
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HOW TO SELL MORE G-E CHRISTMAS LAMPS 
... get a bigger share of six-week $100,000,000 market 


FEATURE THE NEW 
G-E 5-BULB PACK... 
NOW ON ALL SIZES 


0u/ do0fway a 
PD GREETING CARD 
wite 
G-E CHRISTMAS LAMPS 


ET; 


= GE CM 
GE <* ; our 
SERIES LAMPS 79 nes OSF 
oue- 





GO FOR SELF-SERVICE. Genera! Electric makes it simple. age. Saves time for customers, and for you. And “window” 
For G-E Christmas lamps in new 5-packs are guaranteed cut-out in pack lets bright new bulb colors sell themselves 
to light...no need to test them. This is right on the pack- ... Makes mass displays more effective. Get yours up early. 





PRICE EVERY PACKAGE — Large panel on STACK "EM OR HASH ‘EM! Improved MAKE MULTIPLE DISPLAYS. Compact G-! 


G-E pack is easy to stamp or mark. And package design is easy to handle. And by packs can be readily shown in several 
if you have G-E price-marked packages, reversing package edges, you get both departments to soak up extra sales. You 
just put them on display! red and green for extra eye-appeal. get high profit from minimum space. 


Toke full advantage of G-E Lighted Doorway Promotion... network TV commercials, 4-color bleed page in POST, $5,000 national home 
decoration contest .. . get your displays of General Electric Christmas Lamps up EARLY. Miniature Lamp Dept., Nela Park, Cleveland 12, Ohie. 


Prices shown are manested retail 


GENERAL @@ ELECTRIC 
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around, he walks around other de- 

partments of the store.” 
jond’s advertises the Santa pro- 
motion in a full page ad in a local 

weekly newspaper. 

jond’s also builds Christmas 
a holiday store traffic by mailing 
10,000 Billy & Ruth toy catalogs, 
| obtained from Supplee-Biddle- 


Steltz Co., Philadelphia hardware 


' wholesale) 

Bond's 12-month toy department 
has a $10,000 inventory for nine 
months of the year. For the holi- 

cay! day season the inventory is in- 
. 3 creased to $30,000 
; 7 Annual toy volume hits the 
' : — $100,000 mark. 
’ 


The firm stocks LOVSs and related 
merchandise from 10¢ to $40, with 


25 percent of these items priced 


“ . 4 i iy from $1 to $2, and 50 percent in 
aan “i ass — | the $2 to $10 group. About 10 per 
\ oe H44 ‘ | | 


7 a ‘ay , cent of the toy department lines 
ee , 
mak 


sell at prices above $25 
49 , Dolls sell in a number of quan 
| LT tities and types at prices from 
' $6.95 to a high of $35. Some 
oo ’ ' stuffed toy items are $50 
| | Insofar as pract cal ad splays of 
boys’ and girls’ lines are sepa 
rated. 
Markups in the 52-week toy de- 
partment vary according to price 
Eye-catcher Christmas tree on visual-front store is easily seen by traffic brackets. The average is 35 1/3 
traveling on two intersec ting highways percent. 


Broad stocks displayed in wide aisles encourage browsing and self selection in the toy department. 
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another fast SELLER from BEVIN 
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@ 3-inch Solid Brass Bell 
e Antiqued Black Stand 


(Also available in Turquoise, 


* FOR THE RUMPUS ROOM Rose and Yellow) Ash Tray Base 
*% FOR THE DEN @ Lustrous Satin Finish Bell 
*% FOR THE KITCHEN @ Clear, Pleasing Tone 
* FOR THE LIVING AREA ® Display Packaged 
* FOR THE SICK ROOM 
*% FOR THE PORCH SS 
Another 


Here's another fast selling Bell from Bevin. It's an almost irre- 
sistible gift and housewares item that has year. round appeal. 
Just the thing for everybody's 
Rumpus Room. An ideal ‘‘guest 
gift’’ or house warming present. 
And, it's priced right and beauti- 
fully packaged. 


| 6 


The Rumpus Bell is individually 
packaged, fully assembled in a 
display carton. Put it on display 
and it will Ring Up Real Sales 
for YOU. 









EVIN BROS. 


>s Represer forives 


JOHN H. GRAHAM & CO. Inc., 105 Dvene $t., New York 6, N.Y 


HARDWARE AGE, OCTOBER 11, 1956 


MANUFACTURING COMPANY, East Hampton, Conn. 
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yearinyearout — 
Best Seller 
from BEVIN 


—- 
. 


THE PATIO 
GARDEN BELL 


* CALL THE 
CHILOMEN BELL 
* COME & 


© BARBECUE BELL GET IT BELL 
° FARM LE * CHOW DOWN BELL 


RANCH BELL © CAMP BELL ; 


Please send me more information on 


the NEW BEVIN RUMPUS BELL 
NAME 
FIRM 


ADDRESS 


i 


MY JOBBER IS 

















Karly Christmas promotions 
bring in profitable volume 


Here is three part promotion to build holiday sales; have adequate 
stocks; mail giftwares and toy catalogs; advertise regularly 


Karly display and advertising wares departments also benefit compete with them for the dollars 
make the pre-Christmas period the from the promotional program. of customers in our district. 
most sales productive time of the That program calls for: “Our Christmas season toy in- 
year for Kastgate Hardware Co. at l setter than average stock of ventory starts with $5000 to $6000 
9256 S.E. Stark St. in Portland, loys and gifts of toys. We make frequent stock 
Ore. Owner Jerry Kasserman es 2~—-Deliveries of several specia! replacements and get about two 
timates that approximately 25 per- catalogs and folders. turnovers by Christmas.’ 
cent of the firm’s total annual! $——-Reyular advertising in the Sales and traffic are increased 
sales are made between Nov. | district's weekly newspapers Ly installation of a model railroad 
and Christmas. Mr. Kasserman says, “I believe layout near the front of the store. 

Toys and giftwares are the two in early Christmas promotion, es Set on a 5 x 12-ft table, it is all 
main sales producing depart- pecially for toys. Department in operation just after Thanks- 
ments in the Christmas season. stores set up their Christmas toy yiving. In the evening it often at- 
Sporting goods and electric house Cisplays early in November. We (Continued on page 106 

. 


An electric train attracts store traffic. 


pooner 


ty, bl te 


pee * 








a 
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month after month... 











1512 million men and women‘“live by the book” 


...and the book is Better Homes and Gardens! 


4.280.000 COPIES EACH MONTH 









































during the year... 


1 1 . 
m Vz of America reads 
yen older ree Better Homes and Gardens 
Mette +] Y & (,ardens read ind r 
it of them are men' Meredith Publishing 
Company, Des Moines J, lowa *A 12 Months’ Study of BH&G Readers, Alfred Politz Research, Inc., 1956 
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RONSON Announces 


50000, 
7 








SHAVER SALES CONTEST 





FOR RETAIL SALES PERSONNEL 


— MD ULYOONY wins / 








6 





6AM «0 / 


Six Grand Prizes will be awarded in all — 
3 east of the Mississippi, 3 west of the Mississippi! 


FIRST GRAND PRIZES 


2 exciting 
Powertk lite 


* 


j 


io pa 


Chrysler 


P 
lransmission 


% 


SECOND GRAND PRIZES — 


2 vlamorous all-ex pense paid ‘ 






Tit’. 


week trips to Bermuda for two! 






l-door sedans with 


| ulls I quipped ' 


) 


’ 
( olor television sets! 


THIRD GRAND PRIZES — 


yA sensational new it \ 


Here's hou you can qualify lor 
any of these fabulous Grand 
Prizes. First, sell six Ronson 
“66° Men's Shavers or Lady 
Ronson Shavers—in any com- 
bination—( which automatically 
wins you a Ronson Lighter 
Award). Then, on your otheial 
Ronson entry blank (which 
lists complete contest rules ) 
complete the following stute- 
ment in 25 words or less: “| 
prelel to sell the Ronson “66” 
(or “Lady Ronson’) electric 
shaver because... It’s as easy 


as that! 
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valuable prizes 
by selling 
only 6 of 

)) these fabulous, | 
_ "new RONSON Shavers 
sane ih Spe between October 15 


lrim the only clamorous way 


isis gnd December 31,1956! =" 


















lhe trim LADY 
RONSON Shaver 


the modern 





daintiness 









| : | 
sell 6 Ronson “66° Shavers or 
Lady Ronson Shavers—in any | 
| combination—and WIN your choice : 
. of the smart Ronson Essex or hand 
| some Capri Pocket Lighter! ( value | 
SH50) | 
| RO 
NSON CAPRI 
sacle Sass Se + 
- i 
7 sell 12 or more Ronson “66 
Shavers or Lady Ronson Shavers 
| . * > 
im «any combination and \ IN 
vour choice of the exquisite Ronson | 
; 
| Crown or Queen Anne Table | 
7 Lighter! (value ne On mcludineg ’ 
tax) 
| 
ininnsiianiodia aa : 
> sell 2d or more Ronson ad |) | 
~ the | 
or Lady Ronson Shavers —in any . 
combination—and WIN your choice 
| of a Queen Anne or Crown lable 
Lighter 
| Agnier, | 
PLUS | 
| vou! choice of the all-new “667 | 
| Shaver or the beautiful Nordi | : 
RONSON NORDIC SET lable Lighter Set! ( value—$35.00} : RONSON 66" SHAVER 





PLAYHOUSE 50 lf you have not received your ofhcial entry blanks 
in the mail, ask your Ronson supplier or write to 


Ronson Corporation, ‘] Fulton Street, Newark 2. N. J 


(Let behind Ronson’s most salescompelling promotion 
, ee . Seabed lo off ai 

eT 1 hve eensationa Vlavhouse A) on ¢ KS r\ a 

pectacular | hour weekly dramatic show will make J j / ’ 
Ronson “| ave? the moat u ai ted shave re ifi the world! ia wer of u iu oF ‘ 5 
And. dynamic Konson advertising in LIFE, LOOK, greatest lighters and 
and other iM’ aalil i ; i/ ities and he wepape rs will 

) electric shavers 

hie if you sel more Keo “en “snavers faster easter! l 
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Karly Christmas Promotion 


Brings Profitable Volume 





(Continued from page 102) 


tracts 20 adults and children at 
a time as spectators 

Mr. Kasserman says the rail- 
road brings children and their 
parents from several miles away, 
and heips account for the more 
than $1000 worth of model rail 
road merchandise the store sold 
last Christmas. 

Sending out toy and gift cata- 
logues was most effective for him 
last season, Mr. Kasserman re. 
ports. He sent out 4000 toy books, 


"Cott for her sign ottracts 
Progtty into oitfwores depart 


ment 


3000 gift books, and 1000 special 
small appliance folders, all deliv- 
ered by neighborhood boy Scouts. 
Total cost for the toy and gift 
books was $303. The scout pay- 
ment was made to the troop funds. 

In addition, he ran two and 
three-column display ads regu- 
larly in the district weekly news- 
paper during the weeks before 
Christmas. The ads were made up 
by Mr. Kasserman, and were tied 
in specifically with merchandise 
promoted in the books. The news 
paper's 8000 circulation gave good 
coverage of the area he wanted to 
reach 

“Layaways also built sales for 
us last Christmas,” Mr. Kasser 


man observes. “Early in Decem 














ber we had some $1500 worth of 
merchandise on the layaway shelf 
compared to only half that amount 
the year before. 

“We will accept a layaway pur- 
chase at any time. In fact one 
woman bought $200 worth of mer- 
chandise on layaway in August. 

“With each layaway 


we fill out a ticket giving the buy- 


purchase 


er’s name and address, date, 
amount of purchase, amount paid, 
balance, and initial of the person 
who sold it Further payments 
are recorded on the card 
“Layaway has been responsible 
for a good many sales of electric 
housewares, 


power tools. model 


railroads. and some of our more 


expensive toy 


lw r ¢> | oy Ld 1/S{ y 
e] oret ly yrouped ele 
rion ,r Toy Not ai 
tor |} sigr ver aa ] 
’ ‘ rime r 





HARDWARE AGE, OCTOBER II, 1956 




















Snowed unde, with Orders! 7 


They all want these Westciox 

























for Christmas <i 


* 


another Westclox first— 
the only clock with 
nonbreakable high-impact 
CYCOLAC* case! 


ELLSWORTH electric alarm 


Smartly styled case can’t crack, dent, chip or 
peel! This case is guaranteed against breakage 
for five years. Satin-finished metal dial. Shat- 
ter-proof crystal of Plexiglas. Insistent alarm. 
A natural for shoppers who pounce on the 
“new and different”’ gift. 


Modern ‘‘Low-boy” style — 6%" wide, 3%" high 


Me. 1042 Decorator Gray case Ne. 1043 Gleaming Bieck case 
with Red and Bross dial. with Peart. white and Brass dial, 


Retails at $8.95 (plus tax) 
Dealer cost $5.88 —— 


*Reg Trademork Borg Warner Corporation 


ina ony ’ | 
t ie eh 
. wesrecuon 












they'll snap up the new 


TRAVETTE folding leather 


travel clock! 


Small and smart—only 3° square, " deep 
Clock has gold-color raised numerals and 
frame. Shatter-proof crystal. Luminous dial 
(;enuine leather case comes in two colors 


#455 Tan #456 Red 


Retails at $8.75 (plus tax) 
Dealer Cost $6.13 






dazzling new finishes in 


SPICE electric wall clock! ? 
BRASS #1166 


Added gift-appeal in this popular wall 
clock design. Extra styling news —Roman 
numerals and brass-finished sweep hand. 
5,” dial. Shatter-proof crystal. 


Also new CHROME Spice— #1165 


A sure stopper, with the gleam that looks 
like Christmas! Ideal! for business gifts. 


Each Retails at $5.95 (plus tox) 
Dealer Cost $3.91 


5% quantity discount on 6 or more Remember, more Westciox have been solid than any other timepieces. 
Westclox Electrics or 6 Lookout Timers The sooner you order your Christmas stock the more you'll sett! 


WES I Cc EE... dencndabic as the day is long! 


by the makers of BIG GEN - LASGALLE-PERU, ILLINOIS 


another ‘sell-out’ gift item... 
NEW COPPER FINISH lookout 
portable timer #145 


The perfect answer for that inexpensive 
little-gift problem! Same exclusive “Lookout” 
dial...same price as the other finishes 


Retails at $3.95 (Mo Federal 


Excise Tax) 


Dealer Cost $2.77 
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Store remodeling 





A front that sells the 


Eye-catching front highlights remodeling program 


idea from the movies to 


You 


tell customers the 


borrow an 
atti 
Movies do this through backlighted marquees 


The 


Can 


actions inside tore 


yo il 


on which the feature attraction is named 


same thing can be applied to your hardware 
store with a permanent arrangement of letters 
spelling out the store name and the merchan 
dise carried. The panels can list the day’s 
special. 

Movies use color in their showmanship. You 


colorful background with 


contrasting colored letters. 


Can too by Using a 

Installation of such a sign was the first step 
in a remodeling program begun four years ago 
by Stewart's Home Hardware at 1905 N. Mon 


(Continued on page 110 


Heres 


the eye-catching effect on the store sign at night. 


SPECIAL 
WHITE 
PAINT 

19S GAL 


108 


store 







ik ts 
bei edie ae 5 AE 8 ota ; 4 


I Stewart: 


HOME TOWN 


lwanoware}h 


SPECIAL 
WHITE 
PAINT 
‘195 GAL © 








” 


The fle lus sh DOC ki gnted sigt 
remodeled wil 1ows lhe 
siding has haked-on enamel finish 


paneis and 


giumMminufl 
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| 
_-- “Tt’s our red hot 
~, sales leader.”’ 









é  ” @is 
It reallyis “~ fie 
cool !”’ 


ee 


Lowa 


£ 
b 
: 







*? 


oe , 
Vare 4 
eee 
: : 1 
7 
im 


Its Hot} 
and Cool! 


TEMCO'S AMAZING COOL CABINET 
HEATER, with AIR-FLOW REFLECTOR"! 


"PAT. PER Ne 


Yes, Temco dealers all over the country are growing ¥ Engineered to operate with equal efficiency on 


« 


more prosperous daily, thanks to Temco’s Cool Cabinet natural, manufactured, or L.P. gas. 
Automatic Gas Heater—the only unvented gas heater on # Combines advantages of both radiant and 
the market with Air-Flow Reflector. circulating heaters. 
Air-Flow Reflector means a cool cabinet... no more ¥ Striking new beauty of design; finished in “Lifetime” 
burned hands or scorched curtains or drapes. It also means Porcelain Enamel. 
circulating heat without fans. Tell this exclusive Temco ¥ Approved by A.G.A., guaranteed by 
story and you can step out ahead in local unvented gas Good Housekeeping. 


heater sales! 


TEMCO, Talow 


Temco, Inc., Department 6-94! 


Nashville, Tennessee 


Please send me catalog and complete details on 





NASHVILLE 9 TENNESSEE | ] Temco’s Air-Flow Reflector® Gas Heaters. «rar. renoine 
7 / 
£ ; ‘Bass ; Liaa \ /, V/V, 
SGD cee 






— 
7 





“J | I | — la Firm Name 
- i eT - a Address 
“THE COMPLETE LINE OF GAS HEATING EQUIPMENT” City Zone Stote 


ROOM HEATERS « FLOOR FURNACES + WALL HEATERS « UNIT HEATERS 
WARM Al® FURNACES ANO AIR CONDITIONING 


peeee ee ew eee eB eee eee ee eee 
eceececeeeeeeseeeeeeacecesd 
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Put this Santa in your window 


to sell this big Christmas value! 


Beautiful Boontonware 16 piece 
service for 4, and salt and pepper set 


wow 914.95 


($18.75 value) 


**6e,6, 


- ” 





Here's our big Christmas promotion 
lor your big profits, It consists of our extra 
value Christmas gift set. with special gift salt and pepper 

shakers, backed by a 4° x 4’ window poster featuring Santa Claus 
Your Customers will see this Santa in Boontonware’s Christmas ads in 
“Living tor Young Homemakers Successtul Farming McCall's,” 
“Progressive Farmer” and “Rural Gravure’—more than 27 million 
readers. [hey Il see him on every Christmas gift box of Boontonware. 
the finest of all melmac dinnerware. Plan your promotion now. Dis 
play Boontonware family size sets on your free counter rack — big 
savings for your customers. Order 4 x 4 poster, with mounting in 
structions, and tie-in mat ads—free to all Boontonware Program deal- 


ers. See your Boontonware jobber for full details 


bx FINEST OF ALL MELMAC’ DINNERWARE 


WWE 


MANUFACTURED BY THE BOONTON MOLDING CO., BOONTON, N. J. 





110 


Theatre-Style Signing 
Highlights Store Front 





(Continued from page 108) 


roe St., in Spokane, Washington. 

The other two steps were en- 
larging and remodeling the paint 
department and developing a bet- 
ter way of handling stock 

Owner I. C. Stewart designed a 
sign panel to take advantage of 
his store’s facing on two streets. 
At the corner is a tall sign pane! 
with the store’s name and the 
daily special. Extending along 
both streets are permanent sign 
panels listing types of merchan- 
dise. 

The sign panels fit flush with 
the building walls. Background 
for the black porcelain letters is 
yellow translucent, corrugated 
plastic. Behind the plastic section 
are banks of fluorescent lights. 

The cost of the sign installation 
was $2.000 after the building face 
was prepared. 

In addition, Mr. Stewart in- 
stalled larger, metal sash win- 
dows, aluminum siding with 
baked-on ename! finish, and a new 
entrance door. 

Step two was to remodel and 
enlarge the paint department. This 
he did by removing a wide stair- 
way leading to the basement stor- 
age room. 

As step three, he installed a 
conveyor belt to the basement 
from the outside of the building 
The $600 conveyor eased move 
ment of the stock from basement 
to outside and vice versa 

Before remodeling his store, Mr 
Stewart visited other hardware 
stores to see what he could do to 
make his a more effective display 
unit and ease his stock handling 
problems. 





Display Copies of Your Ad 


Do you display copies of your 
current advertising in your store? 

Aggressive dealers show copies 
of their newspaper ads in a dis- 
play window together with speci- 
mens of the advertised items. This 
gives their ad that much more at. 
tention. 
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It’s New! It’s Electric! It’s from Rival... 


WORLD'S FIRST PORTABLE ELECTRIC 


cE melee (lie 
| // 















. 








all — ~ 


Revolutionary New lee m rm , 
Crushing Principle 


crushes cube or 
lump ice! ' 























Tay eft wee 
ANYWHERE! 


Everything complete in this one beautiful unit. Nothing to attach. 
Nothing else to buy! Just plug it in and bring on the ice. 


icé-t) Mat treat a tnirsty market to a re T he seek les {) Mati is a handsome show 
lreshing idea and treats you to reat cool profit! piece in the home. Just dial the ice you want the 
j a? "? ne-in’’ the ~ ' VO j d 
vu a ize ice you want from real rest is automatic. Portable yoes wherever you 


fine to nugget-size. So simple to use. Light and easy 


need crushed ice 
to handle as a.portable radio 





ka ‘ q het the powerful motor barely whis A wonderful gift for tne ne {ean who xnoV 
pers as it turns, yet it whiris the enclosed stainless what crushed ice can do for drink fruit and sea 
stee!| blades with precision speed to crush ice as fast food cocktails, deaserts, appetizers. Equally won 
as vou teed if in Requires no more space than afi derful for the host who likes to be a good mixer 
electric toastel 
a | Rival again leads with a dramatic new appli 
©) / . } , ance to Spur youl ales in a ast new ifi tapped 
“ee "6 ) market 
a \ i -.... | bit j ] . 95 
ry your ice ICE DRAWER _] MANDY ICE CHUTE Underwriters Laboratories Approved 
Selector dia! adjusts to Output of standard we Setety fsed door tehkes A real bargain ot only 
any setting se tray cube or lumo ie 
Only at Rival... a complete line of wall, table and electric ice crushers ...in every price range! 


Ask Your Distributor or write... 


ter a MANUFACTURING COMPANY—KANSAS CITY 29, MISSOURI 


RIVAL MIG CO. OF CANADA LTO MONTREA 
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Look carefully at the com- 
position of the animals in 
this prize-winning window for 
a University of Colorado 
homecoming. The theme ot 
the window is "Who Killed 
Cock Robin.” The large bull 
in the center is made of o 
rural mail box, four pieces 
of pipe, a boot, cowbell tied 
to a ribbon, a section of 
rope and a floor mat. The 
smaller birds at the top are 
made of hinges, oil cans and 
plastic picnic forks. Now 
how many other hardware 
ifems do you see in the win 


dow / 


‘Tratfic- 








uilding windows 


Use your imagination and merchandise to create unusual 
window displays that attract traffic; here are some ideas 


Unusual window displays—-not the kind de 
signed to sell any particular merchandise—can 
be effective traffic builders when used properly. 

Ky creating a window display that is different 
and does net try to sell merchandise, you make 
people conscious of your windows. Then when 
you have a display aimed at selling certain mer- 
chandise, people will be more apt to notice it. 

In either case, by attracting people to your 


This window display wos used 
during the University of 
Colorado arts exhibition 
Materials if} the various 
“plants” onsisted of plung 
ers, hose norzies. golf balls 
golt tees, fan belts, electri 
light bulbs and clothes pins 


Liz 





window you have built traffic outside your store 
and that is the first step to getting customers 
inside to buy. 

Your store carries the basic materials for 
creating unusual and attention getting window 
displays. By applying your imagination, you 
can mold these basic materials into window dis 
plays that will be effective traffic stoppers. 

(Continued on page 114) 
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Here’s the greatest O-Cedar campaign of all 
—to help you sell famous O-Cedar Sponge 
Mops! Every special box of Spic and Span— 
millions now on dealers’ shelves—contains a 
sensational cash refund offer on the purchase 
of any O-Cedar Sponge Mop. Big, compelling 
ads in leading magazines, newspapers, Sun- 
day supplements and on network television 
will bring this outstanding offer home to your 
customers—again and again. No redemp- 
tions for you to handle... nothing to do but 
stock and sell O-Cedar Sponge Mops! 








FREE Merchandising Kit 
Send for Yours Today! 
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It’s the Sales Drive Sensation of 1956 


All you do is SELL 
O-Cedar Sponge Mops 
at your FULL PROFIT— 


NO REDEMPTIONS 
TO HANDLE! 


O-CEaDAR 
2246 W. 497TH ST. ) 
FON CHICAGO 9, ILLINOIS ' 
OrviItiOm OF AMER AN MARIETTA CO 










YOU'LL MAKE 
MONE MONEY 


WITH DELUXE 


KLEENCUT 


1) Sizes & Styles $1.49 — $2.50 Retail 


DF cucars <r? 
YOU CAN 
Bent Trimmer ( 


ed as Bent Timmer, 















* rece 





It’s a fact! You'll make more money because you get a Bmp 
mark-up and a much faster turnover —- Here's why: 


1—-Exclusive Micro-Tension Adjustment Feature. 
2—-Down-to-earth low prices. 

3——Double guaranteed quality. 
4—Beautiful high lustre finish. 


5—-Handsome, up-to-date styling. 4 lls 


NATIONAL ADVERTISING 


TO MELP YOU SELL MORE! Watch for DELUXE 
KLEENCUT ads September thru November in these 
leading consumer magazines! 


FAST SELLING 
BIG PROFIT 
















be. SF Model 180-7'4" 
. ay i — sal 


or. Wit D 


antenatal 





Only 


$298 
DELUXE 


eee 
KLEENCUT | Sinking ¢ Y MeCAW 


You can't go wrong with the world’s fastest selling is Professional 
style light weight, smooth running, precision made for perfect pink- 
ing on light and Sieve materials. Sold with written guarantee — Low 
Priced so everyone can afford them! 











THE ACME SHEAR COMPANY gtr, 


WORLD'S LARGEST MANUFACTURER OF SCISSORS AND SHEARS 
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Unusual Window Displays 
Attract Store Traffic 





(Continued from page 112) 


Your window displays will be 
even more effective if you tie them 
in with local celebrations and ob- 
servances. Customers are more 
aware of unusual window displays 
then. Often prizes are awarded 
for winning window displays and 
this can mean more publicity for 
your store. 

The unusual! displays illustrated 
on this page were created by Val- 
entine Hardware Co. in Boulder, 
Colo. Valentine Hardware has 
made it a policy to create unusual! 
window displays for more than 40 
years and has won prizes nearly 
every year for its displays. 

The store is especially conscious 
of displays that tie in with local 
activities. For instance, every fal! 
the University of Colorado home- 
coming celebration attracts 30,000 
persons to Boulder. Prizes are 
awarded for the best store window 
decoration tying in with the home- 
coming celebration theme. Valen- 
tine Hardware has won six first 
prizes and one second prize in the 
past seven years of competition 

In each case the display 
built with materials found in 
stock. Anything from a simple 
hook to an oversized trash can is 
form animals or other 
in the dis- 


was 


used to 
well-known objects 


plays. 





HARDWARE HUMOR 




















“Il don't think my husband would like 
tin shears——have you iron ones/- 
© Herdwere Age, 1954 
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SELL the most advanced 


idea in snow brush history 


iw XY 
EMPIRE ALL PLASTIC imo 


<XLEEN 
MET 5610 


The whole trade is talking about this sensationa! 
















SNO-KLEEN KIT 
Comes Te You In An 
Easy-To-Set-Up, 
3 Color Display 
Shipper. Each Kit 
Contains An Eye 
Catching 
Merchandising 
a ) Card (Disposable 
eg \ After Purchase). 











Empire exclusive... designed, packaged and priced 
right for the biggest Snow Brush season yet. 


LOOK AT THESE EXCLUSIVE EMPIRE DESIGN FEATURES: 
y FITS ALL GLOVE COMPARTMENTS ... 
IN STURDY VINYL SNAP-BUTTON POUCH 
¥ 3%” VINYL SQUEEGEE WITH 4,” BLADE WIDTH 


¥ 4," HEAVY DUTY SCRAPER WITH 
SPECIAL ‘ICE RAKE". 







Backed by Advertising in GOOD 
HOUSEKEEPING Magazine with the Seol 
that 2 ovt of 3 Consumers Use as a 
Buying Guide... And a Readership of 
11,500,000. Pius National Promotion, 
Newspaper Mats, Electros and other Sales Aids 








All your brushes from one dependable source 


ERMAPIRE BRUSHES, INC. Port Chester, New York 


~— 
+ 
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4 WAYS TO MAKE 


MORE NONEY 
from ELECTRIC CLOCKS! i 








Four NEW displays to boost electric 
clock sales for you! Pre-tested self- 


selling units! They'll move more 










clocks to more customers! 





SALES CENTER (below). Holds up to 10 kitchen 
and alarm clocks! Strong wrought-iron frame! Rich 
red vinyl panels hide clock cords! Requires less 
than two square feet! 





Gewenat GP erecraic 


t lelechwon 


Citcrere Cisces 















HOT SPOT NO. 1 (above). Small-space 


display, needs only one square foot! Rug 





ged single-unit metal construction! Holds 
up to five clocks, kitchen and alarm! Soft 
blue finish, frames clocks in beauty! 


Get these hot new sales-makers up in 





time to cash in on the big Fall-Christmas 
selling season! It'll pay —call your dis- 
tributor’s salesman today! Clock and 
Timer Dept., General Electric Company, 
Ashland, Mass. 
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oqurnns @ eect’ 


: ledechwn 


e946! 
g pene’ 


HOT SPOT NO. 2. Holds both kitchen 
and alarm clocks! Sturdy all-metal con- 
struction! Requires less than 1!'2 square 
feet! Telescopes open to display up to 
eight clocks! 
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WALL-O-RAMA,. Beautiful natural 
birch, with red and gray sign! Four 





sizes to choose from, plus custom 
styling! Cords tuck away out of 
sight! Displays clocks in countless arrange- 
ments! NEW —wrought-iron legs make 
Wall-O-Rama a counter display! 


NASSAU-BERMUDA 


VACATIONLAND HOLIDAY! 








A wonderful 1!.day Spring vacation overseas! You may be 
one of twenty-five store principals who, with their wives, will 
be flown from home towns to Miami. The General Electric-Tele 
chron Clock guests will fly May 14 from Miami te Nassau 
(Emerald Beach Hotel), Then on May 19 to Bermuda (Castle 
Harbour Hotel), and on May 24 to New York. Selections based 
on your clock activities for period Oct. | throwgh Dec. 15, 1956 
See your distributor salesman, or send coupon — today! 


hg + rhepdrngantiernleiagtnngp pias: gn diagpesin-tegugmes 


NASSAU-BERMUDA VACATIONLAND HOLIDAY 
Clock and Timer Department 


GENERAL ELECTRIC COMPANY 
500 Chestnut Street, Ashland, Massachusetts 


Piease send me full intermation and requirements 
to Qua fy 


Name 
Store 


Address 


, 


< ity Zone State 
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Relocating for better display 


This dealer moved from a choice location with limited display space 
to a store permitting him to show all his lines. He upped sales by one-third 


Many hardware dealers say in effect, “I wish 
| were in the best location in town, even in 
smaller quarters.” 

This thinking overlooks sight of the fact that 
retail stores can profit only if they have what 
people want, when they want it. 

A far-western dealer moved his store from 
what many considered the “best location in town’ 
to the opposite side of the street, and one block 
distant. He says, “Many people consider our new 
store to be in a secondary location.” 

The owner-manager of Woods Hardware, 310 
N. Pearl St. in Ellensburg, Wash., Robert G. 
Woods, says, “In our old store, we had the stock, 
but we were unable to put all of it out where it 
could be seen. For example, we have always car- 
ried a good, well-selected stock of giftwares, but 
display space was inadequate for the line. 

“Since moving we are able to better show our 
wide variety of giftwares. A number of custom- 
ers bring items to our check-out counter and 
compliment us on our new assortment. Actually, 
these items were carried in our other store. Some 
of them had been in stock for as long as two 
years, but had not sold because people did not see 
them on display.” 

Despite the relatively less favorable location of 
the new store with its 60x75-ft display room, the 
advantages of having double the floor area for 
showing merchandise pays dividends. And there 
is ample storage space, plus room for possible 
future expansion. 

The new store, which became a Marshall-Wells 
associate at the time of its removal, was planned 
and fixtured by that company’s store planning 





staff. Set up to promote self service merchandis- 
ing, the wrapping counter is close to the main 
entrance. Main display islands are 24-ft gon- 
dolas extending from the check-out counter. The 
store is completely departmentalized and provides 
for better traffic circulation than did the old 
quarters. 

Sales showed an increase of one-third in the 
first two months of operation in the new location. 
The new front, larger store and more colorful! 
show room with its expanded displays has at- 
tracted more customers from the area. In addi- 
tion greater tourist trade has been noted in the 
new store, 

Color has been used imaginatively, with several! 
different wall tones. Each gondola is painted a 
different color. The most eye-catching section is 
the red perforated wall board used as a back- 
ground for wall displays of giftwares. 

Serving a trading area with many well-to-do 
farmers, the firm profits from their purchases of 
higher-priced quality giftwares. It is not unusual 
to sell these farmers an item priced as high as 
$20 for a gift for a special occasion. A good stock 
of lower-priced giftlines is also featured. 

Mr. Woods has observed a trend in his area 
toward the purchase of practical gifts in pref- 
erence to the more fancy items. He has found 
greater interest, as an example, in bread boxes 
with chrome trim than in less fancy numbers 
when a person is seeking a wedding or shower 
present. 

Impelled by an annual Christmas season toy 
volume of from $8,000 to $10,000, the firm has 


(Continued on page 120 
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.»» A SPRINGBOARD TO FUTURE SALES! 


the new 


HEART 


HEART WARMER SET includes 2 
qt. covered Casserole, 2% qt. Sauce- 
pan (together they make a Double 
Boiler), wrought-iron Candle 
Warmer. Retails at $19.95 


STOCK NOW — FOR BRISK HOLIDAY SELLING! 


Handsomely gift-cartoned, the 
Bridgeport Copperware Heart 
Warmer Set is a compact, impres- 
sive display. It’s the perfect gift, 
perfect starter set, perfect “wedge” 
that opens up future volume for you 
as your customers add more utensils 
to acquire the whole line. 


TWO STYLES — 


ENCASED copper — heat-carrying 
copper from rim to rim between two 
layers of stainless steel. 





COPPER CLAD — rich, glowing covper 
outside, stainless inside. 





Range-to-Table Styling — 
that puts it out in front 
in the newest dining 
trend. 


Hi-Dome Vapeor-Seal 
Covers —for healthful 
“waterless” cooking. 


... hothing’s hotter 
than copper! 





: (4? 
Stock Biddpapor Coppouvare 


© The only Top-of-Range Cookware 
Line in the New Squared Shape! 


@ The only Stainless Steel Cookware 
with Solid Copper Core rim to rim. 


@ NEWEST ADDITION to the Bridge- 
port Copperware line is the 5 aft. 
DUTCH OVEN —ideal for oven roast- 
ing or top-of-range cooking. 
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£ 


Magic Heart —heat-carry- 
ing copper, rim to rim, 
for faster, gentler cook- 
ing—between two layers 
of stainless steel for 
heat-retention, easy 
cleaning, lifetime 
beauty. 





Packs ‘Tripie-Profit Power 


IT’S A STARTER SET...A GIFT ITEM 


Deilger>,, 





nivel meware. HEART WARMER ser 


Multiple Uses! Casserole 
fits into saucepan to 
make a double boiler; 
skillet becomes chafing 
dish on candle warmer; 
casserole doubles as ex- 
tra saucepan on top of 
stove; candle warmer 
holds skillet, casserole 
or a coffee carafe. 


? 



















New Saqvered Shape — 
cooks more, does more 
~ideal for square- 
packed frozen foods, 
non-drip pouring from 
corners. 


Backed by a Power Blast 


of NATIONAL 
ADVERTISING! 


The finest you can own...or give! 

BRIDGEPORT BRASS COMPANY 
BRIDGEPORT 2, CONNECTICUT 

Producers of better metals 


for America since 1865 
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Red perforated wall 
backgrounds add to aft 
tractiveness of well 
arranged giftwares de 
portment with wide 
aisles leading from big 
ticket section 





Mrs. Woods does some house 
cleaning in the electric housewares 
section with Le wide aisle leading 
back to the big-ticket kitchen item 
display. 

> 


Store Relocation Brings 
Improvement in Displays 


(Continued from page 118) 


expanded its 52-week display of 
juvenile merchandise. Mr. Woods 
says of his toy department, “Vari- 
ety is the secret of good toy volume. 
I figure that my store competes 
with toy dealers in larger cities, 
including Seattle, which is 120 
miles away. Our toy department 
does about one-third of its volume 
in the Christmas season.” 

The firm handles a full line of 
big-ticket merchandise which in- 
cludes steel kitchen cabinets. One 
of the owners of the firm visits 
prospects’ homes to plan kitchen 
remodeling projects. 

The firm services all appliances 
it sells. 

Eatablished 11 years ago by Mr. 
Woods and his wife, the business 
has increased to the point that it 
requires five people to operate. Mr. 
and Mrs. Woods and their two sons 
are all active in the business. 

* 


Robert G W oods pla es stor a in 
the stores 12 month roy ser tion 
which feature: hoth seas nal and 





al/l-year /ines. 
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A New HANSON Idea— 


...is sweeping the Bath Scale business 


f 










THE NEW /i 
WEIGHMASTER 
PIN-UP 
BATH SCALE 
WITH / 
HANDY HANDLE 


. 





MODEL 655 


Hang it on the wall out of the way in any bathroom. 


SPECIFICATIONS 


Capacity 250 Ibs by Ibs 


Wall hanging bracket (included) can be attached to tile 
or any wall in one minute without screws or drilling. 


Dial: Easy to read black figures and large 
Power view magnifying glass—Triple tested for accu- spoced pound graductions on white pro 
tected by magnifying lens for extra legi 


racy. The very finest in personal weight scales. bility 





Dimensions: 11-1/4° « 9-3/4" « 2.3/16" 


HANSON SCALE CO. i a phe omit 


(es7. 1888) 


NORTHBROOK, ILLINOIS 


aaa T pe 
wey. _{T | 
<1 ql " 
( G sc Att ; 
—Sutta Here 





master carton 





Shipping Weight: 9 tbs. Master carton 
55 Ibs 





Model No. 666 All chrome. List $11.95 with 


handy handle and Stow A-Woy bracket 





Finish: Chrome with pink, green, moize, 


turquoise or black mat 


Model Ne. 655 Illustrated. List $8.95. Finish 
Bated enamel. Chrome handle end trim 
with Stow A-Way bracket. Color white, 


pink, mint, moize or turquoise. Black mat 


Hiaher in far west and Canada 





See your jobber 
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Display cards make 
Bassick’s Hand-L-Hold 
a self-seller 


Now — attractively carded for im- 
pulse sales—here is the easy-to-use, 
easy-to-sell Bassick Hand-L-Hold. An 
upward touch sets the broom, mop, or 
tool handle in place. It holds by its 
own weight—can't mark, scratch, or 
damage handles. And, once folks see 
it work, you Can practically start ring- 
up the sale. 





Display-demonstrator 
free with 30-piece order 





That's where the Bas- 
sick display demonstra- 
tor comes in. It invites 
attention, lets shoppers 
try out Hand-L-Holds 
for themselves, It will 
spark impulse sales. 

Put the new display 
card package—prepriced 
for self-service sales— 
and the handy demon- 
Strator near your check-out counter 
and in the houseware section. See how 
many extra sales you pick up. 

Order from your jobber. THE Bas- 
SICK COMPANY, Bridgeport 2, Conn 

In Canada: Belle- 


rots ville, Ont. 62 
(2s 
Bassick ::: 


A Division OF 























ene WORT GOEDEL OF Calin) «=6-aneme CASTERS 06 went 





Two North Poles guide the 


Christmas season shopper 


A North Pole decorative theme 
is used on the outside of two store 
entrances at the Sherrod Haid- 
ware Co. in Lubbock, Tex. 

Each of the entrances is desig 
nated as a North Pole. 

The staff constructed each of 
the four supporting poles of 
weather-resistant cardboard fin 
ished in red and white paint 
While the red and white paint was 
still wet chrome metallic glitter 
was thrown upon them. The glit 
ter reflected colors of objects in 
the street to make an iridescent 
effect. 

Windows simulated in each ex 
terior door were finished in red 
to add to the unusual effect of the 
entrance ways. 

Giftwares for the home include 
fireplace equipment in the left 
window. The center section with 
large Merry Christmas sign shows 
big-ticket items. 

The right window displays a 
Santa Claus cut-out figure in front 
of an artificial fireplace. Snow 
and green and red crepe paper are 
used on the floor of each window 


Two North Poles decorate the store front of this southwest hardware store 
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the 
looring profits 


soing to others 
should be 


YOURS! 














_ 


®) 
Ler Gold Seal MAKE THEM YOURS! 


GOLD SEAL 
You are ideally set up to get flooring business. You already a 
utomatic salesmen for 
have the customers — the home owners, contractors and 8000 dealers 
do-it-yourself men who visit your store regularly. 


A complete self-service tile 
department. lakes only 5 sq. ft 


When they decide to tile a floor they want to do it now, floor space, holds up to 432 


Supply them and you'l/ make the profit. 9” 1 9 tiles. For only $25 you 
have a natural salesman 
Sales average from $40 to $60... tile stocks turn over from to the do-it-yourself trade 


6 to 10 times yearly... flooring sales mean sales of allied 
products! And remember, flooring is a year-round business. 
It can all be yours when you (1) set up the Gold Seal 
displays, (2) carry sufficient Gold Seal tile in the new small 
(45 sq. ft.) carton for immediate on-the-spot delivery 





Your Gold Seal Distributor salesman wil! tell you the patterns and 


colors that sell best in your area. The Gold Seal displays take GOLD SEAL 
minimum space and produce sales automatically, all out of NAIRONTOP* 
proportion to their size C;old Seal selling aids direct prospects to DISPLAY 

you, help clinch sales. Therefore, list your name in the Classified Working now for 
lelephone Directory under the Gold Seal heading. Install the 2000 dealers 








Gold Seal electric sign and decals. Get in on the ABC Buy-Now, Pay- 
Later Plan for Gold Seal Floors and Walls 


in 6 sq. ft. it stocks, displays 
and selis 4 rolls (about WO tia 
yards each) of resihent Gold 
Seal Nairontop. . the pertect 
plastic product for do it 
yourself installations of 
countertops and facings 


Yes, there's profit in flooring and Gold Seal can get it for you 
lL ook into it now 








; 
_ 2. r* m= Za 


FOR HOME OR BUSINESS: 


INLAID BY THE YAR! Linoleum + Naiwon*® Standard « Nairontop* , - , ) ) ) 
RESILIENT TILE Rubber « rk « Nairon Custom + Nair tandard ' a — ) . 
Vinyibest + Linolewm + Ranchtile® Linoleum + Asphalt } > > (A 
' = 


PRINTED FI Rh AND WALL COVERING FLOORS AND WALLS 


and Longowa 





RUGS AND BROADLOOMY LoomWeve* 





1956 CONGOLEUM-NAIRN INC., KEARNY, WN. J, 
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LET Rec bbormeaiel HELP YOU 


with a complete promotion planned to make your 


as for Christmas giving 


bright ide 
all Rubbermaid 


.. 69 2 $/.98 


pa 









become one of Rubbermaid’s top selling seasons. That’s because Christmas is a peak season with peak 
traffic . . . and Rubbermaid’s line of impulse items sells best during high traffic periods. Rubbermaid 


has pulled all the stops this season 
in the gift-shoppers’ eye. 


7 
f 


. | i _ > o,* e j Pa 
WAS SNS : <S* . 
\N = AMMA M9 


Here’s How Rubbermaid 
Promotes Peak Traffic! 


Full-page, full-color ad in Sunday, December 
2nd, Magazine Section of 4/1 leading news- 
papers covering trading areas that ertend far 
beyond each culy. Here are 23 sparkling gift 
ideas to capture Christmas shoppers. 


Look at this line-up of famous 
newspapers to feature Rubbermaid’s ad: 





























Akron Beacon Journal Minneapolis Tribune 
Baltimore Sun New Orleans Picayune-States 
Birmingham News New York Herald Tribune 
Boston Herald Norfolk Virginian-Pilot 
Charlotte Observer Philadelphia Bulletin 
Chicago Daily News Phoenix Republic 
Cincinnati Enquirer Pittsburgh Press 
Cleveland Plain Dealer Portland Oregon Journal 
Columbus Dispatch Providence Journal 
Dallas News Richmond Times-Dispatch 
Denver Post Rochester Democrat & Chronicle 
Des Moines Register St. Lowis Globe-Democrat 
Detroit News Salt Lake Tribune 
Houston Post San Antonio Express 
indianapolis Star San Francisco Chronicle 
Jacksonvilie- Florida Seattle Times 

Times Union Spokane Spokesman Review 
Los Angeles Times Syracuse Post-Standard 
Memphis Commercial Appeal Toledo Blade 
Miami News Washington Star 
Milwaukee Journal Wichita Eagle 








Because these newspapers all have large Sunday 
circulations, you will want to be sure to tie-in to 
Rubbermaid’s promotion if you are in a town that | 
in or near one of the above city trading areas. Loca! 
newspaper representative can tell you percentage of 
circulation in your town 








WOOSTER 





RUBBER COMPANY 





10 A PROFIT-PACKED HOLIDAY 


Store Rubbermaid Headquarters for gift-shoppers' 


Bigger and Better Gift Business Every Christmas~ with Rubbermaid! Over the 


past few years, Rubbermaid has become increasingly popular at Christmas time. December has now 


* WOOSTER, OHIO 






to give you a hard-hitting promotion that puts Rubbermaid 

















bright leas for ’ 
(hristmas giving 

all Me tadsd ne ’ vevcseeld | 

— 


























Rubbermaid offers window display PLUS 5 newspaper ad mats to tie 
Kit that includes: (1) Blow-up win in with this Sunday smash! They're 
dow poster (27"' x 35 of the full yours to run in local papers, to 
color ad: y 4 Blow up window or identify your store with Rubber 
in-store banner (2% x & of full maid's ad 

color “header” of ad. These dis 

play pieces tell gift hunter you 


area Rubbermaid gift headquarters 


And Remember— Women All Over The Country 
See Rubbermaid’s National Advertising in 
Top Magazines All Year ’ Round! 


This gift season, in the December issues of 
leading women's magazines, they'll see smart 
full-color ads suggesting Rubbermaid for 
weful appealing gifts! 


Make it easy for customers 
to buy Rubbermaid! 












(,ift-wrap several Kubbermaid items. Make 
sure Kubbermaid is displayed and promoted 
with the rest of your Christmas merchandise 





Take advantage of every Rubbermaid heip 









—— — - and se} | rire nan ever hefore' end 
eoupon for your free sales-aids 


The Wooster Rubber Company 
1205 Kast Bowman Street, Wooster, Ohio 


Please send fubbermaid Christmas Ad Mats and 


~ 
| 
| 
| 
| 
| Window Display Kit to 
| 
| 


NAME 


ADDRESS 
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she saves 
half the time... 
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boss saves | 
all the cost... oe 


MWalionalsa adding machine... 


Live keyboard” with keytouch adjustable to each operator! 








- 
| 
| 
, 
| 
| 
| 






Saves up to 50% hand motion—and 
effort! Never before have so many time- 
and-eflort-saving features been placed 
on an adding machine. 

Every key operates the motor! So you 
can now forget the motor bar! No more 
back-and-forth hand motion from keys 
to motor bar. Think of the time and 
eflort this saves. 

Keyboard is instantly adjustable to 
each operator's touch! No wonder oper- 
ators are so enthusiastic about it. They 


do their work faster—with up to 50% 


THE NATIONAL CASH REGISTER COMPANY, varron 9, onio 


989 OFFICES IN 894 COUNTRIES 


126 


less effort. New operating advantages, 
quietness, beauty. 
“Live KEYBOARD” with Adjustable 
Key-touch plus 8 other time-saving 
features combined only on the National 
Adding Machine: Automatic Clear 
Signal . . Subtractions in red. . 
Automatic Credit Balance in red .. . 
Automatic space-up of tape when total 
Large Answer Dials . 


Lasy-touch Key Action... Full-Visible 
Keyboard with Automatic Ciphers. . . 


prints 


Rugged-| luty Construction. 
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A National Adding Machine pays 
for itself with the time-and-effort 
it saves, then continues savings as 
yearly profit. One hour a day saved 
with this new National will, in the 
average othce, repay 100% a year 
on the investment. See a demon. 
stration, today, on your own work. 
Call the nearest National branch 


ofiice or National dealer. 


ae | 
*TRADE MARK REG UE PAT. OFF. 
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“Sun-Dee” Bannister Baby 


NO. 10047, Everyone recognizes the beautiful “SUN-DEE” Bannister Baby 


from the wonderful beb photographs token by Connie Bannister 
they're seen in Pewipopers, Mogartines, on calendars. billboards! 


in on this nation wide publicity All vinyl fully jointed lovable huggable 


washable. Has fyi wardrobe as Nustrated. Pocked ; colortyl carrying 
case with nursing boitle and bubble pipe 
NO. 10028 “SUN-DEE' BABY BANNISTER Sun’s 12-inch version of the 


Bannister Bub y not illustrated Retails at $5 95 


BEE = gS... 


a 


995 





: 


Sun-Dee Bottl 
Rooted 


NO. 10083 Sun's finest 


of Vi" yi with permanently 


Baby with 


Mair 


fe like b Dy doll 


ted ne i. 


Full y motded 


Movable arms legs 





and head. Soft baby voice; beautiful go-to sieep eyes wit! 
Or qg lashes Dy mus wets crie eens blows b sobies ( ome, 
complete with her baby ovtt beautiful display box 
NO. 10050. Some general description os No 
\JU8S. except sided hair. Retails ot $7.95 











i 
SUN 





cash 





Retails at 


$995 


“Sun-Dee” 
So-Wee 
Bottle Baby 





Ruth &€. Newton 


NO. 10541. Sweet cuddly 10-inch molded rubber doll with movable 
head, arms, and legs, molded hair, tinted cheeks ond lips. Drinks 
wets, cries, blows bubbles 

NO. 10041 not illustrated) So-Wee doll only with nursing bottle in 
attractive display box Retails 3] 78 

NO. 10026. Same as No. 1004! except colored doll. Retails at $1.98 


SUN 


REGULATION 
Basketball Goal Sets 


Best quality, official size and 





weight, deep pebble scuffproof 
cover ball with 18-inch lifetime 
goal +9 98 


Sun Junior basketball for all play 


*4.98 


with 18-inch steel goal 


Sun Bantam basketbal! 
goal set 


+9.29 


THE SUN RUBBER CO., Barberton, 


NEW YORK CHICAGO 
Rooms 1208-1210 Room 14-125 
200 Fifth Ave. Merchandise Mart Bidg. 


LOS ANGELES 
Victor Petrone Room 507 A 
Merchandise Mart Bidg., 712 $. Olive S, 





THE SUN RUBBER COMPANY 


BARBERTON, OHIO, 






U.S.A 











> 
$ 


GLAMOROUS NEw S; “_ 
Liy, 
GC 





a ® 














New CORONA 
Trim — 
7% x 34” 
Cast Bross, 
Bronze, or 
Aluminum 


\ 
e 


New POLARIS Trim 
— 10” 7%" 
Cast Brass, Bronze, 
or Aluminum 


New RANCHO Trim 
— 5% = 5% 
can olso be used 
a Be 
Wrought Brass 
Bronze, of Aluininum 


New Auxiliary 
Hondle for use with ; gi. 


Exterior Door Set : Ei : auxiliary handle — plus design 
detail of operation. The improved 
‘ge Guardian is 4 times stronger — actu- 
ally outlasts higher-priced locks in 
breakdown tests! Put this beauty on 

ed display. Let your customers get the 

ee .f : feel of its smooth, solid action, It's 
al available in the 5 most-wanted func- 

tions-—today's leading low-cost lock. 


















New Round 3'7\.” , a j | -@ 
Auxiliary Rose — Bs : 4S Pp & F CORBIN Division 
Wrought Bross, x | See aoe The American Hardware Corporation 
Bronze, of Aluminum : cs : 4 | ee, CORAIN New Britein, C devs 
2 


New Round 5)” ie ag spe Worlds 
Auxiliary Roses — 8 See ae 
Wrought Brass, ymidelY used 
Bronze, of Aluminum 
‘three different 
designs) 
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Chuuiatman Wrap peu, 


FOR EXTRA SALES! 


RHW223, Banner 50 foot White 
Clad steel tape. Individually 
bended and boxed with colorful 


counter card. 


TIE IN WITH NATIONAL 
ADVERTISING TO OVER 
40 MILLION HOMES 


A 2-column, 4-inch news- 
paper mat is included in 
each Christmas carton of 
tape rules. 


A WERCOME ae 


Z : i | 
Lenin : 
10 Leen! whHitt CLAD 
PAL TU Rate | : 
~ . a " 
<= *, 


ot %” ane ‘9 , 


For every MAN 
of Sanne 
¥ Lernin wert CAS 
STEEL TAPE 


(al ease 












2 » 


THE LUFKIN R 
133-138 Lefayette 





COMPANY @¢ Sagi 
New York Cit 





XW9210, Mezurall and XW9310, 
Super Mezurall, 10 foot White Clad 
tape rules, individually gift banded 
for Christmas. Extra bonds avail- 
able for your present stock, Order 
now, specifying stock number and 
quantity. 






TAPE RULES 
TAPES 





Christmas-packaged tape 
rules and tapes make ideal 
gift suggestions. Display 
them on your housewares, 
gift or wrapping counters as 
well as in the tool depart- 
ment, They're truly attractive 
attention-getters that spark 
sales. 


Oniew 


For Extra Profits $ 
Christmas Wrap 
Ordering .. . 


NO INCREASE PRICE! 


w, Michigan 


Barrie, Ontario 






















Up-side down Santa can 
be a good eye-catcher 


Figures of Santa Claus in right- 
side-up position are common in 
hardware store ads. 

To be different and to catch the 
eyes of newspaper readers Kel- 
ley’s, Inc., hardware dealer at 
5047 Forest Hill Ave. in Richmond, 
Va., showed a figure of Santa Claus 
upside down. 

Kelley’s used the heading, “We 
thought this would catch your eye 
and so will these departments.” 

Immediately under the inverted 
figure of Santa was copy on gift 
departments. That copy stated: 
“Gifts—A breathtaking display of 
brass, milk glass, and many other 
quality lines from all over the 
world. Yes, we gift wrap free of 
charge. 

“Toys—An entire floor of dolls, 
puffing Lionel trains, and hun- 
dreds of other items that Santa 
will soon have in his pack. 

“Of course, we have a layaway 
plan. 

“Appliances—Mother will truly 
have a ‘White Christmas’ with one 
of our Frigidaire appliances. 
Terms can be arranged to suit 
your budget.” 

The ad called attention to the 
firm’s parking lot. 

Below the firm’s signature cut 
was a reminder, “Be sure the kids 
see Santa in our corner window.” 


ne ee 


Quality and Service Story 


Told in Institutional Ad 


Do you use institutional ads to 
stress the quality and service you 
sell? 

When you do use such an ad, do 
you tell the history of your firm? 
Or do you promote the nationally- 
known brands you sell? 

Earlier this year, Cheatham- 
Greenville Hardware Co., operators 
of two stores in Greenville, 8. C., 
inserted an 8 column by 14-in. ad 
in the Greenville News as a tie-in 
with a 20-year local progress re- 
port issue. 

That ad features the firm’s qual- 
ity story by listing 22 nationally- 
advertised hardware, housewares, 
sporting goods, and big-ticket lines 
the firm promotes. 

Another list shows, under nine 
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different classifications, some of the | 
industrial, commercial and institu- | 
tional buildings for which the firm | 
supplied builders’ hardware. | 

The heading says, “We've sold a 
lot of hammers in the last 20 years 

. hammers that have helped build 
Greenville.” | 

Further the ad reads, “Hammers, | 
saws, nails... . In fact, we've sold 
a lot of hardware, household uter.- 
sils, fishing tackle, hunting equip- 
ment, toys and gadgets to a lot of 
Greenvillians! 

“We realize that our success in 
the hardware business has been the 
result of customer acceptance, so to 
you, our customers, we want to say 
thank you for the pleasant associa- 
tion we have in your cooperation 

. for the opportunities you have 
given us to serve your needs. . 
for helping us to grow and prosper 
so that we may constantly increase 
our usefulness to you and for mak- 
ing us a successful part of the 
Greenville Story.” | i XW9310, 10 foot Super Mezura!l! 

The fronts of the firm’s two | XW9210, 10 foot Mezurall White White Clad tape rule. Four in 
stores in Greenville are shown to- Clad tape rule. Six in display car- display corton. Your cost $6.40 per 
gether with addresses of each. A | ton. Veour cost S600 por cartes, Aci 
third illustration shows the firm’s 
single store at another address in 


1936. | 



























4-Level Display Unit 


Features Giftwares 


TAPE RULES 





The W9210— 10 foot White 
Clad Mezurall, the W9310 
~~ 10 foot White Clad Super 
Mezurall, and the HW223— 
50 foot White Clad Banner 
steel tape are all furnished 
— for a limited time — with 





an attractive gift band, and 
are packed in Christmas dis- 
play cartons. 


These display cartons 
diate the Christmas spirit 
a cheery message. Litho- RHW223, 50 foot Bunner 
ed in three colors, red, Clad steel tape. One in di 





An easily arranged step back display 
unit tor giftwares is this light cream 
and red trim unit used at Holm 
Bros. in Grove City, Minn. Used 


just inside a visual-front window this 496-8 









carton. Your cost $3.33 eac 







For Extra Profits Secify 













wooden unit has a 6-in. shelf at the Christmas Wra when 
top and 1-ft shelves at the other Ordering . . . 
three levels. Frequent changes of NO INCREAS IN PRICE! 


merchandise prompt many window 
shoppers to enter the store to visit | THE LUFKIN RU 


aw, Michigan 
the gittwares section. 133-138 Lafayette 


Barrie, Ontario 
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Made-to-order display units 
solve display problems 


Many hardware stores must 
have especially built units to ef- 
fectively use space around struc. 
tural columns. Some dealers solve 
this problem with the use of 
staff-designed-and-built displays. 
Others get local carpenters to 
build the needed units. 
Fenstermacher & Son in Kutz- 
town, Pa., has a 45-x-110-ft store 
with structural pillars on the first 


Pet supplies are featured at five 
levels in this staff-built stand. 


PAL a4 SHOP 
| uae 


132 


How an eastern dealer with a long store 
overcame problems created by columns 


floor. The firm uses special units 
for displaying a variety of mer- 
chandise. 

A bird supplies section installed 
two years ago is used to merchan- 
dise parakeets and bird supplies. 
A metal rack used for showing 
supplies is a 2-x-3-ft unit with five 
shelves. Its height and narrow- 
ness, because of its contrast to the 
larger islands, attracts much store 


Dog supplies are featured on this 
staff-built display stand. 


traffic. Thomas E. Fenstermacher 
and his son C. E. report a turnover 
of about 12 times a year on a $100 
stock. Reorders on this stock fre- 
quently run as high as $30 in one 
week. 

On the other side of the pillar is 


a staff-made wooden display unit 


18 in. wide, 4 ft long and 5 ft high 
Made of one-inch lumber, sanded 
(Continued on page 134) 


Oilcloth rack adjoins other kitchen 
equipment displays. 
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Non-Toxic 
and Even 





Faster Drying 


than Ever 


More Quik-Spray 
is Sold in Paint 
and Hardware 


: 7 agg are 
: _ Od ee? J is ; | - a . ky @lastae Spray Paint 


eQuers s = a gg a4 i pre-sold for you in 


ee mem emer 


a 







~ 








Shefttield BRONZE PAINT CORP. 


CLEVELAND 19, OHIO 
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Made-To-Order Displays 
Solve Layout Problem 





(Continued from page 132) 


and painted light brown, this 
rack holds dog harnesses, chains, 
leashes and other dog items. 
Wooden bins are used to display 
brushes, dog toys and other smal! 
items. Each item is price-marked 
to encourage customer selection 
and self service sales. 











NON-INFLAMMABLE 


pi 
KI Crip 


; 


‘Deels Off Paint. 


A wail 
wares 
turned into an oil-cloth display. 


section in the house- 
department has been 
An angled panel has wooden 
frame work onto which strips of 
wood have been installed for plac- 
ing oil cloth rolls through which 
Y4-in. metal rods have been in- 
serted for easy rolling and unroll- 
ing of the cloth. 

The management has replaced a 
10-ft wall display of greeting 
cards with a 30-ft section made of 
light-colored birch in a front-of 


PAINT 
REMOVER 


REQUIRES NO AFTER WASH 


OnE QUART 


ad 





Klean-Strip actually breaks the bond between finish and surface 


for easier, faster, cleaner paint removal 


It doesn't just dissolve the 


old finish in a gooey, sticky, hard-to-remove mess. And Klean-Strip 


Klean-Strip is 
nationally 
advertised 


finish, 






is an all-purpose remove 
any 
leading paint and hardware jobbers. Shelf life 
guaranteed. Write for free sample. 


ae 
Kiean-Strip 
"Peel off) Froud. : 
THE KLEAN-STRIP CO., INC. 
2340 S. Lauderdale, Memphis 6, Tenn. 


surface 


works on any 


Nationally distributed by 











| 


i 
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the-store location near the gift- 
wares department. This section is 
a good source of extra sales to 
people who buy housewares for 
gifts. People who know the greet- 
ing card selection frequently visit 
the store to pick up some cards 
and on impulse buy numerous 
other items of greater value. Vol- 
ume in this is growing 
steadily as are its profits. 


section 


All giftware purchases are 
wrapped in attractive paper, with 
no charge unless a fairly elabo- 
rate packaging is required. 

Like many other hardware firms, 
Fenstermacher’s open space 
in the front of the store to feature 
bulky merchandise, or 
for mass displays of 52-week lines 

Last summer, the firm displayed 
barbecue equipment and charcoal 
for several months. Charcoal bags 
were piled on the floor near the 
barbecue outfits. On each of sev- 
eral week-ends a half ton of char 
coal briquettes was sold. Mass dis- 
play with many 
impulse purchases of one or more 
large bags to customers not hav- 
ing immediate for the char- 
coal. 

A good example of the firm’s use 
of mass display technique for sea- 
sonal merchandise was its use of 
an island to show fans in a center- 
of-the-store location. This display, 
plus advertising and warm weath- 
er, helped the store to sell many 
fans in a six-weeks’ period. 


use 


seasonal 


was credited 


use 


A Distinctive Giftwares 
Label Advertises Store 


Many hardware dealers use dis- 
tinctive labels on all giftwares 
packages. They find this an inex- 
pensive, effective advertising 
method. 

Instead of fancy gift boxes with 
the firm’s imprint, plain but neat 
boxes These then 
dressed up with a gummed label 
made up especially for the store. 

These labels identify the items 
as gifts from Blank’s, rather than 
from Blank’s Hardware. 


are used. are 


Label manufacturers can help 
you select a distinctive design for 
your store’s giftwares package 
label. Bought in quantity these 
labels can be obtained at a rela- 
tively low cost. 





are you 


getting the most 


from 


department 





Write 
for 
your 
check 
list 
loday 





PAINTS — 


JOHN LUCAS & COMPANY, INC. 


1617 PENNA. BLVD., PHILADELPHIA 3, PA. 


QUALITY PAINTS FOR OVER 100 YEARS 
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ris HING - 4.8 
Goon 


How to build 





GE ; 
l his window bulletin falls the story 


ib - 
brietly, plainly and inc lydes in the , er tackle profi its 


fer complete state announcement: 


Information service, better display and try-out offers 


increase fishing equipment volume by 50 percent 


O. R. Sands Co., a hardware dealer at 215% 
Dixie Highway in Louisville, gives information 
service to anglers, but does it differently than 
most stores. Its information indicates good 
fishing places and forecasts. This data may be 
obtained without entering the store. It is posted 
in a window, 

Sands also gives customers free instruction 
in spin and bait casting. 

Try-out equipment is kept of the most popu- 
lar items. Customers are allowed to take these 
items home to see if they want to buy dupli- 
cates. Often when the try-out item is brought 
back an immediate purchase is made of a new 
item similar to it. 








Reels ore highlighted by concealed lighting on this per 
torated pane! backaround 

O. R. Sands says, “I keep my personal cast- 
ing rod, fly rod and spinning rod in the fishing 
tackle department. 


ures displayed on biack velour background. 


free 


—/- —— 









“When a customer is not sure about the pur- 
chase of an outfit | take him to our parking lot 
and let him practice with the three rods. If 
that customer wants to take one of the roda 
home for practice, we allow him to do so. | 
have never lost an outfit or a customer as the 
result of this policy.” 

When a customer selects the type of outfit 
he wants, Mr. Sands or an employee will give 
instructions in its use. Sugyestions will be 


(Continued on page 138) 
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... selling the Scale with a light in it— 
the only plus-value feature in scales today. Over 45,000,000 
readers will see her in full color pages in Saturday Evening 
Post, Better Homes & Gardens, House Beautiful 


(plus two-color ads in Parents, Good Housekeeping, Living and Ebony) 


offered exclusively by 


COUNSELOR 


Order Star-Lite from your jobber 


Retails at $9.95 east; $10.45 far west. 
Other models from $6.95. You get full 





promt with Counselor protected prices, 


TIE IN WITH THE TREMENDOUS 
SALES VALUE OF THIS PROGRAM 


Bin 
COUNSELOR gee 


9) ''“*n **e 
PARENTS (Sas nore 
Tt Cael ! t mansees ond vine } 






| ’ 

Stare ltte 
in all the world, no 
other scale like if. 





THE BREARLEY CO., Rockford, it. © America’s Foremost and Largest Producer of Bath Scales 
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FASTER TURNOVER—BIGGER VOLUME FOR YOU! 
WHEN YOU FEATURE THE NEW H-W 


COMPAK CARDS 


WITH MERCHANDISE AND EASY-TO-HANG SLOTTED CARD 
COMPLETELY SEALED AND PROTECTED WITH MOISTURE-PROOF PLASTIC 


Cuts selling expense, simplifies inventory control. 

In one low-cost deal you get 

1. An ettractive assortment of most-wanted H-W chrome 
end brass finish herdwere specialties. 

. Every item individually packaged on new, visible pro- 
tective COMPAK cards. 

. Exctusive, sturdy metal revolving T-squere* display te 
stimulate impulse sales through easy, satieapelen cus- 
tomer selection. 

Merchandise is ‘factory fresh bright, clean, free from 

scufis. All components and all screws securely together to end 

loss, end pilferage, prevent damage 

New H.-W T-square® display prompts customers to buy 
needed items they otherwise might overlook make easy self 
nervice choiwe freeing you of on tly sce bemes help 


HALL-WESSEL CO. 

919-931 WN. Sth St., Philadeiphia 23, Pa. 
iN CANADA: GEO. 8. HALL CO 

25 GRENVILLE ST TORONTO 1 
EXPORT: HALL & REIS, INC., 

45 BROADWAY, NEW YORK 6 







* Design copyright pending 


W178/2.86 













| gs 
NEW ADDITION TO 
A FULL LINE 


of SAFE Builders’ Hardware 


gravity type 1 


LETTER PLATE 





BRASS, STEEL or ALUMINUM 


1Y," « 7” epening meets Federal Specifications. 

















@ beautifully 
finished 

@ priced for 
profit 


Write for FREE illustrated catalog of Safe's 
competitively priced, complete line. 
ORDER FROM YOUR JOBBER 


PADLOCK AND HARDWARE COMPANY 


Lancaster, Penna. 































Instruction and Try-Out 
Offer Builds Tackle Sales 





(Continued from page 136) 


given as to the type of line, bait 
or lure to use. No charge is made 
for this help to a customer. 

These policies, plus improved 
displays of fishing merchandise 
have been major factors in a 50 
percent gain in fishing tackle sales 
last year. At current rates the 
firm anticipates that this year's 
tackle volume will exceed its 1955 
record. 

Other policies of the store also 
contribute to the growth in fish- 
ing tackle volume and profits. 

Prices are cut only on close- 
outs, or the used equipment the 
firm loans to customers for trial. 
Prices are plainly marked on all 
merchandise. Customers know that 
prices will be firm at all times. 

Improvements in fishing tackle 
display were made last year. 

Lures were taken from a con- 
fused collection of wall display 
cards and placed in two sloping 
cases, with back-up stock under- 
neath. The cases are lined with 
black velour to make the colors 
of all items stand out better. 

A special 18x30-in. display for 
reels has a perforated backboard. 
A fluorescent light in the top of 
the display draws attention to the 
reels. 

This display is part of the re- 
modelling of one gondola that is 
being devoted entirely to sport- 
ing goods. One side and end are 
devoted entirely to fishing tackle. 
The side faces a wall section that 
also has fishing and camping ac- 
cessories. 


Eye-Catcher Photos Used 
To Hide Storage Areas 

A Texas hardware dealer used 
photo murals of local industries, 
livestock pens, farms and historic 
points, to storage and 
office area from display sections. 

Twelve photo-murals are used. 
Five separate storage and display 
areas. Seven top the _ walled-in 
offices of the firm. 

Local people sometimes bring 
out-of-town friends into the hard- 
ware store to them the 
murals. 


separate 


show 
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Sportsmen 


i TWO NEW_AWARDS WON | 
{ ty ie BY MASTER LOCK - COMPANY 


DOLPHIN AWARD 


Highest Honor in the 
Sport Fishing Industry 


’ as 
te 


presented to 
MASTER LOCK CO 
for 


The Best Padlocks 
for Sportsmen’ 





SPORTSMAN’'S CLUB 
OF AMERICA 
1956 GOLD MEDAI 
AWARD 


For Product Excellence 
in Design, Craftsmanship 
and Utility’ 








ht 


FIREARMS 


























These two honors... highest in the field of sports 
equipment ... symbolize the quality that has made 
Master the world’s fastest selling padlocks. 


HUNTING and FISHING 
SEASONS OFFER CHANCE 
for EXTRA PADLOCK SALES 


Increase your sales and 
profits by displaying Master 
padlocks along with hunting 
and fishing equipment. 
Remind sportsmen that their 
valuable equipment needs 

the finest padlock protection 
they can buy... MASTER! 












a 
IT a. Sf 


Master Padlocks — 


Nationally edvertised in Saturday Evening Post, Life, Household, This y fs 
Week, Parade, Trve, Field & Stream, Popular Science, Americon Legien, . 
Ebony, Seys’ Life, Form Journal, American Giri 


Master Jock Company, Milwaukee 45, Wis.© World's Largest Padlock Manufacturers 
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Promotion sells 
lawn and garden lines 


All year displays keep customer interest alive for 
heavy nine-month selling season. Consumer circulars 


are used for spring program and for seasonal specials 


Fifty-two week display helps you sell more make sure that we have everything a customer 
lawn and garden goods. Heavy promotion for at may want for lawn and garden use. 
least nine months of each year will keep your 
lawn and garden sales in high yvear 

An eastern hardware dealer does a promotion 


“Qur large stocks give customers a choice of 
several brands or types of items. We remind all 
customers with our large sidewalk displays and 
job on lawn and garden supplies for nine months eye-catcher signs that Bill’s is 


their lawn and 
but displays some items 52 weeks of each year. 


yarden headquarters.” 


Maurice G. Britten, who owns and manages The firm anticipates that 1956 lawn and yar 
Bill’s Hardware in Landover Hills, Md., explains den volume will exceed that of 1955 by fully 25 
the firm’s steady sales increase in these lines. percent. Steady gains from season to season 
“It is a combination of the things we do. We have been registered in lawn and garden lines 


Outdoor lawn and garden display spring items displayed aft six levels 


an aa 
518s 
comnts ’ 
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nce the firm Dewan to feature thi 


merchandise in 1953. 
Promotions of lawn and yarden 


supply specials attract store traffi 





Hardware 





Some of these specials are pro 
moted with circulars obtained from 
W. Bingham Co. of Cleveland and 
Masback, Inc., of New York City. 
both wholesalers. 

Three thousand Copies of a wal 
den manual with dealer imprint, 
obtained from Supplee - Biddle- 
Steltz Co., Philadelphia wholesaler, 
are distributed in the spring. 

Another sales stimulant is two 
types of deferred payment plans on 


power mowers or garden tractors ' é _ A ee wl COP 44 \ 0) ba be . 

. ) - ee 
No interest charges are required , 
on either. es hs 

i I — =a or iid. 

One is the usual 30-60-90-day ee eT 


payment plan. 


wet walled = 


Talay 9 87 82 28 NDS 
The other is for payment of big 2 —- 
ticket spring purchases on or be 
fore Oct 1. A customer buying a 
power mower or a garden tracto1 onawall... | oF special display 


on or after April 1 may pay for if 





at any time between then and e e 
Oct. 1 cae New Flex-Omatic Cabinet 
Bills Hardware sells fertilizer 
and seed spreaders, but also loans 
these units free to customers buy Hardware Department 
ing quantities of fertilizer and 
seeds. Advertising calls attention 
to the free loan of spreaders 
At the end of each yvardening 
Here's a versatile, new program sure to 
increase sales for any hardware store. 


season discontinued or shop-worn 
yarden items are sold at clearance 
prices to clean out its stock. It's got eye-catching, modular displays 

compact, self-service trays... pre- 
printed, color-coded ticket strips. And it 
presents them all in just a few feet of space 

on your wall, pegboards or NRHA fix- 
tures, islands or special displays! 


An &8-ft square area of floor 
space is used for an out-of-season 
garden display of grass seed, gar- 
den tools. fertilizers, soil chemicals 
and other related supplies | | 
You can choose from two to all eight of 
Stanley's fast moving styles. Set them up 
to fit your store's layout 


fruck Watching Helps to 
. ‘ > . . 
Build Good I rospect List ! oe Stanley will provide frames, 
Are you looking for more pros- ech é displays, how-to instructions, 
promotional material, Sunset 
and national advertising. You 
| owe it to yourself to investigate 
Some dealers have paid young- this new, excitingly different, 
sters to check on and give them Flex-Omatic Merchandising 
Program 





pects for home laundry equip- 
ment? 





the names and addresses of own- 
ers of homes at which laundry 
trucks regularly call. 





Se ee 
\s a follow-up, offer those eee ee nee me 

whose names you receive, the 

privilege of a free laundry job on 


one week's soiled e¢lothes Such Send for free literature and price 


lists today. See how FPlex-Ometi« 
demonstrations are among your can serve you! Write Stanley S fa N L E Y 
most effective means t: prove CebinaetHardwere, 189 Leke 


| Street, New Griteln, Conn. 





your claims of greater conveni- 


ence, low cost. ete 
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Cash in NOW on the coming cold weather 





@HEAT TAPE KITS 
for pipes 


” 


/ : 
' 
le 


Heat Tape Kits p Sell 


winter - long 

protection against 
ee in a 

single package! 
EASY-HEAT Tape Kit wraps quick- 
ly around pipes—plugs into any A.C. 
or D.C, 110-volt outlet. Includes pre- 
spaced, sewn-on Heat Cable, plus two 
coverings of Insulating Outer Wrap 
and friction tape. 

KASY-HEAT Cable Kits melt roof 
ice; protect eaves, downspouts. All 
wire by Welcraft — leading heater 
wire manufacturer for appliance in 
dustry. Kits come in colorful individ- 
val cartons. Line up now with EASY- 
HEAT. Kasay profite! 


come in 5 sizes. 


Dealers: Ask your jobber 
for EASY-HEAT, 
or write direct. 


vacruvere @eF 


4ORAPT Produe«te Ca., 


New Carlisle, indiana 










ww ws 
at” 
aw 
wn 
an 
© a 
w a 
a 
7 os 


Sy 


GUARANTEED 


to prevent frozen pipes! 


SSSSSSSSSSSISISSNIS 







SSSSYYYYSYSSSYS PN 


JX 


@ HEAT CABLE KITS 
for eaves, downspouts, etc. 





Heat Cable Kite come in 8 sizes. 





ae 
Free eaves, 


gutters and 
downspouts 


of ice! 














mre de 5 
"CO BS Ui ; B | 


Vented Space Heaters 


B1U 


x] 


Vented Wall Heaters 


25.000 BIU 


5 mode 
nf . 
v 


to OU WV 


x! 





i mode 5 UG 


to 70,000 BIY 





Vented Floor Furnaces 


BIU 


x! 


Unvented Space Heaters 
23 mode BTU 


4 O BI J 





x! 











Send tor complete 


‘ atalog 
Manvutactured by 


MARTIN STAMPING & 


SALE ALLL Le rer $0 
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yeors 


Stock and Sell the Complete Line 


© Wall heaters approved under 
1956 AGA requirements 


© The blower as shown is available 
on all models 


Every Martin Gas Heater is AGA 
epproved for natural, liquefied and 
manufactured gases. 


STOVE CO. 


ah Rehs L 


enxzperience 





(Safety Cabinet) 


“2 a. 


a= “4 
ved tes 

GAS HEATER 

Vii, 


of "* 


5 


| 
| 
| 
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Price Comparisons Help 
Sell Your Better Lines 


A mid-western hardware dealer 
says that price comparisons helps 
him to sell his better quality mer- 
chandise. 

Here is his idea: 

“We advertise our lower-priced 


lines, but when adults come into 
the store, we always have some- 
thing in a higher quality to show 
them to compare with the price 
line. If you have no competitively- 
priced merchandise to compare 
with the quality lines you are 


bound to lose sales. There must be 
a basis for comparison.” 


Cash-Wrap Table Displays 

Can Build Impulse Sales 
Do you use your cash-wrap table 

for display of impulse 


dise ? 


merchan- 


Many hardware dealers move a 


sizable volume of such items by 
showing them on the cash-wrap 
table. 

A mid-western store with a 


5x12-ft cash-wrap table has shelv- 
ing along the front and side of the 
table for displays of new merchan- 
dise. Lighted shelves are painted 
in a salmon pink to make them eye- 
catchers. 


How to promote 


decorative items 





Ray Fleak of Fleak Hardware in 
Webster City, lowa, shows home dec- 
oration articles Og ywnst a pertorated 
panel strip finished in burgundy and 
fitted into a frame of lightly stained 
plywood. Shelves display 
brackets the pertorated board 
feature different types of home dec 
oration articles. 


and 


On 


li, 1956 














Shallow Well 






Thrifty 1/3 H.P. G 











leep-well 


DEMPSTER 


—= 

Pp 
or ' 
Powerful '/. H.P. I 





Deep Well 





Shallow-well 





Dempster Convert-o-jetmaster lets you offer the 
advantages of convertible water systems to fit most 
water conditions! No more trouble in areas where 
water conditions have made other seals fail — or 
where falling water tables have made a single pur- 
pose water system ineffective. In the Convert-o- 
jetmaster you get both durability and adaptability. 
The filters in the patented cartridge stuffing box 
in the Convert-o-jetmaster stand guard against sand 
and grit — filtering it out before it can reach the 
packing. This stuffing box means a better seal, low 
power loss and more pumping power. A removable 
bronze sleeve eliminates all wear on the motor shaft. 








Convertojelmaster 


WATER SYSTEMS 


Dempster’s new Convert-o-jetmaster retains all the 
advantages of the line: 
Quick conversion from shallow well to deep well 
operation without extra cost except for the pipe; 
low investment (only slightly higher than Convert- 
o-jet models); choice of thrifty Ys or powerful 2 
HP ball bearing motor; top quality material and 
construction throughout, 

Dempster Convert-o-jetmaster will deliver to 8355 
gals. of water from a shallow well — go down to 
90 ft. in deep well operation. 

For Trouble-Free sales — feature the Trouble-Free 
Dempster Convert-o-jetmaster! 


Dempster Convert-o-jet 


Write or call today for new 4-page Convert-o-jetmaster folder! 

















JEM 


a 
WATER SUPPLY EQUIPMENT 
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DEMPSTER MILL MFG. 
BEATRICE, 
Branches ond Warehouses: Omaha, Nebraska; Kansas City, Missouri; Des Moines, lowe; 


Sioux Falls, South Dokota; Denver, Colorede; Oklahoma City, Oklahoma; Ameorille, 
Texos; Son Antonio, Texas. 


co. 


NEBRASKA 








Repair services: 
builder of store traffic 


How a neighborhood hardware dealer 


specializes in repairs, do-it-yourself 


instructions, tool rentals to keep his store 


in competitive position 


Kepair services, do-it-yourself instructions, and 
tool rentals are wood store traffic builders for neigh 
Lorhood hardware stores. 

These extras, also, are natural advantaye for the 
dealer with a mechanical bent. Such is the case with 
Khobert Brickman who has yviven a sales twist to 


his machinist and toolmaker background at his Piney 


ranch Hardware store in Takoma Park, Md. He 


can instruct customers in home maintenance jobs, 


4 
A morse home mode; js@q 7 show customer how fe 


paint interior wails 








and he does it with a miniature model of a home 
that can be dismantled. 

“Repair services help us meet competition from 
discount houses, chain and variety stores,” Mr 
Brickman states. “A dealer who offers maintenance 
ervice on power mowers, for example, can get more 
sales vOlume in these big ticket items.” 

Mr. Brickman and his son use a miniature model 
of a house to show customers how to handle mainte- 
nance jobs. They constructed the miniature mode! 
40 it can be dismantled to vive detailed instructions 
on specific jobs. 

“When you help customers with their repairs and 
improvements you soon get a reputation for depend- 
ability,” Mr. Brickman observes 

“Do-it-yourself repairs save customers money, and 
they will return to your store and also tell their 
friends about the help you give them.” 

Mr. Brickman instructs customers on how to lay 
tile in bathrooms, make brick patios, repair kitchen 
and bathroom plumbing, build concrete walks, or a 
flagstone terrace or retaining wall 

All repair servicing is done on the store premises 
Mr. Brickman and his son do the bulk of the work 
employing part-time help during the lawn mower 
repair and sharpening season. The store basement 
service shop, 30 x 20 ft, is equipped with lathe, drill 
press, four machines for saw filing and three lawn 
mower repair and sharpening units. There is also a 
large assortment of hand tools 

The store does a brisk business in electric house 
wares repairs A good stock of parts is maintained 
at the store 

Tool rental department equipment is repaired at 
the store. Customers get floor polishing machines 
in the best of condition. Mr Brickman uses a cutting 
disc made by himself to true bristles for the polish- 
ing machines 
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Friendships with Young 
Will Attract Parents 


friendliness with yvoungsters in 
our trading area CAT) lead oO 
friendships with their parents 
\ eastern hardware dealel 
vhose bicycle repair department 
ttractSs many youngsters says 


“Most homes in this area have 
children. If you please one mem- 
ber of a family, you get the others 

customers 

‘Tf you displea f cA ingstel 

i can easily lose the trade of the 
entire family hese growing 
oungsters are the adult hoppers 
of tomorrow.” 

The cycle repair jobs set the 
taye fo) ales of DIC cles, some 
times for a machine for each of 
everal other children in the same 


lamuls 


An Active Prospect List 
An active prospect list is one to 
vhich new names are constantly, 
added 
Keep a record of the names and 
nddresses of customers Who ask 
ou about paint and other mate 


rials | f Vou do not neal from 


these prospects within a few days, 


make a personal call phone Ot 


vrite a letter 
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e Stands on floor, hangs on wall 


e Bright, 3-color, 584%” high 


e Front panel swings open, shows 


e Holds your choice of these four 


Here’s a new, eye-catching 

Stanley Merchandiser for 
continuous (“piano”) hinges | 
. “STANLEY 


? 
eg 
5 | 


HINGES 

















display compels impulse buy- 
ing by hobbyist and do-it- 


A ge we mg ie meee a 


yourselfer 
how to apply hinges 
assortments: 


all steel 
- all brass 











pe TROMETR © 


- al {ii k 
ri aC TAdi 


steel. brass and aluminum 
— steel and brass 


e Assortments include hinges — 


i} 
sr ;rF ' 
30” and 48” long (merchan 


+ UFO" Beueliee 


aovt 
(GO #480 @Oen ine 
‘oe seers 


diser also accommodates 


fy’ ) SOOGr PReIEC Ts 


lengths I’ to 











“ 
e Screws visibly packed with in as bod 
dividual hinges 
Continuous hinges have an in ‘ sraneeee on 
a 
herent appeal to all handymen os 
Boxes, louvre doors, cabinets, a 





chests all look neater, stronger, 
more modern when they're 


— 
4 


equipped with these long-lasting, 


Pa 


warp-preventing hinges 
Ask your wholesaler for details on 
these sales-making M-1 mer- 
chandisers and their profitable 
assortments, or write Stanley 













Hardware Division of The 
Stanley Works, 380 Lake St., New 
Britain, Conn 


STANLEY 




















NEW 


A Steel Wool Line for 
Quick-Service Display 


if 


STEEL WOOL PADS 


' #oOuese 


‘STEEL WOOL PROS 


SE CE 


DO-IT-YOURSELF 


ASSORTMENT 


Six large pads (2 fine, 2 medium, 
2 coarse) in one package! Only 
pack of its kind in the field! Ties 
in with the ‘do-it-yourself’ sales 
boom. Holds the right grade woo! 


for any job —an easy sale! 





16 FOLD-OVER PADS 


Packed ‘back-to-back'— display in 
V, the space of ordinary packages! 
A 16-pad package on a shelf. 
frontage of only 7%"! Sells itself 
when displayed with brand name 
toward aisle! Grades 0000 to 3. 


ALSO AVAILABLE IN POUND ROLLS 


533 ee! fele)! 


ORDER FROM YOUR JOBBER 
or write CLEANSER PRODUCTS 
A Division of the $.0.S. Company 
7123 West 65th St., Chicago 38, Ill. 
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Tool rental service 


makes pl us sales 


A good sales stimulant is a tool 
rental service. 

The person who rents tools usu- 
ally buys materials needed to com- 
plete the project for which he 
rented the tool. 

This has been the experience of 
J.J. Moreau & Son, Inc., of Man- 
chester, N. H. 

The firm rents a long list of 
items including floor sander, floor 
edger, belt sander, floor polisher, 
power saw, lawn rollers, lawn 
mower, fertilizer spreader, wall- 
outfit vibrator 


papering and 


sander, 


Other rental items are furnace 
cleaner, sump pump, wallpaper re- 
mover machine, disc aerator, elec- 
tric drill, fence stretcher, bar 
clamp, pipe cutter, paint striper, 
post hole digger, extension cord, 
jack screw and tacker. 

The store also rents tile cutter, 
pipe wrench, bolt cutter, wheel 
puller, pipe threading set, putty 
softener, sewer rod, electric paint 
peeler, pipe vise and linoleum 
roller. 

Customers who rent tools and 
buy supplies may charge these 


services. 


Four signs suc h gs this help build QgQ suc esstul tool rental service The sins 






Hand Butters 







floor sanders liters 
Polishers ond Waxers 
Belt Sanders, Jack Strens 
Hand Tackers. lawn Rollers 


_oare located where they will be noticed by store trattic. 


’ 
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Here is the newest 


most popular line of 


portable lights for 


‘ 44 44 
Deluxe Model | America on the Move 


No. TW3 






World's Most Ingenious All-Purpose Light 

¢ 40,000 Candle power beacon penetrates half 
a mile. 

© Red flashing signal visible more than a mile 

© Weatherproof switch with silver contact points 
for positive, long-time action 


THE POWER PLANT 


: , New, powerful battery is the heart 
> ] 

Head is adjustable. a of the Radar Line @ Leakproof @ 

No other lantern can match Radar-Lite's fea Weatherproof © Sealed in self 
tures. Priced right for Big Profits contained steel case. © Up to four 
times life of old-fashioned lantern 

\ batteries. Battery is installed in se 
‘ywi« onds—like capping a toothpaste 
No. | W 3 } : tube No wires to connect NO 
; spring contact to engage 





NEW PORTABLE 1. 





Mere is the perfect portable light of 100i 
uses. it is SAPE @ BRILLIANT @ DECORA 
TIVE. Lights af the flick of a switch. Radar 
Lamp obsoletes every flame-type lantern 
The beautiful weather-resistant finish in 
choice of chrome or copper makes Radar 
Lamp an ideal indoor or outdoor ‘travel 
g companion 


DON'T OVERLOOK THE FEMININE MARKET 


Mr Dealer, the whole Radar-Line, par 
ticularly Radar-Lamp. is designed for Mrs 
America in addition to utility use, a 
simple wrap around of selected pattern te 
the battery case motes Radar-Lamp a 
decorative masterpiece Women will love 
the Radar-Lamp 





Low Cost Emergency Flasher Light 


pactly designed fer sonvenient storage, yet 

rugged enough for any emergency job 

Red flasher has over 300.000 life saving 

flashes ‘‘built-in"—@6 heurs of continuous 

operation. Visible for a full mile 

Leone life ewiteh elicks “‘on’’ and ‘off 

simply Silver contact points fer depend 

able, positive action. Weatherproef 

ideal For °* AUTOS @ HIGHWAYS @ AIRPORTS 
© DOCKS @ POLICE and FIRE DEPART 

MENTS @ ANY EMERGENCY 











SURE FIRE SALES AIDS 


Heavy wire eriile 
sroteets sealed beam 
lems from impact 
and breakage. Slips 
easily on head bezel 





"Sera eek Radan- line accessories 


Re 


’ 
4 
— ’ 
Grasket firmly eries Radar Chrome plated angle 
Lite Gattery Case-—hetds it mount attaches te 
seourely and prevents games Reader - Lite tracket 
from beuneing around in aute permitting meunting 
trumk or truek bed. Chrome on side wall in home, 
plated. Complete with metal truek, of Made of 
serews heavy gauge steel 





and fastens firmiy 
- : > oe with simple serew 
- \ pa 
1 an ja 





Ind 








7s x 
Ja DD 
Attractively de- National advertis- 
signed, sales- Telit sell tage ing preeram driv- 
compelling dis- Full coler, ‘‘buy-appealing”™’ te make sales ing customers te 
play cartons. counter of window cards easy.” you 


Write to Burgess Battery Company for the name of your nearest Radar-Line distributor. 


BURGESS BATTERIES 


BURGESS BATTERY COMPANY 





America’s Most Complete Dry Battery Line 


& oe | 5 


' 
; 


) 


v 
wr 





yO 


ad 
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FREEPORT, ILLINOIS 
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Color 
ection 

sells 
paint 











A clerk points out fo a « 


the on paint he he: calec fear 


Customers have no trouble finding color they want in this 


dealer’s paint section so higher sales volume results 


Your paint sales will go up if customers can 
select paint colors easily. 

Most customers are color conscious. They 
have an idea of the color they want, or they 
come into your store to see what colors you 
have. In either case, if you make it easy to 
select paint colors, they will shop your store 

One way to make it easier for customers to 
select colors is to paint large panels with sam- 
ple colors. These panels contain code numbers 
of the paint colors so customers can easils 
pick the can of paint that has the color they 
want, 

Such a system has worked successfully for 
Dallman & Cooper Supply Co. in Fond du Lac, 
Wis. Popular colors are painted on panels over 
the wall shelving in the paint department 
Fach panel is numbered to correspond to the 
number stamped on the paint cans. Any clerk. 
or the customer himself, can find the corre 
sponding can of paint 

Another advantage of this svstem is that 
several customers can be waited on at the same 
time. They can all see all the colors from 
nearly every point in the department. 
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In addition, the color panels add a decorative 
touch to the store. 

Color panels, however, are only one part of 
the overall sales picture 
promotion. 


Just as important is 
Dallman & Cooper devotes much 
space in its advertising program to its wall- 
paper and paint department 

The firm uses two ads each week in the loca! 
newspaper. It also makes up its own consume! 
mailers and uses some issued by manufactur 
ers. Paints are always given prominent space 
in the ads. 

Another factor that facilitates sales of paints 
is a charge plan. Many customers have 30-day 
charge accounts. Some paint and wallpaper 
accounts are carried by the store for 60 days 
with one-third down. If a customer wishes 
eredit for a longer period of time, loan ar- 
rangements are made with a local bank. 

Dallman & Cooper goes on the theory that 


every paint customer is a repeat customer for 


paints every year or two, sometimes oftener 
For that reason the store emphasizes its paint 
department. It believes it is just good busi- 


neas to do &o. 
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MULTIPLY your fastener profits with Southern’s new, handsome 





| HOME-SHOP SCREW DEPARTMENT 


Exclusive with Southern... ate 
Now available for Christmas - Gift season! 
—All year ‘round profit for you! 





TWO compact, 10-box fastener assortments by 
Southern, each in a handsome carry-home carton! 
Over 1400 bright plated pieces in each pack, 
Southern’s HOME-SHOP SCREW DEPARTMENTS 
No. 1 and No. 2 bring you an entirely new profit 
opportunity because your profits are MULTIPLIED 


. ** . : . 
to “folding-money™ size. At the same time, get rid 
. : . ‘ . ** . 
of time-consuming, expensive “nuisance sales” in 


dribbles of four, six, or eight screws. 


HOME-SHOP SCREW DEPARTMENTS are eas» 
to sell, too! Saves the user innumerable trips and 
parking problems. Cuts his fastener costs up to 
50% of same screws bought in small quantities. 
And the HOME-SHOP SCREW DEPARTMENTS by 
Southern are priced with YOU in mind — pre- 
priced at $9.75 and $8.75 retail!! 


BE READY FOR THE DEMAND CREATED 
BY SOUTHERN’S NATIONAL ADVERTISING LIST OF “DEPARTMENT” ASSORTMENTS 
OF THE HOME-SHOP SCREW DEPART. eaunanes eanmn aise enue 
MENTS NO. 1 and NO. 2! ORDER NOW! yan Weed Sesowo satin hated Sk 


432 Sheet Metal Serews Wead Serews 
200 Steve Belts with Nuts 





Write or phone your Southern Screw representative, 


ALL BRIGHT PLATED ALL BRIGHT PLATED 
—or fill in and air mail handy coupon for RUSH 5563 PURAas WOOD SCREW S—Piat Head 
BOD SCREW S—Piet Head 
’ 1 tre “ Ne. 4 
HANDLING! , Goons "Nea b Gress Yo me @ 
1 Gross en Neo, & i trees %” Ne. 6 
I (,rone NY Ne. in i (ress i Ne. 4“ 
; eee - —_ : I Gross 1%” Ne, 6 
sfoeese : o 
se Sk Se ee ee . 
~—Pan Head | Grow 4” Ne. 4 
j (ross MN Ne. 4 I (.r ees “% Ne. 
Seuthern Serew Company 1 Gross %" Ne. 6 1 (ross ! Ne. & 
s s i K 1360 -HA I Gross %” Ne. & 
Heme-Shep Serew Dept ox aL , FOOD SCRER S—tivel Head 
Sectcaviite. Nath Covelios STOVE BOLTS—Reand Head 
- 0o Vs Ne. 3/16 ye 2 oo % 
) Please send me further information on HOME-SHOP 100 i” Ne. 3 16 — dling 
SCHEER DOFPTS. $9.75 $4.75 





|) Please have representative ca 





a RETAIL RETAIL | 





Name 


Hetail 


(empany 
Whol sale 







Address 
tity Jane “tate 

SCREW COMPANY 
Ketailers please giv: rare eof veur Bhelesale Dis- 





STATESVILLE ° HORTH CAROLINA 


tributer 


WAREHOUSES NEW YORK « CHICAGO « DALLAS « LOS ANGELES 
bee ee SOLD THROUGH LEADING WHOLESALE DISTRIBUTORS 
wood screws « machine screws « A&B lapping screws « dowel screws e wood & type U drive + 


r@wseroll thread ca ge DOS « stove bolls « hanger bolts 
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Booke 





Shellac—How-To-Use-lt is a 
booklet that gives detailed instruc- 
tions for using shellac to distribute 
to your paint department § cus- 
tomers. Booklet gives notes on 
thinning and reducing shellac. 


Available free from Shellac Infor- 
mation Bureau, 65 Pine St., New 
York D, a a. 







One-source Red-d cee | saves valuable time, 
and eliminates 
errors in ordering. These factors contribute to 


reduces clerical wor 


increased profits for you. 


Only Diamond delivers both DTX Non-metallic 
eathed Cable and attractively-packaged 
Flexible Cordage ... produced to the same high 


standards of quality. 


ONE SOURCE! 


for a dealer's library 


Shooter's Catalog No. 7, is a 100- 
page reference book for the gun 
authority and novice alike. Cata- 
log illustrates and gives data on 
selecting and using lines of scopes, 
sights, mounts, reloading equip- 
ment, powders, bullets and acces- 


DIAMOND WIRE & CABLE CO. 


SYCAMORE, 





ILLINOTS 





sories. There are ballistic com- 
ponent, choke, powder and primer 
charts and information on instal- 
ling sights, mounts and swivels. 
Dealers may obtain free copy by 
writing on their letterhead to Wil- 
liams Gun Sight Co., 7300 Lapeer 
Rd., Davison, Mich. Book retails 
in stores at 25¢. 


Hobby Tools and How To Use 
Them, a 9%6-page book to sell to 
your customers, presents a broad 
sampling of popular hobbies and 
the tools needed to pursue these 
hobbies. Projects described are 
simple enough for beginners and 
still attractive enough to interest 
advanced craftsmen. Each project 
is accompanied by step-by-step in- 
Book in- 
cludes suggestions on the technique 
of using hobby tools, hints on plan- 
ning and executing projects, and a 
bibliography of references for de- 
tailed hobby information. Book 
retails for 75¢. Available from 
X-acto, Inc., 48-41 Van Dam St., 
Long Island City 1, N. Y. 


structional drawings. 


Embezzlement Controls for 
Business Enterprises is a 32-page 
booklet describing practical meth- 
ods of combatting embezzlement of 
money and merchandise. Copies are 
free upon request on your business 
letterhead to Fidelity & Deposit 
Co., Fidelity Bldg., 
Md. 


saltimore 3, 


A Tested Retailing Plan for Mak- 
ing $1000 Extra Net Profit Year 


After Year, is a complete dealer 


training manual for getting into, 
profiting from 


maintaining, and 





tool rentals. Everything a dealer 
needs to know in starting from 
scratch in the rental business is in- 
corporated into this 48-page man- 
ual. All the facets of profit, display, 
advertising and promotion are 
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FIRST TACKER KIT EVER! 


they'll be 
carried away! 


ONE SQUEEZE 
and you've nailed it! 
eae LS #a 


- 
F 
-. | 


Shoots a stanie wherever 





> Ad Fo A SO 

Gunteten at ra 
Sj 
= Yi. 
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SALES 


PROFITS! 








DUPONT 3 i8 @)) | with THE SELF-SELLER 
~ ae THAT MADE HARDWARE 
WEEK HISTORY! 


DUPONT SPONGE YARN 


Highly absorbent. Holds 
more water. Cleans 
floors faster. Applies 
liquid waxes. Resists 
souring. Won't lint or 
tangle. Stays fresh and 
clean after rinsing. Dries 
floors faster. Longer- 
lasting than natural yarn. 


NATIONALLY 
ADVERTISED 






COMPACT "SILENT 
SALESMAN" 


FREE with every 
dozen. Sturdy Shipping 
Carton is a 3-color Dis 

play that attracts traf 

fic and sales from three 
sides... yet occupies 
floor area only 9° x18". 
Easy to set up. 





Dei 


- 
= 






f-#2 


SS 


On ome oe COMPANY iN 





covered in easy-to-read form to 
show you how to make that extra 
$1000 or more a year. All the ideas 
and the rental plan presented in the 
manual have been tested fully. 
Chapters on marketing plans were 
written by experts. Booklet is avail- 
able from American Floor Sanding 
Machine Co., Toledo 3, Ohio. 


How to Speed Up Wholesale 
Order Selection and Shipping, is a 
factual report on how an industrial 
supply distributor speeded up these 
operations without increasing its 
payroll. The case history report 
contains step-by-step description of 
how the system works in the multi- 
story warehouse of Rapids-Stand- 
ard Co., Inc., industrial supply dis- 
tributors of Grand Rapids, Mich. A 
floor plan of the conveyor layout 
and photographs of conveyor push 
system show this system’s advan- 
tages for large-scale order selec- 
tion. For a copy of field report No 
99, write to Rapids-Standard Co., 
Inc., 342 Rapistan Building, Grand 
Rapids 2, Mich. 


Dog Goods Display Rotates 





A rotating, dog harness and related 
items display rack 15 in wide and 51/, 
tt high aft Dalton Hardwore in 
Waterloo, lowa, is visible through 
the visual-front window and inside 
the store. Its four display pane/s are 
painted nm @Qg reorm fir sh ong the 


unit is easily rotated by usfomers 
wishing to examine a variety of dog 
collars, harness, chains, leashes and 
other ar g goods 


HARDWARE AGE, OCTOBER 11. 1956 












































® 




















gTett ¥ 
NU gol - 
-* . cookw S 
h acure® "as rT ; 
be sh is on we — 
: . , ec:,. ' ing = r * 
te ngs pet \ 
' es © ainiess * into Y 
styling BY". face, 9! fuwre » woday- FULL COLOR 
a aie meotit this fall, ood representatl” RECIPE BOOK 
rack. FOF ich @ West | 
det 
your of 
offers the finest stainless steel ware i | 


TRIG SINGING TEA EETILE 
— ¥ 
Lanot ' , 
ROASTING PAN 
2° 217" «#2y" 
SPATULA M4 
12%" long 


LADLE 
12 leng 

















BOW LMASTER 
Bina STAINLESS STEEL 
BOWL SET 


ser WEST BEND ALUMINUM CO. 


13-A WEST BEND, WISCONSIN 
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Before and After Photos Kitchen Tool Display Builds Impulse Sales 
Sell Big-Ticket Items 

Do you want to sell more cus- 
tomers the idea of kitchen mod- 
ernization with the big-ticket 
items you offer? 

A good sales tool is a file of 
before and after photos of kitchen 
modernization projects in custom- 
ers’ homes. With these photos 
have a summary of the moderniza 
tion costs, 


7) = 


td 
. 
es 
oe 
* 
* 
a: 


A Missouri hardware dealer 
uses, before and after photos of 
modern kitchen installations in 
both low and high-income bracket 
homes. 


Related Displays 
Boost Sales 


Turnbuckles are placed next to 
fishing tackle displays in an At / 
kansas hardware store 





A neat display of kitchen tools uses both sample and mass display technique 


’ , " fo build many Impulse soles af Stangel's, the retail division of J J Stange! 
Ce i uckie t i i i : 
n a Fn DU eed he ind p! ad Co of Moanite Ww ¢ W is Many womer fy qke red lor yisi?ls TO this cecrion 


The dealer says, “A man may 


to fish tomorrow.” te 


) see New godcaet 


Great Things Keep Happening to 









GENERAL ou FILTERS 


PORCELAIN-LIKE PLASTIC FINISH 
COMPLETELY RESISTS ACID & OIL! 





Model A NEW porcelain-like, plastic finishing process recently adopted by 

General Filters accounts for the “new look” in GF filter bodies! This new 
1A-25A : gts : ) 
finish is tough, long-wearing and loaded with eye-appeal. It won't chip, 
crack or discolor. It's completely corrosion-proof! A NEW reason why 
Filter Generals are the easiest-to-sell filters your shop can handle! 


PATENTED TREATMENT OF CARTRIDGE 
CENTER CORE FILTERS MORE! 


New patented treatment inside General Filters 2A-700A and 1A-25A actually helps 
either model filter finer and faster! Treatment of this wire mesh cartridge core prevents 
any lint from passing into the oil. It also makes the surrounding felt uniformly dense 
so foreign particles can't channel through and clog burner nozzles. A General Filter 
on every fuel oil burner insures cleaner, better-burning oil, complete protection of 
burner parts, and sure, easy profit for you! 


Only GENERAL Has “Step Design” plus Patented Center 
Core Treatment! Any Filter Works BETTER with a GF Refill! 


GENERAL PRUERS, — 43800 Grand River Avenue, Novi, Michigan 


General 















IN CANADA. Canadian G Filters, Ltd... 39 Crockford Biv Scarborough, Ontario 
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BY RUGG 


Yes, you've got something to sell when you 
stock RUGG Rotary Mowers. 


Unique .. . Original .. . Practical! This VAC- 
U-LIFT Inner Ring helps create a suction that 
lifts and holds grass for extra-smooth cutting . . . 
then whirls cuttings around to chop them into a 
fine mulch. 


Sure, you've got lots of other quality and per- 
formance features to sell, too... . steel and alumi- 
num housings, 2- and 4-cycle engines .. . and this 
RUGG-developed VAC-U-LIFT clinches the sale 
because it assures a truly RUGG-neat lawn. 

Your jobber has the whole story on RUGG.. 
rotary and reel power, hand models, too. Ask him 

. or if you prefer, write direct to RUGG 


Here's your lawn-tested 
leader for ‘57... RUGG 
Self-Propelled 21” ... 
declutch for manual free - 
wheeling operation when 
cutting close to trees, etc 
. SAFE! 





; » 
; 
“- 


THE E. T COMPANY 





NEWARK, OHIO 
Manufacturers Since 1883 
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Al Coppin cufs insect wire % reening ot his under 
the-staircase table. 
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Under-staircase storage 


tor insect screen 


With space at a premium, where will you 
keep your stocks of insect wire screening and 
window materials? 

Perhaps you have odd spaces such as an area 
under a staircase leading to your mezzanine 
office in which you can store rolls of this ma- 
terial together with equipment for cutting it. 

When Al Coppin, owner of Coppin Hardware 
in Puyallup, Wash., remodeled the rear portion 
of his store he found himself with unused space 
under the stairway to his back-of-the-store 
mezzanine office. He now utilizes that area for 
storing insect wire screening and window ma- 
terials. 


Poles are mounted horizontally under the 
stairs for storing rolls of material. A narrow 
shelf at waist height was attached to the outer 
edge of the stair well. Attached to this shelf 
which is on hinges there is a drop leaf exten- 
sion. 

When materials are not being measured, 
then, the extension is folded down to give free 
passageway. When material is to be cut the 
extension is raised and the cloth measured to 
size. Casters fastened on the fixed leaf help to 
move cloth. A spindle mounted on one end of 
the leaf holds cloth in place as it is being mea- 
sured and cut. 


How the unit looks when drop leat is lowered. Note 
casters on fixed portion of the table. 
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Gift Season Ahead! 






DOMINION iImmersible FRY-SKILLET 
C) f tw for « 
‘ ( trolled heat: F.7 ¢ L 

( 
} j ‘ 
i! led 
Mode! 271? : $14.95 
Mode! 2211 7 $19.95 
Mode!l 2216 Re! $19 95 
Model 2215 p $23.95 


DOMINION Automatic COFFEE MAKER 


I ' ito 10 ip tant Hee, to 
riavor regulator a re “ne tine favor 
tj Indicator \ wel | hancdlh 

rh 
Mode! 16039 |! hed a ; $16.95 
Mede! 1604 : $19.95 


DOMINION Pop-Up TOASTER 


Model 1120 $16.95 


t, . 

EE“ Your 7 Dome iH LOW/ 

rs Ma lr 4 bt Lo $/ Jotlaa vi f 
¢ 





DOMINION ‘'Grid-O-Matic'’ TABLE COOKER 


: ’ ff 


‘3 


Medel 1311 ; $274.95 


: * _ 
*P, ‘+ Denver and Weest Do ivi } INI i ©) Ni 


DOMINION ELECTRIC CORPORATION + Mansfield, Ohio 


in Canada: Samson-Dominion lid. Toronto 
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EYE 


BUY 


APPEAL means APPEAL 


with this FREE”, 





Self-Seller Counter Display 


Stock Up Now 
For Christmas 
Buying Season 






——* 


Big Seam 
fo fal 


me yy | . , 


Fy 








* 


a r 
“M2 
lr ee ‘| ; 


~ 


< 


a 


<> 


Bg Beam 





a 
, fib 








Here's the kind of 
counter display that 
does dual display and 
selling job that deal 
ers expect 


need 
especially during 


and 


the busy buying days 
before Christmas 
It’s a time-saver and 


money-maker'! 


Only 


L] 


inches wide, 


it requires minimum 
counter space to attract 


attention of shoppers to 
four Big Beam portable 
electric hand lamps. This 
will greatly increase the 
normally wide accept- 


ance of Big Beam because 


it creates impulse-buyers 


while reminding the steadier purchasers of the dependability and 


quality of Big Beam and its 1500-foot beam power 


Shipping container comes to you holding your choice of 6 lamps, 


counter display, flyers and mats 


sturdy, colorful salesman to help you 


lt takes only 
your counter display. Simple directions to follow 


a jiffy to assemble 


Kind result: a 


TWO DEALS TO CHOOSE FROM 


DEAL No. 1 
|-Model |O8F 
|-Model 166 





Medel 164 
BEACON LAMP 


Medel 108F 
FLARE BEACON 


Double-duty, two Fiashes safety in many 
position flashing red emergencies. Fits 
beacon is @aciusbive neatiy in auto glove 


satety feature. Mas al! 
Big Beam quality de 
sign features 


compartment ne 


1-Model | 1 | 
1.Model 164 


Give Away Fivers 


Medei 111 


iud 


' 


’ 
5 


motorists. 


farn 


BIG BEAM, IR 


idea! for 
sporteme: 
Weighs only 48 o7 


batter 


Order from your Jobber or Direct 





’ 


DEAL No. 2 
3-Model 164 
3-Model 166 


PLUS FREE SUPPLY OF 
Ad Mats 


Model 166 
HAND LAMP 


1500-foot power with 
brilliance of auto head 
light. Compact, easy to 
carry. Prefocused, her 
metically sealed beam 


6°O8 


U-C-LITE MANUFACTURING CO. 1036 w. Hubbord 5t., Chicago 22, I 


IN CANADA, Bernard Marks & Co. 


Ltd... 70 Claremont St 


Toronto 3, Ont 








Credit Checked Before 


Newcomer Visits Store 


Many merchants’ give little 
thought as to the credit rating of a 
new resident until he makes appli- 
cation for charge account or de- 
ferred payment privileges. 

As a member of a local credit 
bureau, a western retail hardware 
firm checks the credit standing of 
all newcomers. Newcomers, who 
are good credit risks, receive a let- 
ter to invite them to become charge 
holders. 

The new resident receives a let- 
ter which says in part, “We already 
know our credit manager 
knows you, but we haven’t met you. 
Will you accept our invitation to 
visit us at your convenience?” 

A postscript offers a free gift if 
the recipient brings the invitation 
into the store. 


account 


you, 


Big City Ads Help Dealers 
Select Giftwares Stocks 


A southwestern hardware deal- 

the of exclusive 
and large department 
stores in nearby larger communi- 
ties. 


er watches ads 


giftwares 


He says, “customers go to cities 
to see what sells, and then look 
for it in this town.” 

Tips as to what is selling well 
in the giftwares sections of out- 
of-town stores are obtained from 
women customers by the dealer's 
wife. The firm patterns its stocks 
of new gift items after those noted 
by customers shopping in other 
towns. 


Specials to Build Traffic 


Do you want to attract more 
store traffic? 

Then offer with reasonable fre- 
quency housewares specials of your 
own or a wholesalers’ selection. 

Your specials can be offered as 
a one-day promotion or as a full 
week traffic-puller. 

Show your specials in the same 
display spot. A corner of one show 
window, plus a definite part of one 
table, will pull traffic where you 
want it to go. Sign the location 
of the special display so that al] 
customers will know where to look 
for it. 
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NOTHING SELLS LIKE REPUTATION! 


Pennsylvania 


Most respected name in mowers since 1877 





Your business is built on the quality of the products Lawn Mower line. Simply because no mowers made 
you sell. Sell the best and you get known for it... today carry as fine a name for sheer quality! Stock 
you cash in on it. Not only today, but also tomorrow! them ... feature them! 


That’s why it pays you most to sell the Pennsylvania 





ORDER EARLY! Incentive prices on dealer purchases will apply prior to January 1, 1957 


1957 Pennsylvania ROTARY POWER MOWERS 


18’. Penn Acco 


Rotary Power Mower 
















21” Penn Acco Self-propelled 





Rotary Power Mower 














Now equipped with new hand throttle con 
trol. Has easy starting 1.75 H.P., 4-cycle 
Briggs & Stratton engine with new low 


Finest, easiest-to-use rotary you can sell! 
Rugged 2.75 H.P., 4-cycle Briggs & Strat 


ton engine has plenty of extra power for 










tone muffler. Rewind or rope starter both self-propulsion and heavy mow 


Easily masters those tougher, faster- ing. Low-tone muffler. Finger-tip free 


growing grasses — in addition to 






wheeling and throttle controls make 






giving a “green velvet” trim to it easy for customers to match ther 





finer grassed lawns walking speeds 


Medel 6872721 


Rewind Starter 







Model 661 18A (Rope Starter 
Model 66218A (‘Rewind Starte: 












20” Penn Acco 
Rotary Power Mower 
The quality electric for small lawn own 
Has new hand throttle control. 2.25 H.P., ers! Powered with special, heavy-duty 
4-cycle Briggs & Stratton engine with re- '¥y H.P., 3450 RPM motor. Mowing 
wind starter, low-tone muffler. As with and body features same as 18 
all Penn Acco Rotaries, PENN ACCO Rotary 


one front wheel may be 







staggered to prevent 
scalping. 


Model 66018' 









Model 67220A 


Rewind Starter 


= 


ON ALL 
PENN 
ACCO 
ROTARY 
MOWERS 








1957 Pennsylvania 1957 Pennsylvania 


REEL POWER MOWERS. HAND MOWERS 






. 
’ 







oe | 
a > 


NEW! Pennsylvania a , | E ( Neo 


21’ RIDING MOWER : WV GREAT AMERICAN 


Pennsylvania's answer to your : —— 
¢ a el a) 
= elimi \ \ 


Best hand mower you can 
“carriage-trade” market! A great sell! 
new “sit-down” mower for large 
lawn care. “Has everything” 
plus all the quality that made 
Pennsylvania famous! Cuts a 
full 21” swath with Pennsylvania's 
exclusive self-whetting mowing unit. 
4” wide semi-pneumatic tires give super 
traction. Large, padded coil spring seat. 


Medel 2415 (15’’) 
Model 2417 (17°) 
Medel 2419 (19°) 


Medel 42221C 





2.865 H.P., Continental ‘Red Seal’ Heavy Duty 
4 Cycle engine, rewind starter 





Top value for medium price! 

2 models: 5-blade; 7-blade 
RIDING CYCLE converts most for bent and other Ane 
late model Pennsylvania 21 

grasses. 


reel power mowers to riding 
mowers Model 1516 (16) 
Model 15716 (16” 7-blade) 


¢ 






Medel 4430-2619 


TWIN TRAILER attachment widens ia 


scope of Pennsylvania Riding Mow Model 4200 
er to full 56” mowing width. 


Pennsylvania 18’ EXETER Power Mower 

































Model 706€ 


(Trimmer and Edger) 


Tailor-made for your mass market. Features 
easy-turning, tight-corner mowing. Has 
Pennsylvania's exclusive double-ground, 
self-whetting blades that stay sharp for 
years of normal use. Dependable 1.75 
H.P., 4-cycle Briggs & Stratton en- 
gine has low-tone muffler. Rewind 

or rope starter. Exclusive grass 
stripper prevents fouling of drive 

chain, sprockets. Low cut mod- 

els also available for bent 

and fine grasses. 


TRIMMER and EDGER 


A best seller! 3 tools in one 
-—« replaces half-moon hoe, 
grass hook, hand shears. 


Model 706A 


(Trimmer only) 





Pennsylvania 
SPECIAL 


Medel 22118 (Rope Starter) Model 221 18LC (Rope Starter) 
Medel 22218 (Rewind Start Model 222161LC (Rewind Start 
. — ew _— ° aie — Your high quality, 5-bladed 


mower at a low price. 16” 
width. 


Model 1416 (16") 





Pennsylvania 21’. DE LUXE Power Mower 


The finest reel power mower you can sell! 

Has new lever controls. Blades are full Model 40221 
spring-tempered, crucible-analysis, double- 
ground and self-whetting. 1.75 H.P., 4- 
cycle Briggs & Stratton engine has 
rewind starter, low-tone muffler. 
Equipped with Pennsylvania's 
grass stripper. Also available 
with 7 blades for bent and 

other fine grasses. 


Medel 407221-—7-blade for creeping bent 
and other fine grasses 





PENNETTE 


Narrow in size, wide in ap- 
peal! 12” and 14” widths, 
4 blades. 


Model 2112 (12”) 
Model 2114 (14”) 





| 





Specifications subject to change without! notice 
PENNSYLVANIA LAWN MOWER DIVISION 
American Chain & Cable Company, Inc. 


Stevens Lane, Exeter, Pennsylvania @ Bridgeport, Conn. 
Export Dept.: 230 Park Avenue, New York City, N. Y., U.S.A. Cable Address “AMCHAIN” WN. Y. 


co 


Lithe in USA 














ashington 
NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





Government Action May Spur 
Sales of Builders’ Hardware 

Builders’ hardware sales will be 
stimulated if new housing construc- 
tion picks up, as the government 
hopes it will, as the result of four 
steps it just took. 


The government hopes to spur 
home construction by lowering 
down payment requirements and 
easing the flow of mortgage money. 

Here are the four steps the 
government took: 

1. Down payment requirements 
on homes appraised at less than 
$9000 under the Federal Housing 
Administration’s mortgage insur- 
ance program were lowered from 
7 to 5 per cent. 

2. Member savings and loan as- 
sociations of the Federal Home 
Loan Bank system will be able to 
borrow up to 12% per cent of their 
share capital instead of only 10 
per cent. 

3. Sellers of FHA-VA mortgages 
to the Federal National Mortgage 
Assn. will be required to buy the 
association’s common stock in an 
amount equal to 1 per cent of the 
mortgage they sell, instead of 2 
per cent. 

4. FNMA will increase the price 
it pays on advance commitments to 
buy FHA-VA mortgages from 92 
to 94 per cent. 


Survey on Retail Employees’ 
Wages Is Getting Underway 

some hardware dealers may be 
asked questions in the next week 
or two about the wages they pay 
their employees. 

The Bureau of Labor Statistics 
is starting a nationwide survey of 
wages paid to retail trade em- 
ployees. The survey was ordered by 
the 84th Congress, and it is be- 
lieved the results may be used to 
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(Continued from page 10) 


extending 
wage law 


seek new hearings on 
the Federal minimum 
into the retail industry. 

The survey will cover a repre- 
sentative sampling of some 20,000 
retail trade stores, including hard- 
ware stores. Some dealers will be 
surveyed through a questionnaire 
by mail. Others will be visited by 
field representatives of the Census 
Bureau. 

The survey will cover all non- 
supervisory employees, both full- 
time and part-time. 

Results, to be announced next 
year, will show the number and 
proportion of employees to be 
found at different levels of hourly 
earnings; distribution of earnings 
by regions, size of stores and for 
men and women separately. 


Hunting Equipment Market 
Larger, Stamp Sales Show 


The market for hunting equip- 
ment is growing larger. The gov- 
ernment’s duck stamp sales during 
the 1956 fiscal year reached an aill- 
time high of 2,369,940. 

Every person over 16 years old 
who hunts migratory waterfowl is 
required to carry a stamp of cur- 
rent issue with his signature writ- 
ten across the face. 

Stamp sales also give a key to 
where the hunting market is. Cali- 
fornia headed the list of states in 
sales and was followed by Texas, 
Michigan, 
Illinois and Louisiana. 


Minnesota, Wisconsin 

Sales by area showed the biggest 
hunting market in the Mississippi 
i'liyway consisting of all the states 
north of the Gulf of Mexico from 
Ohio on the east to lowa on the 
west. The Central Flyway, those 
states just east of the Rockies, had 
the second highest sales. 


(Resume reading on page 11 


When You 
Sella 
grease type 
lubricant 
Sell the best | 
Sel 
LUBRIPLATE 


1S 














PACKAGED TO SELL! 

In new eye-catching display cartons, 
PRICED TO SELL! 

Three handy sized tubes —-25¢, 50¢, $1.00, 
ADVERTISED TO SHLLI 

Millions of sportamen and homeowners 
read about Lubriplate regularly in The 
Saturday Evening Post, Outdoor Life, 
Field and Stream, Popular Science, Pop- 
ular Mechanica, True, Motor Boating, 
Outboard and other magazines. 


~— veun socemn ven 
LUBRIPLATE 


AND SELL IT IN your STORES 











LUBRIPLATE DIVISION 


FISKE BROTHERS REFINING CO. 
129 Leckweoed %., Newerk 5, MN. J, 
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Convention Calendar 


1956 1967 





conventions shows conferences 











— Convention Check List ; 














ror complete details about the convention listed by dotes below use 
TO Ss L the alphabetical listinas following this quick check , 
ANCHOR BRAND Ostober February 
23-25 Hardware Wholesale: 1 Oth j- 5 Nort! 397 Retail ricraware 
A ; ‘ v¢ ? 4, St cur Id p 
‘ WA wae oi } ’ rr? Wayr e ; 4 \ r ‘ . iy mit ) 
Zé y, nA ; 5 Mardy re X% mopliament ‘ p 
la 5 : 37 ; . 4 } As n 
i ‘ f fy f RA, , / , Sh Ow , 44 ‘ 
‘ 4 fyi 74 . v (*} 1g 
4. & New x Stat Reta riardy 6 
A 
November c A/ *) ty Moarawoare fe n 
18-20 Nat lael Supply Dealer 5 8 wa Retai! Hardware Ass 
4 | hi Ret ; re raw ' 
la 
7 10-12 Alabama Ket Hardware A 
195 iff |? T c 4 b4 if Iw ; M, ime + 
January A 
10.12 V » Ret Hoardware Assr 
No. 200 Snap 6 Retail! Hardware A 
j oe if) 1a f ; +4 j aw ire f 
%'' to 2" eye No. 435 Snap 1 West Rata molement y , f A, | 
V4" to %"" Mardwore A / 2 > eo 
swivel eye 1.15 Nat ’ eal f 
No, 734 Snap New York fe ps | 
} ‘” ; ‘a A 
os . and 6 mit 1 OF rie Sy. ' ler Meeting & Mer 
“y"’ swivel eye MA j ‘ yf ention ot A 
} rie ¢ J re 3 
) ‘ ¢ 2 |4 ‘ ; Rat Maraware la 
4.\¢ ' HH & Ke A rl Retail! Hardware A 
‘ f re . " 
’ Py | ; M if be, A/ ‘ / ’ ’ } wore A 
‘ ns 
; r io j A ‘ th oa fC 
No. 437 Snap cis ’ ’ Dns ' v I 
wey : , kota =Keta rdware 19.21 Kentucky Retail Hardware Assr 
so swivel eye Aw ' r ; 
iV AA ft? , 4 Iw ré¢ fh 
| 4 ’ ry ‘ ry pi? ( ig / , c thy + be rdw la 
e ; } / >*) , ¢ "7 . 4 7, : ta 1 r ore 
Stock and show these profit-making : P bial 20-22 New England Hardwar —_ 
Z ,, arr le 2 P ; TL WOUTe 
Anchor Brand snaps on your “qian of Asst 
. 5 pPieme ‘ A c A Rat } wor p 
counter, in your windows! ‘JT hey 99.94 WA tn Raat 4 re Acer ~ She 
, Zh d / f ] f } ray A 9 nA VY «4 b4 iwore f 
suggest hundreds of uses on chain, 29.94 Mountain States Hardware & In 74 + + Vek 
'* r r 
rope, webbing, leather on the plement Assr 
farm and ranch and around the 27.29 Paci Northwest Hardware & 
LA il : ’ ; March 
house, Tops for hunting and fishing mplemer 
gear,, oOo. 2/ i” | mine ee R, ’ +4 } A : yy f ?. ; / 
Z ; lero he {+ ‘ ¥, ' amen? , * x bA 
These three swivel eye snaps and a P e1 
one rigid eye are typical of the 7 on the Ot Wack yn - | | ae ae D4 ’ j 
’ " J NG ; 2 te ¥ raid era f 
complete selection of Anchor Brand 2.90 W Tey ee ver ee 
snaps in a wide variety of sizes and » Schaal & Gales Shaw Mad f+ Show Philadelohio 
types to meet every need for a W ».21 Sout skota Retai! Hardware 
simple and reliable fastening device. 29.31 Indiana Retail Hardware Ass: A 
, > ! c i ost ‘ Vo 4 ‘ 
Your jobber is ready to supply | 1 & Atlant , P rae 
L ‘ P A » A 
you with Anchor Brand the line ; 
that sells on sight! 











OW 
NORT H |’ JUDD National Events 
Manufacturing Company National Garden Supply Dealer Shows, Garden Supply Merchandiser Maga- 


Nov. 18-20, at Navy Pier, hotel zine, Baltimore, Md. 
New Britein Connecticut headquarters, Morrison Hotel, Chi- 





cago, Ill.; and Jan. 13-15, 1957, at National Housewares Exhibit, Jan. 17 
| New York * Boston * Philadelphia * Atlanta | Kingsbridge Armory; hotel head- 24, at Navy Pier and Drill Hall, 
Butale * Detroit * Chicage ° 31. Levis * Dalles | quarters, Concourse Plaza Hotel, Chicago. Sponsored by the Nationa! 

sas Angeies © San Wensiess ° Sestte | New York, N. Y. Sponsored by Housewares Mfrs. Assn., 1140 Mer- 
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OUBLE CRIMPED 


to cut without raveling / 


Chase” quality 


METAL INSECT WIRE SCREENING 





Unlike ordinary screening, every metal strand of Chase insect wire 
screening acts to lock itself into place! It’s crimped in both directions! 
Whether you cut this screening straight across, at an angle or along its 


length, there’s no worry about wires coming loose! Double crimping also 
assures that Chase metal screening will roll out flatter and hold its shape 
over the years. 
*® 


You can get hundred-foot rolls of bronze, aluminum and stainless stee! 
Chase insect wire screening protection-packed in compact hexagonal B wt A Ss S & Cc Oo ia v E oa Cc Oo ° 
boxes. They’re easiest to handle, store and identify! Stock up now from 


, WATERBURY 20, CONNECTICUT 
the Chase warehouse near you 


SUBSIDIARY OF KENMECOTT COPPER CORPORATION 


The Nation's Headquarters for Brass, Copper and Stainless Steel 


Atlanta Baltimore Boston Charlotte Chicago Cincinnati Cleveland Dalias Oenver Oetroit Grand Rapids Houston indianapolis Kansas City, Mo Los Angetes 
Lia: Seattle Waterbury 


Milwaukee Minneapolis Newark New Orieans New York Philadeiphia Pittsburgh Providence Rochester St. Louls San Fran 
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Convention Calendar 





‘New! illerent! Exciting!” says 


WILLIAM BURNS, Drapery Hardware Buyer, chandise Mart, Chicago 54; Dolph 
J. L. HUDSON CO., Basement Srore, Derroir 





Zapfel, executive secretary. 


National Sporting Goods Assn. Con- 
vention and Show, Feb. 3-7, 1957, at 
Hotel, Morrison, Chicago. Spon- 
sored by the National Sporting 
Goods Assn., 716 Rush St., Chicago 
11, Dl. 


Regional Events 


Ace Hardware Corp., Chicago, 33rd 
Annual Convention and Exhibit, 
Feb. 11-13, 1957, at Conrad Hilton 
Hotel, Chicago. Arthur Krausman, 
convention manager. 





Cotter & Co., Chicago, Spring Future 
Order Merchandise Show, Oct. 28- 
31, in company office and ware- 
house, 36 E. Illinois St., Chicage. 


Gift Shows: Washington, Hotel Wil- 
lard, Jan. 27-30; Chicago, LaSalle 
Hotel and Palmer House, Feb. 3-14; 
New York, Hotel New Yorker and 
New York Trade Show Building, 
Feb. 24-March 1; Boston, Hotel 
Statler, March 4-8; Philadelphia, 
Hotel Benjamin Franklin, March 
17-20. George F. Little Manage- 
ment, 220 Fifth Ave., New York 1, 
except Chicago Show which is con- 
ducted by Eastern Mfrs. & Import- 





\ta J dd T ‘4a ( (’ l¢ I} ly | ers Exhibit, Inc., George F. Little, 
Sanley-Judd Traverse and Cale Rods ,—- 

. | Hard Whole , For 
in “House and Garden” Colors are Big News! | Wars, ws. "s0ih ton onven 


164 


tion and stockholders’ meeting, Oct. 
25-2), at company warehouse, Nel- 


"I knew Stanley-Judd was coming out fighting this fall, but I | — son Ra., Fort Wayne. 
honestly didn’t expect to see such a powerful campaign with so Hibbard, Spencer, Bartlett & Co., 
Ry , 2201 W. Howard St., Evanston, Il. 
; Ss ae ape ardware at a very ; hag 
many ideas that will help us sell drapery hardy are a ,. Sees tee a oe 
line prolit—it looks like a mighty good program! Convention, Jan. 13-19, at company 


warehouse. 


‘ns i > of mi ‘cessf ‘rchants who be- , | 
Mr. Burns is only one of many successful merchants ie tenis One ee 


lieve in the new Stanley-Judd merchandising program and the Second St. South, Minneapolis 1, 
‘ ‘ : . ° it . ui ats > “a? , } 2 . ‘fg 
new Stanley-Judd line. It's completely new—a decorator series nh Annual Retailers’ Conference 
she eve and Spring Market, Jan. 14-16, 
of drapery hardware in House and Garden magazine 195% Meetings at Hotel Leamington, ex- 
: iibits ¢ Ne Sts ‘ | . 
forecast colors. Ask the Stanley-Judd salesman to show you | nibits at North Star Bidg 
the new Anne Davis Line of Traverse Rods—the thrilling, new | Or Own Hardware Co., Minneapolis, 
\- “af . Annual Stockholders’ Meeting and 
Café Curtain Rods—the new Ball-Point Pleatmaster Hooks. Merchandise Show, Feb. 11-13, at 
And ask him for the new “EASY BUYING GUIDE” which company offices and warehouse, 618 


‘ , N. Third St., Minneapolis. 
improves turnover and gross profit with the Stanley -Judd line. 


Wiseo Hardware Co., dealer-owned 
wholesaler of Madison, Wis., annual 
merchandising school and Sales 
Show, Jan. 28-29, at company head- 
quarters, 15 S. Brearly, Madison. 


Write today for full information. 





Oldest Vame ; 
in Drapery 


State Events 





Hardware Alabama Retail Hardware Assn. Con- 
vention, Feb. 10-12, 1957. Sessions 
Division of The Stanley Works, Wallingford, Connecticut and exhibit at State Coliseum, hotel 


HARDWARE AGE, OCTOBER 11, 1956 


an open letter to hardware and 
garden supply dealers 


irom 


Ath Fuelee. 


Vice President 


L. TEWELES SEED CO. 





Reading time: 45 seconds 


LET'S KEEP THE LAWN SEED BUSINESS WHERE IT BELONGS ... An ever-increasing 
share of a multi-million dollar lawn seed market is slipping away from hardware and garden 
supply stores. Your neighborhood supermarket sells lawn seed. The chain druggist too. Almost 
every conceivable retail outlet takes away profits that should be yours. 


HOW TO BUCK A “TREND”... We know you won’t give up the lucrative lawn and 
garden supply business without a fight. But strong selling weapons are essential to that fight. 
From the start, our policy has been to sell Earth Carpet Lawn Seed and Organic Plant Food 
exclusively through established distributors. They, in turn, sell only to legitimate hardware 
and garden supply retailers. Fair-traded Earth Carpet retail prices are maintained. For protec- 
tion, many dealers are refusing to handle brands sold by such outlets as food and drug stores. 


YOU ARE ENTITLED TO A “FAIR WAGE”... In this highly seasonal field, dealers must 
earn more than a standard profit on lawn and garden items. That’s why Earth Carpet Lawn 
Seed dealer discounts have now been increased to 40% off fair trade retail prices! 

Makes sense, doesn’t it? You’re paid 40% for each pound you sell of Earth Carpet, and 
you build up a lawn seed business that belongs to you. 


WE GIVE YOU PLENTY OF HELP... You'll find national advertising selling Earth Carpet 
to over 6,000,000 readers in Life, House and Garden, House Beautiful, Popular Gardening. 
Local impact ads are scheduled in key metropolitan Sunday newspaper garden sections — 
where your name and address can be listed. 


LET THEM SERVE AND SELL THEMSELVES .. . Explaining lawn seed costs you time. An 
Earth Carpet display tells its own selling story. The entire program is backed by sensible, 
aggressive merchandising material you can use in your own store. 


YOU CAN BE COMPETITIVE ... As far as we know, the Earth Carpet program is the 
first with six grades of lawn seed under a single brand name — in a complete price range. 
Each blend meets a common lawn seeding problem (shade, terraces, permanent lawns, deep 
south lawns, etc.). Each special purpose is clearly stated on the carton. ‘The price range is 
competitive. ResuLT: It’s easier to trade-up a price conscious customer, because you sell pur- 
pose as well as price! 


ALL THE ANSWERS? ... We 
don’t pretend to know them aill. 
We do think you'll agree that the 
Karth Carpet program is a long 
step in the right direction...a 
sound program for hardware and 
garden supply dealers that helps 
you compete on an equal footing 


To: L. TEWELES SEED CO., Milwaukee 1, Wis., Dept. B 


YES, BILL, WE’D LIKE TO KNOW MORE 
about the Earth Carpet Program. 


Buyer s name 


Firm name 





with other outlets. Address 
L. TEWE LES SEED co. City State 
Since 1865 Check one Whale. Distributor Retail dealer 


Milwaukee 1, Wisconsin 
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: 






when 
you 
display 
them 

IN 
TURNBUCKLES 
FLOOR 
MERCHANDISER 
Unit K-1: 

Your Cost $73 457° 
Your Profit $34 78 


TURNBUCKLES 
COUNTER 
MERCHANDISER 


Unit &~2: 
Your Com $73 87° 
Your Prot 515 86 


OR 


PACKAGED 
IN 
SELF-SERVICE 
BAGS 


A complete line of over 85 
fixtures also available from 
open stock. 


* Prices slightly A gher weet of Rockies 


ORDER FROM YOUR WHOLESALER 


a inbuchles 


TURNBUCKLES, INC. 


133 MICHIGAN 
GRAND SLACK 


city INDIANA 


MICHIGAN 


PACTORY 





"One good turn (buckle) deserves another” 
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(Continued ) 


headquarters Whitley & Jefferson 
Davis Hotels, Montgomery. Charles 
Giles, 409 N. 23rd St., Birmingham 
g, 

Arkansas Retail Hardware Assn. Con- 
vention, Feb. 17-18, 1957. Sessions 
and exhibit at Robinson Auditorium, 
hotel headquarters Marion Hotel, 
Little Rock. J. Wayne Tisdale, 908 
Rector Bidg., Little Rock. 


California Retail Hardware Assen. 
Convention, Feb. 10-13, 1957. Ses- 
sions, exhibit and hotel headquar- 


ters at Fairmont Hotel, San Fran- 
cisco. Krueger B. Jacobsen, 122 
Ninth St., San Francisco 3. 
Connecticut Hardware Assn. Conven- 
tion, Feb. 6, 1957. Sessions and 
hotel headquarters at Statler Hotel, 
Hartford. Ned Russell, Harris 
| Hardware. Southport. 


Florida & Georgia Retail] Hardware 
Asens. Joint Convention, March 17- 
19, 1957. Hotel headquarters at 
George Washington Hotel, Jackson- 
ville, Fla. W. W. Howell, P. O. 
Drawer 1000, 1640 Plant Ave., Way- 
cross, Ga. 


Hardware Asan. of the Carolinas Con- 


vention, Feb. 19-21, 1957. Sessions 
and exhibit at Radio City Audi 
torium, hotel headquarters Char- 
lotte Hotel, ¢ harlotte, N. C. Martin 
’. Kaelke, managing director, P. O 
Hox 6215, Charlotte 7, N. C. 
Illinois Retail Hardware Assn. Con- 


vention & 
1957. Se 
ters at 

hibit at 


Trade Show. Jan. 6-8, 
‘sions and hotel headquar- 
Pere Marquette Hotel, ex- 


Armory, Peoria. William 


. Ewert, 1194 Merchandise Mart. 
Chicago 54 

Indiana Ketail Hardware Assen. Con- 
vention, Jan. 29-31, 1957. Sessions 
and exhibit at Morat Temple, hotel 


headquarters Sheraton-Lincoln Ho- 
tel, Indianapolis. W. J. Sheely, 964 
N. Pennsylvania St., Indianapolis 4. 


Intermountain Assn. of Hardware & 
Implement Dealers Convention, Jan. 
20-22, 1957. Sess and hotel 
Utah, Salt 
W eeks, 


Boise, 


iOS 

Hotel 
Leon L 

Bank Bidg.. 


headquarters at 
Lake City, Utah. 
408 Continental! 
Idaho 


lowa Ketail Hardware Assn, Conven- 
tion and lowa Hardware & Appli- 
ance Buyers Show, Feb. 6-8, 1957, 


Sessions and exhibit at New Vet- 
erans Memoria! Auditorium, hotel! 
headquarters Hotel Savery, Des 
Moines Philip i Jacobson. Mason 

| City. 
Kentucky Retail Hardware Assn. Con- 


) vention. Feb. 19-21, 1957. Sessions, 


exhibit and hotel headquarters at 


Louisville. Ed- 
Republic Bidg., 


Kentucky Hotel 
ward Keiley, 501 
Louisville 2. 


Louisiana Retail Hardware Assn. Con- 
vention, March 31-April 1, 1957. 
Sessions, exhibit and hotel head- 
quarters at Roosevelt Hotel, New 
Orleans. David O. Mansfield, P. O. 
Box 1696, Jackson 5, Miss. 


Michigan Retail Hardware Assn. Con- 
vention. Feb. 24-27, 1957. Hote! 
headquarters at Statler Hotel, ses- 
sions at hotel and Eight Mile 
Armory, exhibit at Armory, Detroit. 
Harold W. Schumacher, 1916 Michi- 


gan National Tower, Lansing 5. 


Hardware Assn. 
Convention, Jan. 22-24, 1957. 5Ses- 
sions hotel headquarters at 
Curtis Hotel, exhibit at Minneapolis 
Auditorium, Minneapolis. C. Jd. 


Minnesota Ketail 


and 


Christopher, 2110 Nicollet Ave., 
Minneapolis 4, 

Mississippi Retail Hardware Assn. 
Convention, Feb. 24-25, 1957. Ses 
sions, exhibit and hotel headquar- 
ters at Heidleburg Hotel, Jackson. 


David O. Mansfield, P. O 
Jackson D. 


Box 166, 


Vissouri Retail Hardware Assn. Con- 
vention, Feb. 19-21, 1957. Sessions, 


exhibit and 
Sheraton- 
Harry Scherer, 
St. Louis 10. 


hotel headquarters at 
Jefferson Hotel, St. Louis. 
2340 Hampton Bt., 


Montana Hardware & Implement 
Assen. Convention, Oct. 25-27, 1956. 
Sessions and hotel headquarters at 
Hotel Rainbow, Great Falls. Nor- 
man ©. Blevins, P. O. Box 1152, 
Helena 

Mountain States Hardware & Imple- 
ment Assn. Convention, Jan. 22-24, 
1957. Sessions and hotel headqua: 


Denver. 


Reich, P, (), Box 


ters at Cosmopolitan Hotel, 
Francis W. 


73. Boulder. 


{ oOlo 


(Colo. 


Nebraska Retail Hardware Assn. Con- 
vention, Feb, 12-14, 1957. Sessions 
and exhibit at Omaha City Audi 





HARDWARE HUMOR 





Kus 


"Gol inytning that |i go with walls 


done in ry odernistic crayon? 


™, Wardware Age 
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Aluminum Ladders 
at the Circus 

Baby lrene, famous circus per- 
former, tilts the scale (but not the 
ladder) at 540 lbs., just thirty six 


times the weight of the Alumi- 
ladder on which she balances so 
light heartedly. Pint size Harry 


Doll ponders the depths below 
from his perch on the pailholder of 
the sturdy Werner Alumiladder. 
Product of the R. D. Werner Co.. 
Inc., largest manufacturer of alu- 
minum ladders in the world. 





. 
Unassembled 
Aluminum Ladders 

In line with the do-it-vourselt 


trend the R. 
is now offering aluminum ladders 
that consumers put together them- 
selves in less than ten minutes. Re- 
ports from dealers indicate these 
ladder sel] themselve necau 5s ot 
their excellent quality at low cost 
dealers make high profits on fast 
turnover. 

Ladders are packaged flat for a 
minimum oj pace. For 
further information see your dis- 
tributor or write to R. D. Werner. 


ld. Werner Company 


<@ , 
Locking 
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“NEW DISPLAY BOOSTS WERNER 


CHROMTRIM SALES, 


“a never knew how rritis h aa ( 
| put this display in my store,’ 
liardware. “‘Now that they see 


Jim savs that what he likes best 
anouft the colorful nD 10 
(‘hromtrim rack merchandiser | 


nev 


the self-service feature. “Most of 
my customers know just what 
they want. They pick it out, pay 


rie and walk out 
Wrappiny 


packaged,” 


No cutting—no 
even the fasteners are 


The 55/10 display has been 
especially designed for easy selec 
tion... mouldings slip in and out 
easily and the display has a “tell 
all’ sales story. “It’s a sure profit 
builder,” says Jim. 


The merchandiser stocks ten 
most popular Chromtrim alumi- 
num shapes, counter edgings, 


avs Jim Higgin 
it regularly m' 


” SAYS JIM HIGGINS 


ustomers wanted Chromtrim until 
», owner of in AS il 
ales have jumped,” 
corners, cove nap-on channels, 
tair inter-lock thres- 
hold addles, All stock 
is ready cut and w rapped to pro- 
tect high polish in easy-to-carry 


NOsiIy 


and door 


ix foot lengths. And you make 
extra sales... because when vour 
customers buy Chromtrim they 
need and buy the tools, paint, 
hardware and other items which 
today s do-it-yourselfer needs. 

Ask your distributor today 
about this modern self-service 


merchandiser that means repeat 
for you or write direct for 
catalog information 


ale 


R. D. WERNER COMPANY, INC. 


£90 rifth Ave ‘N } It ‘N ’ Dept ( .59 
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HIGHEST QUALITY 
LOWEST COST 
BIGGEST PROFITS! 





The anchor 
with the bull dog grip. 


Thousands of uses, 
thousands of sales. 
Jordan anchors are 
better anchors be- 
cause sides spread 
out when screw is 
inserted, creating a firm grip on 
any type wall. 


Packed in Dis- 
play Boxes — 
Bulk or Carded 
in handy strips 
of six. 

Sold exclusively 
through whole- 
















Write for samples to 


JORDAN INDUSTRIES INC. 
2751 N.W. 75th St., Miami, 
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torium; hotel headquarters, Fon- 
tenelle Hotel, Omaha. C. A. McCoy, 
325 Insurance Bidg., Lincoln &. 


New England Hardware Dealers Assn. 
Convention, Feb. 20-22, 1957. Ses- 
sions and hotel headquarters at 
Statler Hotel, exhibit at hotel and 
First Corps Cadet Armory, Boston, 


Mass. A. C. MacHardy, 185 Dart- 
mouth St., Boston 16. 

New York State Retail Hardware 
Assen. Convention, Feb. 4-6, 1957. 


Sessions and hotel headquarters at 
Hotel Statler, exhibit at Memorial 
Auditorium, Buffalo. Nicholas H. 
Kiley, Hills Bldg., Syracuse 2. 


North Coast Retail Hardware Asan. 
Convention, Feb. 3-5, 1957. Hotel 
headquarters New Washington Ho 
tel, sessions and exhibit at Senator 
Auditorium, Seattle, Wash., Martin 
W. Danko, Route 12, Box 109, Fife 
Sq., Tacoma, Wash. 


North Dakota Retail Hardware Assn. 
Convention, Jan. 15-16, 1957. Ses- 
sions, exhibit hotel headquar- 
ters at Graver Hotel, Fargo. Miss 
KE. J. MeGrann, 54% 
Fargo. 


and 


Broadway, 


Ohio Hardware Assn. Convention, 
Feb. 11-13, 1957. Sessions and ho 
tel headquarters at Hotel Cleveland, 
exhibit at Cleveland Public Audi- 
torium, Cleveland. John B. Conk- 
lin, 198 S. High St., Columbus 15. 


Oklahoma Hardware & Implement 
Assen. Convention, Feb. 3-6, 1957. 
Sessions and exhibit at State Fair 
Grounds, hotel headquarters Skir- 
vin Hotel, Oklahoma City. Aaron 
Gritzmaker, 512 Midwest Bldg., 


Oklahoma City. 


Pacific Northwest Hardware & Imple- 
ment Assn. Convention, Jan. 27-29, 
1957. Hotel headquarters and ses 


sions at Davenport Hotel, Spokane 


, 


Wash. J. Malcolm Smith, 210 Em- 
pire State Bildg., Spokane 1, Wash. 
Pacific Southwest Hardware Assn. 
Convention, Feb. 19-21. 1957. Ex- 


hibit at Municipal Auditorium, Long 
Beach, Calif. Otto H. Grigg, 1519 


S. Garfield Ave., Los Angeles 22, 
Calif, 

Pennsylvania & Atlantic Seaboard 
Hardware Assn. Convention, Jan. 
29-31, 1067. Sessions and exhibit 


at Convention Hall, Philadelphia, 
Pa. L. W. Jenness, 707-710, 1616 
Walnut St., Philadelphia 3. 


South Dakota Retail Hardware Aasn. 
Convention, March 19-21, 1957. Ses- 
sions and exhibit at Coliseum Audi- 
torium, hotel headquarters Carpen- 
ter Hotel, Sioux Falls. O. R. Baily, 
1300 S. Jefferson Ave., Sioux Falls. 





Tennessee Retail Hardware Assn. 

Convention, Jan. 27-29, 1957. 5es- 
exhibit and hotel headquar- 
Hotel Chisca, Memphis. 
P. O. Box 784, Nash- 


sions, 
ters at 
Morris Jones, 
ville. 


Texas Hardware & Implement Assn. 
Convention, Jan. 27-30, 1957. 5Ses- 
sions, exhibit and hotel headquar- 
ters at Shamrock Hilton, Houston, 
R. M. Souder, 1108 Gibraltar Life 
Bidg., Dallas 2. 


Tri-State Hardware & Implement 
Assn. Convention, Feb. 10-12, 1957. 
Sessions, exhibit and hotel head- 
quarters at Herring Hotel, Ama- 


rillo, Texas. R. B. Allen, executive 
secretary, 1408 4th Ave., 
Texas. 


Canyon, 


Virginia Retail Hardware Assn. Con- 


vention, Feb. 10-12, 1957. Sessions, 
exhibit and hotel headquarters at 
Hotel Roanoke, Roanoke. G. T. 
Omohoundro, Jr., Scottsville. 

Western Retail Implement & Hard- 
ware Assn. Convention, Jan. 7-9, 
1957. Sessions and exhibit at Aud! 
torium, hotel headquarters Hotel 
President, Kansas City, Mo. W. J. 
Shaw, Suite 214, Werby Bldg., 3915 
Main St., Zansas City 2, Mo. 

West Virginia Hardware Assn. Con- 


vention, eb. 17-19, 1957. Sessions, 
exhibit and hotel headquarters at 
Daniel Boone Hotel, Charleston 


James CC. Fielding, 
St., Charleston 1. 


1628 McClung 


Wisconsin Retail Hardware Assn. 
Convention, Feb. 1957. Ses 
and exhibit at Milwaukee 
Auditorium-Arena, hotel headqua 
ters—-Schroeder Hotel, Milwaukee. 
H. A. Lewis, Stevens Point. 


wri. 


s10ns 
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Here’s the greatest advance in 
power mower design in years... 


Mow-MASTER 


Pest — O -Matic 


STARTING! 


Prest-O-Matic starting puts you way out in front of com- 
petition. A Mow-Master exclusive, Presto-O-Matic brings 
you the first really different sales advantage in years, yet 


you can actually sell for less than many hand-started 
mowers! 

































Prest-O Matic finger-tio 
touch. a -ge contro! 


Start, stop, choke and idle controls are right on 
the handle, and a simple step on the Prest-O-Matic 
foot pedal provides touch-‘n’-go starting. There's 
no rope to pull by hand no stooping, no bend- 
ing, no straining all the hard work of starting 
is gone. Imagine the convenience and safety ap- 
peal to families where women, teen-agers and older 
folks mow the lawn! 





And that’s not all Mow- Master offers you much, much 


| more .. . a quick-turnover line of seven rotaries and two 
\y reels from 18 to 21-in. cutting widths .. . heavy national 
\ advertising . . . powerful local promotions and complete 
\\ point-of-sale and direct mail material and most im- 


\\ portant of all popular prices to sell the mass market at 
\ a full markup for you. 


The smart dealers are switching to Mow-Master 
* .,. America’s fastest selling power mower 
. | . act now, get details today! 


y Tes FAL -\ 
. ae i hy , i. PS. ‘ ; 4 
Fae eae eNO 
J) MSEIEL VOM 1) 7 ¢ HAIN SAWS 
OPPORTUNITY! Write today for complete PROPULSION ENGINE CORPORATION 


details on profitable line of Fleetwood chain 303 Marion Avenue, South Milwaukee, Wisconsin 


saws ... another quality-built product of Pro- Subsidiary of Food Machinery and Chemical Corporation 
pulsion Engine Corporation. 


Fi 


, 
* oe, 
* 





fe 
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TWISTED 


BROWNELL 





THE PERFECT 


For Masons. 


Durable? 
Economical ? 


Practical? 





NYLON MASON une 


MADE FROM 100% HIGH TENACITY 
DU PONT NYLON YARNS 


‘“LINWB’’ 


'-lstiaslaieia ® 


Piumbers, 





it's 4 times as strong as cotton! 


Additional tensile strength over cotton per- 
mits use of smaller sizes — gains 
reduces costs. 


Your choice of 2 handy sizes: ‘4 Ib. size on 
4” of 6” tube at the some price... 4 Ib. 
and | Ib. tubes if desired. 


Do-it- yourselfers 


yardage, 





industry since 1844. 


Always specify ‘‘BROWNIE'’ — the quolity brand 
for over a century~made by Brownell & Co., Inc., 
manufacturers of Nylon Seine Twine and serving the fishing 


the largest 














At Last... a Twisted Nylon Mason Line that is not af- 
fected by water, gasoline, kerosene, oils, paints, etc. Twisted for 
proper amount of elasticity, it has much greater abrasive quali- 
ties than cotton. Once your customers hove tried it, repeat sales 


» will come avtomotically. 
Write for Descriptive Catalog Sheet. 
gee i a e 


’ BROWNELL & CO.,™ 


CONNECTICUT 


SELF-SERVICE FIATURES 


IN OVER 25,000 STORES 


ne 





Experience with the 
SCIENCE OF SELF-SELECTION 
increases sales, profits GO” 


Knowing the “do's” and “don’'t’s 
of merchandising stores for self- 
selection how many brands to 
carry . how to display high 
profit and volume items 

departments to add .. . store lay- 
out. . and engineering the 


Write, wire or call Department HA 106 


The BULMAN Corporation 





equipment to display more mer- 
chandise more efficiently. These 
things Bulman knows better be- 
cause of their greater experience 

.. greater volume. To get the 
most out of self-selection, get Bul- 
man fixtures and store planning. 


* National sales increase 
of Bulman equipped and 


merchandised stores 


The Greatest Name in Self-Selection 
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Special Display Moves All 
Of Firm’s White Elephants 


How do you move shelf warmers? 

A white elephant table or depart- 
ment does the trick for some hard- 
ware dealers. 


A Texas hardware dealer has a 
white elephant table near its cash- 
wrap table. A cut-out figure of a 
white elephant tops the table. Asa 
further eye-catcher the elephant 
trunk is in a raised position. 

An executive of the company 
says that the firm tries to sell the 
shelf-warmers at half-price. If the 
first deep cut does not move the 
merchandise, the firm makes more 
drastic price reductions. Price tags 
show original and bargain prices. 


Refrigerators Delivered 


Cold and with Ice Cubes 


A western hardware dealer de- 
livers refrigerators cold and with 
ice cubes in the trays. 

He says, “This idea pleases cus- 
tomers. Most people who have 
just bought an electric refrigerator 
will carefully check it to see how 
long the current is on and how 
long it is off.’ 

Customers are informed in ad- 
that the unit will be deliv- 
ered “cold.” This precaution pre 
vents customers from thinking that 
the unit has been used by some 
other homeowner or that it is a 
demonstration model. 


Vance 


Youngsters Are Permitted 
To Try Out Wheel Goods 

Do you let youngsters try out the 
coaster wagons, velocipedes and 
other wheel goods in your store? 
If you let them do so you increase 
their desire to own these vehicles 

A mid-west hardware dealer lets 
youngsters ride veloci- 
pedes around his basement toy de- 
partment. Staff members watch to 
see that the youngsters do not in- 
jure themselves, other customers or 


Wayons or 


merchandise. 
All merchandise in the 
tion is placed so that 


toy seéc- 
it may be 
easily reached by most youngsters 
and by all adults 
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Important Announcement for 


Lawn Supply Dealers 


The competitive trend to “price merchandising’ 


. 


can mean just one 


thing to retailers: a one-way street to lower and lower profit per unit 


of sale. It means a continued scramble for more and more volume 


to keep profits stable from year to year. 


Wouldnt you like a selling plan that reverses this trend . . . that not 


only gets the sale, but can double your profit per unit of sale? Its the 


logical way to assure a solid, successful business future. 


Whitney Seed (© Im has cle vised a 


plan {Q hely vOvuT 
cle partment pull extra profit for you. We 
call if rhe [ POR ADI Ke Pian a wel 


; 
’ 


cechniqu {¢) pel pact p)] v; people aa 
buy your most profiad Whitney Seed 
Here wi yf i vi 


unique lawn seed 


mixture 


Attractin CHuitonei ie ¢ \ by 
oftering Whitney s rar’ City Park 
mixture, with its attractive low price 
This ixture res a good stand of 


he iithy Lrass 


But the UPGRADER merchandising 


' 


material mqocsnt misicad aa istometl 
it shows thi Tel I ion tor ¢ Ly Park 
iS temporary typ iss De suited to 


wear and tear where 


yati¢ ally 


The UPGRADER Plan 


shows na tells tl customer that 
W hits Pan A n lawn 
ct 1 | f j Th " 
(*¢ i ¢ (>t 4 / i} {) 
Ome pn ' ‘ ‘ 
if con | pound, the 
COSt pel | I r iawn 
iS virt ( Park. Lhat 
make | CT 
yet ith / . 


Then the UPGRADER Plan takes your 


pro! » ti OF W/ huitne 
i-St bxce out 
cust ! I | che i i 
ger in Pan A | ) fir 
luxuriant fexture na po incre 
turf. It ofters. his lawn that 
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will retain its luxurious beaury through 
generations of family living 


is Whitney s best mixture 
Since each pound contains even more 


This. then 


sced than the Pan American, the cost 
ot sceding is Only slightly higher, even 
though th per pound price iS higher 
Thus its yout customers best bi 

and ac the pA TTC irri you get by j 


p fis from | AC ¢ isior 


Plan attracts cus 


Ihe UPGRADER 


romers and moves them trom good tO 


herter to best results for themselves 


’ 


and he if projits for you 


You will be backed up by dominant 
national, local and cooperative ads, new 
full color Your 
lawn seed department will also have 
Whitney's "ABC's of Lawn Preparation 
and Maintenance fo answer Consumci 


packaging, displays 


qué StrOnsS and tq make it och le adet 
in your neighborhood 

Send the coupon below or write imme: 
complete details of thus 


US PGRADI fy 


Don t ITiiSS his Oppot 


diately for 
ourstanding plan fO 
better pronts 
tunity tO get IM at the start of what 
PrCoTT LES > fi) hy r hie fri SLIC CE stul 
sclling plan ever devised tor lawn seed 





GOOD 


a* CITY PARK 


QHITNEy; ae 


Pleas 
Super: Kefined 
LAWN SEED 





Name 
litle 
WHITNEY SEED 
CO., INC. 
Buffalo 5, N. Y. City 


Address 











BETTER 


*** PAN AMERICAN 


for play areas for active 


® Quick Beauty 
a Rugged 


outdoor liviv q 


* Permaner ? * Fine textured 
* Beautiful 
* Durable 


nds lavmation - 
(/PORADLE |] 


Store Name 


BEST 


wae EXCELSIOR 


for the ultimate in 


le wt) luxor y 


* Permanent 
* Reautitul 
® Durable 


State 











NOW ! 


Magna creative engineering 








offers the first new advances 


in power tools since the 
introduction of Shopsmith! 


@ TM. REG. 





NEW MAGNA LINE 
OFFERS MORE EXCLUSIVE 
FEATURES THAN ANY OTHER 
LINE OF POWER TOOLS! 
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MAGNA-LINE is more than just a new line. Each one of 
these magnificent power tools is the result of new engineer- 
ing concepts; each tool offers outstanding features never 


before available on power tools for home use. 


MAGNA-LINE includes the revolutionary new Magna 9-in. 
Saw with “The Helping Hand’’— a built-in extension which 
makes the largest effective table on the market; 4-in. Jointer 
with the longest table, largest fence in its class; |l-in. Band. 
saw with automatic blade tracking; 6-in. Belt Sander with 
automatic belt tensioning; 18-in. Jigsaw with full speed. 


range; and Compressor-Sprayer with 100-(t. range. 


There are still MAGNA-LINE—SHOPSMITH Franchises 
available. Perhaps one of them is in your territory. For full 
information please write Dept. 600-A, Magna Power Tool 


Corporation, Box 2808, Menlo Park, California. 
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NEW! MAGNA 9-IN. SAW 
WITH “THE HELPING HAND” 


The only tilt arbor saw with “The Helping Hand”— 
a built-in extension which makes the largest (34”x 24’) 
effective table on the market, allows bigger rip and 
cross-cut capacity than any other saw * Epicyclic Speed- 
gear Control gives you full 45° tilt with only 10 turns 
of knob (40 to 60 turns on other saws!) + Single-knob 
control—push for projection, pull for tilt + Self-align- 
ing Fence locks front and back with single knob + 
Colored Safety Zone Table Insert cannot catch work 
piece * exclusive pressure-cast tub front bolted rigidly 
to table, coordinates all controls + externally adyjust- 
able Tilt Stops + 3 Auto-stops on Miter Gauge. 


NEW 
SHOPSMITH 
MARK 5 





Most wanted multi-purpose power tool in 
America! Shopsmith is a 9-in. Saw, 12-in. Dise 
Sander, 34-in. Lathe, 1614-in. Vertical Drill, 
unlimited-capacity Horizontal Drill. Speed- 
Dial, Power Shift from 700 rpm to 5200 rpm! 
Built-in 34-hp motor, including Power-Mount 
for quick attachment of Bandsaw, Jointer, 
Jigsaw, Belt Sander, Compressor-Sprayer! 





WAGHA POWER TOOL CORPORATION 
Americas Finest Power Tools 
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MAGNA 


6-IN. BELT SANDER 
WITH AUTOMATIC 
BELT TENSIONING 


Compare these big features with 
those of any other belt sander: 
Single-knob Control gives Auto 
matic Belt lTensioning; instant 
belt removal « 6-inch by 1614-inch 
Back-up Plate for large work in 
horizontal or vertical position « 
table tilts in either direction, 
mounts as fence on cither side « 
tilts, locks in any position from 
Max- 
imum safety—belt edges protect 
ed by side frames 


horizontal to vertical « 





MAGNA 


4-IN. JOINTER 
WITH LONGEST TABLE, 
LARGEST FENCE 


The big, heavy-duty Magna 4-in 


Jointer with the longest (28") 
table, largest (3” x 21%") fence 
in its class, has adjustable infeed 
table, fixed outteed table « One 
knob Fence Lock controls tilting 
of fence « 3 adjustable auto-stops 
« Spring-controlled Safety Guard 
« One-piece fence casting is far 
(21” x 3”) « 


knives individually micro-adjust 


more rigid, larger 


able, salety-tapered. 








11-IN BANDSAW 
WITH AUTOMATIC 
BLADE TRACKING 


A new engineering triumph offer 
ing: exclusive Automatic Blade 
Il racking—greater safety, easy to 
change blades + Single-knob 
Blade Guide Control + cross-cuts 
any length stock (up to 6” width) 
without throat interference « 
sealed ball bearings + maximum 
safety—everything enclosed except 
essential cutting portion of blade. 





MAGNA 


18-IN. JIGSAW WITH 
FULL SPEED-RANGE 


[he Magna Jigsaw gives you pre 
cisison, Capacily, case of adjust 
ment « Exclusive Full Speed 
range operates as last as 2500 rpm! 
* Cuts through 2-in. stock at low 
speeds, smooth cuts thinnest wood 
at high speeds « Use it for metal 
working, also, or as regular saw 
for straight cuts with heavy blades 
¢ Blower keeps cutting- line saw- 


dust free, cools blade 
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WHAT'S NEW 








® For more information on these products and services 
use free post card on page 177. 


(Continued from page 13) 
is about 1330 lb for the '4-in. rope. 
Also available in 5/16-in. diameter. 
Rope comes packaged in two con- 
nected 48-ft hanks. King Cotton 
Cordage. 


For more data circle No. 9 on postcard, p. 177 


1957 Rotary Mower Line 


A completely new line of rotary 
mowers is offered by this manufac 
turer for 1957. Mowers are lower 
and feature a modified and im- 
proved side ejection chute that 
eliminates clumping or matting. 
The deflector that controls the dis- 





charge of clippings is adjustable. 
Tubular steel handle snaps on with- 
out tools and is adjustable to height 
of the user. The company’s 18 and 
21-in. reel mowers also have been 
restyled for 1957. Illustrated is the 
21-in. Rotor Master Model 310T. 
Worcester Lawn Mower Co. Div. of 
Savage Arms Corp. 


For more data circle No. 10 on posteard, p. 177 


New Doorware Designs 


Builders, architects and home- 
owners will be customers for these 
new Russwin door knobs and es- 
cutcheons in Era and Tempo (il- 
lustrated) styles. Knobs and es- 
cutcheons are in unusual combina- 
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tions of wood, ceramics and metals. 
Knobs and escutcheons can be com- 
bined in different motifs to suit 
most decorating schemes. Russell 
& Erwin Div., American Hardware 
Corp. 





For more data circle No. 11 on posteard, p. 177 


Ceiling Clip & Guard 


Here is an inexpensive ceiling 
clip and special guard combination 
designed to provide powder-actu- 
ated stud driver users with a fast 
method to fasten suspended loads. 
Studs for steel or concrete applica- 
tions are available. The clip is a 
zinc plated, 14 gage steel angie 
bracket with a 5/16 hole in one leg. 
Remington Arms Co., Ine. 


For more data circle No. 12 on postcard, p. 177 


Organic Solder Fiux 
This new, 


flux in single core solder of most 


highly active organic 











any alloy is designed to speed up 
soldering operations with small 
amounts of corrosion. Hi-Cor is 
available in single cored solder and 
can be supplied in all of the usual 
tin/lead alloys as well as pure tin 
and others. One, 5 and 20 pound 
spools are available. Alpha Metals, 
Ine. 


For more data circle No. 13 on postcard, p. 177 


Outdoor Light Set 


Your customers can have cus- 
tomized outdoor Christmas lighting 
with this kit. Homeowner strings 
lighting cord on tree branches or 
around door or window frames, 
then attaches pin-type sockets for 
lights at desired intervals. Each 
kit includes five pin-type colored 
socket lights and 8-ft cord, with 
add-on connector and tri-plug. Re- 
tails for $2.50. Glolite Corp. 


For more data circle No. 14 on posteard, p. 177 


Plastic Tape Dispenser 


Here is a molded plastic tape 
dispenser that your customers can 
attach to a wall or use on a table 
or counter. This household dispen- 
ser come in red or yellow, with two 


small screws for mounting. Unit 


’ 
} 
| 





is mounted on display card in com- 
bination with 59¢ roll of cellophane 
tape and covered with clear plastic 
shell. Combination retails for 98¢. 
Minnesota Mining & Mfg. Co. 


For more data circle Ne. 15 on postcard, p. 177 


Roller Door Catch 


Homeowners will find this 
streamlined heavy-duty roller 
catch, No. 185, easy to install. The 
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BREAKING 
SALES RECORDS! 


—and now sure to sell 
even faster with this 


FREE NEy 


counter sales Te / i 
Pd plastic tube. a 
and squeeze bottl. 




















Bonds like magic! 


Compact, colorful self-selling Counter Unit 
of Weldwood Presto-Set® Glue displays a 
complete line of 5 fast selling sizes, including: 

Retail Price 





12 % oz. plastic tubes ...............@M 19¢ 
12 1% oz. plastic tubes . @ 2% 
6 3% oz. plastic tubes .. @ 4% 
4 9% oz. plastic squeeze bottles @ 99¢ 
2 1602. plastic squeeze bottles @ 1.79 ee 
Retail Valve .......... nininin Soa : 
Cost to Yov ...... 9.744 1, 5 popular sizes 
2. New plastic tubes and 
YOUR PROFIT ................ § 6496 squeeze bottles 
Order from your Jobber! 3. New higher discounts 
4. Colorful new space- 
Now there’s a Weldwood® Wizard for every gluing job! ain Gain” 
Don’t miss a sale...stock all 4! (Refills as you need ‘em) 











Make the Weldwood line your Adhesive Center! 











Weldwood Plastic Resin Glue Weldweoed Waterproof Res- 








~~ America’s fastest - selling 
wood glue. Makes a joint 
that’s stronger than the 
wood itself. For use where 


: a water-resistant bond of 


great strength is desired. 


—_—- Weldwoeod Centact Cement 





Cament 


Permanently bonds, instantly 
on contact, any combination 
of wood, leather, canvas, 
rubber. Fast way to install 
laminates like Micarta with- 
out clamps or presses; and 
to put up plywood wall pan- 
els without nails. 





orcinel Glue 100% water- 
proof, Recommend it for all 
wood gluing where moisture 
is involved ....boat repairs, 
mending fishing rods, out- 
door furniture, etc. Easy to 
mix and apply. 


UNITED STATES PLYWOOD CORPORATION .- Dept. No. 1410-66, 55 W. 44th St., Mew York 36, HY. 
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catch allows smooth opening and 
closing of doors. Catch may be 
used at the top, side, or bottom 
of any type and size door. Spring 








and nylon roller provide quiet, posi- 
tive latching and secure holding. 
Catch has solid brass strike and 
edge plate, and cadmium plating on 
all steel parts. John Sterling Corp. 


Vor more data circle No, 16 on posteard, p. 177 


Decorator Rosettes 


Housewares department custom- 
ers will be interested in the new 
Kk -Z Crystal Rosettes which are 
used for decorative 
These are about 1 in. 


purposes. 
in diameter, 
of crystal clear plastic and are 





packed four in a box with see- 
thru cover. The box can be placed 
on the counter or may be hung for 
easy display on racks. E-Z Glazing 
Producta Co. 


Por more data circle Neo. 17 on pesteard, p. 177 


L-P Gas Picnic Stove 


Outdoor enthusiasts will be cus- 
tomers for this portable camp and 
picnic stove which burns LP-gas 
sealed in disposable cartridge cans. 


176 


Snewktiesknantntnsenaiaeesentitintiaenatestinkaensenaeeneaeeaeegnanaktenaeeseieseeseeseeaeeeaeeskekeaeaeseses es 








The green enameled stove comes 
with two cans of fuel and is a com- 
piece to the “Air-O-Lite 

tetails for $8.95. Cole- 


man Co., Ine. 


panion 
lantern. 


For more data circle No. 18 on posteard, p. 177 


Sliding Door Track 


This company’s line of sliding 
door hardware features a new 
track designed so that one set of 
hangers fits both % and 1%-in. 
doors. Track is anti-jump and self- 
cleaning with a V-groove. Track 
is made of either steel or alumi- 
num. Washington Steel Products, 
Ince. 


= 


For mere data circle No. 19 on postcard, p. 177 


Outdoor Time Switches 


8300 weatherproof out- 
door time switches for industrial 
use, parking areas, signs, play- 
grounds and parks are designed 
with up to eight on-off operations 
in a 24-hour period. Each switch 


Series 





in the series features heavy-duty, 
low-temperature motor of special 
design for extreme outdoor tem- 
perature variations. 
housed in 


Switches are 
heavy-gage steel case, 
gasketed for dust resistance, zinc 


plated and finished in baked gray 
wrinkle enamel. Paragon Electric 
Co. 


For more data circle No. 26 on postcard, p. 177 


Open-Face Spinning Reel 
Fishing enthusiasts will be in- 
terested in this open-face spinning 


reel, Buddy No. 800. Reel has smal] 





v7 


body and weighs 7 oz, yet takes a 


full 150 yards of 6-lb monofilament 
line. Reel features full bail pickup 
with hardened roller guide, cross 
wind, click-type spool-slip drag, 
and anti-reverse crank button. Re- 
tails for $9.95. Bronson Reel Co. 


For more data circle No. 21 on posteard, p. 177 


Lawn Sprinkling Unit 
Featuring a sprinkling diameter 

of from 5 to 80 ft. this lawn sprin- 

kler can be regulated by a twist of 





the faucet. 
two-tone green unit won't corrode 
\ ozzlea. 


Retailing at $4.95, the 


or ¢ log. Spraye rs WV 


For more data circle No. 22 on postcard, p. 177 


Reinforced Garden Hose 
This manufacturer is now offer- 
ing visible tire-cord reinforced 
garden hose in a complete range of 
inside diameters and lengths. Hose 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 



















































































CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 





FIRST CLASS 
PERMIT NO. 
(Sec. 4.9 P.LAR) 
New York N.Y 








BUSINESS REPLY CARD 


No postege secessery if mailed in the United Stetes 





POSTAGE Witt @& PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y¥ 


TATTLE TTT 


10/11/54 


Postcard valid § weers only After thet use own letterhead ‘uly Gescri bing item wonte 
Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled beiow. 


1 2 3 a 5 6 7 4 9 10 1) 12 13 14 15 
16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 
31 32 33 34 35 346 37 38 39 40 41 42 4} 44 45 
46 47 48 49 50 51 52 53 54 55 56 57 548 59 60 
6) 62 63 64 65 66 67 68 69 70 71 72 73 74 75 
76 77 78 79 «=—80 81 82 83 44 65 84 87 a8 89 90 
91 972 #8693 94 95 96 97 98 99 100 101 41102 +4103 #104 «105 





YOUR NAME ee ee atin anied .. . TITLE 
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Geer GP Peres co coeseecoesooeseseeeeoesees ZOWME.......3STATE.. 








Postcard valid & weeks only. Afier that use own letterhead fully describing item wanted 10/11/56 ee 


Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 
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Here is Your Quick Check Card 


What it is... How it works 


@ Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the “What's New” columns. You get more of these in 
HARDWARE AGE than in any other magazine. 





@ When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


® Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 


@ Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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Light ‘‘T’ Hinges 





lo. 218 Pull 
* ¢, 


These attractive merchandise containers (polyethylene 
bags) have a separate compartment for the screws to 
protect the plated finishes on the hardware. Hang them 
up on your display counters and you will note how eye- 


appealing they are to your customers who can see at a 


glance all component parts for an easy and accurate 
installation. 


All National hardware is still packed in the conventional 


manner but for those who desire these new VISUAL packs 


No. 699 Cupboaa we offer all of the items illustrated here. Other items will ge Cabinet Hinge 


° soon be available in this new form of packaging which 


— 


is supplied to our dealers without increase in price. 


We celebrate another added productive year made 
possible through the confidence expressed in our 
products by our dealers nationwide. 


Wi. Ben. cae ome ie 


No. 214 Pull No. 485 Ornamental Hinge 


No 508 Light Narrow Butts No B34 Barre! Bolt No ee! Barre! Bolt 
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STANLEY 





Makes these { Nepredy, j 


BWHAT’S NEW 











GIFT KIT = oe 





Two Christmas gift ideas 
that pay off all year long 


Here are the two Stanley Electric Tools selected for special em- 

hasis this year in the IRHA Family Gift Center promotion. 
Ihey are gift promotion naturals. Big profit items that sell best 
on an easy payment basis, they are really practical gifts in these 
do-it-yourself days. Put these selling displays where they'll be 


seen in your store... 


. they'll sell both saw and router kit for 


Christmas giving. And you'll do all year business in the sale of 
accessories and supplies. 





Hé68 6%" Saw...a brand new 
heavy duty builders saw, full ball 
bearing, with exclusive “Motor 
Saver’ drive and ‘Free-Start” 
guard. Cuts 2x4 at 45°. Costs 
only $64.95 retail. 











H445 Router Gift Kit. . . the router, 
a versatile tool that does 1001 
woodworking jobs, with guide, 5 
bits and 4 free Easi-Bild patterns 
in gift kit. Any amateur can do 
fine work. $67.95 retail 


STANLEY 

















@ For more information 
on these products and 
services use free post 
card on page 177. 





is available in 7/16, %, % and %,; 
in. diameters and in 25, 50, 75, and 
200-ft lengths. Reinforcement is 
covered with transparent protective 
jacket. Supplex Co. Div., American 
Hard Rubber Co. 


For more data circle No. 23 on postcard, p. 177 


Reglazing Tool Kit 


Six reglazing tools have been 
combined into one kit to increase 
their appeal for home handymen 
The kit contains an electric putty 
softener, glass cutter, device for 
driving points into sash, putty 
knife, can of glazing compound and 
tool for scraping off excess paint on 
giass. A booklet describing each 
step of the work from start to fin 
ish is included. Fletcher-Terry Co 


For more data circle No. 24 on postcard, p. 177 


Soldering Iron Tips 


An expanded line of long - life 
Hexclad soldering tips now offer 
40 stock sizes and shapes. The new 


tips have a heavy coating of iron 





A FEW REPRESENTATIVE SIZES AMO Grapes 
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now... a protected 
\ — profit plan 
sive S| for retailers of 
a aluminum furniture 


AND JOBBERS TOO!’ 


FOLO-A-WAY oe — 






















nih "emaatisnse tots eatsrmsaeet: — ALL-LUMINUM PRODUCTS SUN ‘N SURF 
LINE KEEPS YOU IN BUSINESS PROFITABLY! 


alr ; " a ' “vf Marar lmuble- sewn 


= 
- 





You won't find this line in supermarkets or chain drug stores! 
You won't see the prices footballed! You buy it on the same 
basis, and at the same price as everyone else-—sell it 
at a fair price and make a fair profit! You sell a quality 
product that stays sold when you sell Sun ‘n Surf Furniture 
5 by All-Luminum Products. 
Model 455 — UPHOLSTERED 





CHAISE KING | 


Caran Wenning PROTECTED PROFIT PLAN 


} Sold ONLY through jobbers... . never direct 
to price cutting chains. 

{ * Lecal stocks always on hand — no large 

iS 


inventory. 
¢ Nationally-advertised. 
¢ Guaranteed by Good Housekeeping 
* Exclusive styling, quality materials and 
manufocture eliminate comperison with 
promotional merchandise. 
















For the name of your local distributor write 


ALL-LUMINUM PRODUCTS 


36th and Reed Sts., Philadelphia 46, Pa. 





odel 450 FOLDING CHAISE BEAUTY-FOLD MARBLE 
ing 4 y P , FINISH TABLE 





: - ' 4 
Pueear Ma 







Prices slightly higher West of Mississippi 
*jJOBBERS: Some choice territories available! 
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Step up your sales of 


RUBBER TAPE 
— with the brand 
¥ \ they like best 
| | because if... 





For top volume .. sell JENKINS 





FRICTION “~ 
RUBBER 
PLASTIC 






BEST SELLER FOR 
PLANT SUPPLY > 


All types of GOLD SEAL 
TAPE — Friction, Rubber, 
Plastic-ere packed in 


10-roll cartons as well as 





single rolls. All rolls cello. 


phane protected, stay fresh. 


JENKINS BROS., RUBBER DIVISION 
100 Perk Ave., New York 17 
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alloy over a copper base on all ex 
posed surfaces. The inserted part 
of the plug tips also has a coat 
ing sufficiently thin so that good 
transfer to the tip is main 
Hewxvacon Electric Co. 


neat 
tained 


Vor more data circle No. 25 on postcard, p. | 


Mower Riding Attachment 
The Model 62LK riding attach 
King 


close coupled to 


ment for the 26 inch Lawn 


powell mowel is 





The re 


attachment and 


when in use, 
that the 
practically an in 
This fea 


ture permits the operator to cover 


the mower 
sult is 
mower become 
tegrated riding mower. 
large areas in less time. Jacobsen 
Manufacturing Co. 


Fer more data circle No. 26 on posteard, p. 17 


o 
Spin-Casting Reel 
Fishermen will be interested in 
the SpinCast 77 reel. Reel features 


contoured thumb trigger for con 


trol of casting. Thumb lever con- 
trol makes crank non-reversing tor 
trolling of} 


{ rank 


Single 


fighting fish 
20-in 


retrieves with ever’ 





HARDWARE AGE, OCTOBER ILI. 


Knurled and 


accurate and 


turn indexed 


ring 
drag 


Reel, with 120 yards of 6 


yives smooth 
control. 
mounted on 


Sout 


ib monofilament line 
reel spool, retails for $19.95 
Bend Tackle Co.. Ime 


For more data circle No. 27 on postcard, p. 177 


Dual Track Hardware 


Scottie Series 2050 dual track 
hardware permits customer to use 
Jame track, 
both ‘4 


Set features l-in. nylon wheels for 


hangers and guide foi 
and 1%%-in. sliding doors 
quiet operation, adjustable auto- 
matic grip lock hangers and new 
axles with 


Track is 
designed for jump-proof perform 


lifetime lubrication 


extruded aluminum and 


ance. Series 2025 dual track for l1- 


and l1'<-in. sliding doors is also 


available. Aennatrack Corp. 


For more data circle No. 24 on postcard, p. 177 


Heavy Workshop Vise 

This 
Versa-Vise offers smooth jaws and 
The lat 
est in the line turns and locks at 


heavier version of the 


removable serrated jaws. 





any position the same as all pre 
$13.95, 
W ill- 


models Retails at 
$14.95 west of the Rockies. 


Kurt (‘a 


VIOUS 


Per more data circle No. 29 on postcard, p. 177 


Aluminum Tackle Box 


Fishermen with lots of tackle 
will be customers for this Model 
202 aluminum tackle box. hox 


ve in., has three 
with 47 
Other features 


measures 1S x 9x7 
cantilever trays lure com 
include 
toggle 
avtion safety catch lock, embossed 


partments 


separate reel compartment, 


1956 





THis 
LONG-LASTING, FLEXIBLE 





PIPE i@ MADE OF 


TWTeIN Ue 


POLYETHYLENE 


an Eastman plastic 


fenete PotyetMytene 4 the brand name of 2 high quai'ty 
ylene Marketed By (ASTMAN 
Chemical Products ime ¢ guberdiery of CAST MAN 
s0Da8 © any its performance 
end resstence to ef types of 


ore Gulslanding 


Gasy te (rete + Never Corredes + Requires ce Threading 


Ligmt in Weignt + Aeeuree rign Fiew + Vretlected Oy fF reese 


TB IN We 


POLYETHYLENE 


an Eastman plastic 
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Durable plastic pipe 
carries a tag like this 


This tag identifies pipe made ol! Tenite Polyethylene It quarantees you! 


customers a tough, durable pipe that's ideal for carrying water for drink 


ing, irrigation, animal watering, lawn sprinkling systems-or wherever 


cold water must be brought from one location to another 


Farmers and homeowners like the many advantages of pipe made of 


Tenite Polyethylene. It’s light in weight, and hence easy to carry. It’: 


tlexible, can be curved around obstacles. and therefore requires tewer! 


angle fittings. Since it’s available in rolls, long coupling-free runs are 
possible. Where shorter lengths are desired, it can be cut with a knife 
What's 


weathering CoTTosion and ele trolyti 


and quickly joined with simple compression fittings more, pipe 


made of Tenite Pi lyethylene resists 


attack, assuring iong years of trouble-free service 


Tenite Polyethylene plastic is made by Lastman and supplied to ex 


truders who produce the actual pipe. Eastman advertising is helping | 

tell your customers about Tenite Polyethylene pipe and the tag that 
dentifies it. Be sure yOu stock (his pipe and display the tag ror a list of 
extruders, as we!!l as additional information about pipe made of Tenite 
Polyethyle ne, write: LASTMAN CHEMICAL PRODUCTS, INC., subsidiary of 
Fastman Kodak Comoanyv. KINGSPOR TENNESSE} 








Step up your sales of 


RUBBER TAPE 
— with the brand 
they like best 
\ because if... 








For top volume . . sell JENKINS 


Goll Seal 


RUBBER 
PLASTIC 
BEST SELLER FOR 
PLANT SUPPLY > 
All types of GOLD SEAL 


TAPE — Friction, Rubber, 
Plastic ere packed in 








10-roll cartons as well as 
single rolls. All rolls cello- 
phane protected, stay fresh. 





JENKINS BROS., RUBBER DIVISION 
100 Park Ave., New York 17 
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alloy over a copper base on all ex- 
posed surfaces. The inserted part 
of the plug tips also has a coat 
ing sufficiently thin so that good 
heat transfer to the tip is main 
tained. Herxracon Electric Co. 


Vor more data circle No. 25 on posteard, p. 177 


Mower Riding Attachment 


The Model 62LK riding attach 
ment for the 26 inch Lawn 
power 


King 


mower is close coupled to 





The re- 


when in 


the mower use, 


sult is that the attachment and 
mower become practically an in- 
tegrated riding mower. This fea- 


ture permits the operator to cover 
large areas in less time. Jacobsen 
Manufacturing Co. 


. A] 


For more data circle Ne. 26 on posteard, p. 177 


Spin-Casting Reel 

Fishermen will be 
the SpinCast 77 reel. 
contoured 


interested in 
Reel features 
thumb trigger for con- 


trol of casting. Thumb lever con- 


trol makes crank non-reversing for 
fighting 
20-in 


fish. 
with 


trolling or Single 


crank retrieves every 












turn. 


Knurled 
accurate 
control. 
lb monofilament 
reel spool, retails for $19.95. Sout/: 


indexed ring 
and smooth drag 
Reel, with 120 yards of 6 
line mounted on 


and 
gives 


Bend Tackle Co.. Ine. 


For more data circle No. 27 on pesteard, p. 177 


Dual Track Hardware 
Scottie Series 2050 dual track 
hardware permits customer to use 
same track, hangers and guide for 
both *,- and 1%-in. sliding doors. 
Set features l-in. nylon wheels for 
quiet operation, adjustable auto- 
matic grip lock hangers and new 
with lifetime lubrication. 
Track is extruded aluminum and 
designed for jump-proof perform- 
ance. Series 2025 dual track for 1- 
and sliding 
available. Kennatrack Corp. 


axles 


l Ve-in. doors is also 


ed 
i. 


Por more data circle Neo. 28 on postcard, p. | 


Heavy Workshop Vise 

This 
Versa-Vise offers smooth jaws and 
The lat- 


est in the line turns and locks at 


heavier version of the 


removable serrated jaws. 





any position the same as all pre- 
Retails at $13.95, 
Will- 


models. 
$14.95 west of the Rockies. 
Rurt ('o 


vious 


177 


Por more data circle Ne. 29 on postcard, p 


Aluminum Tackle Box 


Fishermen with lots of tackle 
will be customers for this Model 
2023 aluminum tackle box. Box 


measures 18 x 9 x 7% in., has three 
cantilever trays with 47 lure com- 
partments. Other features include 
separate reel compartment, toggle 
action safety catch lock, embossed 
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mrtateg ~~ mh 
Cremical imc # Gwierdtary of (AST MaAn 
*00Ae its 
ond resistance to types of 
deterioration 
10 Quistanding 


Basy to neta: Never Corredes » Requires ne Threading 


Ligmt in Weignrt « Aeaures ign Flew + Unelected By Freesing 
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POLYETHYLENE 


an Eastman plastic 





HARDWARE AGE, OCTOBER 11, 1956 


Durable plastic pipe 





carries a tag like this 


This tag identifies pipe made of Tenite Polyethylene. It quarantees your 
customers a tough, durable pipe that’s ideal for carrying water for drink 
ing, irrigation, animal watering, lawn sprinkling systems 
cold water must be brought from one location to another 

Farmers and homeowners like the many advantages of pipe made of 
Tenite Polyethylene. It's light in weight, and hence easy to carry. It's 
flexible, can be curved around obstacles, and therefore requires fewer 
angle fittings. Since it's available in rolls, long coupling-free runs are 
possible. Where shorter lengths are desired, it can be cut with a knife 
and quickly joined with simple compression fittings. What's more, pipe 
made of Tenite Polyethylene resists weathering, corrosion and electrolyti 


or wherever 


attack, assuring long years of trouble-free service 

Tenite Polyethylene plastic is made by Eastman and supplied to ex 
truders who produce the actual pipe. Eastman advertising is helping to 
tell your customers about Tenite Polyethylene pipe and the tag that 


identifies it. Be sure you stock this pipe and display the tag. For a list of 
extruders, as well as additional information about pipe made of Tenite 
Polyethylene, write: EASTMAN CHEMICAL PRODUCTS, INC 
Eastman Kodak Company, KINGSPORT 


subsidiary of 
TENNESSEE 





WHAT’S NEW 








leather grain finish, two extra reel 
clips inside cover, and large stor- 
age area for tackle and gear. Ke- 
tails for $14.95. Umeo Corp. 


For more data circle Neo. 36 on posteard, p. 177 


Smoke Dome Damper 


Customers building the unusual 
type fireplace will be interested in 
this steel 


universal smoke dome 


Available in seven sizes, 


damper. 


emma COLA S VOT RBgy 
ae" “oe 





ca van 


including two square models. The 
Majestic damper is designed to ac- 
commodate a flue located at any 
one of eight possible positions with 
respect to the fireplace. 
Co., Ine. 


Majestic 


For more data circle No. 31 on posteard, p. 177 


Doorknob And Trims 


Home decorators will be inter- 
ested in the new Yale doorknob de- 
sign and four decorative escutch- 
eons. The Brandywine doorknob 
is available in brass, bronze or 


aluminum and may be used with 





Yale key-in-the-knob type locksets. 
The four new hardware trims, At- 


Hudson, 


lanta, Salem and Sap- 













oa 
t 


| 

| 
* 

phire, may also be used with this 


type lockset. Yale & Towne Mfg. 
Co. 





> Me > r ~~ 
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Portable Fan Heater 

Two new portable fan-type elec- 
tric heaters are offered in 13% x 
6 x 11™% in. units finished in nile 









RiGealb 504 


for Power Threading 
Quick-opening self-contained 1° te 2°” 
threeder for faster threading with power 
drive. Easy setting to size. 


The Ridge Tool Company « Elyria, Ohio, U.S.A, 


184 











Capacity: Vs" to 2°" pipe, conduit; 


te 12° with geared tools; 4" to 2” bolts. 





rilaalil 
400A Power Drive 
with SPEED CHUCK... instant grip, forward, reverse 


Cut and thread fast with this powerful little power 
drive turning pipe, conduit or rod 
for your hand tools. Rapid action Speed Chuck 
guaranteed to hold tight forward or 
reverse; replaceable jaw teeth for long life. 
Light, compact, portable. Buy it at your 
Supply House. 
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To build your Christmas sales and profits... 


THE BIGGEST CHRISTMAS PROMOTION 
IN ALL THOR HISTORY! 


@ Thor “3-Star Special” National Advertising 
3 to over 12,980,000 circulation 


BIG, COLORFUL PAGES IN... 


% The Saturday Evening Post + Life 
% Popular Mechanics 












a 
4 


Plus free powerful Christmas tree displays, newspaper 
mats, radio and TV scripts to tie in your store with 
Thor's national advertising 


These are the Thor SpeedTools 
which will be featured 


No. 450 Thor 6'2” SpeedSaw cuts 
24's at 45°! Ball-bearing construction, 


No. 15TK Thor SpeedSander Kit in steel 
super-powerful Thor-built 


» , ) carrying case includes grit covers, lambs- 
armature. Loaded with $492 _ ota +d ny onan ~~ = wael Gameaceventiiinen 
aoe ong grip for better balance. Drills “~ 
specie! seting Ffestures. holes in steel, 2” holes neeses ‘a . pa $347 
in wood. Ball-bearing on $ 95 tonal joo" 
spindle. ” 


GET YOUR SHARE OF THE MILLIONS TO BE SPENT 
ON PORTABLE POWER TOOLS FOR CHRISTMAS! 


According to best available estimates, $142 millions were spent on power tools for 
home use last year. Thor's powerful "3-Star Special’ Christmas promotion is designed 
to help you get your full share of the millions which will be spent for power tools for this 


Christmas. Get details from your Thor distributor now. Start planning for your biggest 
Speed Y ools Christmas season! SpeedWay Manufacturing Co., a division of Thor Power Tool Co. 


a - THOR POWER TOOL COMPANY, Aurora, lil. 
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WHAT'S NEW 


@® For more information 
on these products and 
services use free post 


card on page 177. LITTER 
f pi NN 


4 





a 


green. Each has chromium-plated 
safety grill, built-in automatic tip- 15-15 A 
over safety switch and automatic 
thermostat control. Suggested re- 
tail selling price of each is $19.95. 
FH 165 is a 1650 watt model with 


SMOOTH 
ONE-ACTION 
TRIGGER 


RELEASE | : WILHOLD\, GLUE 
; i] Eee = and GLITTERS sell fast 
' | 





Glu-bird writes like a pen holds 





wa ’ | _ glitter at once, 3 attractive, color 
TRIGGER-MATIC VISE PLIERS ee ae ful, self-selling counter displays 


All purpose tool with hundreds of ses available {¢) boost your sales ce 
Lock-on vise action perfect both for pro output of 5635 b.t.u. rH 132 is a glitter colors in jars v ith eCxcius 


fessionals and home mechanic: 1320 watt model with 4510 b.t.u. ive easy-pour’ litiographed 
As PLIERS, Gripso gives rigid grip, ideal output. Emerson Electric Mfg. Shaker tops 
for removing cotter pins, broken and rusted CO P 
tucds stubborn nuts As HANI) VISE. ad All Wilhold products build 
holds material solidly for welding, drill For more data circle No. 33 on posteard, p. 177 trade 
ing, grinding. As CLAMP, does jobs easier 
faster. As NUT WRENCH, holds like pes F 
fect fitting end wrench—<an't knock off o1 . ° 2asy ro use 
chew up corners. Ideal PIPE WRENCH Flange Sealing Material squeeze bottles 
in 2, 4, 7 and 
17oz. sizes. Wil- 
for a way to reduce vacuum line hold glue is the 
‘ ’ , , ’ , t) + > : , q . , ° " ™ ‘ 
ly smoothly safely no hanged Leman Lies ' le akage W ill he inte re ate d in | lasti he sf mere han- 
Gets in close places turnbuckle adjust Gasket material. Leaks at flanges disedand fastest 
ment gives one-hand operation. Finest steel can be corrected without flanges be- moving line. 
smooth or serrated jaws, zinc Of copper 
finish. 


fo 5 5 ft ’ ' r | 
f sizes to 4% Your customers who are looking 


Trigger release is exclusive, Easy hinges 


pull releases one-ton jaw pressure instant 


ing dismantled. User applies 1/32- 
, 7 
in. coating around the outside sur- There’s a Wilhold glue for 


faces of the flange where they meet every need 
the gasket. Material comes in two tar ag glues in- 

‘ . fort latio a. 6 . . ai | ys ’ ciuace : W hite glue, 
Fingertip Release ~ — rmulations, one for gasoline an Waterproof, Con- 
Mwah ny aan OA tax,Re-SukCement, 

Builders Adhesive )=@er 
MULTI-DUTY 10 to 1 PLIERS and Concrete Ad- 


Multiplies hesive. Assorted in 
u Pea . - . 
gcpping power le ae, _— one shipment. 


ee” 
10 times. 


GRIPSOMATIC PIPE WRENCH Write for free samples, catalog 
| Ms i sheets and the names of jobbers 








lightweight. faster WILHOLD who can service you. 


adjusting gyn’ ey cele, i me ALtWayvys GEtt - 


lined i4 amd 10 one 


See your jobber — or write le WILHOLD PRODUCTS CO. 


‘y= eeG 


oe Chicago 44, Illinois 
H. R. BASFORD co. 4 Ad. #1018 Los Angeles 31, Calif. 


235-15th St., San Francisco 3, Calif. 











186 HARDWARE AGE, OCTOBER ILI, 1956 





| * 
« . Suggestors. 
+ 
Standard Drill Sets are an ever-pop- 


profits... moving as many as 14 
ular gift for every craftsman 


drills on a sale. Cash in on these 
hobbyist or professional. All drills profits. Order Standard Drill Sets 


fic “-inch chucks. And Standard from vour Hardware Whol saler 
Drill Sets multiply your Christmas TODAY! 


Standard 


Wood Goring Set 
Standard 
A » 11 Sturdy Drills 


vl - eset HS -11. 
4 “ , 


ff Aiso available — 
Standard Z 


HS-13, HS-8 
Metalworking 


Drill Set—HS-45 


Singie Orilts 
All Sizes in 


; Piastic Tubes . 
Drill Sete in Piastic Tubes 
AS-6, #}S-7, #S-10 


Standard 
Breast Drill Set 


~ 


ANDARD TOOL 


3950 CHESTER AVENUE 
FACTORY BRANCHES IN: NEW YORK 


CLEVELAND 14, OHIO 


* DETROIT « CHICAGO + DALLAS © SAN FRANCISCO 


THE STANDARD LINE: Twist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobe - Counterbores - Carbide-Tipped Tools - Gages 









= ~~ a“ 
—————} " 
rs . nr i eY ~~ 


\UNIONG firs J uth lhe finest / 
Wie: ot“ 


- 







MECHANICS’ TOOL CHESTS 
UTILITY CHESTS 

FISHING TACKLE BOXES 
CASH AND SECURITY BOXES 
PERSONAL FILE CHESTS 
UTILITY CABINETS 

SPECIAL CHESTS AND BOXES 











we make it' It's a fact 


You name it 
UNION is headquarters for the most 


Write for complete 


Catalog and prices 
complete line of all-steel chests available JOBBERS: covering the entire 
today in sizes and atyles priced to DEALERS: UNION line including 


the ALL-NEW MT-7 
super steel 
Machinist's Chest 


UNION STEEL CHEST CORP. 


Vor KA 


meet all customer requirements. So why 


not call UNION 





once and for all! 


nN & W 


S a ae Se 





PROP UP SALES 


with pant Fall’ 


CLOTHES PROPS 


Want More & 
Volume? =" 
SURE YOU DO! 


Went more profit, too? 
Then you wont KANT. 
FALLI Every woman 
whe's suffered the 
“fallen wash" problem 
@ prospect! Virtually 


LES... 




























. 
i 


ri 
thy 




















unlimited sales poten. 7) LOCKS TO 
tial the yeor ‘round! | CLOTHESLINE 
Add this quality prod- ~] WITH AN 
vct fo your line today! 1 ORDINARY 
* it's patented! | CLOTHESPIN 
SUGGESTED. 7 - 
RETAIL PRI ADJUSTABLE 
+] 19 FROM 4 FT. 
. TO7% FT. 
JOBBERS Pina an | © EYE-APPEALING 
& DEALERS SLIDE OR | © BUY-APPEALING 
WANTED 4 FALL © PREPRICED 2 FOR 15< 
Geod Territories IN ANY Step up unit sales with the self-serv- 
Still Available >] DMRECTION | ice “Can't-Miss” 2 PAC. This con- 
i= | venient, transporent pockage is a 
PARROW- p R 0 h T ( T S proven, “sure-fire” traffic stopper. 


Riverdale Station P.O. Bow $7 


McGILL METAI 
DAYTON §, OHIO 


PRODUCTS CO 


ee es 











I nee en ae 























WHAT’S NEW 





oil solvents, the other for air, water, 
steam and mild chemicals. Flerrock 
Co. Packing Dw. 


For more data circle No. 34 on postcard, p. 177 


21-In. Rotary Mower 


This 21-in. power propelled ro- 
tary mower shows the styling of 
this manufacturer’s 1957 line of 
power mowers. Mower features 


ait” 





blade adapter to prevent crank- 
shaft damage, airplane type handle 
controls, suction lift cutter bar, re- 
coil starter and leaf mulcher. Unit 
is powered by 2.75 hp 4-cycle en- 
gine and is finished in red and 
beige. Johnston Lawn Mower Co. 


For more data circle No. 35 on posteard, p. 177 


Re-Designed Locksets 


New knob designs have been in- 
troduced in the Guardian and De- 
fender lines of residential locksets. 


Auxiliary roses are available to 
provide homeowners with a selec- 
tion of styles. Guardian line 
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UTICA’S SELECT-O-LOCK will add sales magic to your 
tool department. 


There’s no more slipping or resetting with SELECT-0-LOocK. Lock 
it—unlock it with one hand. Push the magic button and wrench 
stays locked at the desired position—just like an open end 
wrench. Pull the magic button and it’s a conventional adjustable 
wrench. And it’s built for rugged use—the magic button will not 
accidentally push in and unlock the wrench. SELECT-O-LOCK is 
just what your customers have been looking for. 


The 6, 8, 10 and 12 inch sizes of SELECT-O-LOCK are priced at 
$2.20, $2.56, $3.28 and $4.80 respectively. 


Order from your hardware distributor teday and add magic 
to your sales. 






S*PATENTED 





u oS Ti 
® 


Utica 4, New York 
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THE HALLMARK OF QUALITY 


UTICA DROP FORGE & TOOL CORPORATION 


\ Subsidiary of Kelsey-Hayes Wheel Co., Detroit, Mich 





makes the difference 
in sales! and in action! 





Utica’s New 





Locking Adjustable 
Wrench 
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BRITE new iwea< 
for the 
Hardware Dealer! 

























‘ 


~ - 


“@ 





1. Complete selection of 
BRITE Plated bolts and 
nuts in the 75 fastest- 
selling types and sizes. 


9. All bolts BRITE Plated. 
3. Nuts on. 
4. In BRITE new cartons con- 


taining small quantities 


(10 to 50 pieces). 


5. These products are in 
stock hence there’s no 
penalty for plating small 
quantities. 


wAL @ 






14° deep z 
OIE OF 99° wide - > 
TRAY: 9” hial ° . 
magn" ra) . 
: *, o” 
Siz@ OF 24 deep *t ase? 
274° wide 
STAND: = 54” high NRHA APPROVED DISPLAY 


Buy from your Hardware Distributor 


1971 West 85th Street - Cleveland 2, Ohio 





PLANTS AT CLEVELAND AND KENT, OHIO «+ BIRMINGHAM «+ CHICAGO 
MAIL THIS COUPON TODAY 
poo OLE A ALTA RAO SES Rn 
| 
! THE LAMSON & SESSIONS CO. 
1971 West 85th St. «© Cleveland 2, Ohio 
| Please send me details on the new Lamson & Sessions Flexible Bolt Display. 
: Company Name 
| Address 
| City State 
| Your Name 
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WHAT’S NEW 


® For more information 
on these products and 
services use free post 
card on page 177. 





improved to quadruple  lockset 
strength. Defender group li 
lustrated) meets requirements 0! 
residential and commercial 
& F. Corbin Div., 


American Hardware Corp. 


most 
construction. P. 


For more data circle No. 36 on postcard, p. 177 


Novel Greeting Rug 


A little extra greeting at the 
door will be provided by the 
Holidays 


Applicable to businesses or home, 


“Happy rubber rug. 





the rug comes in red or green with 
a white design and measures 22 x 
Retails at the $1.49 level 


(Crown Rubher Co 


oO In 


For more data circle Neo. 37 on posteard, p. 177 


2-Piece Minnow Bucket 


A second full-floating minnow 
bucket has been added to Frabill’s 
line of fishing tackle accessories 
The Dylite floater chamber is leak 
proof, rust proof and non-sinkable 
Min-O-Life No 


ix) | of two piece 
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CRAMPED FOR SPACE? 








Complete Dormeyer Power Tool 








Bright, colorful unit comes completely assembled 


Are you cramped for space, but still 
want a complete power tool depart 
ment? Then look to DORMEYER' 
With the 28-inch wide Complete Dor 
meyer Power ‘Tool Department you 
get fast turnover and $51.30 profit for 
a small investment of only $85.50 
Here's the most marvelous inven 
tion since the shoe horn. ‘This 28-inch 
Complete Dormeyer Power ‘Tool De 
partment slips in anywhere. And, even 
though it’s small, it packs a mighty 
sales wallop. That's because Dormeyer 


Matched-Craft Power ‘Tools are wanted 
and preferred by both hobbyists and 
home-owners alike. They're low in cost 
and built rugged and dependable to 
last for years 


Completely assembled unit (Model 5 3827) shown cont ams 


5- 2001 Dormeyer 4" Wrench-Lok Drill 

5-220) \." Drill with famous Geared Chuck 

5 1000 Big Capacity Portable Power Saw 

5 3300 Dormeyer DeLuxe Wall Cabinet type 
a Drill Kit 

* Consumer Literature and Special Sales Manual 


Dept. Takes Only 28 Inches! 





y a 
y 


> 
PP ee 


28° wide x 16° deep x 30° high 


and... Returns a Net Profit of *51.30 








Be a Franchised Dermeyer Dealer 
... New Plan Just Announced! 


See your Dormeyer distributor 
about the new Dormeyer Fran 
chised Plan. It offers exclusive 
dealerships, merchandising aids 
and seasonal promotions. All de 
signed to help you make more 
money with DORMEVYER 





For a complete catalog of these and other Dormeyer Power Tools, call your distributor or write to Dormeyer 








Do : : : i e y e i DORMEYER CORPORATION «+ POWER TOOL DIVISION + CHICAGO 10, UL. 
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NOW }— when you SELL THE 
FIXTURES - 


SELL tte omy} og 


MATERIAL for oo 
ATTACHING them fF 























or SOLID 
WALLS... 


TT 


Smart Hardware Dealers 

everywhere are selling 
PHILPLUG ANCHOR. 
ING COMPOUND to 
every rchaser of any 
type fixture. It’s the 
perfect tie-in sale, for it 
guarantees your customers 
that they can attach reed 

















fixtures ae screws quickl 

and easil to hol 

ermanently ~ in TILE, 

RICK ASTER, CE- 

MENT or ANY 

MATERIAL. 

PHILPLUG is easy to 

use ~ simply drill, fill, - 
pierce and screw. An FOR HOLLOW 
Asbestos, Comentations BE sao 
Compound, that becomes G alone 
an integral part of the ({upeé%or SOLID 
masonry an forms a PHILSTOPS for 


rfectly molded thread, "OLLOW Walls 
taye put under all conditions and is im. 
rvious to moisture indoors or outdoors 
olds full weight at once. 
PHILPLUG alone is used for all solid walls 
and with PHILSTOPS for all hollow walls. 
PHILPLUG may also be used for repairing 
worn ecrew holes in wood such as windows, 
doors, furniture, boats, etc. 
ATTRACTIVELY PACKAGED 
end PRICED! 


#156 JUNIOR CAR. 
TON (Retail 59) 
Enough to fix approx 
50 screws. Also avail- 






able in larger size 
packages for com- 
mercial users — all 


fast moving values. 


Attractive 2 Color 
SELF -SELLING MERCHANDISER 
Holds-shows-SELLS 24 
packages of PHILPLUG 
and 24 envelopes of PHIL- 
STOPS. 


Another NEW ENG- 
LAND CARBIDE 
LEADER — Sales- 
pate of N. BE. Carbide- 

we MASONRY 
BI 5 and ALADDIN 
Carbide KNIFE 
SHARPENER 






Try PHILPLUG your- 
self — and learn why it is 
a best-seller everywhere, 


(NEW ENGLAND CARBIDE TOOL CO., INC. 
55-¥ Commercial $¢.. Medford, Mess. 


Please send me more information and FREE 
sample of PHILPLUG 


IwAME Soe 
ON OES a ea 
lsTREET _ eR PER 


ao © 
port —. ————_— —— anes State ee ee a 
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WHAT'S NEW 








construction, has a capacity of 10 


quarts and a _ perforated insert 
with snap hinged cover. Frabill 
Mf q. Co. 


For more data circle No. 38 on posteard, p. 177 


Three New Wheelbarrows 


Three new wheelbarrows have 
been added to this manufacturer's 
line. They are Duke (illustrated), 
Crusader, and King. All have seam- 
less trays and a rolled duro-tube 
edge for strength, safety, and ap- 
pearance. All have rubber-tired 
wheels. intro- 


Manufacturer also 





duces Combo, a convertible spread- 
er cart with all the features of a 
lawn cart plus an improved spread- 
er mechanism. Modern Tool & Die 
Co. 


Por more data circle No. 39 on posteard, p. 177 


Ornamental Iron Cement 


Rail-Set is designed for anchor- 
ing ornamental iron rail posts and 
porch column legs in masonry 
floors. The dry powder is removed 
from the can, mixed with water to 
form a paste, then tamped into a 
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hole in which the post is placed. 
Rail-Set expands as it hardens and 
becomes permanently hard within 
two hours. Tennessee Fabricating 
Co. 


Por more data circle No. 40 on posteard, p. 177 


General Repair Kit 


The home handy-man will be a 
customer for this kit containing 
impregnated fabric that 
repairs damaged areas on metal, 


a plastic 





and most 
Duro Handy - Patch 
of fabric and 4 
Merchan- 
dised in a colorful display box the 
for $1. Woodhill 


rubber, 
The 
contains 96 sq in. 


wood, canvas 


plastics. 


oz of activator solvent. 


item retails 
Chemical Co. 


For more data circle Ne. 41 on postcard, p. 177 


House Water System 

Of interest to owners of homes 
the water 
shallow well 


and businesses beyond 


mains is this electric 





house water The Cushion- 
ette of 


keeping a proper air cushion in the 


system. 


features a unique method 
tank without loss of air 


The 


storage hy 


water absorption. two stage 
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FOR 114 YEARS 
they’ve brought in the oil 


with NEW BEDFORD 
ROPE 


Sperm oil then, petroleum 
now ... but always with New 
Beprord Rope. For dependa- 
bility, long life and plus-value 
features, there's none better. 


SALES TESTED — best seller. 
PRE-MEASURED —— casy handling. 
IN CARTONS — simplified selling. 


. and it can easily be identified and kept 
neat and clean in storage. 


Hardware retailers find New Beprorp rope 
has the merchandising and quality that 
mean more sales. 


NEW BEDFORD 


CORDAGE COMPANY 
NEW BEDFORD, MASSACHUSETTS 


Serving the Maritime Industry Since 1842 
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Dealer Discount 


40% 





the tin-lead 


| like “<< ; 
veces wok! SOlder in 
oes $ of nar 
3 Woe de paste form 


V ou're going to make lots of new 
friends with SWIF Solder. Every cus 
tomer who buys Swif Solder will be 
so delighted to find he can do a per- 
fect soldering job so easily he Il 
be telling all his friends. And those 
friends will be coming to you 


SWIF is real 50/50 tin-lead solder 
with flux in paste form that any. 
one can use. Real solder nota 
give. Just apply Swif, heat with match, 
torch, of iron the job is done 
And done, even by a beginner, to 
professional standards. Order Swif 
now from your wholesaler, in the 
plastic tube or the 4 o2. jar; also 
professional sizes, ‘4 Ib., | Ib., and 
3 ib. cans 


Nationally advertised in 
popular do-it-yourself books 


| Quolity Chemicals for Home and industry since 1915 


qv 


=/ 416 Broadway el. ma. oe oe eel 





193 





ae RN NR 


Brand new idea in 
stainless designed along 
fn the sleek, smart 


_/ lines demanded by 
able-Nale 


today’s modern living. 
STAINLESS 






Mirror-polished stainless 
combined with gleaming 
copper bolsters set off 
the magic new 

ebony colored 

plastic that will withstand 
automatic dishwashing 
and hard household 
usage—a package 
designed for sales. 


with genuine 


MONOMAC~ 


handles 


The modern black 
and copper com- 
bination with all 
the benefits of 
stainless blends 
perfectly with any 
china pattern...a 
natural go-together 
with the colorful 
new plastic dinner. 
ware. 


Luxuriously styled 
yet modestly priced 
to build sales. 


Eye-catching biue box with red, white 
and blue top makes a most effective 
counter display as well as an attrac 
tive gift box. 


TM-16 — 16 piece boxed set 
(service for 4) to retail for $9.95 


™M-24 — 24 piece boxed set 
(service for 6) to retail for $14.95 


<ul 
Imperial 


KNIFE COMPANY, INC. 
GENERAL SALES OFFICES: 1776 BROADWAY, 











Write Dept. HE-10 for Litereture 


WEW YORK 19, N.Y. © FACTORY: PROVIDENCE, &. |. 
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WHAT'S NEW 


® For more information 
on these products and 
services use free post 
card on page 177. 





centrifugal pump provides up to 


684 gal per hour and requires no 


auxiliary air control or air pump 
ing device. Deming Co. 


For more data circle Ne. 42 on posteard, p. 177 


improved Spray Gun 
Perfect balance 
est the 


which will inte) 


professional painter is fea 





Model 21 
features include 


Paasche 
Other 
compact head, 
trigger for pull 
fortable, proportioned handle. 
brass fluid body 


tured in the 
spray gun. 
a short, a two-finger 


easy and a com 


The 
is chrome plated 
and all internal parts are stainless 


steel. Paasche Airbrush Co. 


For more data circle No. 43 on postcard, p. 177 


Threshold Weatherstrip 


Homeowners and builders will be 
interested in this threshold weath- 


erstrip. Unit features a vinyl! plas- 
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~it’sa EVEL—it'sa quare—it's a. ape 


accurate 
unbreakable 





Built-in, accurate, unbreakable level with easy- 
view bubble. 


Accurate square, easy to use. 









Full 10 foot, replaceable, WYTEFACE® tape 
rule. Sliding end-hook makes inside and out- 
side measurements accurate. 





rn 


shipping weight 2 lbs. 14 ozs. 


Rugged die-cast case with long-life chrome 
plated finish. 


per display box 
Shipping weight 2 Ibs. 14 oz. of six” 


Made by K & E, makers of instruments of precision since 1867 








display box of 6 HOBOKEN, N. J 


— 
Kee | KEUFFEL & ESSER CO. 
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you ll be ahead with 


WHAT'S NEW 


MALL p tic insert which is arched to 
squeeze against the bottom of a 


closed door. Unit requires no mor- 

3 ‘“ ; Te tised edges and interlocking hook 
designed ‘iela Vallala, Ss Tl itela te | strips on bottom of door. Weather- 
strip comes in 37-in. lengths. Cus- 

OE a age Teer ra oF tom lengths available upon order. 


| B&T Metals Co. 


on the basis of genuine vaivue Give them headlin: 

For more data circle No. 44 on postcard, p. 177 
PILL TAL® for Fall and Christma a litale iney re ai 
siqneda and priced for the mass market 


Deluxe Bird Cage 


Here is a deluxe bird cage with 
ranch-house styling that you can 





_— 

= 
# 

—_ 


z 

" 
er 
sk 
ey) { 
as 
WE; 
eo 

i 


sell your customers who have birds 





for pets. Cage comes complete with 
| sliding doors, plastic window shut- 
ters, wood perches, plastic feed and 





water cups, plastic swimming pool, 
plastic fence, plastic sign posts, 
plastic lawn table and umbrella and 
removable metal tray. Cage with 
stand has overall height of 45 in. 
Bernard Edward Co. 


For more data circle No. 45 on postcard, p. 177 


> 


instant Coffee Maker 


Here is a coffeemaker your cus- 
tomers can buy for themselves or 





a * 
AA 1 y Pe AA e A » ’ . Abe aa.7-382° Ar 


ELECTRIC CORP.* EASTON, PA 











vive as a gift. Coffeemaker brews 
instant coffee and keeps it hot. Cof- 
feemaker is made of hand-blown, 
heat-resistant glass and decorated 
with bands of 22-k gold. Bowl 
varmer is brass-plated and handle 
is harmonizing blond. Coffeemaker 
can also be used to serve cold bever- 
ayes Two 10-hour candles are in- 
cluded. Retails for $4. Club Alumt- 


LAL aL Py od ue fs (0 


For more data circle No. 46 on postcard, p. 177 


a 
Cast Aluminum Numbers 
These cast aluminum house num 
bers have a painted black finish, 


cast 


fin avusinunm Ee 


i MUMBERS 





stands % in. high and are 4% in. 
thick with beveled edges. A shadow 
effect may be gotten by mounting 


spacers behind the numerals. An 
assortment of 88 numerals is 
mounted on a self service display 


card. Each number is packed in a 
plastic bag and retails for 75¢. 


VM ac klanburg Duncan ff 


For more data circle No. 47 on postcard, p. 177 


Septic Tank Cleaner 


Home owners and businessmen 
located beyond the sewer lines will 
be customers for this non-acid, 
non-caustic chemical cleaner for 








i 
i 
' 
' 
; 
i 
' 
' 
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you'll be ahead with 


<x 


SMALL POWER TOOLS 


advertised to America’s millions 


Never before such massive advertising support for 

popular-price tools! LIFE SATURDAY EVENING 

POST BETTER HOMES AND GARDENS 

POPULAR MECHANICS MECHANIX ILLUSTRATED 
POPULAR SCIENCE. 





All insertions full pages! 
in 2 colors; all the others in 4 











POPULAR 
 MECHANIX 
ILLUSTRATED 





POPULAR 
SCIENCE 








SEE OPPOSITE PAGE FOR WELLER TOOLS FEATURED 
IN THIS BIG, FALL AND CHRISTMAS PROMOTION 


ELECTRIC CORP. * EASTON, PA. 








WHAT’S NEW 


® For more information 
on these products and 
services use free post 
card on page 177. 





cesspools and septic tanks. Cess 
Kleen yrease and 
grime from the tank walls to im 
prove ground seepage. Retails at 


$2.9%. Carlisle Laboratories, Inc 


disintegrates 


For more data circle Ne. 48 on posteard, p. 177 


Mirrored Door Grille 


Housewives who want to see 
who is at the door before opening 
it will be interested in this new 
version of No. 605 Magic Mirror 
door grille. Grille has a one-way 
mirror built into the casting of the 
grille and door knocker. Mirror 
permits person inside house to see 
out without 


being seen. Grille 


—— 





— 


—_— 








comes in polished brass, polished 
chrome, dull black baked ename! 
and dull bronze finishes 
Hardware Sales Co. 


Ajax 


For more data circle No. 49 on postcard, p. 177 


Coil Shock Absorber 


Here is an inexpensive shock ab 


sorber coil designed to take the 


hammer out of water lines. Avail 


able in Junior and Senior models. 
the unit uses an air cushion for 
Quiet-Koil Senior 


effectiveness. 


with air valve lists at $5, less ais 


Whatever her floor-care problem... 








— — ttl — - 


———_ 
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valve $4.20. Junior model with 
valve $4.50. less valve, $3.60. Dor- 


mont Mfg. Co. 


For more data circle No. 56 on postcard, p. 177 


Winky Dink Costume 

Your young customers wi!! be in- 
terested in the Winky Dink cos- 
tume at Hallowe’en time. Costume 








is patterned after a television char- 
acter and is designed in striking 
combinations 
with elaborate stenci! motifs. Re- 
tails for $2.95. PP Halpe rn Co 

For more data circle No. 51 on postcard, p. 177 


(Resume readina On page 13 


color 


f duvetyne 


for 
floors 
it’s 
Bruce! 
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TYLER SPYRAL 
COPING SAW BLADES 


in this attractive counter display 
sell fast, and spark up sales on 
your saw frames. They fit standard 
coping saw frames and will cut 
practically any material. Permits 
intricate internal work not possi- 
ble with any other blade. Saws in 
any direction without turning ma- 
terial... no chipping or tearing 

. leaves clean, smooth edge. 
Display contains 1 doz. packages 
of 12 blades each. Retails for 
75c pkg. 


As advertised in 
Popular 
Mechanics 
and 
Popular 
Science 


TYLER MANUFACTURING CO., 
1005 W. ARBOR VITAE AVE., 


Inc. 
INGLEWOOD, 


CALIF. 

















Order now...available at most 
HARDWARE JOBBERS...or write 





The garden tool season starts at Christmas time 


America’s most rugged garden tools are profit 


items at Christmas. . 
for months beyond. 
with MANN’S “Rapid” line 
TIME GUARANTEED! 
Now Nationally Advertised - . 
House and Garden Sports Afield 
Flower Grower 


Popular Gardening 

A. RapiDigger—I15 
Smartly 
lrowel 


erproof His kory handle 


48 


packaged to 
and mattock 
















B. RapiDigger 


Three sturdy fors 
Z-inch mattock 
garden utility 
with 48-inch 
handle. std 


jade for 


yick type 
peg. 6 


Order NOW from your Jobber or write to 


MANN EDGE TOOL CO., Lewistown 
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sell 
blades; 
Complete with 15-inch weath 


. and your season lasts 
No put-away problems 


' ALL are LIFE- 


Farm Journal and 
Country Gentleman 


FAST! 
only 


Same tool as above. but with 48-inch 


white ash handle, weighs 84 oz. 

Needed in every garden for all 

around usefulness. std. pk 6 
Rapid Ho—48 

Combines fast-working 4inch hoe 

with mattock blade: only 2% tbe 

with 44-inch white ash handle, pick 

type for safety. std. pke. 6 

D. Rapid Till—48 


ed ateel tines and 
general 
Weighs only 82 oz 
white 


ash 


1, PA. 





~~ woe 


a ee 


dies 

















BOKER tools are as finely made as the famous BOKER 
TREE Y BRAND Cutlery... from special analysis, 
chrome vanadium steel—every tool load-tested, diamond- 
tested for hardness, and accurately machined. Your cus 
tomers will go for them! 













Heavy duty Combination Pattern Snips will 
cut curves as well as straight lines, Other 
patterns and sizes also avaiiabie, 


Patented Groove 
Grip > position 
adjustable Plier 
Wrench cannot 
slip. Forged ribs 
and grooves 


A popular Long-Nose Plier with heen side 
cutters. For electrical, radio and telephone 
work. The all around home tool 


x ? % 







Heavy duty side cutting Plier widely used 
by linesmen and electricians and “tor 


maintenance repair 








Diagonal cutting Plier used by 
telephone, radio and electrical 
workers Do-it- Yourselves’ and 
for general maintenance repai 












BOER OSA tigen” 


Chrome i. ated finish soe 
Ciat atioy steel thin 


ry Wrench Laceptionaily 
. strong 
Compound action Aviation Type ts 
metal Snips. B61 cuts left; B2 cuts _ ‘ 
right; G3 universal straight cul >< Bm 4 
. 


Recognized Value 


H. BOKER & CO., INC. 
Established 1637 


101 Duane $1. Mew York 7, 6Y, 
N. J., Bridgeport, Conn., Ft. Smith, Arkan : 








* 























Picture of a man about to 
make five dollars 


Well four ninety eight lo he exact He's Pe | hardware dealer 


showing a power drill owner the new Versamati . the 


only reversible attachment on the market. It's almost 
magi the way Versamatic sells It's because it does so 
much more. Drives serews, removes screws. Kuns nuts 
bolts, on or off. Reduces speed 7-to-l for more efhcient 


ete iti (cases power! i times 


Ye 


lhe brilliant display shown in the 


ad 


drilling in inasonry, metals 


to make light tools do heavy work Versamatic sells 
so stock up now 
photo is free to dealers List priv e $14.95 
Call your jobber or write Supreme Prod- 
South Calumet 


Illinois. Makers of! 
by ind Chucks 


tié ta { orporation 2) 
Avenue, Chis ago lf 


famous Supreme 















ee 


TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 177. 


(Continued from page 135} 





unit consists of a deacon’s ripe 
box planter, a 5-board foot stool 
kit, a 3-color display card on a 
stand, full-color empty boxes for 
the 3-drawer Wall Shelf, Candle 


Box Letter Holder, 7-drawer spice 
box and blacksmith’s box magazine 
rack kits, 


display 


plus a yellow cardboard 


A-Acto, Ine. 


stand. 


For more data circle No. 52 on posteard, p. 177 


Flexible Merchandiser 
You can feature up to eight cabi- 
net hardware styles in a complete 


department in any part of your 


~ 


store with Flex-omatic. Flex- 


omatic, an inter-related cabinet 


hardware merchandising system, 


includes panels, frames for either 


wall or floor use, units 


revolving 
of 
floor panels, 


with a varving number sides, 


clip-on trays, display 
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Exe. oppecbing. and bus-appealing, 





e Styled by a leading industrial 
designer, Milwaukee Red Giants are 
loaded with consumer appeal. Great 

gifts for Dads and boys just Ne, 600, 2%, Ne. 700,37" We. 005, 314%* No, 608, ane Ne, 622, 31%4%° 

. < : eee te ‘ ’ °law Width Neo 623. 4," 
starting a hobby set of tools. Check eaniemeicies 





LS SS A A A A KS A A SAE seeneeenes ST ee en | ORD 


these buy-appealing features: Accurately q i 7 
machined, rugged vise Screw, replace- CE Coupon NOW! 


able face jaws; large anvil surface; | Get details on all vises .. detailson FREE display deal. | 
pipe jaws; 180° swivel; vivid red | 
enamel finish; 2 models, No. 807 MILWAUKEE TOOL & EQUIPMENT CO. 
with 4” jaws, No. 808 with 5” jaws. ’ 2786 S. 29th Street * Milwaukee 46. Wis 
Both priced right for volume sales. | Nomo | 
Write about Red Giants and 6 | tg | 
other vises in line. Ask, too, how | re 
you can get an attractive ) an Sitiindi ites ) 

6-vise display FREE. a 
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TO GO! 
There's no stopping The 
Wonder Horse — the original 
- we. suspended hobby horse. 
here's a model for every age— 
and every one is a year-round 
best seller! 





THE WONDER HORSE DELUXE 
MODEL #20—Metal Base 
MODEL #2!1—Wood Base 

Age |-7 + $29.96 Retail 





WONDER MARE 
MODEL #4! 
Wood Base 
MODEL #40 
Metal Base 

Age 1-7: $19.95 


Jy 
THE WONDER os 
HORSE REGULAR ... 





=a 
MODEL #10 Y f | 
Age |-7 A\ 1 Pe. SL. 


$14.95" Retell = 4) 
PAT 


ss 
se eeeeneeneneeeeneeneeneeeeee#ee#eee 


THE 
WONDER PONY 
MODEL #30 

Age |.3 
$10.95" Retail 





FAIR TRADED IN ALL STATES WHERE LEGAL 
*Prices slightly higher Far West and Northeast 


LIFE 


TOHELP YOU SELL 








® For more information on these products and services 


use free post card on page 177. 


layout guides, and color- 
price strips. Flex-omatic 
folder F80 gives diagrammed ex- 
planation of the display combina- 
tions possible. Stanley 
Div., The Stanley Works. 


Vor more data circle No. 53 on postcard, p. 17) 


stands, 


coded 


Hardware 


Aerosol Display Rack 


Impulse sales of the Krylon 16.2 


ounce aerosol containers will be 


aided by this wrought iron display 






“, ee 4 

NOW3S5 MORE 
ms 

es tn § rus > 


- 
” 
a : 


rack. The satin-black rack holds 36 

for dis- 
rack for 
Krylon, Ine 


containers and has a slot 


play cards and a small 
Krvion literature. 


for more data circle No. 54 on posteard, p. 177 


Fastener Assortments 


Two attractive fastener assort 


ment have been 


Hiome-Shop Screw De 


counter displays 
designated 





partments No. 1 and No. 2. The 


most popular sizes of wood and 


metal screws and a selection of 
stove bolts are included in No. |] 
The 10 box selection in No. 2 fea- 
tures most sizes of all types of 
retails for 


Southern 


screws. No. |] 
$9.75, No. 2 for $8.75 
Screw Co. 


Wo ve 


For more data circle No 


177 


55 on postcard, p 


Power Saw Blade Display 
Here is a wire rack display mer- 
chandiser for Roc-Edge power saw 
The RE-65 merchandiser 
has colorful background and pack- 
aging plus pre-pricing to help mer- 
chandise the blades. 


blades. 


Merchandiser 





consists of one 6-in. dado plus 16 
blades from 6 to & in. to fit all elec 
table 
free with $24.38 orde) 


ucts, Ine. 


tric and saws. Display is 


keocco Py od- 


For more data circle No. 56 on postcard, p. 177 


New Package Design 

For quick, easy brand identifica 
tion this new over-all design pack- 
age will be used for products in the 
line not regularly packed in special 
point-of-purchase New 
packages have been developed and 


boxes. 


bear resemblance to over-all design 
New pattern, in 
eye-catching green and white with 
vellow background 


of rest of line 


employs com 
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DREMEL dependable name — 


a quality line that never lets you down 











Tools for the hobbyist or master craftsman 


No. 15 Moto-Jig Saw principle, tilting-table, a specially- 

super-sate for alltamily tun designed blade guord for super- 
safety. it cuts 1%" wood, metal, 
plastics, etc. Two models, a 15” 
throat and 8” throot. 


sters and grown-ups, fer school room Retail $29.95 and $23.50 
use or organizations like the Boy Now nationally advertised. 

Scouts, 4-H clubs; for hobbyists or 
craftsmen. The market potential is 


This amazing new jig saw is becoming 
more popular every day. Your cus- 
tomers are almost unlimited—young- 








tremendous—and it's wide open to 
ou. , 
The Seetadl Matedia Gow be 6-000 pany trademark, sentry’s figure 
fessional-type tool that actually out- and a block “S” in green and white. 
performs heavier, more expensive Crossed diagonal lines in green 
makes—yet it costs much less. form a diamond pattern. Sargent & 


The Dremel features a rotary motor— Co, 





not a vibrator, new Rocker-Action 
For more data circle No. 57 on postcard, p. 177 





Straight-Line Action Sanders 


All Dremel! Sanders have straight-line 
























Electric Plug Display 


rye i. " se - {i : ee . : 
atties powerful, exclusive selling This display carton (illustrated 


feature that makes them your cus- holds 25 plugs each mounted on in- 
tomers best sander buy by far. 


Only straight-line action sands with 


dividual card that gives full wir- 
ing instructions. A flip over top 
the grain of the wood—leaves no 
cross-grain scratches or swirl marks. 
Avaliable in 31 models, ao slike and price 
fer crettemen or handyman. Medei 43, 
$34.85; Medel zeee, pensymnen's favor- 
eluxe 


ite, $19.95, with Kit, $24.50; 
Model 6, $14.85. 


The “Pocket-Size Machine Shop” 


Here's a “pocket-size machine shop” 
for industry, school, or private home- 
craft use. The Dremel Moto-Tool has 
served professional men and hobby- 
ists for many years—and has a record 
of satisfied customers second to none. 
The No. 2 kit, complete with 24 
accessories — $25.95 





shows and sells the advantages of 
the Jiffy plug. A display card for 


Electric Moto-Saw 


ideal for beginning hobbyists, or 
model enthusiosts. It works like 
magic, 7200 strokes per minute, cuts 
intricate scrolls. Safe as a hand sow. 
Only two moving parts—never needs 
oiling. 


counter or wall is also available. 
Kagle Electric Mfg. Co., Ine. 


For more data circle No. 58 on postcard, p. 177 


Color Keyed Packages 


For easier identification and 


Retall $4 85 


merchandising Kwikset packages 
For line catalog and more details 
regarding the complete Dremel! line, write: 


DREMEL MANUFACTURING CO. 


Dept. 1561 Racine, Wisconsin 


are color keyed. Four colors repre- 
sent the various lockset models. 
srown color-keys the passage and 
closet locksets; green represents 
keyed entry models; blue is for 


privacy, bedroom and bath, and 
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Yes, Wright Hexagonal Netting resists 
the effects of time, because it is made 
«© wear year after year. Wright gal 
vanizing process gives long-lasting, 
rust-resisting surface that spells long 
service. Made from wires drawn in 
the Wright plant and woven with 
great care on power looms. The 
result always even mesh and 


straight selvage 





WORCESTER, MASSACHUSETTS 


Packaged, LO, 
LAA (in 
L anion, Gi {pA 


quality 
manila 
a) 


25 lbs. packed in self- 
dispensing carton. 
Measure-marked every 
10 feet. 


super-TUFF 


50 ft. coil of manila 
rope in attractive cello- 
phane bag. No wrap- 
ping or measuring — 
“it’s packaged right to 
sell on sight’. 


Practical rope packages for- 
Home + Farm + industry + Recreation 
MANUFACTURERS , a Ob, ~ 4 Since 18629 
THE THOMAS JACKSON & SON CO. Reading, Pennsylvania 


WV 
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BUILDS Volume and Profits 


Because its a better biy, Williams lon ithe adjustable 
sclis on sight Its quality made and priced to sell 

Pays off at your cash register. Rapid one hand adjust 
ment climinate 5 fumbling leaves other fh ind re 


locks tightly STavs locked if thy right OOPcrine 


(,;reatest adjustable wrench iMiproverient im 4U years 


PUSH DOWN TO UNLOCK 











Drop Forged @ Heat Treated « Chrome Plated « Selected Alloy Steel 


Wrench No | Bl rOL yi 

Size 6 in Bin 10 w iz wn 
Suggested Retail $774 $7 40 $3.32 +4 86 
Dealer Cost | 49 173 221 124 
Dealer Profit 5 a7 1 tf 162 








































They’re 


‘How can you ect such unt 
formity in your Green ten 22 solid 
center auger bits? weve often 
been asked. 





It's understandable why this 
question comes up because with 
the old-time, standard method of 
making auger bits, so much hand 
work was involved that close unt- 
formity in most details was tm- 
possible. 

For some time now, GREENLEE 
has been making solid-center auget 
bits on a battery of huge automa 
machines... specially designed and 
buile ac the Greener plant to do 
this job alone. This operation was 
adopted solely to bring about 4s- 
sured uniformity so that all bits are 
the same , an important feature 
you and your customers have al- 
ways needed! 


here’s the secret of 


ASSURED UNIFORMITY 


for Greenlee 22 


milled on automatic machines 


All cutting parts, point, throat, 
and twist of these Greenter 22 
solid-center auger bits are automati- 
cally processed. You always get 
bits with true cutting edges, perfect 
squares, accurately hobbed screw 
points, and cold-formed shanks that 
never vary. 


All this adds up to a new con epe 
of auger bit uniformity ...adecided 
sclling plus tor you. Here's 
reason again why it pays you well 
tO stock and sel] the roducts of 
GREENLEE... your highly depend- 
able source of fine hand tools 

Write today tor full details on 
the milled Green esr 22 solid-center 


auger bits with assured uniformity. 





<= 
GREENLEE 


GREENLEE TOOL CO., 1810 HERBERT AVE., ROCKFORD, ILL., U.S.A. 
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TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 177. 



















ee he ™, “ees 
= a ~ . 


maroon distinguishes exit patio 
and sundeck models In each case 
the key shapes are in color on a 
white background Mach box | 
marked on the end flap for identi 
fying number, finish, design and 
type of lockset. Kwikset Locks, Ine. 


For more data circle Ne. 59 on postcard, p. | 


Fireplace Powder Display 
Lovers of the open hearth wil! 

be attracted by this colorful coun- 

ler display depicting the product 


in action. The powder burns with 





4 


rainbow colored flames which is re 
produced on the display to appeat 
that it is coming from the birch 


log container. G. N. Coughian Co 


Por more data circle Ne. 66 on postcard 


Cold Container Display 
This double - duty 


floor merchandiser holds 24 pac! 


shipper ana 


ages of pint-and-a-half size Vap 
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SPRAY-IT-YOURSELF 


aA t+. & Ye 


PROVED A BIG VOLUME SELLER! 


Last Christmas season Broma sales soared to new all time heights. 
Tens of thousands of spirited “‘do-it-yourselfers”” bought Broma 
Spray-it-Yourself Enamels to brighten holiday decorations, 
achieve special effects, make colorful decorations or renew 
ornaments, toys, gifts, etc. Free Broma merchandising aids help 
you cash-in on this ready-made do-it-yourself market. STOCK 
—DISPLAY—SELL Broma! 


FREE! Get your copy of the illustrated fact-filled folder show- 
ing 6 tested ideas on how you can SELL MORE THROUGH- 
OUT YOUR ENTIRE STORE by MERCHANDISING 
BROMA Spray-it-Yourself Enamels. 

f {) Your FREE Copy or Write 


MASTER BRONZE POWDER COMPANY, INC. 


Calumet City, Illinois « Hammond, Indiana 





BROMA SPRAYS MORE GREEN 


into Your Christmas Sales! 


FULL OP oft 
ENAMEL S pEALER PRO 





a 











(bray-it-Yourgol 


ALK YD 
ENAmME-L 
5 


i) ® 






























SEE US IN BOOTH /342—RPWDA PAINT CONVENTION —CHICAGO—NOVEMBER 7-9th 
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FENCE 


TO HELP YOU SELL 


® For more information 
on these products and 
services use free post 
card on page 177. 








waxed - board home 
Sixty pack 
ages of the three Vapocan sizes 


cans, square 


freezing containers. 


can be featured on the merchan- 


diser. Container Corp. of America. 


Por more data circle No. 61 on posteard, p. 177 


FUNNIES 


Builders’ Hardware Book 
Catalog No. 56 obsoletes all pre- 
vious catalogs issued by this manu- 





illustrates, de- 
wribes and gives complete speci- 
fications for all kinds of builders’ 
hardware and 
kitchen 


store 


facturer. took 


clothes closet and 
fixtures. Information on 
fixtures is also 
Knape & Vogt Mfg. Co. 


contained. 


For more data circle No, 62 on postcard, p. 177 


Tackle Box Package 


You can stock six of this manu 


facturer’s best selling casting and 





spinning boxes from one shipping 
carton with this 6-in-1 assortment 
Assortment includes single trays, 
double trays and four-tray boxes, 
one each of six models. You get a 
complete line in one shipping car- 


ton. Simonsen I[ndustriexr 


For more data circle No. 63 on posteard, p. 177 


sl > 
Mixer, Toaster Display 

You can display this company’s 
line of mixers and automatic toast 


er on your counter with this carou- 


sel-type display. Display gives open 
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Ask your 

jobber for 

these 
Bethlehem Steel 


208 
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* 
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NAILS AND STAPLES 














STEEL FENCE POSTS 





BARBED WIRE 


BALE TIES 
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display all the VW “ay around ana - proper correlation of telescopic and 
features the five-year guarantee be- 
ing stressed in national advertis- 


ing. Display units for individual) 


iron gun sights. Manual is also 
available in counter display cartons 
and retails for 10¢. Marble Arms 


pieces can also be used separately. : Corp. 
Hamilton Beach Co. Div., Seovil l-$PEED INSTALLED For more data circle No. 67 on posteard, p. 177 
Mf gq. Co. MOAY 'O! Wt with 


For more data circle No. 64 on postcard, p. 177 


New Lockset Package 


To heighten its product identifi- 
cation, this company is using a new 
package design on its locksets. The 
carton is colored magenta and 
black. A complete instruction sheet 
is packed with each lockset and a 


Enamelware Promotion 
A free gift is offered to the 
dealer with the order of one or 





more Windsor enamel cookware 

assortments. The premium is a set al 
: , : measures only 6 in. square. Instruc- 

of plastic place mats with cork 

tions for using the tool are packed 


backing. Eac at pictures a f ) 
yacking. Each mat pictures a full in each box. Molly Corp 


color reproduction of an authentic 
French original. Fletcher Enamel For more data circle No. 66 on postcard, p. 177 


Co. 


For more data circle No. 65 on postcard, p. 177 


Manual on Gun Sights 


You can help your customers se 


Tool Display Box 





Hi-Speed Installers for use with lect the gun sight best suited foi 
screw anchors come packed in this them with the aid of this manual, 
new folding box which will stimu- ‘Shoot Better... Faster.””’ Manual 
late impulse sales. Metal-edge box analyzes iron gun sights by types 
is printed in orange and black and and styles available and covers 








SILLY BOY! WE TWINKS 
HE'S GOING TO GET 
STRONG ENOUGH TO 

BREAK THROUGH THE 
BETULEWEM FENCE! 
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CLOTHES AUTOMATIC BOLTS 
LINE BALING WIRE 
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© Blea again 


ij 
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with merchandising 
at its finest! 



































The VACO Tool Center can be 
furnished with any assortment 
of VACO tools since any and all 
shelves in the complete VACO line 
fit the perforated back pane! of 
the VACO Tool Center display 











The New VACO Tool Center 


brings versatility, efficiency and showmanship 
to one concentrated s« lling area. Oc uUpics only 
> square feet of floor Space '¢ ompl tely 
self-illuminated back display panel! 
Modern 


A truly mode rth trie rchandiser 


compartments with sliding doors! 
wrought iron legs' 
for a modern sales approach. You can plac 
this in your store for practically the cost 


ol! thy merchandise alone 


Write at once for complete details! 


VACO PROBUCTS COMPARY, 37 E. Ontario st. s Cotcage 11, Ol. 
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TO HELP YOU SELL 








I arrze storage 


template for installation is printed 
on the 
Lock Co, 


For more data circle Neo. 68 on postcard, p. 177 


inside cover. Challenger 


Sprayers and Dusters 
The profit-maker display 
comes with a complete line of Dob- 


unit 
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¢ ce 


bins sprayers and dusters in as- 
LOOA 
Kach assortment includes a quan 
tity of 
chandise 


sortments number 50A and 
l-color point-of-sale met 
folders, illustrating and 
describing all sprayers and dusters 
in the line. Dobbinge Div., Chambe 
lain Corp 


For more data circle No. 69 on postcard, p. 177 


Work Glove Catalog 

This catalog will help you select 
the perfect work glove needed by 
your customers for every job. The 
front and 


l2-page catalog shows 


back color views of 60 work gloves 






GLOVES 
> 





GLOVE for every ob 


and lists a total of 153 models. One 
page tells how to select work gloves 
by material, cuff type and pattern. 
Ross Mfa. Co. 

Por more data circle No. 76 on posteard, p. 177 
(Continued on page 213) 
1956 
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‘Get this hammer 
—, Y/ 


73 | 
FREE - 


Special Introductory Offer | 































jing Mtg POLISH 


Estwing Mfg. Co. 
: 16 OZ. 


im °425 


RETAIL 


m 
y 
— 
Ernest Estwing = ae LL 
Zz 
$) 


“You can own one of these hammers at my expense.” 


Prove to yourself this is the finest tubular steel hammer value 


your customers can buy anywhere.” 


‘“‘Here’s my personal 30 day offer to you.” 


‘For an opening order of only 4 of these new 16 oz. curved claw or 
straight claw hammers, you will get one absolutely free, 


postage paid (a $4.25 retail value.)”’ 


“Offer limited one free hammer per store.”’ 













“We will forward your order to the Estwing wholesaler of your 
choice for immediate shipment Your free hammer will then be 
shipped directly from our factory, postage paid. Act today! 


Lise the attached order.” 


“This offer is good only if sent directly to me 
within 30 days.’’ 


Stes f Cohen 


PRESIDENT 


ESTWING MFG. CO 
ROCKFORD, tit 


(See back side for outstanding features of this New Unbreakable Hammer) 


Send it to ESTWING MFG. CO., ROCKFORD, ILL. 


PLEASE PRINT 





Dear Min. * Yes, I want one of STORE NAME 


your new hammers FREE. To’ qualify here's my order for 


ADDRESS 
one shelf box of 4 of these new 16 oz. tubular steel ham- 
mers. Please see that these are shipped to me AT MY CITY STATE 
REGULAR DEALER DISCOUNT through the Estwing 
wholesaler I have designated. Send a free hammer for NAME OF WHOLESALER 


my own use direct from your factory. 


Check one— 4-16 o2. curved claw hammers, or DEALER'S SIGNATURE 


4—16 ot straght claw hammers IMPORTANT: This coupen is on order and must be signed! Free hammer 
will be sent when thie order is shipped by your Estwing wholesaler. 


ESTWING MFG. CO., ROCKFORD, lL. 
Printed in U.S.A. 











js Cushion Grip Hammer 





STRONGEST WHERE 
STRAIN IS GREATEST 


@ BUILT RIGHT by the inventors and world’s only 


specialists in unbreakable hammers. 


® Head forged trom finest tool steel and fused into 
tube for double strength where strain is greatest. 


® Can't dent from misblows. High alloy steel tubing 
heat-treated for greatest strength 


® Cushion grip not affected by sweat, gasoline or oil 
in normal use. 


® Grip permanently honded to handle can't stretch 


or loosen. 


HERE'S HOW IT’S MADE 


— 
(’ eee | atten — " - 
—— 


Selid forged head Ovel Air-frame 











Cushion grip eof 


PUSED inte tube shape for mexi- Neoprene - Piyolite 
for double strength mum strength permanently bond- 
ed to handle 


MADE BY 





ESTWING MFG. CO 
ROCKFORD, tlt 


HIGH ALLOY STEEL TUBING 
FOR GREATEST STRENGTH 





CUSHION GRIP 
- CAN’T COME OFF 


GUARANTEED 
UNBREAKABLE IN ALL NORMAL USE 


45 years ago Ernest Estwing invented the unbreakable 
hammers and hatchets and has the only factory in the 
world specializing in manufacturing them. This skill 
and know-how enables Estwing to offer superior qual- 
ity and value in tubular steel handle hammers. 


YOU CAN SELL ESTWING UNBREAKABLE TOOLS 


with complete confiidenc Cc that your customers will he 
fully satished. 


FULL POLISH 16 OZ. $425 RETAIL 


The most outstanding hammer buy on the market 
today. A value that will increase your sales volume and 
make more customers and friends for your store 


CATALOG CONSUMER 

WEIGHT NO LIST PRICE 
13-0z. Curved Claw 13CT 4.25 
16-0z. Curved Claw 16CT 4.25 
16-02. Straight Claw 16ST 4.25 
20-oz. Curved Claw 20CT 4.50 
20-oz. Straight Claw 20ST 4.50 


All above tools pocked 4 per shelf box 


INVENTORS OF THE UNBREAKABLE HAMMER AND HATCHET 


See other side for FREE Hammer offer 














NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





f mtinued rYra page 210) 


Giftware Merchandiser 


Giftmaster merchandiser No. 
2030 features a sweeping, free-form 
Plex- 
Spacemaster double- 
10 shelf brackets, 
four rubber padded 


wood base finished in grey 
tone, two 
slotted uprights, 
16 shelf clips, 
legs and five glass shelves. Shelves 
adjust up or down at l1-in. inter- 





vals. Units retail at $85.65 each for 
order of five: $87.65 each for two, 
or $89.65 for one. Reflector-Hard- 
ware Corp. 


For more data circle No. 71 on postcard, p. 177 


1957 Line of Trucks 
This 
trucks has been expanded for 1957 


manufacturer’s line of 


to include 88 models on 22 different 
Trucks 


he . + . ile , 
oe “ Peg ‘ 
Sy wa 
3 . 
. 
, ng 


feature three 


wheelbases. 










i. 
ke 








a mes. 


new V-8 engines which give 
different 
| 


sions, including two different auto 


more 


power. Eight transmis- 


matic drives, are offered. lilustrated 


is the half-ton panel truck. Crevro- 


let Motor Dir (,e@re ral VM otora 
{ Ory, 
For more data circle No. 72 on postcard, p. 177 


hee vrie ré ading Ovi pade | | 


HARDWARE AGE, OCTOBER 11, 1956 











DEALERS! 
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~ooK FOF 


ALUM 
Resta 
FOUNDATION 


50 MILLION ads like this 


in the nation's leading farm 
magazines help you sell baits 
containing warfarin 


Be sure the bait you stock has 
wartarin on the label! 


— 











“CHOICE for Quality the World Over 
FOR 70 YEARS'' 


SMITH RITESIZE 
SPRAYER 





PESTMASTER GARDEN DUSTER 
World’a lightest 


; rem 






















STICK! LEAK! 
Save well, increase water supply 
' with a better Foot Valve... Strata- 
PRICES ALLOW ATTRACTIVE MARK-UP flo Silicone treated rubber poppet 
can't stick or leak, Clog-proof strain- 
D. B. SMITH & CO. Send er. Write today for Bulletin 201. 
426 Main $., Utica 2, N.Y for Order from Your Jobber 
"Originators of Sprayers” Cataleg 
Canadien Rep. G. t. Cohoon STRATAFLO PRODUCTS, INC, 
1265 Stenley $¢., Mentree! 2, Conede 
FORT WAYNE 1, INDIANA 





ow 
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ave the Bath Scales 
youll sell tn volume this fall 


These 3 Borg models are advertised in Ladies’ Home Journal 
October. November. and December issues (5.000.000 circulation 


t 


Advertised in 11.450.000 readers. each issue , and Readers Digest December 


(11.000.000 circulation. 36.000.000 readers). ... Featured as 
Full Color to a 70,000,000 “The Gilt thats Welcome Everywhere’ —always in full color 
Magazine Audience! 
This trer ndous vivertising powell will bring thousands of gilt buyers into 
stores looking for the ord model and color thes SaiW advertised. 
te ready with prope! stock. Order these 3 Borg models now: 


S124C Blue $224 Yellou 1500 (Flight) Pink 


Lis lay thie Iti bevinning Se yt pay and Vou 1] sell] thie i and 
| | 


sell them throughout Fall and the (Christmas season. 


.. the leader 
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Lathe Hardware Co. Liquidates Business; 
Sells Inventory to Harper & McIntire 


lLuthe Hardware Co., Des 
Moines, lowa, has liquidated 
ite wholesale hardware busi- 
ness. 

Inventory remaining in the 
warehouse on Oct, 31, after 
a clearance sale to its deal- 
ers, was sold by Luthe to 
Harper & Melntire, hard- 
ware wholesaler at Ottumwa, 
lowa. 

The Luthe company will 
continue to distribute the 
Beidlitz paint and Armstrong 
resilient floor covering lines, 


Cc. J. Luthe, president, an- 
nounced, 

The company, a member 
of the National Wholesale 
Hardware Asen., was started 
in MeGregor, lowa, in 1885 
by the late fF. H. and C. J. 
Luthe. Later the company 
moved to Des Moines. The 


company had more than 700 
dealer accounts throughout 
lowa. 


ihe one-story warenouse 
completed in 1947 was leased 
to the Ford Motor Co, for a 
farm implement sales office 


and parts depot. 


Rules Announced for 
1956 Brand Contest 


The 9th annual jrand 
Name Retailer-of-the-Year 
competition rules have been 
announced by Henry E. Abt, 


president of the Brand 
Names Foundation. 
As in the past, up to five 


firms will be award winners 
to be honored at the 1957 
Brand Names Day dinner at 
New York on May 3. 

In addition to first 
award, four certificates of 
distinction will given in 
each of the competition’s 24 
retailing categories. 

Hardy Rickbeil, 


(Continued on 


place 


be 


Ric beil’s 


page 218) 








Hardy Rickbeil Is Brand Names Judge 


Hardy Rickbeil, Rickbeil’s Hardware, Worthington, Muinn., 
winner of 1955 Brand Names Retailer of the Year award in 
hardware, and runner-up in two previous years, has been 
named one of a panel of 24 judges to select the 1956 winners 


216 


Peck, Stow & Wilcox Co. 
Elects Ahern President 


Ahern 
president and gen 
eral manager of Peck, Stow 
& Wilcox Southington, 
Conn., at a recent board of 
directors meeting. 

Mr. Ahern, chairman of 
the board since 1953, will 
continue in that capacity in 


Koland J, 
elected 


Wi 


Co., 


addition to his new duties. 
He has been president and 
general manager of the 
firm’s parent company, the 
Billings & Spencer Co. of 
Hartford, Conn., since 1944 





ROLAND J. AHERN 


and continues in that 


pacity. 


Ca- 





Job P. Wyatt Celebrates Its 75th Year, 
Moves to New 90,000 Sq Ft Warehouse 


Job PP, Wyatt and Phil 
Taylor opened at 1000 sq ft 
hardware store in Raleigh, 
N. C., in 1881. On the recent 
‘Oth anniversary of _ this 
event, time and change had 
turned their humble store 
into a sparkling new brick 
warehouse of 90,000 sq ft de 


voted to heavy hardware 
wholesaling. 
The firm started as a 


country store carrying every- 
thing from hardware to 
tobacco. Today Wyatt whole. 
sales hardware, farm imple- 
ments, paint, and heavy 
equipment such as packaged 





Starrett Names Newton 
Vice-President of Sales 


Car! O. has 
named vice-president in 
charge of sales for the L. S 
Starrett Co., Athol, Mass. He 
was formerly general sales 
manager for the company 

Mr. Newton succeeds W1! 
liam J. Greene, former vic 
president and director of 
sales, who retired Oct. 1. 

A member of the Starrett 
organization since 1929, Mr 

(Continued on page 218) 


Newton heen 


conditioner 
William L. Wyatt, son of 
the co-founder, became presi- 


“all 


dent in 1911 when Job P. 
Wyatt died. He still holds 
this position. Robert J. 


Wyatt is first vice-president, 
M. F. Wyatt is 
William L. Wyatt, Jr. is 
second vice-president, and 
Robert J. Wyatt, Jr. is the 
secretary. Assistant secre- 


treasurer, 


tary and treasurer is 5S. A. 
Jones. 

In 1916 the company suf- 
fered almost complete de- 


struction in a fire that was 
predicted would wipe it out. 
Despite pessimism 
Wyatts hustied and 
n better shape than ever in 
nly seven months 


, the 
reopened 


Wyatt’s brick and con 
crete two - acre structure 
erves a large portion of 
eastern North Carolina and 


narts of 


Virginia and South 


Carolina The one - story 
varehouse is joined by two 
floors of offices. Indoor load- 
ne docks, and parking for 
hundreds of cars are fea- 
tures at the new Louisburg 
Road location 
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aotene Advances Two Po | Southern Wholesale Hardware Association 
op Sates Omelate Holds Warehouse Managers’ Conferences 


The Delta Power Tool Div 
of Rockwell Mfg Co has A series of warehouse and employees of member 
named two top sales officials managers’ conferences was companies of the Southern 
to newly created posts. recently held at Atlanta, Ga., Wholesale Hardware Assn. 

and Dallas. Tex., for officers kach conference, under 
chairman denry J. Allison, 
Allison-Erwin Co. of Char- 
Belknap Appoints Baker jotte, N. C., featured similar 
Division Sales Manager programs with four major 
addresses on key warehousing 
topics. All-day meetings were 


Byron EK. Coon has been 
named yeneral sales man- 
ayer for the division He 
formerly was manager of 





sales promotion and mer- 


tjelknap Hardware & Mfg 





Co., wholesaler of Louisville, divided into two group dis 

RYRON COON Ky., has appointed John R. gygeion periods in the morn- 

Baker as sales manager of ing, and afternoon sessions 

chandising. Mr. Coon wil exas, Arkansas and Louisi- with pane! discussion led by 


ans » succeeds Sherm: . was 
have complete charge of the ana He ucceed herman Ss 1) May, president of 


company's sales organiza Crosier who recently became SWHA. 
tion. Featured speakers were G. 
D. Wilkinson, G. D. Wilkin 
son Co., New York City; J 
W. Sheffield, Jr., Sheffield 
Hardware Co. Americus, 
Ga.: B. H. Wells, Moore 
Handley Hardware Co., Bir- 
mingham, Ala.: and D. E 
Briggs, Orgill Bros. & Co., 


Memphi s, Tenn 


Irving G. Meyer, an assi 
tant to the vice-president, 
has been named sales man 
ager and product manage 
of Delta Homecraft. Mr. 
Meyer is a nationally recog 
nized expert in the home 





workshop and appliance 
IRVING MEYER field 





Creed Joins Wholesaler 
. | Ae In Purchasing Post 
DEALER BRIEFS: JOHN RB. BAKER Ernest Creed has joined 
American Hardware and 
° p Belknap'’s furniture depart Equipment Co., Charlotte, 
Rio Hardware in 50th Year Celebration; ment buyer. N. C., as assistant purchas- 
Mr. Baker, who has been '" agent 


Christensen Gets $50,000 Remodeling with Belknap since 1946, had | Formerly associated with 


been assigned to the centra! hte Superior- Sterling Co., 








Kio, Wis.—Rio Hardware cluding the Christensen fam Miseanst tevritery Bluefield, West Virginia, Mr. 
Co. just passed the half-cen ily, operate the store. John — Creed has had 10 years’ ex- 
eat Aiarve-7 Fie hwy re mathistns, mareware buyer, Supplee-Biddle-Steltz perience | in the wholesale 

. eld a special OO0th has been with the firm fo hardware industry. 
anniversary sale and cele- six years. Elects Two Directors 
bration which featured com- John R. Young and J. Wil- 
parisons of old and new son Vandegrift have been 
lines. The store is operated Peru, Ll, KE. L. Deel elected directors of Supplee 
by William Paulson and his founded E. L. Deck & Co. piddie-Steltz Co.. wholesaler 
son, Harvey. Hardware in 1926. After 30 of Philadelphia 
yOSts of management and In announcing the appoint 

Watford City, N. D association with silent part- ments, Wm. Geo. Steltz, pres 

Ralph Christensen recently ners, Mr. Deck and his wife ident, said that Mr. Young’s 


reopened his modernized are now sole owners. After appointment was to fill the 
hardware store after spend- making the purchase re- yacancy caused by the resig 
ing an estimated $50,000 in cently, Mr. Deck closed up nation of Frederick L. Clark. 





renovations. Mr. Christen. shop for an inventory. Peo- Mr. Vandergrift was elected 

sen’s father founded the firm ple of this city have coined a new director. 

at the present location in the phrase that “If Deck’s All other officers of the ha ’ 

1914 Five employees n (Continued on page 224) company were re-elected ERNEST CREED 
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TINNERS SNIPS 








a 

¢ Drop Forged 

¢ Chrome Plated 

¢ Individually Boxed 
© Competitively Priced 


DIAMALLOY 


AVIATION SNIPS 


(Compound Action) 





DALIO Cuts Left DAS10 Cuts Straight 
DIAMALLOY 


METAL CUTTING SNIPS 


STRAIGHT 
PATTERN 





STH 
(jver-A 
No Langth Length per doz 
OS 7 7 1%! 6 ib. 7 og 
HSi0 10 Iu i4 it. 4 oF 
0812 1? ie hr Ziib. 9o 


CIRCULAR 
PATTERN 





OC 7 7 

OCI0 10" 
DC? 2%" 
COMBINATION 
PATTERN 
Osci4 44" 


HEAVY 
DUTY SNIPS 


OSsi6 164," 





Norn ‘ 
Ask your Wholesale Supplier for Diamalloy Snips made 
by the manufacturers of the Viamalloy Wrench. 


e)7-\, [e], | ome o7.\& 4 


DULUTH, MINN 








TORONTO, ONT 


News of the Trade 


Starrett Names Newton 
Vice-President of Sales 

(Continued from page 216) 
Newton was elected a direc- 
tor in 1055. 


Cortland A. Bassett, who 
has been associated with the 


company since 1946, will suc- 
ceed Mr. Newton as genera! 
manager. 


SAieC8 





CARL O. NEWTON 





CORTLAND A. BASSETT 


Rules Announced for 
1956 Brand Contest 


(Continued from page 216) 


Hardware at 
Minn., was a 
winner last year after 
runner-up for two years 
Dealers wishing to qualify 
should briefly outline 
brand promotional activities 
thus far this year, together 
with a plan for the balance 
of 1956, the entry form 
supplied on request from the 


Worthington, 


first award 


being 


their 


on 


Brand Names Foundation. 
437 Bth Ave., New York 16, 
N. Y. 


Cal-Dak Buys Reel Div. 


The Cal-Dak Co., San Ga- 
briel, Calif., has purchased 
the hose reel division of R. 
A. Castell Co., Glendale, 
Calif. Castell’s equipment 
will be moved to Cal-Dak’s 
Colton, Calif., plant. 





MARK J. 


LACEY 


Mark J. Lacey Takes 
North & Judd Post 


Mark J. Lacey has been 
appointed assistant to the 
president of North & Judd 
Mfg. Co., New Britain, Conn., 
and the firm’s Wilcox-Crit- 
tenden Div. of Middletown. 

Mr. Lacey has been a mem- 
ber of the board of directors 
of North & Judd for a num 
ber of years. He is also cur 
rently president of the Amer 
Hardware Manufactur- 
ers Assn 


ican 


In joining North & Judd, 
Mr. Lacey ends 26 years 
with Peck, Stow & Wilcox 
Co. W hen control of Pexto 
was sold, Mr. Lacey agreed 
to continue for three years 
as president and genera! 


manager. That arrangement 
ended Sept. 30. 

Frederick L. Morrow, pres- 
ident of North & Judd said, 
in announcing the appoint- 
ment, that the growth and 
expansion of the company in 
industrial and marine hard 
ware necessitated an increase 
in management staff officers 
The appointment of Mr. 
Lacey, he said, accomplishes 
this 


First Fall Show Held 
By Bigelow & Dowse 


New fal! 
item if 


and Christmas 


the nardware, 

sporting 
yoods departments were fea- 
tured at the first fall show of 
Bigelow & Dowse Co., 


nouseware and 


w hole- 

aler at Needham, Mass... re- 

cently 
Approximately 75 manu- 


facturers displayed = their 


products at the show. 

R. kb. Grant conducted the 
One-Minute Stage G. 
A. Adams was of 


the 


Sale. 
chairman 
how 
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See Back of This Sheet for More Listings 





Here 1s tactual catalog data on all Wrap-On products, including the brand 
new gutter cables tor defrosting downspouts and gutters—and the new 


heating tapes that install so easily (they stick in place). 


Neep this data handy. You surely will be having calls for this superior 
line of market-proven products. 


Order trom your Jobber. If he does not stock, write for the name of the 
distributor nearest to you or give the name of you 
and we will contact him. 


WRAP-ON COMPAN Y—Manufacturers, 345 W. Superior St., Chicago 10, Ill. 


preterred cdistributo 





10% FREE ADVERTISING WRAP-ON INSULATION | WRAP-ON 


IN LOCAL PAPER GUTTER CABLES 
OVER YOUR NAME 









FOR THAWING DOWNSPOUTS 


AND GUTTERS 


in your local paper. Then send | FIBER GLASS WITH VAPOR Especial gned to prevent the cost 
a tear sheet and bill. You will SEAL TAPE noe ag an ce enc cnn - 





f ité¢ YT ¢ (*} f { | f Td] 7—e eat . ; ; i 7 ’ 
id } I i 
Vou! 11 { I f | aan i rel re¢ . 
iliat I 
\Wrap { jy purceha f itd til ob | vidually piel A 
ber. “lt Pays to Advertise.” 138 and 30 
i A 
overage if it. OF pip Reta | low! 
No wo If Sulatior $1 00 i] 1 | ‘ ! ' " ey (| ‘ 
A REAL GUARANTEE The JUMBO insulat sila: thie the t. With overha 
‘4 i . «i v¢ | ‘ ) : . . sat 
\ rye ‘ ( ’ ' 
‘ ; | hy | ’ . , . 
; a 
‘ ‘ } 2 ‘ Reta , 
ie ) $2.00 
“al ere 
ti? [ ha ‘ 
f | { | ‘ 
f f al ( f | ' 
( il irK et i 
‘ 
rs { yt ‘ i , , ; 
:, 
ryerg ‘ . 
‘ t ) } :, 
‘ ‘ ‘ Nos ¥ fiat? Heta 
6C20 5 160 $ 6.25 
6C40 } 120) 10.25 
6C80 640 17.50 
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See other side for more listings 





SAVE THIS CATALOG | 


Here is factual catalog data on all Wrap-On products including | 
the brand new gutter cables for defrosting downspouts and 
gutters—-and the new heating tapes that install so easily (they | 
stick in place). 

Keep this data handy. You surely will be having calls for this | 
superior line of market-proven products. 


; 





Order from your jobber. If he does not stock. write for the 
name of the jobber nearest to you or give us the name of your 
preterred jobber and we will contact him. 

WRAP-ON COMPAN Y—Manufacturers 


345 W. Superior St. — Chicego 10, IIL 
WRAP-ON CABLE — | WRAP-ON TAPES 
TAPE — INSULATION —_ 
THERMOSTATS 





STOP FROZEN PES ELL ais 
(am ween a ERMC ATS 








i ‘ EASIEST TO INSTALL — 
FOR ANTI-FREEZE THEY STICK 
WATER PIPE PROTECTION or anti freeze water pipe protection, 


the same as cables. The cross section 
view in cut shows how the loop of heat 
ing cable is molded inside a %”" wide 
strip of high temperature Geon plastic 


Illustration Shows Cable Installed On 
Pipe With Insulation & Thermostat. A 
Tape Installation Is Similar 


For trailer parks, stock and poultry insulation. The spacing fins at the side 
farms, warehouse, summer cottage, camp, prevent contact of heating portions of 
garage. The right length properly in cable when wrapped closely. Removal 
stalled gives protection to 50° below and of masking tape on flat side exposes 
outlasts the pipe. Burial below frost line| adhesive for easily sticking the tape to 
is not essential the pipe. Has 2 ft. cold lead with plug 


and waterproof molded insulation at 
WRAP-ON THERMOSTATS connection Individually packed in trans 
parent plastic bag 


Installation—about one wrap of tape 


pipes, plastic or rubber hose or copper 
tubing. On larger pipes, proportionately 
more tape is applied by wrapping closer 
together. More wrapping is also neces- 
sary to use up any excess length as 
tapes cannot be cut or shortened. Order 
the shortest length specified for the 
length of pipe to be protected. When 
installed in the soil, the soil fill comes 


FIXED TEMPERATURE SETTING 35 in direct contact with the tape on the 


pipe. Above ground, insulation is essen 








Both thermostats have plug-in recep. | tial to conserve heat , thermostat 
tacle, 4 ft. of cord with plug and pilot makes the installation automatic and 
light They work equally well on either saves current. but it is not essential 
115 or 238 volt A‘ only individually re 
packed iti shipping carton Wi spe tat 1 Ih lhe figures in the catalog numbers 
show the maximum length of pipe the 
They turn on current below 35° and! tape will protect 
turn it off above 40° May he mounted 
if} free Air of strapped to) pipe FAT ts Cat _ 
for the average installation. FAM wit! No. Watts O7s Retail! 
microswitch is tor larget loads and T3 15 3 $2.35 
for trailer camps and congested local Té 30 4 2? 65 
ities with critical radio wmterference Tg 45 5 2.95 
conditions T1360 6 3.45 
Watts Retail T1868 90 ] 3.95 
FAT 500 $4.50 | Packed individually in plastic bags 
FAM 1500 6.00 
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per foot of pipe is ample for % inch | 


CABLE DEMONSTRATOR 





THE SILENT SALESMAN 


This self-seller Counter Demonstrator 
with FAT thermostat and cable on pipe 
has installation photo with prices and 
instructions. Circulars, envelope stuffers 
and window streamers are included 


Sold at the dealer ost of the cable 
and thermostat. The display easel is 
free one in a carton 4 Ibs 

Retail 


CD Counter Demonstrator $5.50 


WRAP-ON CABLES 





FOR ANTI-FREEZE 
PIPE PROTECTION 


Cables consist of nickel hrome | eating 
wire insulated with Geon high temper 
ature plastic that is approved for con 
tinuous operation at the boiling point 
of water. Current consumption is mod 
erate-——the same as a light bulb of equal 
wattage 


Installation—tor » wmch pipes in the 
soil, run a single strand of cabie down 
each side of pipe. The soil fill comes 
in direct contact. Above ground give 
about one wrap per foot, tie or tape in 
good contact and use insulation to con 
serve heat. On larger pipes proportion 
ately more cable is used by wrapping 
closer together Closet Wrapping 1s also 
used to take up any excess length of 
cable 


Note—cables cannot be cut, shortened 
or spli ed end to end. When more than 
one cable 1s used, each cable is connected 
independently to the line or thermostat 
by means of a multiple plug. Dampness 
or water immersion is not injurious 


()rder the shortest cable specihed for 


the length of pipe to he protected All 
cables listed are for 115 volt. On speciai 


order Z ) volt cable are available 
Simply double the length the Vatts 
and the list price of tive | volt Calle 
as listed The figure in the catalos 
number ow the lengt! if the ible 
feet 

For Pipe 

Leth. Ft “! 
Nos or less Watts O7s Reta! 
A6 3 15 2 $ 1.00 
B12 34 30 ; 1.80 
M26 6§-12 60 4 2.60 
P40 12-18 100 5 2.860 
)56 18-26 140 8 3.00 
$112 26-52 280 16 6.00 
1220 52-100 540 32 12.00 
Packed individually in plastic bag 
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News of the Trade 


Yakima Hardware Closes Retail Division 


To Improve Service To Wholesale Accounts 
lhe 


Co.. 


Yakima llardware 


W ash.., Is ciosing its re- 


Robert E. Gray Named 


division Bissell Sales Manager 


tal! concentrat- 


industrial 


and 
ing on its dealer, 
and automotive wholesale de- Bissell Carpet Sweeper Co 
partments. 

The 
and 
one company is incompatible, 
the company stated in its an 
nouncement. 


has appointed § Robert i 


: . Gray as sales manager 
operation of a retail 


been terr! 


Mr. Gray had 


wholesale divisions by 


Dropping the 75-year old 


retail division 


and conce!l 
trating on the wholesale d 
vision started in 1912 wil! 
improve service to custon 
ers, George V. Rankin, pre 
ident, announced, The com 
pany serves accounts in cen 
tral Washington and nort 


central Oregon 





ROBERT EE. GRAY 


Harrison, Shakespeare 
Board Chairman, Retires 


torial sales manager of New 

William J. Harrison, chair- York and Ohio for Ekco 

man of the board of Shake- Products Co. for the pas 
speare Co., has retired after three years 

46 vears of service with the Norman M. Barbour, fo 

company. mer Bissell sales manage) 


take over the 


Mr 


firm in 


Harrison joined the 


1910 and became sec ales manager of 
retary of the 
1914. He became sales man 


ager in 19335, vice-president Melnor Changes Name 


accounts. 
company in 


in 1954 and president Melnor Metal Products Co., 
1945. He was elected chair- Inc. has changed its name 
man of the board in 1952 to Melnor Industries, Ine 


Philadelphia Distributor Holds Show 


iq , 
+- 1 


— 
—_ 
: ; Lol 


oe rt A. 


_ P ou ah —y 


| he 9 Ww 


—— 


rsd ! 


: 


More than 200 dealers attended the first products show held 
Warren M. Koons, Inc., hardware and house 
wares distributor of Philadelphia. The show was held in the 
company s 5tt-27 W. Cumberland St 
There were 71 exhibitors and new lines now being handled 
by the firm were introduced 


re< ently by 


new showroom at 
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position of 
nationa. 














for the money 





Parker——-Today's greatest 
lawn sweeper value 

A big-ticket item that will 
make money for you 

this spring, too. 


yy for the show 


Parker—Easiest of all lawn 
sweepers to display 
Site-sell features. Beautiful 


bright colors. A ‘“‘must” 
item for spring showing. 





Parker-—-Now packaged in a 
new one piece shipping- 
display carton. Completely 
assembled. Tighten two 
bolts and you're ready. 


4\.r0 GO 5 


Parker These sweepers will 
go- out of your store in 
surprising volume this spring. 
They get lawns ready for 
mowing make a second big 
ticket sale item for 
every lawn. 





In the spring, too, 
there’s a market for 





LAWN SWEEPERS » 
— 
al 







—— 


te0 ht le A ve 


; 


Parker Sweeper Co., Springfield, Ohio 
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“A Good Line 
to Handle” 


GRIFFIN 


SHELF HARDWARE 








Cat. #240 
Wrought Steel Butts 


When it comes to any item in shelf 






Ero | hardware ... mending plates, flat 
corners, corner braces, strap 
hinges and T hinges (light or 
| heavy), safety hasps, shelf brack- 
gor ets, or what have you... you'll 
find your fellow dealers saying, 
pert RO ~v We like to handle the Griffin 
an line.” You buy in any selection 
your customers want... and you'll 
find Griffin gives good service, 
never cutting on quality. You'll 
find your wholesalers like every 
thing about the firm’s policy .. . 
and you'll find your customers like 
the Griffin products. 











Pots 





A full line of Wrought Steel 


Butts and Shelf Hardware. 
"See Griffin at Booth +511 in Atlantic City” 


GRIFFIN 


“since 1899” 
MANUFACTURING CO. ERIE, PA. 








-News of the Trade 


C. H. Hedman Promoted 
By Marshall-Wells Co. 


C. H. Hedman has been ap- 
pointed operations manager 
of the Duluth branch of May 
shall-Well Co., 
of Duluth, Minn 
Mr. Hedman wil! 


wholesale: 


SUPE! 





ROBERT B. BYRNE 


Stanley-Judd Names 
R. B. Byrne Manager 


Stanley-Judd Div., The 

Works, Wallingford, 
has named Robert B. 
Byrne as manager of house 
furnishings, bright wire and 
industrial hardware. 


Stanley 


(Lonn.., 





Cc. H. HEDMAN 


Mr. Byrne, formerly spe 
vise and coordinate ware- ojo) «ale manager, joined 
house, office and credit ac- Stanley Judd in 1949. 
tivities of the branch. Mr. 

Hedman joined Marshal! 
Wells in 1937 and was Du 
luth branch office manager 
for the past eight years 


Krebs Named Director 

Of Sales of H. & R. 
William G 

appointed director of sales 


for Harrington & Richard- 


John J. Gillis Agency on, Inc., Worcester, Mass 
WS il] AisSOo ser 
Is Now Incorporated Mr. Krebs will al erve 


Krebs has been 


. ' 
John J. Gillis, Ine., manu 


facturers’ representative 
agency, recently was incor 
porated with John J. Gilli 
as president and William fk 
Naughton as 
and director 
The firm, with headquar 
ters in the Statler Office 
Bldg., 20 Providence St 
toston, covers the New En 
vland states. 

Mr. Gillis established his 
agency 11 years ago after 
resigning as Worcester Dis 


vice-president 


’ 





WILLIAM G. KREBS 


trict sales manager of Amer 
ican Steel & Wire Div. of U. as director of sales of the 
S. Stee! Corp. Mr. Naughton Rowco Mfg. Co., Inc., Keene, 
recently had his own hard N. H.. a subsidiary of Har- 
ware atore. rington & Richardson. 


Zimmer Buys Fabricators 


P. F. E. Zimmer has pur 
chased Fabricators, Inc.., 
Schiller Park, Tl. Mr. Zim 
mer is former president of 
B. B futler Mfg. Co. Ine., 
Bellwood. 1}] 


Plume & Atwood Expands 


Plume & Atwood Mfg. Co., 
Thomaston, Conn., has pur- 





chased the kerosene burner 
7 division of Wheeling Stamp- 
JOHN J. GILLS ing Co., Wheeling, W. Va. 
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Self-Selling...for Many Uses! 


.REYNOLDS thine ALUMINUM 
Nal Io @ @ Self-selling because each type 


of nail is boxed in its own display carton, carrying 
full description plus these powerful sales points: 
rustproof, non-staining, need no deep-setting or 
puttying. Aluminum nail sales are climbing 
steadily ...let yours climb with them! 











Not only the best rustproof 
flashing at lowest cost... 
this .019” aluminum sheet 
is handy material for many 
do-it-yourself uses. 50’ rolls 
in convenient display car- 
tons. 14”, 20”, 28” wide. 


ea tit 


7 
tan, 
Cy “er, ’ 
~ 
we — ; 
Fr 


»+- for one use hy .. sells sure as rain! “= . 


GUTTERS AND iD DOWNSPOUTS 


Bright, attractive, light to handle...go up with slip connectors, 
no soldering. These gutters sell both the professional and the 
do-it-yourselfer. Ogee embossed in 4”, 5”, 6” sizes. Half-round 
in 5” and 6” sizes. Stock these best-sellers...see your supplier. 
Write for literature. Reynolds Metals Company, 2026 South 
Ninth Street, Louisville 1, Kentucky. 


REYNOLDS 3% ALUMINUM 


BUILDING PRODUCTS 


See “FRONTIER,” Reynolds great dramatic series, Sundays, NBC-TV Network 
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WANT LARGER SHARE OF DO-IT-YOURSELF TRADE? 


Rent | SANDERS 


HOLT EDGERS 


POLISHERS 


Here's equipment that quickly pays for itself, 
while increasing store traffic and sales of paint, 
shellac, varnish, wax, sandpaper, steel wool, etc. 









New HOLT Rental Sander. 
Stronger vacuum, improved pick- 
up reduce dust. Short coupled, 
well balanced; easy to handle and 
transport. Does truly —— 
job. Has same durability, same 
quickly demountable drum cush- 
ion (patented) as HOLT profes- 
sional sander. 


New HOLT JW12 Pol- 
isher waxes, polishes, 
scrubs, steel wools. Easy 
for women to use. Motor 
grease-sealed for life. 
Stowaway handle requires 
less display space. 





HOLT Edger never has 
been surpassed for sand- 
ing floor edges, corners, 
closets, boats, etc. 





Safe, simple to use, built for rental abuse. See 
how this HOLT profit-making trio builds do-it- 
yourself business — fill in coupon NOW, 


MANUFACTURING 


COMPANY 


Better floor machines for more than 25 years 





14 


669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J 


eee eee = SS | = = ~ 
|} = HOLT _~MFG. CO. 
' Reom P10, 669 - 20th $4... Oakland 12, Cellf., or 272 Badger Ave., ' 
Newert 6, HN. J 
; Please send me folders describing HOLT rental machine: 

' 
; NAME POS'| TION ' 
' ' 
Priam 
' ' 
; ADDetss ' 
' ' 
lncesoanaeae = —_— = ee ~~ es eee ee oe eee eee ee eS eS ee ee oe oe oe — 
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—~ News of the Trade 


Clay Appoints Lewis 
General Sales Manager 


G. E. Lewis has been named 
general sales manager of 
Clay Equipment Corp., Cedar 
Falls, lowa. 

Mr. Lewis has a 20-year 





G. BE. LEWIS 


backround in the farm equip 
ment field. He joined Clay 
as purchasing agent in 1945. 
He was made superintendent 
of salesmen in 1948. 


Paint Salesmen's Club 
Meets in Baltimore 


The first meeting of the 
season was held recently by 
the Baltimore Paint Sales- 
men’s Club, Inc. Seventy 
persons attended the session 
which was called “Manage- 
ment Appreciation Night.” 


Guest speaker, Robert A. 
Gopel, American Aniline 
Products Co., provided the 


highlight of the evening 
when he spoke on “Planned 
Selling for the Future.” 


Electro Tools Names 
McCabe Sales Manager 


McCabe 
named sales 
the 


Joseph A. 
been 
for 


has 
manager 
Power Tool 


Div., 





JOSEPH A. McCABE 


Electro Engineering Prod- 
ucts Co., Inec., Chicago, Il. 
Mr. MeCabe was sales 


manager of the portable too! 


division of Pioneer Gen-E 
Motor Corp. prior to this 
appointment. 

William C. Russell was 


simultaneously named assis- 
tant sales manager of Elec- 
tro’s power tool division. Mr. 
Russell was with Portable 
Electric Tool Co. 


Plastic Products Names 
Robinson Sales Manager 


Arthur B. Robinson has 
been appointed sales manager 
of Plastic Products Corp., 
Cleveland, Ohio. 

Mr. Robinson was assistant 





ARTHUR B. ROBINSON 


sales manager of Moore En- 
ameling and Mfg. Co. 


Scott-Atwater Names 
Steffens Sales Manager 


Howard C. Steffens has 
been named general sales 
manager of Scott-Atwater 
Mfg. Co., Inc., Minneapolis. 


Since joining the firm in 
1947 as a sales trainee, Mr. 
Steffens has been advertising 
manager, defense sales man- 
ager and assistant genera! 
sales manager 


Hancock Now Quickie 


Hancock Corp., Philadel- 
phia, maker of Quickie brand 
mops, ironing board racks 
and kitchen stools, has 
changed its name to Quickie 
Mfg. Corp. to more closely 
associate the company with 
its brand nam 


Ekco Buys Plasteel 


Kkco Products Co.. 
Chicago, has purchased Pla 
steel Div. of P. R. Mallory 
Plastics, Inc., maker ol 
plastic bathroom items. Ekco 

Ruby 
Kenna 


recently pur hased 


Lighting Co. and 


track Corp 
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AMERICA'S FIRST AND FINEST RECIPROCAL-ACTION SAWS 












7 
$55.00 


oe MODEL NO. 
i 1" cut 





MODEL NO. 2 
$130.00 
2°" cut 





MODEL NO. 15 
NEW $79.95 
2°" cut 











Two new, low-priced models of the ORIGINAL Whiz-Sew, 
built with the same manufacturing care and skill that 
enables the Whiz-Saw to out-perform any portable saw 
at any price, are now available. Making the Whiz-Sow 
your most complete—most profitable line. Four models 
powered and priced for different customers’ needs. All 
offered at a new discount rate that puts more money in 
your pocket 


— 






a 


we 


WHALE HACK SAW—NO. W641 
This sturdy Hack Saw is built to 
VIKING COPING SAW WO. ¥010 


withstand rugged duty. Pefectiy 
balanced for contro!. Has rubber The VOIO is the choice of 
composition handie, re-inforced dealers across the U. $ 
back for extra strength. Adjust The flat steel frame is 
abie for 8" to 12°" biades that can kel-ploted and has oa 
hardwood handie. Adjust 





be faced in 4 directions. WNicke! 
piated stock Individually pack 


able for tension 
aged 

VIKING HAND DRILL WO. ¥700 
omy Perfectly balanced the 
a ¥700 is an ideal tool. Die 
' sf pinions and gear are 
( factory tested’ Too 
4 stee! chuck has 2 tight 


gripping jaws—-/4,"" capa 
ty Ler ath ifs 


$$$ 





OVER 45 YEARS EXPERIENCE MAKING HIGHEST QUALITY TOOLS 


THE FORSBERG MFG. COMPANY 


BRIDGEPORT 1, CONNECTICUT, U.S.A. 


SEAVIEW AVENUE 
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NEW 
Model No. 10 


1” cut 





Model No. 10 and Mode! No. |5 are built with the same 
type gearing and reciprocal action as the dependable 
Model No. | Whiz-Sew. Model No. 10 can rip and crots 
cut up to |" thick lumber, while Model No. 15 with a new 
more powerful motor has a 2” cutting capacity. Whis-Sow 
is the indispensable tool for the cabinet maker, carpenter, 
electrician, etc. For additional information call your 
hardware jobber. 

















FORSBERG 

4-WAY KEYHOLE 
HACK-SAW DISPLAY 
NO. V35-6 


This attractive }-color counter 
or wall display of 6 new 
4-way Keyhole Hack Sow 
frames with patented die 
cast handies and patented 
4-way biades. Now priced 
to sell for Se 86 6each 

Packed 12 and 25 cards 

per carton Aliso | dot 
frames per box 













= $34.95 
2 NEW ow WH~ SAW * MODELS 


NEW DISCOUNT SCHEDULE ON ALL 
MODELS MEAN MORE PROFIT TO YOU 

















The All-Purpose m 
C 


{or indoor ° 


. retaul 
Su g geste d 






MAIN STREET 





« 
. 
. 
: e 
° nstruc 
o of rugged ¢ outdoor use. 
; 9 
. 
+. 
. 
. 


PEQUABUCK, CONN. 


Quality “Mommomslers Stace I8S85 


4 





bee’ ‘ 
aii. 
— oa 
i 7. f 
60% OVIbOORS 

i) War 
Ali eaneecuts 
£ <ucciss 








ee 
° 
° 
° 
. 
. 
° 
° 
tion is pertect ° 
“ | ye ye 
eee” 


THE CQOPER THERMOMETER CO 
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News of the Trade 


New appointments, new territories, etc. 
MANUFACTURERS SALESMEN 


North aA Judd Mfg. Co., 


Inland Steel Producte Co.., 
New Britain, Conn., has 


Milwaukee, Wis., has ap- 
made several] changes in its pointed Henry E. Storck a 
field and home offices. How- sales engineer in the District 
ard C. Noble is assistant to of Columbia and parts of 
the merchandising manager Maryland, Virginia and West 
at the home office. Alex Par- Virginia. 
da is resident manager of the 
Chicago office. Earle H. Tut- v 
tle is manager of the Detroit Diamond Black Leaf Co.., 
office and Robert Peterson (jeyeland, has appointed 
is manager of the St. Louis pruce L. Haddock as assis- 
office. Terry Crawford has tant merchandising man 
joined the New York staf ager 
and John H. Butler has 
moved to Chicago. 
v Gale Producta Diw., Out- 

New York Wire Cloth Co.. board Marine Corp., Gales- 
Yeok, Me hes named Dew burg, Ill., has appointed 
ald J. Purcell direct factory James H Sherwood as its 
representative for the terri- T@Presentative in F lorida, 
tory of Missouri, Kansas, Georgia, North Carolina, 
Kentucky, southern Illinois South Carolina and Tennes- 


and southern Indiana. see. 
v v 
Dennia Chemical Co., St. Cory Corp., Chicago, has 


Louis, Mo., has appointed G. appointed Frank Pollitt as 
J. Crowdes district mana- '*% ‘erritory manager for 
yer of the company’s Ohio Minnesota, North Dakota, 
regional office. South Dakota, Wisconsin 
and Montana. He had been 
a salesman for Sears, Roe- 
; ; buck & Co. in Roanoke, Va. 
Cory Corp., Chicago, Il., 


v 


has promoted k. W. Gutgse!! sree 

to assistant national sales ° 
a . Reo Mower Education 

manager for consumer pro- 

ducts. Frank C. Power has Program Is Underway 

heen named midwestern di- 


. Reo power lawn mower 
visional sales manager. 


division of Motor Wheel 

7 Corp., Lansing, Mich., began 

its 1957 central education 

John Oater Mfg. Co., Mil- program for service distri- 

waukee, Wis., has named pbutors on Oct. 2. The pro- 
Max L. Collins midwestern gram wil! 

regional sales manager. He (Oct. 30. 

was territory representative James W Schiller, Res 

in southern Ohio, Indiana, 

Kentucky and West Virginia 


continue through 


; 

service manager, and Law- 

rence DuCap, service sales 

promotion manager, wil! 

’ conduct one-day meetings in 

Autoyre Co., New York, each of Reo’s nine service 
has appointed James M. Gal- regions 

vin a salesman in the Con 

necticut, rrr _— Mas- Low Auge Appointed 

sachusetts, New ampshire, 
iieens and Fhe oye Gould Sales Manager 


tory Gould Mersereau Co., New 


York, has appointed Lou 

¥ Auge as sSailes floor manager 

Avcher - Daniela - Midiand in charge of floor and archi 
Co., Minneapolis, Minn., has tectural sales. 

appointed James H. Kane Mr. Auge has been with 

assistant regional sales man- the firm 21 years as a sales 

ager in New York and New representative in Pennsyl- 

England vania ' 


arié New Jersey. 
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Newest idea 
in ““Do-it-Yourself”’ 


merchandising 


WOOSTER 
SPACE-MAKER 
DISPLAYS 


excLusivé 


WW) txploded-Tip 
mt Brushes - 


Now you can get more dollars per square foot from paint 
sundries— with Wooster’s Island Space-Maker displays. 

Here, in just two square feet of floor space, is a self 
contained paint sundry selling center styled in attrac 
tive modern tones of turquoise and ivory yellow. It 
comes to you complete with a choice selection of fast- 
moving ‘““Exploded-Tip” brushes and Wooster roller 
















we 





Millay painting kits—plus—special shelves for brush, roller 
heed and other “Do-It Yourself” merchandise display, and 
| plenty of space for storing back-up stock. It assembles 
— | quickly, requiring no special tools, and can be moved 
re 





easily. 

You profit two ways—first, you make your full profit 
on the Wooster brushes and rollers, plus profit on other 
paint sundry items that you feature; second, you own a 
valuable permanent display, at no additional cost to you! 

Your Wooster distributor saleaman will call on you 
soon to demonstrate how Island Space-Makers can help 
you take more profit from paint sundries. He'll give you 
details about the Counter Space-Maker, too—a per 
manent counter display kit that permits quick con- 
struction of any number of 3-dimensional displays. 


ptr acom ng ) Hl Wooster 


“BRUSH CO WOOSTER, OHIO 





Me Nena Se ap ae en a i a Ma ee ee 
We, e im th 
IDEAL FOR 4a Ky [= P| window [D> 
EVERY DISPLAY NH) | | | A ir 
iy i i ary : f ri 
SITUATION... hh la | Ad 
Wil) 2 | 


on the counter 





on the floor 
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‘ALERT’ 


..- the fast-moving, profitable line of 


WATER SAVERS 





aa 
a HOD 


"Everybody 
Wants ‘em" 


“ALERT” friction-free 
TANK BALL & GUIDE 


Stops running toilets, ends 
toilet handle jiggling. 
Round rubber ball, ‘‘kink- 
proof” Monel chain and 
polystyrene cylinder as- 
sure perfect flush every 
time. Easily installed by 
anyonein 10 min. Nothing 
to get out of order. 4 year 
guarantee. Over 6 million 
satished users. Self-selling 
counter display. $2.29 ea. 
list. 

















“ALERT” FAUCET REPAIR KIT 


Puts smooth finish on seat—assures true align- 
ment, Easy to use... can’t damage faucets. One 
tool fits all sizes. On individual 


display cards. 89c ea. list. 


“ALERT” WATER-MISER® 
Ball-Beering FAUCET WASHER 


Stainless steel ball bearings eliminate grind that wears 
out ordinary washers. Simple to install. Available in 
4", %" and |,” sizes. Fits 00 to '," L. Colorful display 
carton 





list. 


contains 2 doz. assorted sizes. 49c ea. 


“ALERT” Float-Rite 
TOILET FLOAT ADJUSTER 


Stops toilet hissing, overflushing and 
overflowing. Easily installed. Saves up 
to 15,000 gallons of water a year. Cor- 
rosion-resistant brass. 4 year guarantee. 
Colortul display box. 49c ea. list 





FREE! Promotion and 


Displey* 


wspaper © 
stuffers 


sales helps 


streamers, "© 
envelope 


Prices slightly higher 
in ll western states. 





mats in Canada: Fox Agencies Lid., 


Pert Credit, Ont 


Order now from your jobber, or write direct. 
ARDMORE PRODUCTS CO. CONSHOHOCKEN 5, PA. 


22% 





News of the Trade 


Ohio Dealer Wins Owens-Corning Contest 


Whitney Kuenn (left), 

Owens-Corning Fiberglas 
vice-president of Miami Hardware 
that city, and his wife, Evelyn, 
in a national contest. 
two to Bermuda, Nassau, Montreal, or Mexico City. 


award of $700 is the alternative. 


Dayton, 
congratulates 





sales manager of 


Ohio, 
Perry L. Gerson, 
and Appliance Co. olf 


upon winning one of 20 prizes 


Winners receive a vacation trip for 


A cash 


John Trimble (right) re 


gional Owens-Corning sales manager, looks on 


Paint, Walipaper Group 
Sets Convention Dates 

New merchandising pro- 
yrams for dealers selling 
paints and wallpapers will 


be presented at the ninth 
annual national convention 
and exhibit of the Retail 


Paint & Wallpaper Distrib- 


utors of America, Inc., at 

the Hotel Sherman in Chi- 

cago Nov. 7 to 9. 
Registration for the con- 


vention will begin Nov. 6 and 
an informal election party 
will be held that evening 
Following the opening of 
the general convention ses- 
sion on Nov. 7, dealers will 
attend classes on merchan- 
dising and employee training 
William H. Gove of EMC 
Recordings, St. Paul, Minn., 
will be keynote speaker. 
The annual business meet 
ing and election of officers 
and directors on Nov. 9 will 
conclude the sessions. 


Dealers may send advance 


registrations to RPWDA 
Headquarters, Suite 205, 34 
N Brentwood Bivd., St 


Louis 5, Mo 

Carl FE. MeClelland of the 
San Jose (Calif.) Paint 
Wallpaper Co. has _ been 
elected president of RPWDA 


to serve the balance of this 


and 


yeu} 

Mr. MeClelland had served 
as vice-president of RPWDA 
lle succeeds Richard A 
Koretz of Adolph Koretz Co 
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who resigned the presiden 
tial post. 

Noah Adelsohn, Clinton 
Paint Supply, Inc., was 
elected to succeed Mr. Me- 
Clelland as vice-president for 


the balance of 1956 


Burns and Kanies Get 
Thomas Promotions 


Two promotions and a new 
appointment have been made 
in sales and merchandising 
divisions of Thomas Indus 
tries, Inc., Louisville, Ky. 

Robert D. Burns, Jr., for- 
mer assistant sales manager 
for Moe-Light and  Star- 
Light divisions, has been pro- 
moted to assistant director 
of merchandising under Otis 
Zumwalt, director. 

John Kanies has 
named assistant to the sales 
manager of the lighting fix 


been 


ture sales department. He 
was manager of sales ser 
vice department of Moe 
Light and Star-Light divi 
Mons 

Robert Head replaces Mr 
Kat if as Sal ervice man 
age? Mr. Head wa with 
James Mfg. C 


Housewares Club Holds 
Meeting in Kansas City 
The Kansas ity, Mo 


Hiou CWa>res f ib held its 


first fall meeting on Sept. % 

\ film, ‘Alaskan Polar 
fear Hunt,” wa hown by 
{ * Vi lie} 


1956 








the watch word for CHRISTMAS profits is 


TATAN 


FULLY GUARANTEED 


No question about it... the swing is to 
WALTHAM. For styling, quality and 
accuracy, you just can't beat the craftsmanship 


of America's first watchmoker 





(A) Bunker Hill, Famous man's 21 Jewel watch. 
Waterproof’. Handsome yellow rolled gold 
case, matching expansion bracelet. 


101W3795 Rewil $85.00 










Betsy Ross. 21 Jewels. Superbly styled lady's 
watch. Dust protected case is yellow rolled 
gold plate. Expansion bracelet 


100OW3395 Reail $75.00 


. 
As ! , @ cot ' ww i ng 


(( WALTHAM 
WATCHES 











START AT 


$ 95 


Retai! 





) 






} 
(9) mechet. 17 Jewels 
Y ellow rolled gold 
plate case. Expan- 
sion band. 
143W2295 
$49.50 
As above. 7 Jwls 
Black cord band. 
144W17865 
) $34.95 


oa 


Shock Resistant eed 


with INCABL oc 


G G 


ee 


LE} Aide. 2 Diamonds. 17 lewels. White rolled gold case, 
matching expansion bracelet 


1186W2995 Retail $71.50 





Shock-Resistant 
with INCABLOC 


LALA. 






(Cc) Webster. 17 lewels. Men's dress watch. 
Yellow rolled gold plate A 
149W2180 Retail $45.00 - 


As above. 7 Jwis. Leather strap. 


150W 1630 Retail $32.50 


f , 

LF} Capt. Kidd. Waterproof’. 17 Jewels. Black leather insets 
in combination band. Yellow rolled gold case. Kadium 
hands, figures. 


133W3675 Ketail $865.00 






























17 Jewels 


Heavy Duty 


Shock Resistent 
with INCABLOC 


Transportation 
\f and Railroad Watches 


.-- for railroaders, truckers, 
mechanics, farmers, sportsmen. 






with yellow rolled gold plate case 


(1) 116W2730 Retail $65.00 





with chrome steel case 


G) 117W2440 Retail $55.00 
LEATHER FOB STRAP INCLUDED 


FREE! 


Waltham Watches are distributed by Halimark, inc., 22 W. Madison 5St., Chicago, Ill. 
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now... 
ANOTHER 






eMPIRE-MATIC 
COFFEE MAKER 


Fully Automatic — 
Plus “Signalite” 
At a New Low Price 


Yes, it's AUTOMATIC all the way—and beau- 
tifully fashioned in the modern streamlined | 
mode. And it brews delightfully full-flavored | 
coffee to please the most exacting taste. | 


$197.95" 


No. 1968-—4-8 Cup 


Here are the leading features that make this 
“EMPIRE-MATIC” 
appealing, saleswise. 


Coffee Maker so | 


Signalite indicates when coffee is ready 


then stays on to show i 


“Cold Water” Pump provides faster perking 


Heavy-Duty Thermostat operates just ONCE 


* In beautifully polished Alumin 


handle even when filled with coffee! 


Deluxe “EMPIRE-MATIC” 
Flavor Seleetor and Red 


Ask About the New 
Automatic “Coffee-Quickie” 








WRITE for complete informeotion 







"oe In Coffee Makers 
————__ For Over a Third 
nohaniment | of a Century 
The METAL WARE Corporation 


Merchandise Mert TWO RIVERS, WIS. 














News of the Trade 


NEWS OF 


MANUFACTURERS AGENTS 


Lewis Engineering and 
Mfg. Co., Alliance, Ohio, has 
appointed five new represen- 
tatives. Henry C. Hurlburt, 
Chapel Hill, N. C. will cover 
Virginia and N. C. T. L. 
Reese, Canton, Ohio will! be 
the representative in Ken- 
tucky. Frank J. Noel, Can- 
nonsburg, Pa. covers West 
Virginia. Fry & Holbrook 
Co., Alanta, Ga. is represent- 
ative in Alabama, Georgia 
and Flordia. Mullins & Arch- 
ibald, Houston, Tex. now 
represents the company in 
Arkansas, Louisiana, Okla- 
homa and Texas. 


v 


Quickie Mfg. Corp. has ap- 
pointed O'Reilly & Boaden, 
Greenville, R. I1., its repre- 


sentative in New England. 
v 
Trilmont Producte Co., 


Merion Station, Pa., has ap- 
pointed Clarence N. Cone, 
Bala-Cynwyd, Pa., to repre- 
sent its line in Pennsylvania, 
New Jersey, Delaware, Mary- 
land and Washington, D. C. 


v 


F’.. W. Terry Co., Chicago 
manufacturers’ representa- 
tive, has added Charles R. 


Anderson to its sales force. 
He had covered Wisconsin 
for Fram Corp. 


v 


Henry B. Swaab Co., Phil- 
adelphia manufacturers’ rep- 
resentative, has moved to new 
and larger quarters at 2016 
Walnut St., Philadelphia. 


v 


New York Wire Cloth Co., 
York, Pa. has appointed Ar- 
thur L. Riemer manufac- 
ture’s agent in Pennsylvania, 
Maryland, Deleware and 
southern New Jersey terr! 
tory. 

v 


Parker Metal Decorating 
Co., has appointed Filben As- 
sociates, Miami Beach, F lor- 
ida as representatives for 
Florida. 

v 


Perry & Barr Co., manu- 
facturers’ representative of 
Nashville, Tenn., has added 
William I. Stone, Jr., to it 


staff as‘a representative in 
North Carolina, South Caro- 
lina, West Virginia and Vir- 
ginia. He had been with 
Pearlstein Hardware Co., 
St. Matthews, S. C. 


v 


Erie F. Chernenitz 
manufaeturers’ representa- 
tive of San Francisco, now 
has Daniel B. Choate on its 
staff im its Los Angeles of- 
fice, 


Co.., 


v 


Cusack & Harman, Kan- 


sas City, Mo., manufactur- 
ers’ representative, has pro 
moted William L. Phillips 
from salesman to partner 
and added John J. Brosna- 
han as a salesman. 

v 


Wesseler & Austin, manu- 
facturers’ representative 
agency, has been formed in 
Scarsdale, N. Y., by Julian 
A. Wesseler and Larry Aus- 
tin. The firm will cover the 
North Atlantic 


states. 
Grant Pulley & Hardware 
Flushing, N. Y., has 


appointed Ray Johnston Co., 
Seattle, as its representative 


( 'Orp., 


in the Pacific Northwest. 
v 
Precision Mfg. Co., Ine., 
Dover, N. J. ha appointed 


Ed T. Locke Co., Cincinnati, 
as its representative in Indi- 
ana, Ohio, and 
Kentucky. 


Tennessee 


New Western Branch 


Yale & Towne Mfg. Co., 
Philadelphia, will construct 
a modern industrial lift 
truck and service 
branch in Los Angeles as the 
first step of a western 
pansion program, 


sales 


eX. 


Cory Plans Clinics 


Cory Corp., Chicago, is 
planning regional service 
clinics in the East, Midwest 
and South this fall for ap- 
pliance service station 
owners and managers. 
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TO SELL 
THE BEST TOOLS 


YOU WANT 
THE BEST 
DISPLAY 
AVAILABLE 





For greater sales and 
larger profits decide now on 
M & D FIXTURES for your STANLEY PROFITOOL DISPLAY 


Write us for free consultation and complete M&D is nationally represented by the largest 











store planning by qualified merchandisers. wholesale hardware houses and hardware 
associations. 
MtD STORE FIXTURES, INC. 
715 SOUTH PALM AVENUE Dept. 14 ee 502 SOUTH GREEN STREET Dept. 14 
ALHAMBRA, CALIFORNIA CAMBRIDGE CITY, INDIANA 


MEET THE PERSONALITY LOCK 
with loads of exciting ” 
eye-and-sales appeal.. 


ff 
' ie 
; 


| NEW 


TULIP 
DESIGN 


Exceptional Quality, Durability and Economy — 
No lock can be installed faster! 









r antee 
me . nd qouat: 
4 ; ’ se | Cifetim iia 
A sparkling new addition to NATIONAL’S widely af werner 5 Pama eave oot 
JUGT 3 PRE.ASSEMBLED UNITS 
popular line of locksets. Gracefully styled; pre- ALL STANDARD FINISHES 
*_* . . . : AVAILABLE WITH OR WITHOUT 
cision engineered quality. Self-aligning thru- Bette n m dy te cip tt geneml 
bolts for ease of installation. Available in all a Se oe 


standard finishes for both residential and com- 
mercial use. Lifetime guaranteed. 
SES a sees NATIONAL HARDWARE CORP. 
Also matching TULIP design in interior sets 


for passage, bath, chamber and closet. NEW YORK: Ozone Park 16 ° CHICAGO: 205 W. Wacker Dr. 


Over 25 Years Manufacturing Fine Builders Hardware Exciusively 
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still Time to Order 
tor gone 



















TACKLEMASTER 


Made of embossed | 
pebble grained 
aluminum, natural 
polished finish. 

20 x 8% x 10% 
inches. 





yy hyp No. 617 


RED 'N’ RUGGED 


Made of steel with baked-on | 
wrinkle enamel finish. 17x7%x | 
B\% inches. | 


Why Spin! Bitty 


No. 350€E 
Made of sturdy gauge 
embossed pebble grained 
aluminum. 

14x7'%4x3% inches. 


The terrific Christmas Promotion in the December 
issues of Holiday——True Magazine—and Sports 


illustrated will send thousands in search of 
My Buddy TACKLE BOXES 


HOLD eas 
"Z 


— 












Tie up with . . cath in on... . this World's Lorgest 
accelerated consumer demand! Order vee Le pesteret 
adequate stocks today! of 
Tackle Boxes 
Aliso Manutacturers of 
Falls City Minnew Buckets Minaow Buckets 


FALLS CITY DIVISION 
STRATTON & TERSTEGGE CO 
P.O. BOX 1859, LOUISVILLE, 


INC., 
KY 








— News of the Trade 


Robert H. Lowe Gets 
Key Coleman Post 


Robert H. Lowe has been 
named advertising and sales 
promotion manager of the 





ROBERT H. LOWE 


Wichita, 


Coleman Co., Ince., 


Kan. 


Mr. Lowe succeeds J. F. 
Warren, who resigned to es- 
tablish his own wholesale 
company in Texas. Mr. Lowe 


joined Coleman in 1955 as 
promotion manager of the 
utilities operation depart- 


ment. 


Choremaster Promotes 
Wegelin, Deitemeier 


Carse Wegelin and James 
Deitemeier have been pro- 
moted by Choremaster Div., 
Weber Engineered Products, 
Ine. 

Mr. Wegelin has been 
named customer service man- 





CARSE WEGELIN 


He will have charge of 
company’s order and 
departments and 
as office manager 
& Garden Sales, 
Inc., the company’s sales 
subsidiary. He had been in 
charge of the firm’s Phila- 
delphia branch. 

Mr. Deitemeier is the new 
service manager. He will 
supervise the company’s 


ager 
the 
shipping 
will serve 
of Farm 
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JAMES DEITEMEIER 


parts department. He had 
been a sales representative 
in Ohio 


DuVali Sales Manager 
Of Aluminum Industries 


Ray D. DuVall has been 
appointed field sales man- 
ager of Aluminum Indus- 
tries, Inc., Permite Paint 
Div. 

He had been with James 
B. Sipe Co., Pittsburgh, in 
the sales promotion depart- 
ment, 


Archer-Daniels-Midland 
Names Jay C. Hiortiand 


Jay C. Hjortland has been 
named sales manager of the 
packaged linseed oil depart- 





et 


JAY C. HJORTLAND 


ment of Archer-Daniels-Mid- 
land Co., Minneapolis, Minn. 


Mr Hijortland succeeds 
Don R. Wagner. He joined 
ADM in 1949. He became 


midwest and southwest sales 
representative in his present 
department in 1954 


Occupying New Office 


Hamilton Metal Products 
Hamilton, Ohio, is oc- 
cupying new sales and ad- 
ministrative offices at 11 E. 
36th St.,. New York. 


Co., 


1956 
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HOW 

TO SELL 
BISSELL 
SWEEPERS © 


one in aga series 














mil 




















/ 


YOU DON’T HAVE TO HYPNOTIZE CUSTOMERS INTO BUYING BISSELLS” |! 
But make sure they can’t miss seeing the colorful Bissell Sweeper display in your 
cleaning aids section. And point-of-sale material that reminds them these are 
the sweepers they see demonstrated on TV. Go after extra sales by showing 
Bissells in gift areas, in heavy traffic spots near elevators, stairways, etc. No hocus 
pocus necessary! Just stock, display and promote to sell Bissells! 


— ra 


Bissell Carpet Sweeper Co., Grand Rapids 2, Mich 



























} PIONEER LINE 
Mm 6AMERICA'S FASTEST SELLER ‘ 
DeWiila BECAUSE IT’S SUPERIOR TO ALL ~ Tis lite 3USMION- MOAT! 
CAULK COMPOUNDS! WIRE KITCHEN AIDS 


RATIONALLY Blends with white Lee  _ a 
wood and walls. li- .—loaS ™ st 





lustrations os smart 

THE 3 color, yellow white 
SNOW WHITE and a 
PLASTIC _ —— 


INA TUBE om ma 








»? 


PLATE STORING RACKS 
No. 750 — 10'4" « 6" Small 
No. 7000 — 21” « 6" Large 





PROVEN 
THROUGH 
THE YEARS... 
A REALLY 
PERMANENT 


TUB and! 
TILE ‘| 
CAULK ...... 





PLASTIC DRAIN A TRAY 


} Hi-tm ‘ 
DRI-ALL DISHORAINERS BS — ' —_ ae 
No. 2800 — 17” « 134" « 51%” o a a 1%" 


No. 3750 — 18° « 15" « 6" 




















Waterproof, recommended 

by leading tile craftsmen, Retail simK 

sever turns yellow. See only PROTECTORS DOUBLE DUTY 

your jobber or write direct 79 ¢ DISHOR AIMNERS 
for FREE SAMPLE and Iit- No. 149 — 13%” x 10” Twin Sink No. 109 ~ 17” « 13 « 3%” 
oreture end prices. , No. 149 — 16” x 12” Regular No. 119 — 17" «13% « 4” 


A tew choice territories still available. 


DE WITT PRODUCTS CO. 
5860 PLUMER ST. + DETROIT 9; MICH. 


Send for complete Catalogue today or contact our local representative. 


ARTIWIRE CREATIONS INC. SUFFERN ALY 
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Charles Porter Allen 


Charles Porter Allen, 62, 
vice-president of Walter H., 
Allen Co., wholesaler at Dal- 
las, Texas, died in a Dal- 
las, hospital on Sept. 17 after 





CHARLES PORTER ALLEN 


a heart attack. He was a 
member of the Texas Hard- 
ware Asen., and treasurer of 
the Sporting Goods Jobbers 
Assen. 


F. George Johnson 


F. George Johnson, 70, 
founder of Johnson Hard- 
ware at Sidney, Minn., and 
member of many social and 
religious organizations, died 
on Aug. 18 at Community 
Memorial hospital, Sidney. 
He had been il] a long time. 


Frank A. Swagler 


Frank A. Swagier, 78, a 
retired 25-year sales veteran 
for the Barrett Sales & Mfg. 
Co., Chicago, died Sept. 27. 


Herbert B. Seep 


Herbert B, Seep, 74, a re- 
tired director of the former 
United Hardware and Sup- 
ply Co. of Erie, Pa., died in 
that city at St. Vincent's 
Hospital Aug. 1. He had 
been ill for more than six 
weeks. Mr. Seep had been 
with the firm for more than 
80 years, 


Ellis R. Jones 


Ellis R. Jones, 52, presi- 
dent-manager of Jones Hard 
ware and Implement Co., 
Pryor, Okla., died at a Pry- 


234 


~~ News of the Trade 


OBITUARIES 


or hospital on Aug. 19 fol- 
lowing a series of heart at- 


tacks. He was a former 
school teacher. The city’s 
businessmen paid testimony 


to him with a _ three-hou: 
closing on Aug. 21. 


John E. Dews 


John E. Dews, 54, 
ware store owner of Lin- 
colnwood, Ill., died at his 
home there of a heart attack 
on Aug. 18. Mr. Dews’ store 
was at 3901 Broadway. 


hard- 


John M. McCue 


John Moffett McCue, 65, 
owner of Eureka Hardware 
Co., Bluefield, W. Va., died 
n Aug. 7. He had been ill 
with a heart condition. Mr. 
M.Cue was a past com- 
mander of American Legion 
Post No. 9. 


Charles H. Bennett 


Charles Henry Bennett, 
93, president of Daisy Mfg. 
Co., Plymouth, Mich., died 
at his home on Plymouth’s 
N. Main St., only a block 
away from where he was 
born at the height of the 


Civil War, on Sept. 17. In 
spite of his advanced age 
and frail health, Mr. Ben 
nett made infrequent trips 
to his office until confined 
to his home the last few 
weeks of his life. Mr. Ben- 
nett started selling Plym 
outh air rifles in 1888. In 


1895 the name was changed 
1912 


to Daisy, and in Mr. 








CHARLES H. BENNETT 


Bennett 
dent, 


named 

a title which he 
for 44 years. 
officer in many business, so- 


was presi- 
held 


He was senior 


cial and religious groups 
over the years. He was well 
known for his many philan- 
thropies. 


Dewey R. McDowell 


Dewey RK. McDowell, 56, 
owner of McDowell Hard- 
ware at Altus, Okla., died at 
Altus’ Memorial hospital on 
Aug. 18 shortly after suffer 
ing a cerebral hemorrhage. 


DEALER BRIEFS: 





(Continued from page 217) 


don’t have it, it 
buying.” 


isn’t worth 


Fergus Falls, Minn.—Roy 
Knudtson has bought Holten 
Hardware on Washington 
Ave. from Eivind Holten. 
The former owner retains 
biilding ownership. Mr. 
Holten started the business 
12 years ago. 


Ga. A 
veteran, 
has 


Tifton, 
hardware 
Chambers purchased 
Stephenson Hardware Co. 
from Robert Stephenson. 
The new owner has been in 
partnership in a hardware 
store in Ohio. 


40-year 
John D. 


Philadelphia, Pa, — Joseph 
Weber Hardware, 5512-14 N. 
5th St., recently celebrated 
its 50th anniversary with a 
month-long celebration. The 
store distributed 3,000 special 
cast iron skillets, with the 
store’s name cast into them, 
to customers. 


Fullerton, Calif. Timely 
Hardware is the newest store 
in Orangehurst Shopping 
Center. Opening was recent- 
ly sparked with a four-day 
event during which many 
free prizes were given as a 
lure to shoppers. The store is 
co-managed by Thomas Losey 
and Forrest L. Yaberg. Elec- 
tric appliances, wallpaper, 
and giftwares are featured 
lines. 


Portland, Ore.—A _ hard- 
ware store will be one of the 
featured additions in the 50,- 





000 sq ft expansion planned 
for the new Big $ Shopping 
Center on 162 Ave. and Di- 
vision St. Store will be com- 
pleted in 1957. 


Honolulu, Hau “it Ya- 
mane Hardware _ recently 
opened in the Kalihi Shop- 
ping Center. Jukichi Nobu- 
hara is the manager of Ya- 
mane’s streamlined store. 


San Angelo, Tex.—Frank 
Foster’s new Foster Hard- 
ware & Sporting Goods re- 
cently held a three-day grand 
opening event in its new 
Village Shopping Center 
home. Mr. and Mrs. Foster 
recently sold their interests 
in two hardware stores at 
Pontiac, Mich., before com- 
ing south. Mr. Foster has 
been in the hardware busi- 
ness for 25 years 


LaFayette, Ind. A two- 
day official opening of Baugh 
and Reser Hardware recent- 
ly played host to capacity 
crowds. Co-owners are E. A. 
Reser and E. B. Baugh, Jr. 
All painting, flooring, and 
fixture - building was hand- 
done by the owners. 


Memphis, Tenn. 0. J. 
Pierce, co-owner and found- 
er of Pierce & Barry Hard- 
ware, has retired. His 
nephew, Warren H. Barry, 
has purchased his interest 
in the company. Mr. Pierce 
will continue to serve as a 
director. Mr. Barry joined 
the company in 1934. Besides 
stocking general hardware 
lines, the company repre- 
sents builders’ hardware and 
building specialties. 


Tuscaloosa, Ala. Tusea- 
loosa Hardware Co., for 
many years a downtown 


landmark, recently moved to 
the suburban Parkway Shop- 
ping Center. It is in a good 
traffic location next door to 
an A & P Super Market. W. 
B. Robertson is the store 
manager, as well as secre- 
tary-treasurer of the parent 
Parkview firm. H. H. Yoder 
is president. Mr. Yoder and 
Mr. Robertson bought the 
former Sewell Hardware Co. 
in 1952 and changed its name 
to Tuscaloosa Hardware. 
New store caters to women 
shoppers and do-it-yourself 
fans. 
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A report in pictures of events in the trade 





HA Photo Angles 





Here are officers and directors of Franklin Hardware & Sup- 
ply Co., dealer-owned wholesaler, whose election was an- 
nounced on p. 126 of the Sept. 27 issue of HARDWARE AGE. 
Seated (left to right) Arthur L. Rudnick, secretary; F. Leon 
Herron, president and general manager; William Van Heer 
tur, Van Heertum' s. Inc . Palisades Park, N. ie chairman of 
the board; F. Leon Herron, |r., executive vice-president; and 
lohn G. Pfeiffer, Pfeiffer's Department Store, Sea Isle City, 
N. J., treasurer. Standing, left to right: Melville R. Hausser, 
Apps Hardware, Bordentown, N. |.; G. Rodney Park, Ill, 
George R Park & Son, Wayne, Pa ; Anthony ] Rice, Rice 
Hardware & Furniture ( o., Hammonton, N J.3 L. A Darby, 
Milton (Del.) Hardware & Furniture Co.; John Y. Fegley, 
Fegley & Son, Reading, Pa.: Clyde Drissel, Drissel’'s Hard 
ware, Lansdale, Pa.; and |]. Raymond Westerman, Wester 
man s Hardware Store, Walden, N Y 





om 





-”~ 


Here are the Mid-Atlantic States salesmen attending the fall sales meeting of Sapolin Paints, Inc., at New York recently. 
Product development and promotional plans were reviewed. Sales manager H. J. Stein presided 





A recently expanded promotional sales campaign saw 24 sales representatives added to nationwide coverage of Stanley-Judd 
Div. of the Stanley Works. New men are: R. H. Christ, A. D. Edmann, R. R. Stanwood, L. W. Tracy, Jr., G. E. Voelker, R. V. 
Meyer, H. L. Crouch, R. R. Gelsey, A. W. Gile, R. C. Browne, F. R. Pavelich, Jr., D. 5S. Lindsay, R. C. Corcoran, G. P. 
Cox, F. E. Rudd Jr., P. H. Frehner Jr., L. C. Lambert, Seymour Bylema, W. A. Melhorn, 5. R. Spear, Allan Burns, R. W 
Alling Jr., P. D. Cook, and R. P. McAlevey. Wesley |. Grant, sales manager of drapery hardware is on extreme left, 2nd row 
Erwin T. Clark, general manager, Stanley-Judd, is on extreme right, 2nd row 
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Everything they want... 


236 





...that’s why 


in the Dutch Boy 


Suppose a painting contractor wants a self- 
cleaning white. Or a fume-resistant white. Or 
a masonry white. 


Your full-line “Dutch Boy” dealer can sup- 
ply each one. What’s more, he has available 
five other exterior whites: the “Dutch Boy” 
sees to it that his dealers never have to say 
“No” to painters. 


Suppose a homeowner wants one of today’s 
most-wanted colors in House Paint. Or Shake 
Paint. Or Porch & Floor Enamel. Or Stucco 
Paint. Or Sash & Trim Paint. 





Your full-line “Dutch Boy” dealer has them. 
He has today’s most-wanted colors in paints 
for every exterior surface: the “Dutch Boy’ 
sees toit that his dealers never have to Sal ‘*No” 


to anyone, homeowner or painting contractor. 


They have the goods, 
the color aids, the advertising 


In the famous blue-and-white exterior line, 

“Dutch Boy” dealers have everything painters 

want. Kverything homeowners want. 
They’ve got the goods — in white or color — 
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there’s big volume 


| ant 





line of Exterior Paints! 


for every outside painting need. Fast-selling 
“Dutch Boy” goods! f 


At point of sale, 
they've got the color 
aids — wonderful 
“Dutch Boy” color 
cards and the even 
more wonderful Color Gallery — oo 
to dramatize these goods. 


And to pre-sell this exterior line, to pull 
customers into “Dutch Boy” stores, they've got 
full-color national advertising in Saturday 


HARDWARE AGE, OCTOBER 11. 1976 





Keven ing Post, Look. Better Homes ns Gardena. 
Throughout the year! 

To dealers everywhere: The famous blue-and- 
white exterior line is only one of many “strings” 
to the “Dutch Boy” dealer's big-volume “bow.” 


That’s why a “Dutch Boy” franchise is such a 
sure-fire profit-maker. 


Made by the Makera of 
“Dutch Boy” Painta 


National Lead Company 


General Offices: 111 Broadway, New York 6, New York 








THERES 
o], 1 ame), I: 


=] FABULON 


: : él The Original 
‘ whoa wo > “Bowling Alley Finish” 


- ] ae" 
Net a shellac, not a varnish, not a glorified polish, FABULON is _ | 
full-bodied, transparent, brush-applied protective coating for new 







ores 





for Home Floors 





a, 
? 
A 
- 






“Sing 





ond old wood floors. Applies easily with brush or roller... dries 
in 30 minutes... never needs waxing or scrubbing . . . ovtlests 
all others. 


MAKE EXTRA PROFITS 
this FALL with FABULON! 


* National Advertising in SATURDAY EVENING POST, HOME 
MODERNIZING, LADIES HOME JOURNAL, AMERICAN HOME, 
HOME MAINTENANCE end IMPROVEMENT 
@ National and Local Publicity. 
© PREE Sales Aids Galore: Banners, Folders, Posters, 
Stuffers, ad mats, etc. 








Order Fabulon from Your Distributor Today! 





FRED REINHOLD has 
Send for FREE DEALER BROCHURE | been in the retail hard- 
ware business in Milwau- 
| kee for 58 years. He quit 
PPS PIERCE & STEVENS CHEMICAL CORP. | school in the eighth grade 
Ae 717 OHIO STREET BUFFALO 3,N.Y. | because his father, Rob- 
caeuiiaaiaiaeemiaaees | | ert, founder of what is 
THE ALL-AMERICAN | how the Reinhold Ace 
| Hardware Co., needed him 
| in the store. He has three 
brothers, Robert, Oscar eo we 
and Arnold, each of whom : ¢| ° | c 
will soon celebrate their , 
50th anniversary in the 
business. A nephew, Walter, son of Robert Reinhold, 
is president of the company. Other third generation 
members of the organization are Car! Reinhold, in 
charge of display and advertising, and Elizabeth, the 
firm’s bookkeeper. Although Fred Reinhold has no 
special hobby, he particularly enjoys playing two 
card games—‘“skat” and “schafskof.” 


UAL LL ee ee a) ee ea 











re eR 





A. C. WOLFF began his 
business career as a lad 
of 13 as an employee of 
Hubble & Jinkins, Wil- 
mette, Ill., tinsmiths. At a 
later date the firm entered 
the retail hardware busi- 
ness. Working hours for 
Mr. Wolff on his first job 
4 were from 6:30 a. m. to 7 

criptive literature. p. m., Saturdays to 10:30 
ile RS Ral p.m. He took a business 

administration and com- 
| mercial law course by 
{ Imperial Knife Assoc. Ce | mail. Later he acquired the business. After several! 

| x - moves he expanded the business. Mr. Wolff bought a 








; x ; ie aie : 
Write Dept. HE-10 for 
a ee ee ee . — —_ 
Co ae eet 0. rae ae ee ca SS 
rs ag ; oe as 








»chrade-Walden Cutlery Corp 


1776 Broadway, N.Y.19._N_Y 
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CARVE A BIGGER SLICE OF HOLIDAY PROFITS 


Koti. a 


FASTEST SELLING 
KNIFE SHARPENER 


on the market today ! 









Sales soar with this new, scientific sharpener 
guaranteed to sharpen knives as sharp or 
sharper than new! ROBO, JR. is a modern 
adaptation of the tried-and-true whetstone. 
Precision-engineered, ROBO, JR. adjusts 
blade automatically so that it assumes 

the proper sharpening angle! 


eo  o78 


U. $. Patent Ne. 2,469,797 
meee Gee ewe Bes a ae 


Just rest the blade against the guide face and roll! It's the 
simplest, most satisfactory sharpener on the market today! arr 
ROBO, JR. SELLS ITSELF! 


Attractively packaged on individyal cards. 
Also available in this sales-spurring rack display — holds 12 ROBO, JRs. 


Manufactured and querenteed by 


THE ALDEN SPEARE’S SONS CO., CAMBRIDGE 42, MASS. © ESTABLISHED 185) 





HELLER 





IEW 








STORE FIXTURES 














3 ; - Ze “WOODRUFF KEYS 
7 * - - 
ae ae RP =ss = - 
' ‘ ‘ 
—~ tonnes : : | “MACHINE KEYS 
a or : , 
_ a _s 
, % ws ~ 
oe , 


ai a 2 *MACHINE RACK 
_— Z, “TAPER PINS 
“COTTER PINS 


Heller's store fixtures move merchandise = < “SPECIAL PARTS 
faster. Their better display makes selling 
easier. (Actually people serve themselves.) 


There are Heller fixtures for every kind of 
merchandise and for largest display capac- 
ity. No other quality fixtures match Heller's 
money saving prices. 


Ask for fixture catalog No. 7A 


W. C. HELLER & COMPANY 
MONTPELIER * OHIO 


and other Stanho products 
} Bulk or Packaged 


WRITE for CATALOG 
and PRICES 








YORSE NA/L CORP 
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America’s 


Most Successful 


RUBBER TIRE SKAT 


THE 
SILENT 
FLASH 













- a 


s % rs \ 
f ¥ a, di 
, a 


\ 


JA 


A Big Profit Item with Fast Turnover 
There’s no doubt about it! The Silent Flash is 
America’s top performing, top selling, rubber 
tire roller skate. The noiseless rubber tire wheels 
absorb shock and actually outlast steel, The ex- 
clusive Mighty Channel Arch, strong enough to 
support over 200 pounds, is further proof of 
the rugged construction, To display the Silent 
Flash is to sell the Silent Flash. It’s the quality 


skate your customers prefer. 





6 CHICAGO 9 


Mor hates 


CHICAGO ROLLER SKATE CO., 4456-) W. Loke, Chicege 24 
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half interest in the Griffis Hardware store in 1925. 
In the 1930's the firm became affiliated with the Ace 
Hardware group. Active in civic affairs, Mr. Wolff 
is a founder and former president of the local Cham- 
ber of Commerce. His son, Arthur, is a partner and 
active in the management of the Wolff-Ace store. 
Another son, Robert, a former partner in Wolff-Ace, 
is Director of Merchandise, True Value Division of 


Hibbard, Spencer, Bartlett & Co., Evanston, IIl., hard- 
ware wholesalers. 


EDMUND F. OBER. 
DECK, executive vice- 
president and a director 
of The Geo. Worthington 
Co., hardware wholesalers 
in Cleveland, marked on 
Sept. 10 the 50th anniver- 
sary of his association 
with that firm. He started 
as an order clerk, and 
eight years later became 
a traveling salesman for 
Worthington’s. He suc- 
ceeded his father in a ter- 
ritory in Cleveland which he traveled until 1937, at 
which time he was appointed city sales manager. In 
1940 he was appointed assistant general sales man- 
ager. Mr. Oberdeck was named general sales man- 
ager in 1941, and manager of operations in the fall 
of 1943. He has been a member of the board of direc- 
tors since 1943, and four years later was elected first 
vice-president. He was elected executive vice-presi- 
dent in 1949. 








Promotes Screen Door Sales 





More screen doors are sold by Marvin's Hardware Co. 
in Alabama City, Ala., since its owners placed them on 
shelves above the bathroom fixture display. This loco- 
tion was selected to keep the doors well above the 
floor, and to leave room elsewhere for other types of 
doors. The elevated position of the screen doors makes 
them visible from all parts of the store. 
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THE DEMAND IS 6R£A7FOR 










water cans and 
water coolers 


Keeps water pure and cool for long pe- 
riods of time. Extra large top openings 
make Scta-Kools easy to fil and ice. Rug- 
gedly built on the exclusive Gott principle 
of double-wall, thermo-type construction 
of galvanized steel with- 
out heat conductors. 
Available with or with- 
out recessed, flush- 
mounted faucet. 1'/2-, 2-, 
and j-gallon sizes are 
equipped with easy- 
carrying bails; 5- and 10- 


Sta-Kool Water Coolers 
with recessed, flush. 
mounted faucet. 
able in 1'/-, 2-, 
and 10-galion sizes. 


Be Specific! 


Specify Sta-Kools 


Pe 
” 





from your gallon sizes have large, 
hardware jobber convenient side handles. 
Sta - Kool Water 
a ee ee C1 O28 eC OD Cone ore evellable 
in 1 
WINFIELD . KANSAS and \0- gal. sizes 


WRITE FOR NAME OF NEAREST DISTRIBUTOR 


You Can Make 3 PROFITS 
When You Sell 1 WHIZ! 


. . for mowing, fencing, clearing 


PROFIT from the ad 
ustable mower leveling 
attachment with Diade 
for cutting brush, ta 





grass and even lawns 
fast and clean’ 
. $117.50 
PROFIT from the 7” RETAIL OJ 
post hole auger sigs 
two feet han a One WHIZ heavy-duty 
minute! Easily attached power unit handles these 
e three and a number of other 
PROFIT from the basic attachments with ease! Unit 
20” sew wait — cuts for 20” and 26” saws is 
posts and timber uo SELF-PROPELLED! Other 
to 12” in 4 positions attachments available: 
from horirontal to ver CHAIN SAW — ROTARY 
tical. Also 18” and 2¢ TILLER — EDGER AND 


models GRINDER 
IF YOUR JOBBER CANNOT SUPPLY YOL 


avaiiadie 


, WRITE TO 


ROOT MANUFACTURING CO., INC. 


127 East Eleventh St 


Baxter Springs 
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SsUlLT TO #108 


Wr" A 


BY MUSGRAVE 


Tops i in 
‘their field 7gue= 





the only complete line 


of riding lawnmowers 


Seven years ago, MOW Cycle, built for riding 
from the ground up, introduced a new idea in lawn 
care. Now, apparently all America — including 
mister, missus and the kids —- wants to ride while 
cutting the grass. And today still, MOW Cycle 
tops the field in leadership, value and sales, with 
a complete line of models to meet the needs of 
everyone from the modest home owner to the pro- 
fessional landscaper. 





MOW CYCLE 


G&e.\| * 
MOW CYCLE 
‘CADET’ 






List 
Price 
$289.50 Model ‘24° for complete 
lawn care without walking: 
many useful attachments 
‘CADET economy model tor 


MOW CYCLE 










‘PRO-6’ 
Liat 


Price 


$495.00 


-) mowing only. “PRO-6' with 

7) Lawe motor oe fee professional use. 

lela cut 24” ewath. ES. 

ye ay I TATE, TRAILER attaches to 
TRAILER | 






any MOW Cycle: increases 
total cut to 58”. 








Pile $350.00 








Musgrave Incorporated, Dept. A, Springfield, Ohio 
Please send trade information on the MOW CYCLE 





line. 

Name a semeneitiiatintinpailiitliataaian iid leila 
a ma enitbiniiniagiabiin 
City ames 





COMPLETE LAWN CARE WITHOUT WALKING. 


te -& .& & Oh 
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Hows the Hardware Business? 





Prospects for Sales of Builders’ Hardware 
Brighter as Home Construction Increases 


(Continued from page 14) 


awarded in August for all types 
of construction, including housing, 
totaled $2 billion, 9 per cent higher 
than August last year. During the 
first eight months of this year, con- 
tract awards have totaled a record 
$17.4 billion, up 8 per cent over 
the corresponding ycriod last year. 

The Labor Dept. reports that 
private housing starts in August 
showed a slight increase over the 
number of starts in July. August 
starts totaled 100,500, up 1400 
starts from July. 

The department report also noted 
that while housing starts this year 
are off 20 per cent from ‘955, the 
number of starts is the sime as 
during the years 1951 through 
1964. 


Reserve Board Reports 
Factory Output Is Up 


(Continued from page 14) 


healthy increases in August. Re- 
ports coming in predict further 
increases in factory output for 
September. 

The automobile industry, in a 
period of model changeover, and 
textiles still lagged in non-durable 
goods output in August. 

Factory sales of standard-size 
household vacuum cleaners § in 
August marked the highest August 
since 1950. Sates totaled 276,932, 
or 9.6 percent more than last year 
and 6.6 percent more than the 
269,774 units sold in July, accord- 
ing to the Vacuum Cleaner Mfrs. 
Asan, 

Sales for the first eight months 
of the year reached a record high 
of 2,448,188 units, topping the 
same period of last year by 18.6 
percent, 

The Gas Appliance Mfrs. Assn. 
reports that 193,400 gas ranges 
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were shipped by manufacturers in 
August. The total represents an 
increase from the 146,800 units 
shipped in July. Shipments of 
automatic gas water heaters to- 
taled 253,300 in July, an increase 
of 15.5 percent over the same 
month of 19565. 


Production of radio and televi- 
sion sets dropped in July, partly 
because of a general industry va- 
cation period, the Radio-Electron- 
ics-Television Mfrs. Assn. reports. 
July TV production totaled 336,- 
931 sets. Radio production totaled 
368,132 units. 


Living Cost Drops .2%; 


Halts Half-Year Rise 


The cost of living dropped a 
fraction, 0.2 percent, in August to 
stop a 6-month rise which started 
in February, reports the Bureau of 
Labor Statistics. 


Food price declines were re- 
sponsible for the drop. Other 
prices, including cars, housing 


index, and gasoline were higher 
than July. 

Increases were more than offset 
by a new record established when 
factory workers take-home pay 
jumped 4 percent in August. 

The report showed that the in- 
crease in take-home pay boosted 
purchasing power to greater highs 
than any previous August, even 
though consumer prices are slightly 
higher than last year. 


initial Jobless Claims 
Near 1956 Low Figure 
Initial jobless pay claims dropped 
over 23,000 during the week ended 
Sept. 15, the Bureau of Employ- 
ment Security has reported. 


Total initial claims this week 


stood at 182,300, less than 8000 
more than the record low week for 
1956, the week ended Sept. 1. 

Current figures remain a little 
higher than the like period of 1955 
due to layoffs in the automotive 
industry while model changeovers 
are being made. 


Department Store Sales 
Register Gain of 4 Percent 


Sales in the nation’s department 
stores during the week ended Sept. 
15 were 4 percent higher than the 
corresponding week last year, the 
Federal Reserve Board reports. 

Sales since the first of the year 
have been running 4 percent ahead 
of the same period last year. 

Here is a breakdown of sales by 
Federal Reserve districts: 


F our 
Federal! Reserve One week ended wks. end Jan. 1 te 


Dietrict: Sept. 15 Sept. &@ Sept. 15 Sept. 15 
Boston 2 + 9 +1 3 
New York + 4 4s + 2 + 4 
Philadelphia - 2 6 ] 4 
Cleveland - § - 5 + 5 + 4 
Richmond | / 2 + 2 
Atlanta + 7 + § + 6 + 6 
Chicago + 4 ® 7° + 6 + 4 
a. Louls 2 +14 + 5 + § 
Minneapolis +16 ‘, - 8 ‘5 
Kaneas City . - 1 + @ - 5 9 
Dallas - - 6 +15 > & - 4 
Ban Francisco + 2 + 9 + 3 2 

U. 8. Total + 4 + 4 + 4 + 4 

* Revised 
C ‘lers 
onsumer Mail 


New Wholesalers’ Aids 


for Dealers’ Use 


Our Own Members Get 
Christmas Catalog 


A 32-page catalog of Christmas 
specials for consumer mailing has 


been distributed to members of 
Our Own Hardware Co., dealer- 
: fawn Bate } Pernee 
ae. . Mong Bddoon 
Cristina 











Gift 


SOUARE ASH SATE 


" 98: 
Gy! DE CARATS with eae . 
‘eg. a a 


(J 






save 
Ad % . 
e 


YOUR STORE NAME HERE 
Phone Number Town, State 
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Beat the Frice Kise 


WITH SUPER-QUALITY 


















SOCKET HEAD 
Hf CAP and SET 


Specialists in Socket Head Cap and Set 
Screws, Slotted Set Screws, Square lead | 
Set Screws, Flat Head Socket Cap Screws, 
Stripper Bolts, Pipe Pings and 
Hex Socket Wrenches 


70000000 RO ROCs 


AVANLABLE WH STEEL, GRASS, MOREL AnD 





q No. 1000 


BROAD BEVEL 
INSIDE LOCK SET 


Dull brass finish. 
Standard size plates 
and 2%" full size knobs 
with threaded, easily 
adjustable spindles. 


STAINLESS STEEL — ALL SIZES 





IMMEDIATE DELIVERY FROM STOCK 


PACKAGED IN STRONG METAL-EDGE BOXES 


th 
tit 


ooo | =2 | OS UOO000000000000K 




















484 BROADWAY NEW YORK 13. N. Y.| x 
. " 
| x 
ROCKWOOD MODERN [- x 
~ 4% a * 
75EOO Line of : : 
7” 
7 
Push Bars and Grips x 7 
| 7” 
. 

' : . * 
Beautifully designed to harmonize with the m df i 
modern architecture of today’s commercial and x ISON COT NEW CONSITUENON ENS FEF - 
institutional buildings. : | replacement. Priced for easier, quicker, ~ 

* 
* Alumilited | : more profitable selling. Made to = 
Aluminum | win and hold your customer loyalty. mm 
1522 * Corrosion oneal x . 
Resistant OOOO OCC) m 
* Functional 
sate * Light Weight 
: NO. 3000 > 
sate —_— STANDARD SIZE UPRIGHT 
RIM KNOB LOCK SET 
Full size knobs, deep 
drawn rosette and key 
wee 1340 = 1380 plate. All trim 
: | —brass-plated. Black 
Write for Catalog No. 18 illustrating our crackle baked-on finish 
complete line of builders’ hardware. 
case and keeper. 














TAYLOR LOCK COMPANY 


Manuetfacterers Since 1920 
PHILADELPHIA 32, PENNSYLVANIA, U. $. A. 
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Quit it, Johnny — 


you’re holding 
me tighter ) 











: And that could be, because D-P 
t has been the virtually perma- 
| nent seal since Great-Grand. 

father was a boy! Buy or specify 
any O-P product. You can be sure 
of it because the world’s oldest 
and largest manufacturer stands 
behind it. Consult your whole- 
| saler, or write us for catalogs. 


e 


——_ 


— 


The Complete Line 


CAULKING COMPOUNDS 
CARTRIDGES & GUNS 
GLAZING COMPOUNDS 
SEALING COMPOUNDS 





—, 
a 
—_——— 


PUTTIES + MASTICS 
GLAZING STRIP 
| ROPE CAULK | 
) Preterred by Millions . 


D-P preducts ere nationally 
edvertised in family Mandymen, 









Git, Hemecralt, Home Craftemean, 
Hovre Beavtitul + Building Men 
vol, Mechoania« Iilustroted, Pepulear 
Mechenics, Pepuler Science, etc 














marsT On O.F SEsT Since iee7 


orsse 


DICKS-PONTIUS 


THE DICKS-PONTIVSE COMPANY 
$30) Huberville Ave. Deyten 3, Obic 
Alexendrie, Va. - Dallas, Tex. - Decetur, Ge 
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New Wholesalers Aids 


(Continued 





owned wholesaler at 


Minn. 


A large housewares section and 


Minneapolis, 


many pages of toys are to improve 
dealer business with customers in 
all age levels. The large, four-color 
catalog has many price specials. 

Christmas cards and decorations, 
sporting goods, and giftwares are 
also featured. 


Cotter Is Distributing 
Fall, Winter Catalog 


Cotter & Co., 
wholesaler of Chicago, is distrib- 
uting a 40-page fall 
consumer catalog which 


dealer - owned 
and winter 
places 
special emphasis on selling small 
appliances and 
time payment plans. 

The 


wares 


power tools on 


catalog features house- 


and is departmentalized 







CLARE 
HARDWARE COS 
956 fell end Winter Coteleg 


oo. fs. 








eee ow pasts as coe wom PALL. SPECIALS 





ae se ee er 


CLARE HARDWARE CO. 


improve- 


into sections for home 
needs, 


fall 
supplies, 


ment supplies, juvenile 


appliances, clocks, 
baking ware, cleaning 
laundry supplies, sporting goods, 


wheel goods, paint supplies, light 


electric 


fixtures and electrical supplies. 
Four pages of specials are in- 
cluded. 

Space is provided for dealer 
imprint. 

In addition to the color catalog, 
dealers receive a tie-in kit con- 
taining window banners, price 


cards and newspaper ad mats. 


Year-Round 


| DOUBLE-DUTY 


Profit-Maker 





LOCK-EASE 


Graphited LOCK FLUID 
“USE af lock re'pp.ii? 


and pre-treating new locks for 
life 


“SELL IT in 4-oz 
Stream Ve 
fection 


for 


lonver 


can tor te 

against lock rust 
all eh 
Tone 


~til4 ana ee 
Michigan 


ing. or freezing 


(irde: from Vou’ 


American Grease 
Muskegon, 


al il Ah aa la tae 


AGs tis 














TREE STAND 


SETS ANY SIZE OR SHAPE TREE 
IN MINUTES WITHOUT TOOLS 





RETAULS AT 


$4-95 





® SAFE—No leaning or tipping 

® FITS—Any branch formation 

® USE—With or without water pan 

® SIMPLE—Three hooks with turnbuckle 


adjustments to hold the tree 
~ firmly erect 


DEALERS & DISTRIBUTORS 
Write TODAY fer complete de 
toils end prices on this fost 
selling, profit-making item 


STEEL-BILT CONSTRUCTION CO. 


PENNSYLVANIA 








BRIDGEVILLE 
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Promotions 





Manufacturers’ New Merchandising Plans 


Promotion for Plastic 
Dinnerware Scheduled 


Dinnerware molded of mela- 
mine will be promoted in a dou- 
ble-page color ad in Life maga- 
zine Nov. 26 by Barrett Div., Al- 
lied Chemical & Dye Corp. Eleven 
dinnerware producers are joining 
the melamine manufacturer in the 
program. 


Barrett will fur- 
tent cards, 
stickers, mats, reproduction proofs 
and promotional booklets for the 
dinnerware makers to distribute 
to retailers for their own use. The 
materials will offer the dealers a 
chance to tie-in with the national 
campaign. 


In addition, 


nish counter cards, 


dinnerware 
will participate in the program: 
Brook- 


These brands of 


Boontonware, Branchell, 


How to make a bargain 
in self-service Uprights and your own lumber are the : 





PRICE MOULDING 
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HIRSH UPRIGHTS 


Father's Day Campaign 
To Include Grandads 

Grandpa is going to get his 
share of attention too, come next 
Father's Day, June 16. 





The idea of including grand- 
park, Holiday, Lifetime - Ware, 
Mallo- Ware, Newport, Prolon, 
Russell Wright “Residential,” 


Spaulding, and Texas-Ware. 


Continuous Ad Campaign 
Undertaken by Cal-Dak 


A continuous consumer adver- 
tising campaign through 1957 has 
been started by Cal-Dak Co., Chi- 
Cayo. 

First ads scheduled to ap- 
pear in October in McCall's, Living 
for Young Homemakers and Bride's 


are 





magazines. Ads will continue in integrity Starts in the Home 

every issue of these magazines 

through 1957. fathers in the program (for 
The fall ads will feature tray Father’s Day is included in the 

tables and sets for Christmas new Father's Day poster for 1957. 


gifts and holiday entertaining. Catch phrase for the new cam- 


HOW TO MAKE A BARGAIN IN 
SELF-SERVICE SHELVING! 


Self service displays made with Hirsh 


world's greatest shelving bargain, because 
they give you the latest and best in store 
fixture engineering at an exceptionally 
low price. It's the fast, economical! 


shelving... 


profitable way to go self-service, and it's 

SO easy you can do it yourself. If you can ; 
drive a screw, you can turn Hirsh 
Uprights and new or used lumber into 
merchandise displays that hold more 
show more, and sell more 

Get the facts today' ; 
ACT NOW! MAIL 

COUPON FOR FREE LITERATURE! 


o~y 


_.the people who know self-service best | 


ere fee eeneeneneeneneeneeeeeeeneeeneee#reeeee#ee#e#te 


5. A. HIRSH MFG. CO. 
605! Central Part Avenue. 
Skokie, 





Gentlemen Please send literature describing 


Mivsh STANDARD STEEL SHELVING UPRIGHTS 
Ne o ; 
‘fe > 
Addie 
FINISHED UNIT City lone ate - 


rHA-10 
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*® LUSTROUS FINISH 


&® STREAMLINED STYLING 






VALUE PACKED 







































no 86 
“us 


"oO «Tet 
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OUTS TAMOING VAI UE 


es 


KING COTTON 


CLOTHESLINE 
Feel it 


‘tsTOUGH 


'T WIL LAST 


ai 
eR 


ifs 


» , =e r 
ae 


TOUGHER 


TIGHTER 
BRAID 


PROTECTIVE 
BAG 


DISPLAY 
PACKAGED 


Send for samples 
giving us your Jobber's Name. 


105 Duane Street * New York 8, WN. Y. 








RUGCCED COMST RUC TION 


HARRIS HDW. & MFG. COMPANY, 


| ey 














THE NE W une... tHe COMPLETE tine 





ROLLER 
SKATES 


* INDIVIDUALLY PACKAGED 


—— a - 


BALL <— = 





OVERLAND 


POPULARLY PRICED 


PROMOTIONAL 





> t¢€2a 


PREP Li PAL 


SMALL FRY FAVORITE TODDLERS DELIGHT 


Write Dept. HA-10 for Catalog 


INC 


Hers Street Ne w Tor ] - | 





W.ume & AAtwoopo 


Kerosene 


for Lamps 
Incubators 
Brooders 
Water Heaters 





“EAGLE” BURNER 


the famous 


LO rume. & A\TWOOD 


OMPANY 


MANUFAC! 


RING 
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paign will be “A Big Halo for 


Dad.” 
The new Father’s Day poster 
comes in four colors and ranges 


in sizes from 50-in. high to 2-in. 
stickers. The poster also will be 
made available for use in adver- 
tising and as part of window and 
counter cards. 

Information 
point-of-sale 
materials 


about complete 
display service and 
is available by writing 
to Father’s Day Council, Inc., 50 
kK. 42nd St., New York 17, N. Y. 


Toolkraft Features 2 
Saws, Jointer for Fall 

Toolkraft Corp. is featuring its 
two 8-in. tilting arbor saws and the 
4'%-in. jointer in consumer 
tising this fall. 


adver- 
Consumer the 
in Family 
Craftsman, 
Popular Me- 
Mechania Illustrated, 


advertising for 


products will appear 


Handyman, Home 
Science & Mechanics, 
chanics , 


House 


Dealers 


and 
Beautiful magazines. 

offered allow- 
local advertising. Pro- 
tie-in materials, such 
newspaper mats, direct mail pieces, 


are also 


ances for 
motional as 
envelope stuffers, sales letters, floor 
displays, hang tags and a 36-page 
illustrated catalog, are also availa 
ble. 
Toolkraft 


ble a credit plan which allows cus- 


is also making availa- 


tomers to make purchases for 10 


percent down. 


Record Ad Campaign Set 

For ‘57 Excello Mowers 
Heineke & Co., 

scheduling the largest advertising 


Springfield, IIL, | 


campaign in its history to back the 
1957 line of Excello rotary and ree! 
power mowers. 

The 
two-page full-color ad in Life mag- 


campaign will start with a 
Insertions are also scheduled 
Bette r 


Fa rm 


azine. 
in Saturday Evening Post, 
Homes «& Gardens, Sunset, 
Journal, and Progressiwe Farmer 


A special point-of-sale display 


1956 








NATIONAL BRUSH COMPANY 


THE 


GREATER PROFITS 


KEY TO 


Oe GEYER 





The Line With Greater 
CUSTOMER ACCEPTANCE 


The complete line of Geyer Farm 
and Gorden Toois signals quality 
and efficiency to your customers 
That means fast, easy saleability 
and greater profits for you. The 
new improved display stand will 
sell itself out time after time. if 
you aren't cashing in on the 
Geyer line now, you should in 
vestigate its possibilities 


Write today fer complete 


catalog of teoels and details of mer- 
chandising and advertising aids. 


GEYE 
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MANUFACTURING CO 


ROCK FALLS, ILLINOIS 
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aA. , 
>. -+ yw" T 7 
_ GEYER : 
PA QE TER, caster 1c. 
Ou 


iil 


| 


The big winter star 


. an all-year success! 


all-new, all-plastic 


No. 1100 ational 
Sno-Chaser arash 


pliofilm-packed, carton- 
displayed for quick profits 
write for catalog sheets 


DVtigela- Pa iilileit. 





Survey shows women prefer 
GUARANTEED unbreakable 


SAA 4 
— <Z 
¥ 







DO to i 


FAVORITE 


over next highest 
mention of 33 brands 


Over 175 popular priced rigid 
‘«. and fiexible unbreakable 
housewares women want te 
brighten, lighten housekeep 
ing. For more turnover al 
ways feature Lustre Wore 
COLUMBUS PLASTIC PROD, IMC. 
‘ Columbus 23, Ohio 
 & 
47m, } ~ 











n’T LET 
DAPPEN TO 


IF YOULL WAIT, SIR. 
JM SURE | CAN FIND THE RIGHT 
SIZES 
























ANY OLD 
DRILLS 














USE THE NEW) 
[Brower 


amg DISPLAY 


N Teens csr 
| | | -| ul) 








4 
V4 


La 
; 


THE DRILL DISPLAY 
THAT ASSURES SALES. EVERY 
DRILL INSTANTLY ACCESSIBLE. 





CONTACT YOUR JOBBER OR — 


HENRY L. HANSON COMPANY 


24 UNION ST. WORCESTER, MASS. 
| ABO SAAR NR 
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THIS | 
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Manufacturers’ Promotions 


(Continued 
package will be shipped to dealers 


with every demonstrator model in a 
special demonstrator model deai. 


Sylvania Television Has 


Special Yule Promotion 


The Radio & Div.., 
Sylvania Electric Products Inc. has 
prepared a 


Television 
Christmas promotion 
which offers a children’s playhouse 
free the pur 
chase of a Sylvania television set 


to consumers with 
during the Christmas season. 

The cardboard playhouse is mod 
eled after an igloo 

Sylvania is also offering prizes 
to dealers who arrange the best 
window displays featuring the ig- 
loo. Grand prize is $500 with $100 
prizes to be awarded to winning 
dealers in each distributorship. 

The promotion will be backed by 
newspaper, radio and television ad- 
In Sylvania 
has prepared an eight-page tabloid 


vertising. addition, 
mailer featuring the igloo promo 
1957 


tion and showing Svylivania’s 


line. 


Ad Campaign Prepared 
By International Salt 





International Salt Co., _ Ine., 
Scranton, Pa., has prepared an 
advertising campaign for Ster- 


ling Halite snow and ice melting 
crystals. The campaign will start 
with the onset of winter. 

Ads will appear on the sports 
pages of Ads take 
the form of cartoons. Radio will 


newspapers. 


also be used in some cities. 


Cartoon streamers and point-of- 


sale materials for dealers have 


also been prepared. 
Dealers are urged to stock up 
early to be prepared for customer 


Larger Market Share Is 


Sought by Bike Makers 


In an effort to win a larger share 
of the bicycle business, the Ameri- 


' can bicycle industry is engaged in 


| 














demand when the first snow falls. | 
| 








Better PIPE_TOOLS 
~> 


> 








PIPE CUTTERS 


“ARMSTRONG BROS.” Three wheel and 
Standard wheel and reller Pipe Catters ere 
quality cutters throughout... bailt te give 
years sor vice, 


“ARMSTRONG BROS.” drep ferged Pipe 
(utters are built fer lifetime service with 
l-plece drop ferged steel heat treated bedy 
and «a replaceable hardened sted aut te 
take up the wear and thrust of handle serew. 
Used either as li-wheel (with 2-rellers) or 
S-wheel (fer close quarters). 


“ARMSTRONG BROS.” Kaife Blade Catter 
Wheels are machined from aepeetal alley teei 
“tee! preperly heat treated. They 
cut rapidly and easily, held their 


keen edge, 


of . ood 


Write ter 
Catalog 


ARMSTRONG BROS. TOOL CO. 


The Teel Helder Peepie 


5214 W. ARMSTRONG AVENUE + CHICAGO 30, LL. 





perfect target for 
PROFITS.. 
SANDVIK 
BOW SAWS 


World's 
Largest 
Seller! 
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a new campaign with the slogan 
“American Bikes Are Safe, Dura- 
ble, Easy-to-Ride.” 

The slogan is being featured in 
all printed material distributed by 
bicycle manufacturers and will ap- 
pear in newspaper, Magazine, radio 


and television advertising 


Essex Hardware Offers 
New Catalog for 1956 


Essex Hardware & Metals Co., 
Nutley, N. J., has just published a 
96-page catalog, No. 39, illustrating 
and describing specialty items in 
the builders’, showcase, store fix 
ture and cabinet hardware trade 

The firm manufactures some 
items and serves as a distributor 


for others 


Ward's Fall Expansion 
First in 15 Years 


After doubling the number of 
men in the real estate department, 
under John A. Barr, chairman and 
president of Montgomery Ward & 
(o., the giant mail order company 
will start expanding its chain of 
retail stores this fall, marking the 
first increase in outlets since 194] 

Rigid anti-expansion policies of 
former president Sewell L. Avery 
have been undergoing modification 
since Mr. Barr took office in May, 
1955. 

Since 1955 Ward's established 
stores have been undergoing mod- 
ernization. Small catalog stores 
have been increased to the present 
number of 354 

Locations and numbers of new 
retail stores have not been dis- 


CO ed 


GE Sets Up Code To 
Jolt Appliance Service 

General Electric Co. has taken 
strong action covering three prin- 
cipal sore spots in service of its 
home appliance line. 

A service code containing mini- 
mum standards has been put into 
effect. The three principal provi- 
sions of the code are 

l) A service man must arrive 
within six hours of call where dif 
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pine lon el er-t-) am le mm eter: t-t Mm ialelel-t-lalet_: 


reialelel-i— DE eh 8 Bs WB OR oD > & 4 


A A 


ialt- we @lalal-tisar:t-; 


TREMENDOUS HOLIDAY 
SEASON ADVERTISING 
PROGRAM WILL STIMULATE 
RECORD SALES FOR 

CASE DEALERS 


Again in ‘56, Case gives its dealers the 
profit producing support of a record holiday 
season advertising Campaign, Christmas 
shHoppe#rs by the tens ot rhousands will read 
ul remen hes the story of Case quality it} 
many of the nations finest mayvazines 
and you Ii feel the results at the cash rewistet 


fom hve ranh , of the (Case cle alers trom 


i mist re) Ccpaisi w he ifé preparifip ti) 


_ <= pe hit from ns Miatit promotional pPrOper arn 


Srock the cutlery recouenized the world 
er for its truly outstanding quality 


( contact Youll ( AS4 LLICSiAaAnh cor Write 


@ SEND FOR FULL COLOR CATALOG SHEET: 
see 6th VA if sSeied tf ' ’ € ase CC af a aftal [CAR 
rv rite ets 4 Aiiatvle : Be ' 4 New ( Popes 


Ve iay ’ ; : ‘ sf heer ~ ff 4 


W.R. CASE & SONS CUTLERY CO. 


BRADFORD, PENN. 


Manufacturers of the Most Complete Line of Quality Cutlery made in America 


249 








Easior to self 





TOILET SEATS 











It seems to work 
that way 


When you don't have the name- 
brand item a customer asks for, 
he'll often say “No, that's all”, to 
your usual “Anything else, please?” 
~even though he may need other 
items. 

Why lose sales? It's profitable, 
and easy, to stock up and sell your 
customers the name-brand items 
they desire. Most dealers do. 


Get THE 
GENUINE 


WATER 
MASTER 


The Hardware Man's 














ficulty is serious or dangerous. His 
limit is two days on regular ser- 
vice calls, with a leeway of one ad- 
ditional day during peak service 
seasons, limited to no more than 
four weeks a year. 

(2) Distributors must stock all 
operating parts for which they 
have more than four calle a year, 
and such parts must be shipped to 
dealers involved within one day 
after receipt of order. 

(3) All service men must un- 
dergo training programs at least 
once a year on each product line, 
and take any extra training needed 
to service new G.E. models. 


Lau Blower Cuts Prices 
On Some Fans for 1957 


Lau Blower Co., Dayton, Ohio, 
announced that prices on its 1957 
line of window fans and portable 
air circulators will be lower or 
unchanged. 

Prices of attic fans remain un- 
changed. 

Prices on three models have been 
reduced from 10 to 16% percent. 
Three models are unchanged and 
one new model has been introduced 
for 1957. 

Major price reduction is on model 
Super 20. It is reduced $10 to 
$49.95. The Twin-Twelve window 
fan is now $59.95 with thermostat, 
a reduction of 15 percent. The 
Super 16 has been dropped 10 per- 
cent to $44.50. 

New model for 1957 is the Porta- 
Breeze 16-in. mobile fan with stand 
and wheels. Its retail is $54.50. 
Other prices and models are un- 
changed. 


Gas Water Heaters 
Are Getting Bigger 


A long range trend to larger 
sizes in household models of auto- 
matic gas water heaters is con- 
tinuing with the record output this 
year, according to the Gas Appli- 
ance Mfgrs. Assn. 

The reason? Families are getting 
bigger, there are more washing 
machines and dishwashers being 
used than ever before, and there is 
more attention to personal groom- 
ing. 

More than 26 percent of all 


household water heaters shipped 
the first six months of 1956 were 
for tank sizes of 40 gallons or 
more. This figure in 1952 was only 
10 percent. In 1947 the correspond- 
ing figure was a 9.2 percent. 


Higher Broom Prices 
To Refiect Crop Loss 


Your customers will probably 
pay more for corn brooms this fall. 
Government reports show the corn 
crop will be 13 percent lower than 
previous forecasts, and 50 percent 
less than in 1955. 

P. A. Lindenmeyer, secretary of 
National Broom Mfgrs. and Allied 
Industries Assn., said that, “Un- 
doubtedly, the next forecast will 
force many manufacturers who 
had hoped to hold the line a little 
longer to 
mediately.” 


increase prices im- 

Mr. Lindenmeyer said that mar- 
ket conditions vary so much in 
different areas it would be difficult 
to predict how much new brooms 
will cost. 


U. S. Steel Increases 
Some Mill Price Bases 


United States Steel Corp., New 
York City, and its general operat- 
ing divisions, Columbia-Geneva 
Steel and Tennessee Coal and Iron 
have announced certain price in- 
creases effective Nov. 1. 

Mill price bases for electrolytic 
and hot-dipped tin plate, black 
plate, and terne plate will be in- 
creased 10¢ per base box for the 
pricing period No. 1 through April 


29. 


Manufacturers Expand 
Plants and Warehouses 

Union Steel Chest Corp. has pur- 
chased the Le Roy (N. Y.) plant 
of Olin-Mathieson Chemical Corp. 
New facilities are immediately ad- 
jacent to Union Steel’s main manu- 
facturing plant. 


Associated Seed Growers, Ine. 
recently acquired the Kilgore Seed 
Co. of Plant City, Fla. The move 
strengthens Asgrow’s position in 
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MILLION 


and supported by pages and pages of newspaper advertising. 





Get your share of this presold market for top-advertised, 


top-demand General Slicing Machines. Tie in with General 


advertising. Feature the General line—a model at every 


price for every kitchen! 





HELPS YOU SELL 


COSTOMERS 


Yes, 68 million readers will see the greatest ad campaign in slicing 
machine history ... General Slicing Machines are featured in full- 
color and black & white ads in LIFE, HOUSE BEAUTIFUL, GOOD 
HOUSEKEEPING, SUNSET, BETTER HOMES AND GARDENS, FAMILY CIRCLE, 


SLICING MACHINE COMPANY, INC. 





COMPACT Model 150 

(illus.) all new, compact, 

economical, efficient o* 
slicer with 64%” blade 

Gleaming lifetime 

chrome $19.95 

Mode! 100—in sparkling 

white porcename! 


$14.95 








*# GRAVITY FEED for ECONOMICAL! 
easy, automatic slicing Lowest-priced! 
*# ROTARY BLAGE—for M ' 
ode! 
smooth, n lic 
every By a unique, exclusive, fold- 
* SUCTION CUP GRIP and-tuck-away model, 
holds firmly, instantly, 6%" blade. Sparkling 
anywhere white porcelain, quality 


* PEDESTAL LEGS plate corrugated hardwood 
beneath catches slices $ 95 


and juices base 12. 
* SLICE THICKNESS AD- 
JUSTMENT for any 


desired thickness 


W rite for details—Dept. 609 


WALDEN <4 new vork 













Makes the clearest 
marks on metal 
you ever saw! 


Sifaisde! , 
CHINA MARKERS 


Price-mark brilliantly, legibly, any 
metal, china, glass or plastic article 
Markings stay clear and bold, yet are 
easily removed. Ask for 168-T Blue: 
169-T’ Red; 173-T Thick Black or 11 
other vivid colors. At your dealer. or 
write for sample naming this magazine. 





BLAISDELL PEMCIL CO., BETHAYRES, PA. 
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UP Sales and Profits 


in Tinware with 
nationally advertised 


MOULI LINE 


THE MOST PROMOTED 
PRODUCT IN THE 
COUNTRY! 

















KING SIZE 
SALAD MAKER 
SHREDS - GRATES 


SLICES - CHOPS - 


Non-slip rubber tipped fold-away 
legs .. . won't scratch © save space. 


Individually packaged in 
multi-color display car- 
ton 





$496 





RETAILS 


ae Oe i ee 


MANUFACTURING CORPORATION 





25! 








MR. PHXZ JUST 
REMEMBERED ! 


— _— -- «2 





He's all out-of-stock 
in fasteners! 


Fasteners aren't his big item so he forgot 
all abeut re-ordering, and now he just re 
membered he's ali out! It's too bad Mr. Phar 
doesn’t stock the Sharon |ine—he'd have no 
stocking worries! The complete Sharon assor! 
ments are refilled and serviced by the Sharon 
Service Units, with no bother to the retailer’ 
What is seld—is replaced! 


Refill service is one imporien! reason why it 
peys te stock the Sharon line! 


ASK YOUR JOBBER, OR WRITE: 








‘ tl Awe Soha! Co hMorwood Wass 








On ee a ee 








FOR BUYERS OF 
LOW PRICED 
HIGH SPEED DRILL BITS 


"U. S$. Eagle” is TOPS! 


THE "U.S. EAGLE” LINE OF 
29 JOBBERS LENGTH SIZES 
AND 60 WIRE SIZES PACKED 
ONE AND TWO IN AN EN. 
VELOPE IS PRICED TO SELL. 


— oe 









THE 167 DRILLS IN THIS CASE 
SELL FOR $130 AT RETAIL PRICES. 
DEALER'S PRICE FOR CASE AND 
DRILLS COMPLETE IS $75. 


CENTURY DRILL & TOOL WORKS 
NEW YORK CITY 





LAFAYETTE $I 
OL BAe t. BLL ee BL hale 
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Florida for production and distri- 
bution of vegetable seed. 


Thor Power Tool Co's Milwau- 
kee, Wis., branch office has moved 
to a new building at 3911 W. 
Greenfield Ave., Milwaukee. Floor 
space has been doubled at the new 
location for 


an expanded repair 
and service department. 
Palmer-Pann Corp. has moved 


to new and expanded facilities at 
Toledo, Ohio. New factory includes 
improved production machinery 
and a 50 percent increase in floor 
apace. 


New England Carbide Tool Co., 
Inc., formerly of Cambridge, Maas., 
recently moved to its new plant at 
55 Commercial! St., Medford, Mass. 
New research and manufacturing 
headquarters contains 21,500 sq ft. 


Joliet Wrought Washer Co. has 
completed a three-year expansion 
program at Joliet, Ill, plant 
Expansion and of automatic 
machinery has upped production by 


its 


use 


40 percent. Offices and storage 
area have been increased. 
Minnesota Mining & Mfy. Co. 


has opened a new sales office and 
warehouse at Los Angeles, Calif. 
The recent move is part of a pro- 
gram to expand and improve serv- 
ice on the West Coast. New build- 
ing has 56,000 sq ft of space. 


Falla Products, Inc., Genoa, UL, 
has completed a °0,000 sq ft stor- 
age warehouse for power mowefrs 


to alleviate storing problems result- 
ing from greatly increased produc- 
tion. New warehouse will have its 
own railroad siding. 


National Lock Co. recently broke 
ground for a new $5 million fas- 
tener manufacturing plant at Rock- 


ford, Ill. The new building will 
provide over 600,000 sq ft on a 
167-acre tract of land. It is to be 
completed within a year 
. + 
Business Failures Rise 
Business failures throughout 


the nation rose to 262 in the week 





ended Sept. 20, according to Dun 
& Bradstreet, Inc. The total com- 
pared with 171 in the correspond- 
ing week last year and 212 in the 
like week of 1954. 


DEPENDABLE 
RING 

BOLTS and 
REPAIR 
LINKS 





Drop forged by 
men who really 
know how to put 
the strength in 
hardware where 





strength and 
dependability 
count most 


Catalog “H-56" 
shows the full W-C 
line of pulleys, 
wire rope sockets 
connecting links, 
thimbies, eye 
bolts, ring bolts, 
turnbuckles and 
otners 





Send for your copy of W-C Catalog ‘‘H-56"’ 


WILCOX-CRITTENDEN 


Division, North & Judd Manufacturing Co 


77 South Main St., Middletown, Conn. 








GIBSON 
GRIPPER 
CLIPS 


KEEP 
THINGS 
IN PLACE 


Bright Micke! Finish Double Spring Action 
Me jutting Points 2 Sizes Hold Most Handles 


GIBSON GOOD TOOLS, INC., Sidney 6, W. Y. 














PPOSSS SOSSSee 


nee 






TOY CATALOG 


Peres every toy and hobby 
hit you need for setting up oa 
department Educationo! pre 
woodworking and woodburning 
kif topping, work benches ond baking 
tables, hond tool sets PLUS esclusive Disney 
land and Mickey Mouse Club Write 
for your Opy today 
AMERICAN TOY & FURNITURE COMPANY 
6130 NW. Clerk $* Chicege 26, Hilinois 


successful toy 
schoo terns 


meta 


creations 





CHROME 
BRASS PIPES 


V/," to 4" sizes 


BRASS TUBING 


Ye", 1a", 1%", Wo" O.D. 
PITTSBURGH NIPPLE WORKS 
1465 Spring Garden Ave. Pittsburgh 12, "2. 
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ROWEL- EY my yg Favorite 
j (ij 
i ie SE cecal Garden Coder: 


y 
v 
i 



















Rowe'l-Ezy ‘Super’ Ry Rowe'l-Ezy “Heavy 













Rowe'l-Ezy ‘’Rocket”’ rs Rowe'l-Ezy "De 





Duty” (Broad Whee! 


(Close Coupled) Luxe” (offset wheel) o. (‘Two wheeler) Does o/ 


Sidewalk Edger 






Designed for heavy 





All purpose edger; 









all lawn edging and j 


built to highest 
duty work on tough 





extremely versatile 













trimming jobs almost 







Rowe'l-Ezy stand- 
grasses. The solid 


and easy to operate. 






ards. Has new spring effortlessly. Dual 


rubber ‘‘wear-ever”’ 











shearing action. A First choice of home- 





j wheels give extra trac- tire gives extra long 















BEST BUY in lawn owners and profes- 
edgers. » sional gardeners. tion and stability. life. 
Model 50 Model 100 Model 200 Model 300 - ff 
$445 $645 i) $6* 

LIST LIST 1 LIST LIST 
Packed Packed ¢ Packed Packed 
6 /Cearten 6 /Carton ; 6 /Carten 6 Certen 


snigping we. 






Shipping wt. 
26 Ibs. 


Shipping wt Shipping wt. 
18 fos 22 lbs 





CASH IN ON ROWE'L-EZY POPULARITY Advertised in... American Home, Sun 
set, Flower Gorden, Better Homes and 


ORDER NOW FROM YOUR JOBBER Gardens, Popular Gardening and Pop. 


Rowe Tool Company, Box 3185, Glendale 1, California Mechanics. 






All edgers hove full 48 
hendles and are gverer 
teed against defective 
maternal and workmanship 
















AT THE 

GARDEN SUPPLY TRADE SHOW, 

SPACES 226-227 NAVY PIER, CHICAGO, 
NOV. 18-20-—SEE THE COMPLETE LINE OF 


Light duty: Sell the Ariens Jr 
12” tillage, up to 6” deep 





Sell the Ariens Yardstet 
\" 


seli-propelled tiller with in 
4 
terchangeable rotary mowet ‘ 
: < . 


and STO Thro attachment 





A 


Medium duty: Sell the Anens 
MultiMatic and Ariens ke 
6? Sg onomatic with unique 2-direc- 
4 ones tion operation tof front or 
reat unted pms ta-Hitch 





attachment (only \riens has _ 


Heavy duty: Se!) the Arter 


“Tran \-Matr Dillers 

with ball and cam differen- 
tial for positive traction at 
all times efforties 










ROTARY TILLER =a : 





GET DETAILS ABOUT THE FAIREST 
AND BEST DISTRIBUTOR AND DEALER 
PROFIT PROGRAM 

IN THE INDUSTRY! 





teering and turnaround 





many other exclusive 


leatures 





and, if you can’t attend the Show, write a 


ARIENS COMPANY © 117 catumer streeT - BRILLION. WISCONSIN 
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*TATEMENT OF THE OWNERSHIP, MANAGEMENT, AND CIRCULATION 


HMEMQUIRED BY THE ACT OF CONGRHKESS 
BY THE ACTS OF MARCH 43, 
(Tithe 29. United States 


OF HARDWARE AGE, published bi. 
weekly at Philadeiphia, Fa., for 
(october 11, 1906 

l. The names and addresses of the pub 
lisher, editor, managing editor, and busi 
ness managers are: Publisher, Chilton Co., 

inc., Chestnut & 66th Bts., Philadelphia 329, 

Va.; Mditor, William A. Phair, Cheetnut & 

b6th Sta... Vhiladeiphia 39, Pa Managing 

Mditor, EB. l.. Barringer, Cheetnut & 56th 

is.. Philadeiphia 29, Pa Publisher and 

Husiness Manager, Leonard V. Khowlanda, 

(‘hestnut & 66th Bta., VPhiladeiphia 49, l’a 

Z. The owner ie: if owned by a corpora 
tion, ite name and address must be stated 
and aiso immediately thereunder the 
names and addresses of stockholders own 
ing or holding 1 percent or more of total 
amount of stock. If not owned by a cor 
poration, the names and addresses of the 
individual owners muet be given if 
owned by a partnership or other unin- 
corporated firm, ita name and address as 
well ag that of each individual member, 
muat be given 

hHiclders of more than 1 percent of the 
capital stock outstanding of Chilton Co 

Mary M. Acton, 260 Sycamore Ave., Mer- 

ion Mtation, Pa Mre. Heulah Fahrendorf, 

59 Drake Hoad, Scearedale, N. Y.; Dorothy 

S. Johneon, 1116 Fifth Ave. New York, 

N. ¥.; Eetate of Mabel M. Musselman, 

260 Mycamore Ave., Merion Station, Va 

Keneficiaries: Mary M. Acton and David 

Acton; J. Howard Pew, 1608 Walnut &t.., 

Philadelphia, Pa J. N. Pew, Jr., 1608 

Wainut &t.. Philadeiphia, Pa.; Mabel P 

Myrin 1608 Wainut &t., Philadelphia, 

Pa. ; ary Ethel Pew, 1608 Walnut &t., 

Philadeiphiia, Va.; Alberta €. Sly, Execu 

trix U/W of Frederick &. Bly, Deceased, 

149-40 36th Ave., Flushing, N. Y., Bene 


OF AUGUST 24, 1912, AS AMENDED 
1923, AND JULY 2Z, 1946 
((oGe, Bection 233) 


ficiaries: Aibert C. Sly, Alberta ©. Sly and 
John KE. Sly: Mary M. Acton and John 
iialr Moffett, Trustees )/W of Clarence 
A Mueseiman, Deceased, 1608 Watinut 
St.. Philadelphia, Pa., Leneficiaries: Mary 
M. Acton and David Acton; Charlotte M 
Terhune, 160 EF 4kth St.. New York, 
N. ¥.; Alberta C. Sly, 149-40 35th Ave., 
Filiushing, N. Y 

2. The known bondholders, mortgagees, 
and other security holders owning or hold 
ing 1 percent or more of total amount of 
bonds, mortgages, or other securities are 
(If there are none, #0 state.) None 

4. Paragraphs 2 and 2 include, in cases 
where the stockholder or security holder 
appears upon the books of the company 
ae trustee or in any other fiduciary rela- 
tion, the name of the person or corpora- 
tion for whom such trustee is acting; also 
the statements in the two paragraphs 
show the affiant’s full knowledge and be- 
lief as to the circumstances and conditions 
under which stockholders and security 
holders who do not appear upon the books 
of the company as trustees, hold stock 
and securities in a capacity other than 
that of a bona fide owner 

5. The average number of copies of 
each issue of this publication sold or dis- 
tributed, through the mails or otherwise, 
to paid subscribers during the 12 months 
preceding the date shown above was (This 
iedormation is required from daily, weekly, 
semi-weekly, and tri-weekly newspapers 
only.) 


LEONARD V. ROWLANDS 
Publisher and General Manager 
Sworn to and subscribed before me this 
19th day of September, 1956 
Philip J. Shire, Jr 
My commission expires Jan. 7, 1959 


Specialty Shop Methods 
Boost Dinnerware Sales 


A Florida dealer sells more 
dinnerware, crystalware and re- 
lated merchandise by operation 
of his dinnerware section as a 
12-month specialty shop. He calls 
this department the House of 
China and Glass. 

Located in the basement of the 
store, at the foot of a staircase 
from the main floor, the wide en- 
trance is in the form of the front 
of a small home. 

Large lettering above the en- 
trance identifies the department. 

Particular attention is given 
to engagement and wedding no- 
tices in local papers. The proprie- 
tor says, “We clip every engage- 
ment announcement from our 
local papers. 

“We send a brochure on our 
crystalware and dinnerware pat- 
terns to each bride to be. The 
young woman is invited to select 
the patterns she wants, and to tell 





All Kimble Glass Towel 
Bars are priced to give you 
a good protit margin eee 
priced to turn fast, Each 
bar is individually designed for attrac- 








So profitable to 


KIMBLE GLASS BARS 
AN (i) PRODUCT 


tive appearance and practical utility. 
Fittings are bright and streamlined. 
Rod is sparkling clear glass. It’s a com- 
bination that makes Kimble Glass Bars 
a natural, self-service item. 


sell, so easy to handle 


KIMBLE GLASS BARS 


Owens-ILLINOIS 


GENERAL OFFICES + TOLEDO 1, OHIO 


Dont delay, place your order today 
with your wholesaler or write for one 
nearest you. Address Kimble Glass 
Company, subsidiary of Owens- 
Illinois, Toledo 1, Ohio. 
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SELLS BETTER BECAUSE 
IT’S MADE BETTER! 





CAULKING COMPOUND 


CALBAR is the nation’s leading caulk 

. because it’s made from costlier 
materials, skilfully blended to give 
top-notch performance every time. 
When you sell them CALBAR .. . you 
sell them for life! 


in full range of colors. 
_ cartridges or bulk, 





Ask your jobber about CALBAR 
Precision Caulking Guns, tool 


CALBAR PAINT & 





VARNISH COMPANY 


2612-26 W. Martha St., Phila. 25, Pa. 


Over 35 years as the Nation's 
leading Caulk line 





New Merchandising Ideas 
Looking for more profits, 
better salesmanship? WHun- 
dreds of dealers have used 
this Hardware Age reprint 
as a source of ideas for 
sales training meetings, etc. 
Self-Service Salesmanship 10¢ ea. 
Selling in a self-service store re- 
quires a new type of salesman- 
ship. Here is an easy to under- 
stand explanation of how you 
can train your sales people to 
get the most out of self-service. 
4 poges. 
order copies from 
Eidtorial Reprint Service 


HARDWARE AGE 


Chestnut & Séth Sts.. Phila. 39, Pa. 


Cash must accompany order 











STAINLESS STEEL 


FASTENINGS OF ALL TYPES 
RIGHT OFF THE 


stat Gareve © Machine Gerews © Cap swaps 
es Weed Gerews © Nets. W 
. ome 8 AN Drifted Fillleter Heads 

Prompt deliwoertce on emali or large quentities 









Write for comptete descriptive catales 
o- Telephone: Little Faille 4-2508 
Guue 9 Union Bive., Paterson 2, Ni 
New York ‘pheme: Wieseasia 7-964) 










~STAR STAINLESS SCREW CO. 
92 , 


| 


her friends that we 
these items. 

“Three out of five prospective 
brides, who receive these invita- 
tions will accept our suggestion 
that visits be made to the store. 


“Our gross sales on one bride's 


can supply 


selections came to slightly over 
$1000.” 
Interior displays are supple- 


mented with dinnerware and crys- 
talware displays in at least one of 
the store’s 
times. 

When the firm to dis- 
continue a pattern it is advertised 
at a slight reduction. 

The proprietor of the store says, 
“The lure of a slight price reduc- 
tion will attract my wife 
as many other women.” 


show windows at all 


dec ides 


as well 


Licenses Advertised On 
Signs Along Highways 

Hunters and anglers who drive 
along a well-traveled highway 
in Michigan reminded by a 
series of signs that they can get 
licenses and equipment at a hard- 
ware store a short distance from 
that Many out-of-town 
sportsmen make their initial visits 
to that store as the result of these 
highway signs. 


are 


road. 


Extra Display Space Is 
Gained With st aro Unit 


WU) 





Additional display space is 
at Gates | 


gained 
lardware in Independence 
lowa, through use of three of these 
shelt Made of 1x10-in 
lumber these used at 15-4 


wide center 


four units. 
units are 
intervals in the store's 
aisle. [he glass-covered top shelf and 
three wooden shelves are finished to 
match other fixtures in the store 








HYDE MFG. 


SOUTHBRIDGE, 





Bive Diamond—HOME OWNER LINE 
Shatter proof blue plastic handles — high 
carbon, mirror finish steel, 


Ne. 35-114" Ne. 35-3" 
No. 3E-1'4" Ne. 3&-4" 
Ne. 3&-3"' Ne. 3£.5"' 


<a 


Biack & Silver—PROFESSIONAL LINE 
Best quality — shatter proof, black plas- 


tic handles—Super Hydex steel—mirror 

finish. 

No. 26-14" No. 2ACH-1K,"' Chisel 

Ne. 25-114" Neo. 2£-3" No. 28-4 
Ne. 25-3" No. 26-5” 





P Aha Hammer-Head — 
TOP QUALITY LINE 


Forged brass heads to drive in nails. 
Ne. BHE-4" No. bHE-6"’ No. BHE.4” 


WRITE FOR FREE TOOL CHART 


co. 


U.S.A, 





MASS.., 




















One reliable source for 
better nails for the building 
and hardware trade: Un. 
derlayment, Spiral Floor- 
ing, Drywall, Metal Reol- 
ing, Colored Siding. 


STORMGUARD NAILS 
Revolutionary new line of 
rust-resistant nails in 85 
sizes and types for rooling, 
siding, trim. Easy to stock, 
display and sell in clearly 
labeled 5 Ib. cartons. 


Write tor Samples 
W. H. MAZE COMPANY 


illinois 


gait? 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 
Set solid, maximum 60 words 


Each additional word oe 
Positions Wanted 
Special Rate) set solid, maximum 
words pry 
Each additional ‘word 


Allow Seven Words for Keyed Addven 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5°, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & Séth Sts., Philadelphia 39, Pa. 


CLASSIFIED ADVERTISING RATES 


NOTE: Soemples of merchondise, literoture, 
catalogs, efc., will not be forwarded to box 
number advertisers, unless accompanied by 


sufficient postage for remailing. 
No agency commission allowed. 
HARDWARE AGE 


is published every other 


Thursday. Classified forms close 15 days 
prior to publication date. 
Remittance must accompany order in form 


of check or 
stamps 


money order, not currency of 











Representatives Wanted Representatives Wanted 





Representatives Wanted 








OPPORTUNITY FOR 


TOP FLIGHT 
SALESMAN 


Realignment territories provides open- 
ing important Midwest territory on our 
Nationally distributed lines Imported 
Manufactured Products. Specializing 
Sporting Goods, Fishing Tackle, House- 
wares, Florist and Display Supplies to 
Jobbers. Must be experienced salesman 
with proven record of earnings in excess 
$10,000.00 in kindred lines. Write full 
particulars business career and per- 
sonal qualifications 


The American Import Company 
1167 Mission Street 
Sen Francisco, California 











WHITE RUBBER PLASTERING PADDLES 
REPRESENTATIVES, JOBBERS. & DEAL 
ERS WANTED. Manufacturer of White Rubbe: 
Plastering Paddles, used in the plastering trade. 
desires representatives calling on building supply 
dealer and hardware stores to sell rubber paddles 


as a sideline or extra item. Large commission 
Pull dealer discounts. R. Gold & Son, 3919 N 
Sth Street, Philadelphia 40, Pa 


EXCLUSIVE PROTECTED TERRITORIES 
open for nationally distributed unique water re 
placement plumbing specialty item packaged for 
sale to plumbing supply houses, hardware distrib 
utors and retailers. Unique demonstration sells 
& out of 10 on first call. Address: Rox 620. care 
of Haspwarse Ace, Chestnut & Séth Streets, Phila 
deiphia 39, Pa 


TOP RETAITII 
to sell nationally 
established 20 years. Highest Commissior Rare 
opportunity for really high earnings. For active 
good side line men only. Retirements make severa! 
excellent territories Write fully. 
rience coverage, Rox 107, 
New Yor 


SALESMEN 


known steady 


OPPORTT 


repeat 


NITY 


line well 


ay ailable 
Po 


eArATe 


lines Pelham 


MANUFACTURERS’ 


REPRESENTATIVE 
Calling on Contract 


Hardware Dealers, Building 


Supply Dealers and Lumber Yards to sell ou: 
line of Locksets and other Builders’ Hardware 
items. In reply state your lock and latchset ex 
perience, nature of other lines carried. Con 
pensation on etraight commission basis Give ex 
act territory you cover Skillman tlardware Mfg 
(o., Trenton 4 New Jerecy 

WANTED HARDWARE, HOUSEWARES, 
TOYS MANUFACTURED in Kansas. Missou: 
lowa, or Nebraska to sell to jobbers, chains, mai! 
order and rack jobbers. Commiasion basis only 
Address: Box |.1, care of Hasoware Ace. Chest 
nut & S6th Sts.. Philadelphia 49, Pa 
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| tig 


| see, 
| (hregon, 


| ane WARE 





PAINT BRUSH SALESMEN 


Prominent paint brush manufacturer has open terri 
tories for successful sales producer. Prefer men now 
calling of paint, hardware, lumber dealers and indus 
trials. l’rotected territories. Betablished business. Will 
aiso comsider tideline man or manufacturers agent 


Address Geox 615, care of HARDWARE AGE 
Chestnut & S6th Ste. Philadeiphia 38. Pa. 








BUDGET PRICED PAINT LINE OPEN 


WE OFFER: The outstanding tine in Promotional 
paint Proteeted territery Liberal Commissions. 
Progressive, gressive Manageme 

We SEEK xperieneed men for established terri. 
tories in New England end Mid-Atiantic States, on 
full time basis. Many partially established terri- 
(East of Mississipp!) epen on sideline basis. 


PROCTOR Pam MFG. CO., Yonkers, New York 
osegh A Markell, President 











PAINT BRUSH SALESMEN 


Kateblished successful ovanufacturer with powerful line 
has open territories for sales producers Prefer men 
calling on paint, hardware, lumber dealers and large 
industrialsa. Will consider sideline men We operate 
New York and Atlanta warehouses 


Address Geox G-2. care of HARDWARE AGE 
Chestaut & Séth Sts. Philadeiphia 38. Pa 











MANUFAC 
WANTED 


sprayers 


TURERS’ REPRESENTATIVES 
To sell trombone 
( ompany well established 
public acceptance. Need men 
Maine, New Hampshire, 
Massachusetts, Rhode Island, Connecticut, 
York, New Jersey, Pennsylvania, Delaware, 
land, Virginia, West Virginia, North 
South Carolina, Georgia, Florida, Ohio, Indiana 
Illinois, Michigan, Wisconsin, Kentucky, Tennes 
Alabama, Mississippi, Louisiana, Washington, 
Northern California, Montana, Idaho, 
Wyoming, Colorado, New Mexico, Utah, Nevada 
Minnesota and North Dakota. Write giving details 
aot exact areas covered and type 
of ne Address Box 1-6 
& 56th Sts, Pi 


type and powell 
and has 
tollow 
Vermont 

New 
Mary 


(arolina, 


is 
excellent in 


areas 


lines now carried 
care of 


lade! 


‘ alled oti 
Ace, Chestnut 


counts 


phia 39, a 


SALFSMAN OR MANUFACTURER REP 
RESENTATIVE now calling on Hardware Stores 
er lobbers, Electric Contractors, Plumbing Sup 
ply Houses and Lumber Yards to carry additional 


line of Anchoring Devices and Screws Entire 
Southern territory and North and West Florids 
open. Write for details. Address Box | care 
of Hasepware Ace. Chestnut & Sé6th Sts Phila 
leiphia 39 Pa 

REPRESENTATIVES WANTED): PEatablished 
Manufacturer requires several commission repre 


sentatives for Florida, Georgia, Tennessee, Ar 
| kansas, Alabama, Mississippi and Louisiana, sel 
| ing complete line of Brass Plumbing Fixtures for 
Rath. Shower lavatory and Kitchen, pias full 
line of Valves, through channels of Hardware 
lLomber Yards, Plambing Contractors and various 
| Plumbing outlets. State actual territory covered 
| references. Replies confidential. Address: Box J-1 
| eare of Hanowane Ace, Chestnut & Séth Sts 
*hiladelphia 39, Pa 





YOUNG, AGGRESSIVE, 
FINANCIALLY SOUND 
HARDWARE-HOUSEWARES 
MANUFACTURER 


(#1 in their field) desires representation 
in following states or combinations of 
Michigan, Indiana, Kentucky, Kansas, Wis- 
Nebraska, Dakotas, Utah, 
Colorado and New Mexico. 


consin, lowa, 


Address: Geox 1-10, care of HARDWARE AGE 
Chestaut & 56th Sts... Philadeiphia 1. Pa 











MANUFACTURERS REPRESENTATIVE 
WANTED to sell popular repeat specialty to 
wholesalers and jobbers (hld established manu 
facturer. Excellent commissions bh xclusive terri 
tory now available im most states due to area 
realignment. Please state type of trade covered 
and lines carried Address He 1-16, care of 
Hanoware Act, Chestnut & 56th Sts, Philadelphia 
39, Pa 

COMMISSION SALES REPRESENTA 


TIVES WANTED for a few choice protected 
territorte to covert lumber, buildis red material and 
hardware trace tor old estab! shed 7 it k manu 
facttirer Mention territory covered at limes car 
nied Address Box H-62, care f PiaR ame Act 
Chestnut and 56th Sts., Philadelphia 39, Pa 
WANTED: Salesmen, brokers or agents to sell 
our nationally advertised Baler Twine, Manila 


Rope, 
Wire 
‘T Wites 
ncts 


eatt 


Sisal Rope, 
Ropes 


Barbed Wire 
Rope, | 
types cordage 
commissions We have 
per Warel es 
port cities BOR STON 
ANY, CHARITON, IOWA 


N ils 
‘T wine { 


Steel (hai : 
ite otton 
teel prod: 
salesmen 
nad branch 
CORD 


lute 


and all other ind 
Lil 

ine | erase 

ofhces 


At, l 


VYCat 
many 


COMP 





Accounts Wanted 








REPRESENTATIVES 


Well establtahed Mar ufacturers Ke resentatives with 
fine 1) & BF rating. covering lows, Nebraska, Minne 
sje & Takotas are open for one good strong line 


Cover Wholesale Hardware and Housewares distribu 
tore. Automotive Distributors, Drug & Grocer Chains 
and Hack Jobers 

Will aniy eonsider an established line of a manufacturer 


whe ts now eatisfie with their f ent volume 
heme Bex 1-5 eare of HARDWARE AGE 
Chestnut & S6th Sts. Philadeiphia 39. Pa 











HARDWARE & BUILDING MATERIAIT 
The avent in Cuba of SCHLAGE LOCKS ' 
| terested the agency of re r tw re table 
| nes, now mpetitive, which may tie in wit t! 

Schiage ’ ness T he “e nterested nlease 
municate with Roberto Rodrig ie? , Po 
liavana 
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Classified Opportunities Section 


i 





Accounts Wanted Help Wanted 


Help Wanted 








ITEMS OR LINE | HARDWARE SALESMEN 


Will distribute under our own label and in- 
ventory stock up to six figures. Builders Hard- 
wore or compatibie items Hove excellent 
distribution in Eastern half of U. S$. We are 
a very reputable long established manufac- lowing in Conn, N. Y.. N. J.. Penna, Maryland, 
turer of lock sets and Washington D. C. Areas. All replies confidential 
Address Gox j-(3, care of HARDWARE AGE Address Box H-36 care of HAROWARE AGE 
Chestnut & S6th Sts. Philadelphia 39. Pa Chestnut & Séth Sts.. Philadeiphia 1. Pa. 


Large New York Hardware Wholesaler (spectalizing 
in quality Hand & Garden tools) sow in process of 
expansion, offers opportunity to men Presentiy em 
ployed as Wholesale Hardware Saleemen With Fol 








REPRESENTATIVES BUYERS 
ee ee jobbers. Can render reliable, HARDWARE HOUSEWARES 


are national distributors with 
established actively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Laouis- 








Fine executive positions open with rapidly ex- 
panding AAA-!| Midwest whotesclier. Retail ex- 


ville. We earry the account or you ean bill direet. perience an asset. Many incentives. Give busi- 
Inquiries invited. Write ANCO Corporation. 7 Weed ness resume 
Street, Pittsburgh 22. Pa Address: Gou 1.14, care of HARDWARE AGE 








Chestnut & 56th Sts.. Philadeiohia 39. Pa. 














ESTABLISHED UPPER MIDWEST MAN 

FAC TURER’'S AGEN covering liardware, Ele 
trical, Industrial and Paint Jobbers can handle 
one more line. Territory Minnesota. both Dakotas 
and N. W. Wisconsin if you have a line with 
sales potential in this area, give full particulars 


| HARDWARE DISTRIBUTOR LOCATED IN 
MIDWEST needs key man-—experienced in all 
phases of hardware and housewares wholesaling 
rhis is challenging job requiring intimate knowl 
edge of business, must be excellent at details and 








supply, building supply, paint and department of Harpware Ace, Chestnut & 56th Sts Phila 


in building and maintaining catalogue, must have 
including present distribution in this area Ad proven sales management ability Reply giving 
dress: Box 1-14, care of Hanpware Ace, Chestnut full particulars regarding experience, qualifications 
& 56th Sts., Philadelphia 39, Pa | and recommendations—Enclose photo, if possible 
state salary requirements. Address: Box 1.42, care 
20 YEARS OF REAL “KNOW HOW.” Manu- | of Hasoware Ace, Chestnut & 56th Sts, Phila 
facturers Representatives, aggressive, dependable delphia 39, Pa 
intimate contacts’ in variety an iz chains: de 
partment stores; auto supply; houseware and hard- | HELP WANTED MALE—Assistant to Vice 
ware jobbers; catalogue and ma rder houses President in Purchasing Department of growing 
etc. Can add line or item. Commission basis rhe | wholesale hardware concern, New York City 
Charles Company, 330 Fifth Avenue, New York 1, | Bay kground in purchasing desirable. Bright future 
New York. for person with executive ability State Resume 
mane = Address: Box ]-8, care of Hasowane Ace, Chest 
WILL REPRESENT YOU IN DETROIT o nut & S6th Sts., Philadelphia 39, Pa 
commission basis. Have sold the better contra 
and builders hardware accounts here for over ALESMEN WANTED: Wholesaler of top 
thirty years. Addr tox [-2¢ are | Hart rand { Mechanics’ Carpenter, Mason and Ele 
~hagaes Ace, Chestnut & Sé6th St Philadelphia 39, | tric Toole, Builders’ & Shelf Hardware, Garden 
Pa | Tools and Equipment, desires experienced men only 
—— , with following in New Jersey, Long Island, New 
MANUFACTURERS ACCENT COVERING | England, Pennsylvania, Westchester, Washington, 
WHOLESALE hardware, housewares garden | 1). ©... Baltimore areas. Address: Box |-4, care 
stores in Eastern Pennesy)vania, New Jersey. Dela delphia 39, Pa 
ware, Maryland and the District of | iumbia de 
sires one or two additional lines. Interested only in SAILS MANAGER thoroughly experienced, 
repeat and long term prospects. Addre Box 1.25 for small progressive wholesale hardware company 
care of HaRDwanrr Act Chest: at “ tr ots ilary and bonus Als har H irdw ire to . 900 N 
Philadelphia 39, Pa 


i W / lat street, Miami 0 Florida 





GENTLEMAN WITH FOLLOWING IN | 
ALASKA would welcome ther nes Hefer 











PO COVER OHIO AND DETROIT. To sell 
long line of mortise locks-—Key in Knob sets and 
Miscellaneous Builders’ Hardware. Must be well 
acquainted with Contract Hardware, Wholesale 
Hardware and Builders’ Hardware trade. Experi 
enced in calling on architects in this territory 
All replies confidential, Give full details, experi 
ence and salary expected in first letter. Address 
Hox J-15, care of Haspware Ace. Chestnut & 
56th Sts., Philadelphia 19, Pa 





Positions Wanted 


“VACATION RELIEF.” Winter Vacation Re 
lef, hardware Store Manager, thirty years ex 
perience. Available Kansas City Trade territory 
(an take complete charge. References. Address 
Box 1-33, care of Hamowane Ace, Chestnut & 56th 
Sts., Phitadelphia 39, Pa 





FOR 20 YEARS A TOP PRODUCER for a 
top rated Hardware Wholesaler, | would like a 
connection with a Manufacturers Agent calling on 
wholesalers in the San Francisco area, with future 
Associate Status. With my varied experience |! 
feel qualified to get excellent results. Excellent 
references as to honesty, ability and sincerity from 
my present employer. Address: Hox J-11, care of 
Haspware Ace, Chestnut & 56th Sts, Philadelphia 
9. Pa 


HOUSEWARE AND SPORTING GOODS 
SALESMAN WITH WELL rounded experience 
Three years outside selling, two years office in 
retail sales. 25 years of age, married will travel for 
right line. Can furnish best of references. Address 
j I Mahan Ri? King St Rockford, Ulinots 


CATALOG SERVICE—-Distributor or manu 
facturer Experienced in all phases of catalog 
productio# Install equipment and train personnel 
for mplete, economical, distributor's in-plant 
operation set up wnites, for manufacturers, to 
standards adopted by catalog committees of associ 
ations. Permanent or fee basis. Address: Box 1-29, 
care of Haspwaee Ace, Chestnut & 56th Sts., 
Philadelphia 39, Pa 


EXPERIENCED HARDWARF MAN, $50 
ears of awe excellent health, ie desirous of making 
connection with Southern Hardware Jobber in pur 
chasing or sales department. Willing to start at 
bottom and prove capability At present residing 
in Georgia but willing to reloeate. Available Sep 
tember iSth. Address: Box 1.44, care of Hasp 
ware Ace. Chestnut & 56th Sts, Philadelphia 39, 
Pa 





ences exchanged at the proper time Address: | 
Box 1-12, care of Hasnware Ace, Chestnut & | 


S6th Sts., Philadelphia 39, Pa. — | | Business Opportunities 








Business Opportunities 








— 





HARD-HITTING, EXPERIENCED MANI 
FACTURERS’ AGENT offers super! 


cic is Uiietinnn U UnSk. 1, to beaten | WANTED TO BUY — SCREEN WIRE CLOTH 


to hardware 


tool and garden manufacturers tematic and | WHY CARRY OVER SCREEN CLOTH TILL NEXT YEAR? TURN THIS 

efficient coverage ot har { vyare tool ele trv al, DEAD MERCHANDISE INTO CASH! 

garden wholesalers; mil! supply: catalog houses Ww ult , in ALUMINUM. BRONZE, 
ia iia rofl @ can use any quantity of screen wire cloth (part or full rolls) , 

ee ee Sees See ee ee GALVANIZED STEEL, or PLASTIC; HARDWARE ELOTH: POULTRY WIRE; and FENCE WIRE 

= gg "Rox } eye Oe Nene Send list of whot you have and lowest prices you will accep? to: 


Chestnut & 56th Sts., Philadelphia 29, Pa A-Z HARDWARE CO.. 27 North 2nd S$#., Phila. 6, Pa. 











ESTABLISHED MANUFACTURER AGENT 


giving complete coverage to jobbers, et n Mis | FOR SALE DEPARTMENT STORPF. located 
sour! Kansas, lowa ind Nebraska seeks addi ; ?; : A 7 
tional volume line Addre K | re of | °M Southwest Side of Chicago, modern building 50 

71 ; Ps ’ 55 pte em : ; | 7 ’ 
Tisaspwase Ace. Chestnut & S6th Sts Philadel x 125 ‘eet Handling Hardware, Dry Goods, No 
ohia 39, Pa 7 | tions, Paints Well established good lease, clean 
hia 39, 


stock, excellent turnover doing $75,000 and im 
creasing yearly $50,000, stock fixtures $13,000 
Will pay for itself in less than three years. Will 
sacrifice at $55,000 Address Box 1.9 care of 


wane As ' Sth Sts., Philadel 
Help Wanted | Hy ow hy x, Chestnut & Sé6th St hilade 


PATENT POR SALE Small hand tool, with 

EXPERIENCED MAN TO HANDI b phone es and cuts, will sell out right An exclusive 
orders, will call customers, and general office work | product, every hardware store a prospect. Also 
in wholesale hardware and housewares firm. Ap lutely nothing elee like it on the market. Selditch 
ply: S. Federbush Co., P. O. Box 2939, Paterson liardware, Fifth below Ontario Sts, Philadelphia 
New Jersey | 40. Pa 
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FOR SALE: Complete hardware stock, invoice 
value $15,000 Profitable business established in 
north-central Indiana community. Two railroads 
two highways. Building is 2 story brick with 
room modern apartment. Investigate this oppor 
tunity Address: Clement L. Arthur Broker 
Redkey, Indiana 


FOR SALE approximately 11 dozen interior 
mortise lock sets, mostly solid brass trim, about 
2 dozen chrome plated. All in first class condition 


Close out price $1.00 each. Address: Highland 


Supply Co., 721 8. Caroline 5St., Baltimore 3! 
Maryland 
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ON THE TIMES! 
SELL THE SET THAT SATISFIES TODAY'S WANTS! 


THE EREC Tronic 


TRANSISTOR SET ge? 


BUILDS and 
REBUILDS 

9 RADIO and 
CODE SETS 






MODEL T-150 
TRANSISTOR SET 


Its plug-in features 


; make it the simplest and most 
un to use! 


Builds yo | dollars worth of radios and other sets, 
sells for only $14.95. 


A year-round gift item. Sets run for 2,000 hours 
on a single flashlight battery. 


Model T-200-——builds fifteen radios, transmitters and 
code sets—$19.95 list. 


Write Dept. H. for details 


SCIENCE ELECTRONICS. Inc. 


485 MAIN STREET CAMBRIDGE 42, MASS. 











een ee 


ror 


plus 


SELL 


MO0-GO 


when you sell BULBS 


MO-GO placed around bulbs planted in the 
Fall will give complete protection against their 
destruction by field mice and moles. An 
added profit to you and protection for your 
customers. 
* ~~. « « Only complete controi’’ 

Journal of Wildlife Management. 


Trial size retails at 5O0c.; Home size (approx. 
300 baits) $1.00; Estate size $3.75. Cell 
your wholesaler or write 


©. E. LINCK CO., Inc., Clifton, N. J. 


(creators of world famous TAT Ant Trap) 


Profits 





protects 


bulbs 


from moles, 


tield mice 





Aluminum al ee on 
POTATO BAKE | a tiie 
RACK P i VICK 
| = | BAKED 
BOF seran . | POTATOES | 


Folds flat for Selling | 
for storage at home 


Potatoes hake FAST ; ae} 
Dera time aluminum con- i 








Gucte heat 4% times 

faster than sateel 

Hotes wives like the heat 

folding feature And ‘ : 

it takes ttle suinien bongueTING 

space. can be sold on ALUMINUM 

pee beards An excel. 

lent value for the cons. 

sumer, and «a pro@t © 

maker ~! the trade at = 

80¢ retail 

One of 50 Kenberry Gadgets JOHN CLARK ey ste sme. 
Ask your jobber, or ONE MONTGOMERY $ J 
ustte for tsfanmatien OCLLeViLie ONO enberry oavoets 
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PENN 4 REELS 


and 
KWIK PLAY 
ROD 
HOLDERS 












ARE 
THE 

ANSWER 
TO YOUR 
CUSTOMERS 


CHRISTMAS 
GIFT PROBLEMS 


“The Reels 
of 






a 


Champions” 







‘ 


PUT THEM MON DISPLAY! 
g ehhe 
meds 








Ask your Penn jobber 
Send for New Catalog No. 20 








PHILADELPHIA 32, PA. | 





[Ser 
=3 ach 
SY Aono] 


GLOBE 


[ 


/ PRICE-WISE | 
4 PACKAGE-WISE 


¥ PROFIT-WISE 


your Globe-Union representative or write 


Girose-Union INC. 


ne ee ee eee 


~ 
— 


‘T1- 


Shipping Points — 


Milwaukee, Wis. © Denville, N. J. © Los Angeles, Collf, 
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MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 














*% to be listed in LIFE before 26,000,000 customers 
*% to direct this big Christmas business your way! 


*& to join the mammoth AMERICAN TOY PROMOTION 


CHANCE 


WRITE NOW... 
RIGHT NOW 


David L. Rand, American Toy Promotion 
430 Park Avenue, New York 22, N.Y 











SPECIAL CLEANER FOR WASHABLE PAPERS 


. Sey eee 
To All Dealers 


Your former Marigold Jobbers now have 
a new stock of Marigold Wallpaper 
Packed 12-1 ib. cans/carton. 


" SAME FORMULA AS PREVIOUSLY MANUFACTURED 


eed sid by THE CLEVELAND CLEANER & PASTE CO. 


ond sold by 
7278 Neville Ave., 3.W. Cleveland 2, Ohie 


Mokers of Waivet and Climax Walipaper Cieaners, Guard Bow! Cleaner, 
Nine Life Brush Cleaner, Apex Wall Size, Apex Wheot Paste and Climax 
(Beauty Rug) Cleaner 


Cleaner. 














HIGH PROFIT! 
TOP VOLUME! 
REMOVES RUST on STAINS 


from bathtubs + sinkse+ bottoms of copper 
pote «tile fiocors + metais «auto bumpers 
Ol htt 1 4: ae Oe ae ae that's why top and iy 
Nationally advertised in consumer publications (2'SP!#y ZU0 prominently } | Pen 
with 98,760,000 circulation covering 49,725 cities, towns, viaga. one 
FREE SAMPLE CAMPAIGN ee 
to consumers throughout the nation — a tremendous dealer heip! ZI ’ 
Live AMERICAN WEEKLY CAPPER'S FARMER “= 
VERYWOMAN RUST 
STAINS 


y 








THis WEEK CAPPER'S WEEKLY 
GO00 HOUSEKEEPING CHA. SC. MONITOR WEEKLY STAR FARMER 
FAMILY CIRCLE Gait LADIES HOME JRL. 
PARADE McCALL'S 
GETTER HOMES & GONS 
WESTERN FAMILY 
TOWN } PROGRESSIVE FARMER 
FAMILY WEEKLY AMERICAN HOME 


OVER 600 DAILY AND WEEKLY NEWSPAPERS 





~~ ee 





(. ORIGINAL — GENUINE 
E Sell on Sight 





Save floors, furniture 
Display Carton 


or Boxes 
on Counter 


One setina 
box. 12 boxes 
in @ carton. 
SIZES 


’ ‘* ‘% 
4," 6", 








ova « 








35 Pearl St., New York 


Fixes Just Plain Everything! 


Agu! more popular every day... 


er = te 


DOMES oF 


PROMPT SHIPMENT 
Ask your jobber, if he is not supplied, write 


ROBERT E. MILLER & CO., INC.., 





ee - ern emne —oe mene es 


The only product of its kind 


© SPREADS FROM A TUBE © DRIES TO A TOUGH 
ELASTIC WATERPROOF RUBBER © 1001 USES... 


Flex-O-Fix Fantastic the things it does 

Mends and patches overshoes, boots, 
waders. Waterproots hunting clothes, canvas, 
boots, fabrics. Caulks boats and joints, insu- 
lates electrical connections. Comes in a color- 
ful, compact 12 tube display carton, self- 
selling, nationally advertised in over 15 mag- 
azines. Order from your supplying jobber 


Fiex-O-Fix, a product of the Pyroil Compony, 
inc., La Crosse, Wisconsin. 


ee — 


E-Z MIRROR HANGING KIT 


This point of sale product enjoys an easy sell- 
ing market! Mirror hanging is 


now quick and easy with this kit! 


These clear, plastic clips and 
4 screws with simple in- 
structions are snapped-up 
by the “Do it Yourself’ 
trade! Comes 3 dozen in 

seif- dispensing display. 


To get FREE sample, attach 
coupon te your letterhead. 


oe RT —a 
.) Please send me FREE sample 
of E-Z Mirror Hanging Kit. 


, 2, - eee 


ry 


esi ved 1 
jlazing " fot ( 0. 
Middie Vv Nm Y 


lage, 


ee I ee 





GLIDE 
Smoothly, 
Silently, 
Softly 


Upholstery Nav 





, 


Adjustable Tubulay 
Spring Type 











4, N. Y. 
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Devaly 


Your Biggest Profit Line 
with 40% or more discount and 
because they sell faster! | 


No I0 AJ little gem just 
5 long 1 | aad | 


fect for close work 


Kec Levil makes the hest scrapers No 40 7 handle 


in the world. and advertises them 
to 10 million potential customers 
regularly in Better Homes and Gar- 
dens Popular Science Popular Me- 
chanics Farm publications and many 


Famous |'% carbon 


stee! double blade 


really big 
sellers 
other magazines, 

This creates a big demand for Red 
Devil Scrapers. A demand that will 
mean a bigger turnover—more profits 
with 40% or more discount~—when 
you sell Red Devil--the world’s num- 
ber one scraper. 


slow! 


No. 50 Finest spade type 
wood sraper. 9 overall 


length 2'\%" double blade 


No y Sandpaper Moider Trigger control gives 
instant release of sandpaper This tehiel Ti Lae 
good sanding jobs quick and easy. ‘No. FA has 


sponge rubber base CL added reshen y and give 


Extra easy storing, All Red 
Devil wood serapers have hole 
dr tied in handle for hanging 





and these specialties 


C$i-Cerbide blade 
lasts 100 times longer Ne 6-—Pisatal orip is 
reversible—qives added 


power and comtert 


Red Devil Super-Sharp high carbon steel . P a 
blades are reversible and replaceable without 7 
tools or trouble. Blades are available plain a 
* serrate ive you adde ales ane 
or serrated —and give you added sales and BLADE which flashes DANGER when open 
, Devil Jak-Nife ecreper 


R$ 23-—The NEW RED HED—with 8£0 Ne 13 Fameus fed 


Locks, avutemeticaelly, epen end ciesed 


profits when you stock them 


Ne i4 Super long 
handle 14° everetli 


Union, N. J., U.S.A. 
World's Largest Manufacturer of Painters’ and Glaziers’ Tools Since 1872. 
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i Beautiful 


il ric cA "bal 
baked 


e frills tyled hammered heiZe | 
ename!| nish Wide choice ol models | 

yywhere No fuel ) 
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Can ve placed al 
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wnical. 


connectio™ r) 
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